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The Egypt Tourism Authority (ETA) has
unveiled a new campaign titled “This is
Egypt” (#thisisegypt), to launch a major

regional campaign to drive growth in the
tourism sector. In a change from previous ETA
campaigns, #thisisegypt will be digitally-led,
focusing on peer-to-peer advocacy and under-
pinned by digital media spend, whilst traditional
advertising methods will form a secondary pro-
motional level.

Targeting the Arabic traveller from the
Middle East region, #thisisegypt will harness the
power of digital in a region where internet pen-
etration is 5.8% higher at 48.1% than the world
average* and social media sites such as

Facebook play a significant role in 88% of inter-
net users’ daily lives.

“The #thisisegypt campaign is a powerful
movement which we know will resonate with
the wider region as it was created initially by the
Egyptian people themselves,” said Egypt’s
Minister of Tourism Hisham Zaazou. “We are at a
pivotal point in terms of tourism development
in the country and the new campaign and
branding demonstrates our commitment in
attracting travellers from our sister Arab coun-
tries to discover our beautiful country.”

The campaign focuses on personalising the
Egyptian experience by encouraging the wider
Arab audience to consider the variety of holiday

which can be enjoyed in Egypt from a vibrant
city break in Alexandria or Cairo to luxury beach
getaway in Hurghada or Sharm El Sheikh. The
campaign will highlight past-times which partic-
ularly resonate with an Arabic audience from
shopping and dining to enjoying luxury accom-
modation and exciting nightlife. 

The campaign will highlight Egypt’s touristic
destinations into four main geographic attrac-
tions: the Nile Valley, the Red Sea Riviera, the
White Mediterranean and the Western Desert.
The four destinations will be promoted across
different audiences and seasons based on each
of the targeted markets’ unique attraction
points. The hashtag, #thisisegypt, originally

began as a grass-roots movement developed by
Egyptians, but now will be adopted and refined
by the ETA to boost tourism by portraying an
experiential and authentic image of the country
to the world.  The three-year campaign will
focus on attracting and engaging diverse audi-
ences, with a focus on millennials who are driv-
en by personal experience, passion and adven-
ture. Recent studies have shown that millennials
take a higher number of trips annually com-
pared to other age groups, driven by the afore-
mentioned factors. Millennials also have the
highest level of influence in their respective
communities, which indirectly affects the travel
decisions of their peers - upon which this cam-

paign heavily relies.
The campaign comes as Egypt continues to

work around the clock to enhance safety and
security procedures to ensure the well-being of
all travellers. The country recently passed an
assessment by the International Civil Aviation
Organization (ICAO) with inspectors from
Russian, Dutch, Emirati and Italian airlines, and is
also collaborating with delegations from the
United Kingdom, Germany and Russia to imple-
ment the strongest security measures possible.
As it launches the #thisisegypt campaign, Egypt
has pledged to do all that is possible to provide
all visitors - internal and external - with a safe
and enjoyable experience in the country.

Egypt Tourist authority launches
dedicated Arabic campaign

Is it a dime? 
Or is it a nail?

In probably one of
the oddest items to
come to the world of

coin collecting, Dallas-
based Heritage
Auctions has
announced the sale of
a Roosevelt dime that
was accidentally (or
some say deliberately)
struck onto a zinc nail.
Yes, that piece of iron-
mongery used to repair
your roof. The
dime/nail is estimated
to be worth roughly
$10,000.

In the billions of
coins it has made over
its history, the US. Mint
has made more than a
few errors. There were
Lincoln pennies that

were struck onto the material for a dime, Washington
quarters struck more than once, wrong dates on coins,
etc. Most errors are caught by the Mint, but occasional-
ly a few make it out into circulation. Those error coins
have been highly sought by collectors.

This error coin coming to auction in January in
Tampa, Florida, is one of the more bizarre errors
to come to public attention. In a weird linguis-
tic twist, another name for the 2-inch nail is a
sixpenny nail. “It is certainly the most unusu-
al item I have had to catalog in my career,”
said Mark Borckardt, the senior numisma-
tist at Heritage New York-based
Auctions. A numismatist is person
who studies or collects coins or
bank notes. It is not the first coin
printed onto a nail, however, said
Fred Weinberg, a coin dealer con-
sidered one of the top experts in
error coins. A few pennies in the
late 1970s were struck onto
nails. This dime/nail is undat-
ed, so there is no
way to tell when
the item was creat-
ed. Weinberg said
it is possible the
dime/nail was
made on purpose by a rogue Mint employee. Despite
it not being one of a kind, Weinberg says, there are
probably only about a half dozen coin/nail examples
known and only two dimes. He expects the dime/nail
to sell for roughly $10,000, but public interest could
raise that amount. A spokesman for the US. Mint was
unavailable to answer the question of whether the
nail/dime is considered valid currency. The Heritage
auction that includes the nail/dime also includes sev-
eral other notable error coins. There will be a 1943
Lincoln penny struck in bronze, which would seem not
out of the ordinary except for the fact that the U.S.
Mint changed the composition of the penny in 1943 to
steel to save copper for the war effort. 1943 bronze
pennies typically sell for $200,000 to $300,000.

