
CARSON CITY: Gov Brian Sandoval joins state lawmakers and officials from electric
car maker Faraday Future to approve a $335-million incentive package for the com-
pany in a signing ceremony in Carson City, Nevada on Saturday. The deal required a
four-day special session of the legislature. — AP
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KUWAIT: In line with the belief in the importance
of leveraging technology to develop employable
skills to prepare youth for a stronger future,
Microsoft Kuwait has announced that its
Microsoft Office 365 product will be deployed by
the Public Authority for Applied Education and
Training (PAAET), to be used by the establish-
ment’s students, faculty, and staff. 

The new Microsoft office 365 which was
installed at the Public Authority for Applied
Education is considered to be the largest deploy-
ment of Office 365 in Kuwait. Over 60 thousand
users between students, faculty, and staff will be
able to make full use of the great benefits this
program offers.

Office 365 provides a variety of services,
including business class e-mail, cloud storage and
file sharing, in addition to the Microsoft Office
suite. Students, faculty and staff at PAAET cam-
puses will now be able to work from anywhere, as
Microsoft’s cutting-edge technology makes it
possible to centrally manage connections more
easily and efficiently.  Facilities now available to
all PAAET students and educators include an
email account for their college or institute, 1 TB of
cloud storage, 15 copies of free Office applica-
tions, and some education-focused applications.
Office 365 pushes for collaboration between edu-
cators and students in and out of the classroom,
and drives for collaboration between students.

Dr Ahmed Al-Athari, the Director General of
PAAET, said: “Technology is a critical component
in ensuring that we deliver the highest quality
educational experience to our students, while
enabling them, and their teachers, to connect at
their convenience. Microsoft offers the best solu-
tion for our needs with Office 365, which will
empower our faculty, students and staff with
greater access to essential functions.” 

Charles Nahas, Microsoft Kuwait’s General
Manager, said: “Microsoft is committed to sup-
porting the education sector, and Office 365 is
proving to be very beneficial for both students
and faculty. As a technology enabler, Microsoft
works with educational institutions to provide
the technology tools that can transform the
experience. With the mix of applications and tools
in Office 365, PAAET students and faculty will find
solutions that will help them be more efficient
and effective in their roles”. 

“Our engagement with the Authority has giv-
en us improved insights into the specific require-

ments of public organizations, and how technol-
ogy can help create efficiencies. We believe that
this solution set can be effectively translated into
other usage scenarios with other organizations
and authorities, directly contributing to the tech-
nological advancement of the public sector in
Kuwait.” Nahas added. Microsoft takes a holistic
and long-term approach to supporting education
and is working closely with governments, educa-
tors, parents, students and NGOs in Kuwait to
open up access to technology that can improve
the quality of teaching as well as the learning
experience for students of all ages.

KUWAIT: The Kuwaiti mobile handset mar-
ket is tipped to shrink 6 percent year on year
in 2016, according to the latest forecasts
from International Data Corporation (IDC).
The global technology research and consult-
ing services firm expects the market to fol-
low up respective year-on-year declines of 19
percent and 22 percent in the second and
third quarters of this year with a downturn of
17 percent for 2015 as a whole.

“In line with global trends, the market has
seen a consolidation of brands, with the likes
of BlackBerry dropping off the radar com-
pletely,” says Isaac T. Ngatia, a mobile hand-
sets analyst at IDC Middle East, Africa, and
Turkey. “It is also clear that Kuwait is a brand-
centric market where consumers tend to
stick with their preferred brands. Various
macro factors are also hampering growth,
including the expected flattening of the mar-
ket in general due to declining consumer
demand and slowing population growth
(mainly of expats). The oil and gas sector in
Kuwait accounts for about 95 percent of
export revenues and about 60 percent of the
country’s GDP, meaning falling oil prices are
having a negative ripple effect on demand

for goods and services within the wider
economy.” 

Fastest growth rate
Over the past few years, Kuwait has wit-

nessed high growth in the penetration of
mobile phones, registering one of the fastest
growth rates in the world in terms of handset
shipments. Indeed, historical IDC data shows
that mobile phone shipments to Kuwait
increased 159 percent between 2012 and
2014.  This was mainly driven by the strong
uptake of smartphones, which saw growth of
272 percent over the same two-year period,
primarily courtesy of Samsung and Apple.

