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GulfRun 24 hour Karting Endurance 5,
powered by Zain, took place over the
weekend at Sirbb Circuit in Shuwaikh -

starting on Friday at 4:30pm ending on
Saturday 4:30pm. 20 teams consisting of 180
drivers took part in the practice sessions and
the highly competitive and challenging 24-
hour endurance race.

After 24 hours of racing in the Elite class,
Batelco finished in first place with a total of
1982 laps completed, followed by Zain Racing
and Q8 Racing 2. In the Silver class Shamiya
Racing team finished in first place with a total
of 1967 laps completed, followed by Aston
Marting and Ace Racing.

Ahmed Al-Mudhaf of GulfRun said, “We are
very proud of the drivers’ performance and the
atmosphere at the circuit was exceptionally
energetic.” Ahmed Almajed of Pro-Vision Sports
Management added, “We have witnessed an
exciting race in which all 20 teams completed
the race. The skills of the participating teams
have been increasing year on year - and they are
capable of competing on an international level.”
The GulfRun 24HR Endurance Karting 5 is
organized by GulfRun and Pro-Vision Sports
Management.  The race follows international

regulations and certified marshals flew in from
the UK to regulate the race in accordance to FIA
regulations. The 20 teams comprise of 4 to 12
drivers per team who drive a maximum stint
time of roughly 2.5 hours, after which they
switch drivers, and keep going for 24 hours of

non- stop racing. The GulfRun Karting
Endurance Race was first launched in 2011 to
create an exciting competition in Kuwait that
aligns with GulfRun’s objective to promote
automobile racing and training in a safe and
secure environment and karting is one of the

pillars of motorsports.  GulfRun’s and Pro-Vision
Sport Management team extend their gratitude
to the continuous support by Kuwait’s private
sector, which acknowledges the important role
sport plays amongst Kuwait’s youth. GulfRun
24HR Karting Endurance Race is supported by a

wide range of sponsors: Title sponsorship by
Zain; GR Karting Pace Car: Audi; Platinum
Sponsors Algida and American Tax Bureau; Gold
sponsorship by Slider Station, The
Correspondent, Al-Sawan and Moonlight
Studios, Kidsville.

Batelco win GulfRun 24HR Karting Endurance 5

UAE based Lulu Group has set its foot in
Egypt by opening its first hypermarket
in Cairo, capital of Egypt. The 119th

hypermarket of the group was inaugurated by
Khalid Hanafy, Egyptian Minister for Trade in
the presence of  Galal El Saeed, Governor of
Cairo, Mohamed Abdul Sayed, Advisor to the
Prime Minister, KhalifaThunaiji, Deputy UAE
Ambassador to Egypt and other high ranking
government and civil officials.

Yusuff Ali MA, Chairman of Lulu Group,
Saifee T Rupawala, CEO, Ashraf Ali MA,
Executive Director, Mohamed Althaf, Director
of Lulu Egypt and other top company officials
were also present on the occasion. Apart from
this, a large number of people were also found
anxiously waiting outside the store to get
inside the latest shopping addition in the capi-
tal city.   

Egypt, a country that links North Africa with
the Middle East is considered as a strong econ-
omy with high market potentials under the
able leadership of President Abdel Fattah El
Sisi. The new store is located in Twin Plaza
Opposite Police Academy on the Zakir Hussein
road extension in the 1st settlement of New
Cairo. Spread over an area of 170,000 square
feet, the new store is specially designed to
offer the residents with a world class shopping
experience like never before at fair prices and
friendly service. The hypermarket will provide
the widest range of quality and value-for-
money products all under one roof. 

Egypt has been attracting lot of invest-
ments especially from GCC countries in vari-

ous sectors including infrastructure, energy
and retail following the investment confer-
ence held at Sharm Al Sheikh in March where
President Abdel Fattah El Sisi opened the

doors for GCC investment in his country. Egypt
is viewed as a market for the UAE companies
with around 600 companies now operating
there.  In a hope to stabilize the country, the

UAE has provided Egypt with an unprecedent-
ed economic support whether on grant based
investments or bringing private sector to the
Egyptian market. 

Commenting on LULU Group’s Egypt
plans, Yusuffali MA, Chairman of Lulu Group,
said: “We consider Egypt as a very important
market for us and our experience of more
than four decades of success and accom-
plishment in the retail industry is sure to
help us become the most popular retailer in
the region.  Egyptians are already well aware
of Lulu and we hope to bring world class
shopping closer to them in various impor-
tant location of this great country”. As per
the plan, we intend to invest EGP 3 billion
(US$ 300 Million) in setting up 10 new hyper-
markets in next 2 years across Egypt.

