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K U WA I T:  Gulf  Bank  and Alghanim
Industries recently held two joint interac-
tive workshops on negotiating for select
employees conducted by Harvard Business
School Professor Andrew Wasynczuk. The
‘3-D Negotiations’ workshop was aimed at
creat ing a  deep understanding of  the
negotiation process and to sharpen critical
skills needed for effective and successful
negotiations.  

Alghanim Industries and Gulf Bank both
believe that a key to success in their respec-
tive businesses relies upon attracting and
retaining the best human capital and talent.
As part of their ongoing commitment to
invest in their staff and provide opportuni-
ties to further their personal development
and profess ional  sk i l l s ,  the Human
Resources departments of both companies
organized the workshop to hone partici-
pants’ strategic perspectives and interper-
sonal skills. The workshop was attended by
approximately 120 executives from both
Alghanim Industries and Gulf Bank.  

Very important
Salma Al-Hajjaj,  General Manager for

Human Resources  at  Gul f  Bank ,  sa id :
“Workshops such as these are very impor-
tant to the ongoing development of staff
from Gulf Bank and Alghanim Industries.
Negotiating is an essential part of being an
effective manager and this approach to
negotiating and can be used by employees
in various job functions and in everyday
life.  Skilled 3-D negotiators can uncover
hidden sources of value and then create
agreements that might otherwise be out of
reach. This Harvard Business School course
content and expert instruction by Professor
Andrew Wasynczuk has helped to equip our
respective staff with the skills they need to
excel professionally and personally.”

Hashim Gillani, Alghanim Industries’ Vice
President of Corporate Strategy, Business
Development, and Mergers and Acquisitions,
who participated in the workshop said: “The
workshop by Professor Wasynczuk was
extremely helpful in building a negotiation

nomenclature, conceptual framework for
negotiations, and a tool kit for practical
applications. 

Team members from Alghanim Industries
and Gulf Bank learned about value claiming,
value creation, and negotiation set-up. com-
bination of teacher instruction, case studies,
simulations and interactive negotiation ses-
sions provided valuable lessons in a class-
room setting. We confident that the partici-
pants are now more aware of the multi-
dimensional aspects of negotiations and will
be more effective in their jobs using the skills
learned.”

Behavioral dynamics
The workshop began with an explana-

tion of the ideas behind ‘3-D Negotiations’
and which were then put into practice
through individual and group negotiating
sessions. The three dimensions of negotia-
tion were explored through a combination
of structured negotiation simulations and
cases studies that highlighted key analyti-

c a l  i s s u e s  a n d  i m p o r t a n t  b e h av i o r a l
dynamics.  This 3-D approach to negotiat-
ing removes common barriers to deals and
offers useful approaches to adapting styles
to the bargaining process, framing your
case persuasively, managing counteroffers,
and avoiding common pitfalls.

The first dimension focuses on tactics
with the focus on people and processes,
the approach is how to improve interper-
sonal processes and tactics. The second
dimension focuses on deal design with the
fo c u s  o n  v a l u e  a n d  s u b s t a n ce,  t h e
approach is to unlock creative deals which
create value.  The third dimension focuses
on the setup, emphasizing the scope and
sequence of the negotiation to create a
more favorable scope and thus outcome.

To learn more about Gulf Bank, please
visit one of its 56 branches, call the cus-
tomer care center at 1805 805,  visit  its
website at www.e-gulfbank.com.kw or its
s o c i a l  m e d i a  c h a n n e l s  o n  I n s t a g r a m ,
YouTube, Twitter, and Facebook. 
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Gulf Bank and Alghanim Industries employees participate in the first workshop session.

Professor Andrew Wasynczuk of
Harvard Business School speaks at the
workshop.

DUBAI: Ooredoo Kuwait ’s Corporate
Communications Department has been recog-
nized for excellence multiple times at the
Middle East Public Relations Awards which took
place in Dubai last week.

The Kuwait arm of the international Ooredoo
Group received awards for its Internal

Communications department, and one of its
young communicators was honored for out-
standing performance.