Despite the decrease in overall shipments
in 2015, two trends that have prevented the
market from suffering a faster pace of
decline are worth noting. “The trend of own-
ing multiple phones in Kuwait and a shorten-
ing of smartphone replacement cycles are
the key factors driving shipments to the
country,” says Nabila Popal, research manag-
er for mobile phones at IDC Middle East,
Africa, and Turkey. “A shorter replacement
cycle implies people are buying more
phones within a short period of time. Kuwait

also has one of the highest ratios of smart-
phones per person in the world, with about
1.6 smartphones shipped annually per per-
son. It is these trends that are helping to
drive smartphone penetration in the coun-
try.” 

Another key trend driving smartphone
penetration is the price of such devices.
According IDC, devices below the $150 price
point are seeing higher growth rates than
those priced above that level. Shipments of
smartphones priced below $150 grew 275
percent year on year in 2014, while those
priced above $150 grew just 17 percent over
the same period. This trend has continued
into 2015, albeit at a much slower rate, with
shipments of <$150 devices up 37 percent
year on year over the first three quarters of
the year, while shipments of >$150 devices
declined 25 percent over the same nine-
month period. 

The growth in cheaper devices is being
spurred by a combination of factors such as
new brands launching low-end phones in
this price segment. These include VSun,
Xtouch, and Obi, among others. Established

brands are also launching models in this seg-
ment of the market or lowering their prices.
Samsung, for example, has responded by
offering a number of models priced below
$150, including the Samsung JI and the
Samsung JI Ace among others.  

Kuwait has a 4G network covering the
whole country, and this superb infrastructure
presents a significant opportunity for smart-
phone manufacturers. According to GSMA,
Kuwait’s mobile broadband penetration rate
sits at a high 77 percent, which presents a
clear opportunity for heavy data usage, such
as video streaming. It is little surprise then
that IDC’s data shows that LTE devices con-
tributed to 63 percent of all smartphone
shipments to Kuwait in Q3 2015. As such, IDC
believes that devices that are equipped with
the necessary processing capabilities and
carry the optimal price point will continue to
thrive in this challenging marketplace.

The Research
IDC’s Europe, Middle East, and Africa

Quarterly Mobile Phone Tracker provides a
unique insight into the forces shaping the
handset and smartphone markets in Western

Europe, Central and Eastern Europe, and the
Middle East and Africa. This tracker service
quantifies for clients the trends impacting
the mobile phone market, and provides, on a
quarterly basis, vendor shares, technology
trends, and a host of technical breakouts that
help vendors and industry players define
strategies for tracking the future wireless
device market.

International Data Corporation (IDC) is
the premier global provider of market intelli-
gence, advisory services, and events for the
information technology, telecommunica-
tions, and consumer technology markets.
IDC helps IT professionals, business execu-
tives, and the investment community make
fact-based decisions on technology purchas-
es and business strategy. More than 1,000
IDC analysts provide global, regional, and
local expertise on technology and industry
opportunities and trends in over 110 coun-
tries worldwide. For more than 50 years, IDC
has provided strategic insights to help our
clients achieve their key business objectives.
IDC is a subsidiary of IDG, the world’s leading
technology media, research, and events
company. 

Kuwait’s mobile handset market set to shrink in 2016

WASHINGTON: It’s a new dawn for transport,
lodging-and pretty much every service under
the sun-and it’s all about “sharing.” The so-
called sharing economy gained traction across
the globe in 2015 as Uber upended the taxi
business, Airbnb disrupted the hotel sector
and a host of online and mobile startups let
people moonlight as chefs or handymen.

Many see great promise in the collabora-
tive economy, starting with the people flock-
ing to it as way to turn their car or apartment,
spare time or hobby, into a source of revenue-
with far great flexibility than a conventional
job.

A PriceWaterhouse study estimates that
the “sharing” or “peer-to-peer” economy will
explode from roughly $15 billion in worldwide
revenues at the end of 2014 to $325 billion by
2025. But critics worry the rising sector is an
unregulated Wild West with few safeguards for
either workers or consumers, and the trend
has raised hackles from incumbents fearing for
their survival-cue the taxi driver protests
against Uber seen around the world.

