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Lexus International opened the first
Intersect by Lexus luxury brand
experience space outside of Japan

in Dubai, UAE, with an opening ceremony
yesterday to mark the occasion. 

Intersect by Lexus is a unique luxury
space for the Middle East region where
visitors can experience Lexus without get-

ting behind a steering wheel. Neither a
dealership, nor a traditional retail space,
guests can engage with Lexus while “con-
necting with the city, and intersecting
with other people and cars”. The first
Intersect by Lexus opened in Tokyo’s
Minami-Aoyama district in August 2013.

Intersect by Lexus is located at the

heart of the Dubai International Financial
Center (DIFC), and offers a relaxing yet
stimulating space for people who are
seeking diverse luxury lifestyles enriched
by design, art, fashion, culture, film, music
and technology. Takayuki Yoshitsugu,
Chief Representative, Middle East and
North Africa Representative Office, Toyota
Motor Corporation, said, “We are very
pleased to inaugurate Intersect by Lexus
where people from across the region
have the opportunity to be part of a dis-
tinctive experience. Intersect by Lexus is a
comfortable and inspiring space for every
individual and they can treat it as their
own unique place. At Lexus, we share a
tremendous passion for luxury, quality
craftsmanship and innovative design. This
manifests itself in every corner of
Intersect by Lexus to give visitors a sense
of the lifestyle associated with a Lexus. 

Yoshitsugu added: “We sincerely
appreciate the support of our customers
who have put their faith in Lexus over the
years and we look forward to welcoming
them to Intersect by Lexus.” 

Both Intersect by Lexus experience
spaces have been designed by
Masamichi Katayama, the world-

renowned designer and founder of interi-
or design firm Wonderwall. They are
designed to embody the Lexus brand,
and provide a brand experience with sur-
prise and inspiration unique to Lexus.
INTERSECT BY LEXUS is composed of two
floors. The lower floor features a garage
and exhibition space for Lexus concept
vehicles and art installations, while the
upper floor provides a lounge, a restau-
rant, a library lounge, and a shop for
CRAFTED FOR LEXUS (www.crafted-for-
lexus.com) lifestyle items. 

“This project is not just about creating
a restaurant, but rather an environment,”
explains Katayama, “As an incubation
platform generating new innovative
ideas and concepts, it has been designed
to capture the feeling of a lounge, allow-
ing people with shared values to come
together and interact in a relaxed yet
inspiring atmosphere.” 

These spaces will host workshops,
exhibitions, and events, acting as the
launching point for diverse brand activi-
ties. Intersect by Lexus will be further
expanded into the global scene, with a
space in New York currently being
planned. 

Intersect by Lexus opens in Dubai
Luxury brand experience Space 

Library Lounge and Eatery.Garage and Exhibition Space.  

KUWAIT: Yusuf A Alghanim & Sons Automotive,
the exclusive distributor of Chevrolet vehicles in
Kuwait, has always been keen on providing its cus-
tomers with the best offers to own and enjoy the
Chevrolet car of their dreams. The newest
December promotion presents this perfect oppor-
tunity. Now, customers can get up to KD 1,000 in
cash with the highest trade-in value upon buying
a brand new Chevrolet Silverado or Tahoe. 

Chevrolet Alghanim’s December offer has
been created to fulfill the dreams of youth who
wish to own the larger-than-life Silverado, the
powerful drive that can take on any terrain. The
limited-time offer also provides all SUV fans that
chance to own an exceptional one with the
Chevrolet Tahoe, a strong, sturdy and secure SUV
that offers the driver as well as passengers a spa-
cious interior that merges innovative design
with excellent on-road performance that fits
every individual and family’s need.  

Youths and families alike will also enjoy
Chevrolet’s signature driving experience owning
to the cars’ state-of-the-art technology and lat-
est safety standards, ultimately embracing an
incredible design and daring creativity at an
unsurpassable value. Chevrolet MyLink gives
drivers the best of both worlds when it comes to
infotainment. It provides easy, intuitive opera-
tion of basic functions, yet it is also highly cus-
tomizable and capable of linking to devices such
as smartphones, USB devices and MP3 players,
giving users more ways of staying connected,
like accessing their favorite music files, photo
albums and videos via Bluetooth or USB/AUX.

With its award-winning exterior and interior

designs, plus a host of advanced safety features
and remarkable towing capacity and perform-
ance, the Silverado is proudly considered
Kuwait’s best-selling pick-up truck, guaranteed
to get drivers through the most demanding jobs
ever while being environmentally-friendly.