“The hypermarket will also offer a window
of opportunity to local community. We will
encourage the Egyptian agricultural sector
by procuring & promoting local agricultural
produce and also export them to our stores
across the GCC and Far East. Currently we are
exporting EGP 50 million and this will go up
to EGP 150 million next year, Yusuffali added.
Main exporting products include fruits &
vegetables, meat, fish, cheese and pickles.
Lulu also plans to set up own food process-
ing plants to further boost the exports.

“We believe that having a strong national
workforce is vital to our long-term success as
it helps in creating sustainable community
living. Currently, there are more than 800
Egyptians employed at our new hypermarket

in Cairo and we intent to employ 10,000
more Egyptians in next 2 years. We already
have more than 3,000 working in our opera-
tions in GCC countries and continuously train
them in our various operations”, said
Yusuffali.

The new hypermarket provides the
widest range of quality and value-for-money
products all under one roof. It has separate
sections for fresh fruits and vegetables, meat
and poultry, dairy products, ready-to-eat
products and a live bakery. The outlet also
offers a huge area dedicated to electronics,
IT products, home appliances, sports, fur-
nishing and furniture, kitchenware, toys, sta-
tionery and health & beauty products. The
new hypermarket also offers a wide choice of
world-class fashion brands and products for
men, women and children. A special area is
also dedicated for promoting local products
and handicrafts of Egypt. 

The systematically arranged sections
promise customers an easy and hassle-free
shopping experience. Extra-wide aisles,
extensively laid out counters and ample
parking space are some of the distinguishing
features of the new store

Lulu Group which currently have 118
stores in GCC and India is embarking on a
massive expansion drive into the Far Eastern
market. The first hypermarket of LULU will
open in Malaysia and Indonesia by March
2016. The Group is also planning to open 15
more hypermarkets in these two countries in
the next two years, said a company source. 

Lulu plans $300m investment in Egypt, opens 1st hypermarket in New Cairo

Khalid Hanafy, Egyptian Minister for Trade inaugurating the 1st Lulu
Hypermarket in Cairo, Egypt in the presence of Mostefa Galal El Saeed, Governor
of Cairo, Mohamed Abdul Sayed, Advisor to the Prime Minister, Egypt and Khalifa
Thunaiji,  Deputy UAE Ambassador to Egypt. Also, in the picture, Yusuff Ali,
Chairman of Lulu Group, Saifee Rupawala, CEO and other company officials.

The tree, the glittering decor, the
fun and festive ambience all
combine to make Marriott

Hotels in Kuwait the perfect venues
to celebrate Christmas and New Year
in style. 

Festivities begin with a grand
Christmas celebration, diners visiting
Kuwait’s best steakhouse “Terrace
Grill” at the JW Marriott Kuwait City
can enjoy an unforgettable holiday
dining experience accompanied by
the finest certified US Angus beef,
wagyu beef cuts and mouth-water-
ing seafood dishes for lunch and din-
ner. Meanwhile, guests visiting La
Brasserie Restaurant at the hotel will
be treated to an elegant internation-
al buffet featuring traditional
Christmas dishes such as turkey
roulade with dry apricots, stuffed
turkey, veal cordon blue, roasted
salmon, almond crusted hammour
and a lot more.

Furthermore, guests visiting the
Courtyard by Marriott Hotel’s
renowned “Soul and Spice”
Restaurant on Christmas can enjoy
an exceptional lunch and dinner
filled with Christmas cheer. At the
Atrium Restaurant, located in the
heart of the hotel’s stunning lobby,
diners can feast on a huge selection
of international Christmas dishes
including roasted turkey with cran-
berry sauce, slow oven roasted Cajun
rib-eye steak with pan gravy, york-
shire pudding and a lot more. To top
off the captivating Christmas mood,
guests are invited to ring in the New
Year with live entertainment and a
wide range of gastronomic delights
at Marriott properties. 

The JW Marriott Kuwait City is set
to be transformed into the trendiest
place in town, with the lively ambi-
ence at La Brasserie Restaurant com-
plete with music and sensational

dÈcor, including party poppers, hats
and horns. The Terrace Grill
Steakhouse will offer mesmerizing
live music and delicious food.

In addition, guests at the
Courtyard by Marriott Kuwait City
will celebrate the countdown to 2016
with elegance and style at Soul and
Spice Restaurant with a five-course
set menu including beverages, while
a special dinner buffet will be served
at the panoramic Atrium Restaurant
featuring the finest cuisines from all
over the world for an unforgettable
evening. 

“We would like to take this oppor-
tunity to wish our guests and their
families a merry Christmas and a
Happy New Year” said George Aoun,
the hotels’ Cluster General Manager.
“This year we have upgraded our
food & beverage menus to provide a
high level of guest satisfaction” Aoun
added. 

Magical festive celebration at Marriott Hotels