Mijbil  Alayoub, Director of Corporate
Communications at Ooredoo Kuwait said: “We

are deeply honored to have been recognized by
our peers at the Middle East PR Association.
These awards celebrate the hard work of the
entire team, following the rebranding of
Ooredoo Kuwait. We have been inspired by the
vision of our CEO, and by the Ooredoo Group
and our motivation to continue to push the

boundaries has been reinforced.”
Ooredoo Kuwait received the Bronze Award

in the Employee Engagement category and was
collected by Fajer Al-Matrouk, PR and Internal
Communications Executive. The Internal

Communications team has recently relaunched
the intranet website in addition to an employ-
ee -exclusive Instagram account, to keep
employees engaged in all campaigns and activi-
ties internally. 

Ooredoo Social Media executive Yasser
Mohammad was recognized as an Outstanding
Young Communicator and was presented an
award by David Tully, a Senior Professor from
Middlesex University in Dubai which sponsored
the category. 

Eve Stubbs, Program Coordinator of
Middlesex University Dubai’s School of Media
and Performing Arts said: “We are proud to
sponsor the Middle East PR Awards and espe-
cially the Outstanding Young Communicator
category. Each year the quality of candidates
continues to surpass expectations. They provide
exciting prospects for the future of the industry
and great role-models for the generations to
follow.”

The Middle East PR Awards are organized by
the Middle East PR Association (MEPRA) and are
in their fifth year. This year’s awards were judged
by a panel of experts including representatives
from Rolls Royce, Falcon and Associates, The Ritz
Carlton hotel chain and Motivate Publishing. 

Carine Duvignaud, General Manager of the
Middle East PR Association said: “The Middle
East PR Awards ceremony is the event of the
year for professional communicators. This year
has been our largest and most successful gala
event, doubling the previous year’s attendance.
We congratulate all the winners and the short-
listed entries for helping to raise the bar to glob-
al standards and beyond.”

Ooredoo Kuwait has recently received awards
for Corporate Social Responsibility at the
Telecom Review Excellence Awards and for
Social Media at the Sheikh Salem Al-Ali
Informatics Awards. 

Ooredoo Wins Two Trophies at

Regional Communication Award

Fajer Al-Matrouk and Yasser Mohammad at the Middle East Public Relations Awards.

KUWAIT: In July-September 2015,
Kuwait’s exports were KD 4.1 billion with
a 45.1 percent decrease and imports were
KD 2.3 million with a 3.9 percent increase
compared with July-September 2014,
according to foreign trade statistics.

In July-September 2015, balance of
trade was KD 1.8 billion while it was KD
5.3 billion in July-September 2014 with a
65.7 percent decrease. In the same peri-
od, volume of trade decreased 33.9 per-
cent compared with the third quarter of
2014. Trade of volume was KD 6.5 billion
in July-September 2015 while it was KD
9.8 billion in July-September 2014, the
statistics showed.

Coverage rate was 178.6 percent in
July-September 2015, while it was 338.2
percent in July-September 2014. In the

third quarter of 2015, coverage rate
(excluding oil) was 18.1 percent while it
was 19.9 percent in the third quarter of
2014, they said. In July-September 2015,
the main partner country for non-oil
exports was Saudi Arabia with KD 60.6
million. For exports, Saudi Arabia was fol-
lowed by China (KD 58.7 million) and
India (KD 57.8 million).

The top country for Kuwait’s imports
was China (KD 358.1 million), records for
imports range from UAE (229.4 million),
United States of America (KD 212.5 mil-
lion) and Japan (KD 162.2 million),
according to the statistics. As compared
with the same quarter of the previous
year, exports to the GCC countries were
KD 137.3 million, increased by 12.5 per-
cent. —KUNA

KUWAIT: Petroleum Economist, the global
energy magazine, and Kuwait Petroleum
Corporation will officially co-host the sec-
ond annual Energy Strategy Forum at The
Sheraton Hotel, Kuwait City on Tuesday 26
January. National Bank of Kuwait (NBK) have
confirmed as a Gold Sponsor of the confer-
ence. This VIP, invitation-only forum brings
together a 300-strong audience of regional
policy makers, national oil companies, inter-
national oil companies, financiers, investors
and other key market players.