Everything from Silverado’s interior and exte-
rior styling to ergonomics and performance has
been re-engineered. The new Silverado is
stronger, smarter and more capable than ever.
Equipped with three EcoTec3 engines, V-6 4.3L,
with the most torque and highest towing rating
of any standard V-6, V8 5.3L and an all-new 6.2L
V-8, the Silverado proudly features the seg-
ment’s most powerful engine. The increased
torque and efficiency of the new EcoTec3 engine
family resulted an unprecedented level of power
to take on any high terrains and obstacles.

The new Silverado is also designed to bring
new levels of confidence for adventurers and
campers alike, thanks to its perfect blend of
exterior elegance and exterior ruggedness, mak-
ing it the best pick-up truck to own. Developed
entirely around functionality, the interior cabin
meets the needs of the driver and passengers by
featuring the smartest technologies and
redesigned front seats and forward-opening
doors that are built for all-day comfort.

The cabs also feature inlaid doors that fit
snugly into recesses in the body sides for
reduced turbulence and wind rush. Even the
smallest details of the body, such as the roof and
tailgate spoiler, were tuned in a wind tunnel to
smooth airflow over the truck for reduced noise
and improved aerodynamic efficiency. Available

in three trim levels that include LS, LT and LTZ,
the all-new Tahoe has been completely
redesigned. Featuring premium materials that
contribute to the functional, sophisticated
design as well as available 8-inch diagonal color
touch-screen with 3D navigation, in addition to
up to six USB ports to connect smartphones,
Blue Ray DVD rear entertainment system and
fold-flat third-row seat that provides incredible
spaciousness for the whole family. In addition to
keyless access, the Tahoe also features a host of
available driver assistance technologies, such as
Standard Front and Rear Park Assist helps when
maneuvering Tahoe in tight parking situations
and Side Blind Zone Alert with Lane Change
Alert use radar sensors in the rear quarter panels
to detect fast approaching vehicles.

Chevrolet Care
All customers who purchase a Chevrolet from

Alghanim will  receive the benefits of the
Chevrolet Care, which entails new levels of post-
sale support and trust. The Chevrolet Care is an
exceptional customer service that is based on
four main pillars: competitive and transparent
service costs (especially for four-wheel drive
vehicles), scheduled service appointment book-
ing with same day delivery, quality service by
certified technicians and 3yr/100,000km warran-
ty with 24◊7 roadside assistance. Customers
who want to purchase a new vehicle or upgrade
their existing vehicle can now take advantage of
this amazing offer. Visit our showrooms in Safat
Alghanim Al-Rai, Sharq, Fahaheel, Al-Ahmadi,
and Shuwaikh and get the offer today!

The best December offer 

from Chevrolet Alghanim
Highest trade-in value plus up to KD 1000 upon purchasing Silverado or Tahoe

LONDON: Government action to address
domestic and European Union policies that
cripple Britain’s steel sector are still not enough
to secure the industry’s future, a parliamentary
committee report said yesterday.

Nearly 4,000 jobs were lost in the British
steel industry in October alone-equivalent to
about a fifth of the workforce - as Tata Steel
buckled under pressure from decade-low steel
prices, while SSI UK and Caparo Industries shut
up shop. The crisis prompted EU ministers to
hold talks at Britain’s request, while the UK gov-
ernment pledged action on some of the indus-
try’s concerns on high energy costs, green tax-
es, business rates and cheap imports, notably

from China. “Increased (government) activity
has not yet translated into measurable impact.
Nor will current measures be enough to pro-
vide certainty for the future,” said the report
from parliament’s Business, Innovation and
Skills committee. “Government must now work
with industry to establish what a sustainable
future for UK steel looks like, and then commit
to taking the necessary measures to help deliv-
er it.” After months of lobbying, Britain received
EU approval last week to compensate energy-
intensive industries such as steel for the cost of
green taxes like the renewables obligation,
Britain’s main incentive mechanism for large-
scale renewable projects. —Reuters

KUWAIT: Ooredoo Kuwait, a member of the
international Ooredoo Group, yesterday
announced that its award-winning Nojoom
Loyalty Program will offer customers the
exclusive opportunity to redeem their points
for shopping vouchers from Eureka
Electronics & EDAM Group’s Restaurants &
Entertainment Centers in eMall, one of the
largest electronic retailers, Restaurants &
Entertainment Centers in Kuwait and the
region. Nojoom, Kuwait’s biggest telecom
rewards program, allows customers to earn
points as they use Ooredoo services in
exchange for a variety of rewards from the
program’s many partners.

eMall, is a first of its kind shopping experi-
ence in the Kuwaiti market designed for the
“smart shopper”. The eMall is a department
store containing a variety of popular interna-
tional brands in consumer products, restau-
rants, cafes, entertainment centers, health
clubs and fashion. Eureka Electronics serves
the customers through several branches
across Kuwait.