Posting on the Uber forum under the han-
dle DaveM, one driver describes a summer gig
on Martha’s Vineyard, Massachusetts, as idyllic.
“I’m making good money. If I put in the hours I
can get 18 rides a day,” he writes. “Beach all day
drive at night=happiness.”

But user tales of woe collected on a web-
site called AirbnbHell, tell another side of the
story. One lodging guest recounts: “When I got
to the house and met the folks they seemed
cool. When I went out for dinner, they stole all
my stuff and locked me out. To make it worse,
they sent me an email saying God bless, Jesus
loves you.”

Who stands to benefit? 
Facilitated by smartphones and geoloca-

tion technology, the sharing model offers con-
sumers vastly expanded choices and often
lower prices.

Spearheaded by giants like Uber, present in

at least 67 countries, and Airbnb which oper-
ates in 190 countries including Cuba, peer-to-
peer platforms have the potential “to radically
upend both how we consume goods and how
we work to afford them,” said the PwC report.

Notable platforms include Task Rabbit (run-
ning errands), Hourly Nerds (computer con-
sultants), Thumbtack (home repairs), Bon
Appetour (home-cooked meals) and Washio
(laundry). Services such as Instacart, Postmates
and Grubhub deliver meals or groceries.

“I see this as one stage in a progression rep-
resenting how digital technologies are chang-
ing how we organize work, which has been
going on for 30 years,” said New York University
professor Arun Sundararajan, who specializes
in the subject. In the United States alone, some
18 million workers now earn a significant por-
tion of their income outside of traditional
employment, according to MBO Partners. And
a study by financial software group Intuit
found that 80 percent of large corporations
plan to increase their use of a “flexible work-
force” in coming years.

Sundararajan says his research suggests
people in digital labor markets often earn
more than in traditional jobs. “The evidence I
have seen is that wages tend to go up when
the work is related to physical presence,” as is
the case with transportation, delivery or home
services, he told AFP. With services that can be
outsourced to distant locations, such as web
design or translation, wages often fell.

The people who stand to benefit most, said
the NYU professor, are those struggling to
make ends meet, and who are at or below
median income.

“These are people who can afford to take a
vacation because they can rent their place on
Airbnb, who can afford their car payments
because they drive for a ridesharing service.”  

Backers say the sharing platforms are large-
ly self-regulating: users review providers for
quality, providing incentives for good service
while weeding out the bad ones.  — AFP

New dawn or Wild West?

‘Sharing economy’ goes global

Dr Ahmed Al-Athari, the Director General of PAAET.
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CARSON CITY, Nevada: Nevada Gov Brian
Sandoval approved a $335 million incentive
package to attract upstart electric carmaker
Faraday Future’s billion-dollar factory to a hard-
hit Las Vegas suburb, even though the company
has yet to unveil a concept car or bring a prod-
uct to market.

The move came shortly after the Legislature
voted overwhelmingly to support the deal
Saturday, after a four-day special session in
Carson City. Lawmakers learned last week that
Chinese billionaire Jia Yueting was backing the
secretive California-based company, which
employs some former Tesla Motors executives,
and that Faraday plans to bring 4,500 direct jobs
to Nevada. “This is a watershed moment,” said
Democratic state Sen. Pat Spearman, whose dis-
trict encompasses part of recession-battered
North Las Vegas, where the plant will be built. “I
will be happy to go back to my constituents and
say the darkness that has overshadowed us has
lifted.” The deal comes a little more than a year
after state lawmakers approved a $1.3 billion
incentive package to land a massive Tesla bat-
tery factory outside of Reno. Nevada officials
said the deals are reshaping and diversifying the
state’s economy after decades of tying its fate to
casinos.

“We’re proud of our mining, we’re proud of
our gaming, we’re proud of all those anchor ten-
ants that we’ve had in our state,” the Republican

governor said before signing the bills. “But the
world’s changing. And I know that you agree
with me that we’re not going to let it pass us by.”