On the flip side, Heritage will also be auctioning a
1944 penny that was struck in steel, not bronze. The
auction for the dime/nail will be Jan. 6 as part of a larg-
er Heritage auction. Electronic bidding for the coin has
already started, however. The current price for the item
is $3,200. — AP

This photo provided by
Heritage Auctions shows a
Roosevelt Dime that was
minted onto a nail.

This photo provided by Heritage
Auctions shows a Roosevelt

Dime that was minted onto a
nail. — AP photos

Nashville is the home of country music,
from the Grand Ole Opry to the
Bluebird Cafe to the noisy honky-tonks

of Lower Broadway. Those venues are an
obligatory part of every visit, but while you’re
here, why not check out the city’s emerging
fashion scene or explore an off-the-beaten
path neighborhood?

What’s new
A new small downtown museum pays

homage to country music legend Johnny
Cash. Exhibits include the amp used to record
“Folsom Prison Blues,” his custom Gibson J-
200 acoustic guitar, and his Future Farmers of
America membership card. The gift shop car-
ries all things Cash and the cafe features local-
ly roasted coffee with blends named for Cash
songs like A Brew Named Sue.

Nearby, the George Jones Museum’s gift
shop sells White Lightning moonshine,
named after Jones’ first No. 1 hit. The museum
has a section dedicated to the song that
includes Jones’ “White Lightning” stage cos-
tume with gold embroidered moonshine jugs
and rhinestones. Housed in an old ware-
house, the complex has a downstairs restau-
rant and rooftop bar, both overlooking the
Cumberland River.

But Nashville isn’t only about country
music. The city’s emerging fashion scene
includes designers of jeans, fine leather
goods and jewelry. Many of the artisans, like
tie- and cap-maker Otis James or weaver
Allison Volek Shelton, have retail spaces right
in their studios where visitors can see goods
being produced. 

Classic attractions
The weekly Grand Ole Opry live concert is

spending the winter at its longtime former
home, the Ryman Auditorium. Known as the
“mother church of country music,” the Ryman
opened a $14 million expansion last summer
that includes new exhibits telling the story of
the famed music venue from its 1892 found-
ing as the Union Gospel Tabernacle.

Also downtown is the Country Music Hall
of Fame and Museum. Be sure to check out
Hatch Show Print, located in the same build-
ing. The shop has been producing letterpress
posters since 1879. And it’s worth spending
the extra money to tour RCA Studio B. The
squat, concrete-block building may look
shabby, but it’s where Elvis recorded more
than 260 songs.

A few miles east of downtown is The
Hermitage, the home of America’s seventh
president, Andrew Jackson. A preservation
group took over the home more than 125
years ago, when Jackson’s grandson still lived
there, so its original furnishings, wallpaper,
clothing and even a carriage have been
meticulously preserved. An introductory
exhibit explores Jackson’s celebrity as a war
hero, populist and rock star of his day.

One of the few distinctly Nashville foods is
hot chicken, and nobody does it better than
the original: Prince’s Hot Chicken Shack. It’s
worth the drive. Just ask the people who have
come there from Australia. The proprietors

won’t divulge their recipe, but it’s basically
really, really spicy fried chicken, served with
white bread and pickles. The Germantown
neighborhood offers several acclaimed new
restaurants with upscale cuisine, but if you
want to feel like you’re in Nashville and not
Brooklyn, Monell’s offers traditional Southern
food family-style, where you share heaping
plates of fried chicken, green beans and bis-
cuits with other guests.

Tips
Yes, you can get around Nashville without

a car, and considering the many street clos-
ings from construction, you might want to.
Uber and Lyft both pick up from the airport.
Free electric city buses run on a downtown
circuit. Public bicycles can be rented around
downtown and surrounding neighborhoods.
The honky-tonks of lower Broadway are a go-
to for live music. Tootsie’s Orchid Lounge is
the original, but Robert’s Western World is
also a perennial favorite. If there’s a line out
the front door, try going around the back. Or

branch out and go see a show in another part
of town. 

Hanging out
The hip 12 South neighborhood is a good

bet for a few hours of shopping and dining.
The commercial area encompasses a half-mile
stretch along a single street and includes
boutiques like the local designer jeans store
imogene + willie. The restaurants here are
mostly casual and include Burger Up, which
features locally raised beef and vegetables
with a good selection of cocktails.

Or head across the river to East Nashville
where you can catch live music of the non-
country variety at clubs like The 5 Spot, The
Basement East or The East Room. The pedes-
trian-friendly Five Points neighborhood is a
good place to start. Boutiques at The Idea
Hatchery and the Shoppes on Fatherland are
within walking distance, and good food
abounds from the casual Five Points Pizza to
the rustic French and Italian cuisine of Cafe
Margot. — AP

Nashville offers new museums, 
hip neighborhoods, fashion 

In this June 8, 2015 file photo, people view a multimedia show in a new theater at the
Ryman Auditorium in Nashville, Tenn. — AP photos

This Jan 15, 2014 file photo shows people listening to a band in Tootsie’s Orchid
Lounge in Nashville, Tenn.

In this April 4, 2015,
file photo, handmade

flies are displayed at
Jones Fly Company in

the East Nashville area
of Nashville, Tenn.