Nojoom members who have accumulated
points during their use of Ooredoo services
will be able to redeem their points with
Eureka Electronics & EDAM Group’s
Restaurants & Entertainment Centers (eClub
& eJoy), one of Nojoom’s leading partners by
contacting the call center 121 or visiting the

web portal at www.ooredoo.com.kw. 
Commenting on the partnership and its

benefits to members, Mijbil Alayoub, Director
of Corporate Communications at Ooredoo
Kuwait said: at Ooredoo Kuwait said: “We are
excited to bring our customers the many
exciting benefits resulting from our partner-
ship with Eureka Electronics, one of the
Kuwait and the Middle East’s leading elec-
tronics retailers & EDAM Group’s Restaurants
& Entertainment Centers (eClub & eJoy) one
of the kind in Kuwait. Through this joint effort
under our Nojoom program members will be
rewarded with eMall’s many benefits includ-
ing best market value on brands, conven-

ience collection of products under one roof
and family-friendly establishment in an easily
accessible location. We look forward to bring-
ing our customers the best rewards with our
program partners.”

The CEO of Eureka, Eng Ahmad Al-Qenaie
has said: “Our partnership with Ooredoo
stems from our strong belief that the smart
shopping option inevitable in light of the
evolution of the market and the breadth of
choices volumes and Eureka took it upon
themselves to be at the ambition level of
smart shopper and its aspirations where the
customer in Kuwait one of the smartest cus-
tomers in the region and afford him the first

choice is always worth.”
And for his part, said the General Manger

of EDAM Group, Ashraf Hallal: “We cannot
offer Ooredoo clients less than the best in
terms that eClub Restaurant at (eMall) is the
first Contemporary Technological & Social
Restaurant in the Middle East and has given a
new dimension of dining and entertainment
at the same time, with its international level
which befitting Ooredoo’s customers. “ “And
he also noted that the participation of The
Safe Family Entertainment Center “eJoy” at
(eMall)  in the”Nojoom”program is an indica-
tion of the trust level of Ooredoo and excel-
lent value provided by “eJoy “to its customers,

we in turn appreciate Ooredoo trust and we
will work constantly to maintain it.” The
Nojoom Loyalty Program, part of Ooredoo
Kuwait, has previously won Best Loyalty
Program in the MEA Award in 2012 by
Customer 360 for its customer satisfaction
quality. 

UK help for steel mills 

not enough: Report

Ooredoo, Eureka and EDAM partners in Nojoom Loyalty Program

Mijbil Alayoub
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KUWAIT: Etihad Airways, the national airline of
the United Arab Emirates, is expanding its code-
share partnership with S7 Airlines to cover eight
additional destinations from the Russian carrier’s
Moscow hub. 

Effective 16th January 2016, Etihad Airways
will place its EY code on S7 Airlines’ domestic
services between Moscow and Chelyabinsk,
Krasnoyarsk, Novosibirsk, Novy Urengoy, Omsk,
Perm, Rostov-on-Dom and Sochi. Under this
revised agreement, S7 Airlines applies its code
on routes via Moscow to Abu Dhabi and selected
connecting destinations on Etihad Airways’ net-
work including Singapore, Bangkok, Phuket and
Sydney. The Abu Dhabi-based carrier, which
operates daily flights to Moscow, already has
codeshare arrangements in place with S7 Airlines
covering the Russian cities of Kazan, Krasnodar,
Saint Petersburg, Samara, Ufa and Yekaterinburg.
Both airlines have been offering joint codeshare
flights since 2010.

James Hogan, Etihad Airways’ President and

Chief Executive Officer, said: “This enhanced
codeshare arrangement with S7 Airlines is in line
with our strategy to strengthen existing partner-
ships and develop new ones. “Etihad Airways has
enjoyed a strong working relationship with S7
Airlines and through this enhanced partnership
we are demonstrating our commitment to the
Russian inbound and outbound market, and pro-
viding guests with greater choice and travel con-
venience.” 

Igor Veretennikov, S7 Group Deputy CEO and
Head of Strategy Department, said: “By extend-
ing our codeshare agreement with Etihad
Airways, we open up more travel opportunities
for S7 Airlines’ passengers, adding destinations
such as Singapore to our route network. We look
forward to welcoming Etihad Airways’ customers
on eight more S7 Airlines’ routes within Russia.”
Etihad Airways’ daily Moscow flights are operat-
ed with a 174-seat Airbus A321 in a two-class
configuration of 16 In Business and 158 in
Economy.

Etihad Airways expands codeshare 

agreement with Russia’s S7 Airlines 