Nevada triumphed over California, Louisiana
and Georgia in the bid to land the factory. The
state will offer $215 million in tax credits and
abatements, and publicly finance $120 million in
infrastructure improvements at an underdevel-
oped industrial park in North Las Vegas.

While Nevada is known for its libertarian
leanings and lack of a state income tax, people
who hammered out the deal say other factors
ultimately won the company over.

“It’s not just about the tax environment. It’s
about the education, the workforce develop-
ment, the willingness that we have to turn on a
dime in some senses and say, ‘Please come to
our state,’” said Republican Assembly Majority
Leader Paul Anderson. “We are known now
internationally as a place to come and do busi-
ness. We need to keep the momentum going.”

Skeptics included Republican Assemblyman
Ira Hansen, who questioned the company’s
Chinese backing and said he wouldn’t trust such
an untested firm with his personal investments
or with the state’s. Nevada officials who negoti-
ated the deal testified that they built protections
into the bills that acknowledge the company’s
short history. Faraday won’t be able to tap into
all of its abatements until it meets a $1 billion
investment threshold. — AP

Nevada governor signs $335m

deal to lure electric carmaker

DUBAI: Canon,  a world leader in imag-
ing solutions, held its annual Partner
Conference for the Middle East and
Central and North Africa regions. A key
highlight of the conference this year
was Canon Europe’s announcement of
the founding of new “Canon Central
and North Africa (CCNA)” business divi-
sion, which will enhance Canon’s busi-
ness within the Africa region. 

The three-day event, held at The
Ritz-Carlton Hotel in Dubai, brought
together over 150 partners from across
56 markets covering the Middle East
and the newly formed CCNA region.
The Conference evaluated the growth
and performance in 2015 before detail-
ing the moving forward strategy for
2016.  Anurag Agrawal, Managing
Director, Canon Middle East, said:
“Canon Middle East marked a success-
ful year in 2015 where we expanded
into new markets and strengthened
our offering to meet the evolving
requirements of customers.

He added: “Canon’s Annual Partner
Conference is a strategic opportunity
for us to further engage with our part-
ners and strengthen our relationships
with them. As the first-point for market
feedback, our partners provide us valu-
able insights on customers. By listening
to them and working with them, we

will continue to expand our business in
2016. We see strong growth opportuni-
ties in the region and we will continue
to add value to all our stakeholders dur-
ing 2016.”

Among the highlights of 2015 is the
commencement of direct operations in
Qatar and strengthening its facilities in
Abu Dhabi. Building on the conference
theme of ‘One’, the event also focused
on ‘listening forums’ that encourage
sharing feedback with partners
through open communications. Canon
has also announced the continuation of
its ‘Executive Forums’ enabling it and
partners to work collectively and more
efficiently, towards new possibilities
and wider horizons. 

Launch of CCNA 
With the launch of CCNA, all African

partners originally under Canon Middle
East and Canon South Africa will now
transfer to the new entity by January
2016, after which CCNA will be respon-
sible for all aspects of the Africa busi-
ness.  CCNA will meet customers’
demands in the rapidly evolving and
challenging African market with
increased on-ground support from
Canon, and a focus on developing the
market across all B2B and B2C product
categories. 

Roman Troedthandl, the new
Managing Director of Canon Central
and North Africa, said: “The formation
of Canon Central and North Africa will
energise our operations across Africa as
we roll out our strategy of growing our
reach and engaging our customers. We
welcome our partners to this new enti-
ty and hope to continue building a
mutually beneficial partnership in the
days ahead. Our clear strategy and fixed
targets will enable us to grow in our tar-
get markets and meet the aspirations of

our customers.” Canon also held a
forum for the participants to discuss
industry trends and B2B and B2C social
media marketing strategies.

A gala dinner was held at Music Hall
at the Jumeirah Zabeel Saray, where 18
Canon partners were recognised.
Canon presented its ‘President Award’
to its partner (Genetco) from Oman*. 

As a symbolic gesture of the forma-
tion of CCNA and the transition of busi-
ness, a trophy was presented to Roman
Troedthandl. 

Canon holds annual conference 

for Mideast, Central and N Africa 

Canon presents its ‘President Award’ to its partner Genetco from Oman.