The second in this series of energy strate-
gy forums will explore the contention that
the hydrocarbons industry is facing a combi-
nation of disruptive forces, which have the
potential to radically change the way the
industry works.

Commenting on the forum announce-
ment, Victoria Behn, director of Petroleum
Economist Events said:  “We are looking for-
ward to returning to Kuwait to work with
our key partners - Kuwait Petroleum

Corporation and National Bank of Kuwait.
We have a line-up of excellent speakers from
the region and further afield who will join
our editorial team to shed light on how the
markets are changing and how the GCC
countries must adapt to the new global
energy landscape”.

Anas al-Saleh, Kuwait ’s minister of
finance and acting minister of oil will open
proceedings and will be joined by Nizar M
Al-Adsani, deputy chairman and chief exec-
utive officer of Kuwait Petroleum
Corporation and Bakheet Al-Rashidi, presi-
dent and chief executive officer of Kuwait
Petroleum International (KPI). Pradeep
Handa, general manager of the foreign cor-
porate, oil, trade and project finance group
at National Bank of Kuwait will also speak at
the event. High level speakers from National
Bank of Kuwait, Guinness Asset
Management, Manaar Energy Consulting,
Petronas and APICORP, among others, are
also confirmed.

Kuwait’s exports
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KUWAIT: Marwan Fares, Food
Choice Company’s CEO, highly
praised the Horeca Kuwait exhibi-
tion and its ability to attract compa-
nies specializing in hospitality, food
industries and hotel requirements
in addition to travel, transport, oil
and construction companies.

With that in mind, Food Choice
decided to repeat its golden
sponsorship to Horeca Kuwait
2016  exhibition, Fares added. “It
is of great significance to take
part in this exhibition in order to
improve the company’s expan-
sion after it has already expanded
in the Middle East and Canada,”
he underlined.  

Further, Fares stressed that
fol lowing the success it  has
been achieving ever since estab-
lishment, Food Choice intends
to continue growing and
expanding internationally using

various unique creative ideas,
while at the same time being
keen on supporting new cre-
ations and  observing healthy
quality standards according to

HACCP standards. 
Food Choice was established

in 2005 to supply Kuwaiti market
with international standard food
products, Fares noted, adding

that the company soon gained a
good reputation for its keenness
on finding innovative solutions
and providing various services for
hotels, restaurants and depart-
ment stores that went side by
side with introducing internation-
al high quality meat, pastry,
cheese, seafood and beverage
brands such as Monin, Valrhona
and Bonn Maman to local mar-
kets. 

Horeca Kuwait 2016  is set to
be organized by Leaders Group in
collaboration with Hospitality
Services Comoany at Badriya
Ballroom, Jumeirah Messilah
Beach Hotel and Spa in the peri-
od of January 18-19, 2016 under
auspices of the Minister of
Information and Minister of State
for Youth Affairs Sheikh Salman
Sabah Al-Salem Al-Humoud Al-
Sabah.

Food Choice joins Horeca

Kuwait 2016 as golden sponsor

Marwan Fares

KUWAIT: A mobile dental clinic has been
launched to serve residents of Al-Rawdha
area, a senior Ministry of Health (MoH) offi-
cial announced on Saturday. The mobile

clinic, which caters to
the elderly, is a prod-
uct of donations
received by Al-
Rawdha Cooperative
Society, Director of
Capital Health Zone
Dr Afrah Al-Sarraf
said in a press state-
ment. The service,
the first of its kind in

the country, comes as part of efforts to
enhance medical services in the Capital
Governorate.

The clinic is comprised of a moving vehi-
cle that transports a dental specialist from
Al-Rawdha clinic, who would attend to the
bed-ridden, as the service is expected to be
introduced to other areas of the
Governorate, Sarraf said. Moreover,
Chairwoman of the clinic Dr Mariam Al-
Asousi revealed that the elderly make up 3
percent of the 36,276 population of Al-
Rawdha. The clinic had provided 4,558 dif-
ferent home services to the elderly in the
area this year, she added. —KUNA

Mobile dental clinic
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Dr Afrah Al-Sarraf


