
Marina Hotel announced its
offerings for the festive sea-
son. It has planned a remark-

able program with a variety of pack-
ages that guarantees its guests a non-
forgettable new year’s celebration. 

At Marina Hotel Kuwait each dis-
tinctive restaurant, unique in its culi-
nary mastery, will enchant guests
with specially-designed menus amid
an atmosphere of good cheer and
company.  To celebrate the New Year’s

Eve there is no place better than the
Six Palms restaurant and the Atlantis
restaurant to host an evening to
remember with a magnificent
International buffet dinner all in true
Marina style at only KD 28 NET per
guest.   Marina Hotel invites its guests
to indulge in the year end getaway
with family and loved ones with a fas-
cinating New Year room package of
one night stay inclusive of buffet
breakfast and buffet dinner at the Six

Palms restaurant or Atlantis restau-
rant for two persons starting from KD
170 NET.  What better way than to
start the first day of the year with
your loved ones through a delectable
selection of special treats and surpris-
es for the entire family at a delightful
international lunch buffet at the
Atlantis restaurant. Delight yourself in
a lavish experience and visit Marina
Hotel Kuwait for the fun and festivi-
ties. 

W H AT ’ S  ON
TUESDAY, DECEMBER 22, 2015

Imad Malaeb, General Manager of Acura presenting the prize to the
1st place winner, Bassam Saleh

Imad Malaeb, General Manager of Acura presenting the prize to the
3rd place winner, Aliaa Jamal

Imad Malaeb, General Manager of Acura presenting the prize to the
2nd place winner Ali Deeb

The American University of Kuwait (AUK)
co-organized a photography competition
for its students in partnership the Al-

Mulla International Auto Trading Company. The
competition, called Acura, required participat-
ing students to take photographs of the Acura
car- the world’s first Japanese luxury car since
1986- and share the photos on the social net-
working platform Instagram for a chance to win
KD 1500, KD 1000, or KD 500 in prize money.

The competition was open to all AUK stu-

dents and ran for one month, during which
participants were required to take creative
photos of the Acura car and posted them on
their personal Instagram accounts. 

The winners of the competition were select-
ed based on the creativity of the photographs
they posted and the number of organic “Likes”
they accumulated on Instagram. Thirty stu-
dents participated in the competition and the
winners were announced during a ceremony
held at the AUK campus.  The event was

attended by Loay Ahmed, Marketing Manager,
and Khalil Aboud, Brand Manager at Al-Mulla
International, who presented the winners with
the prizes. Bassam Saleh, Ali Deeb, and Aliaa
Jamal, won the first, second and third prizes
respectively.

Dr Hanan Muzaffar, AUK Dean of Student
Affairs, extended congratulations to the win-
ners saying “Bassem, Ali, Aliaa, and everyone
else who participated in the photography
competition, you make us all proud to belong

to AUK. Creativity and dedication are indeed
traits that our students excel at, so there was
no doubt that the top three winners would be
members of our Wolfpack. Great job! Continue
to make us shine.”

“We at ACURA are always keen to encour-
age the young generation of Kuwait to get
more creative and to excel in all areas, as part
of our social responsibilities,” said Imad Malaeb,
General Manager of Acura, “This won’t be the
last event, as we still have so many more

events to come in 2016.”
The American University of Kuwait (AUK) is

an independent, private, equal opportunity,
and co-educational liberal arts institution of
higher education. The educational, cultural and
administrative structure, methods and stan-
dards of AUK are based on the American model
of higher learning. The language of instruction
is English. More information on the American
University of Kuwait can be found at
www.auk.edu. 

AUK students win ‘Acura’ photography competition

(Left to right) Loay Ahmed, Marketing Manager; Khalil Aboud, Brand Manager at Al-Mulla
International; Bassam Saleh; Ali Deeb; Imad Malaeb, General Manager of Acura; and Aliaa Jamal

Khalil Aboud, Brand Manager at Al Mulla International announcing the winners

Memac Ogilvy, the leading advertising and public
relations agency in the MENA region, announced
the appointment of its Regional Director, MENA

Saada Hammad as a member of Ogilvy PR’s worldwide
Board. The recent formation of the board has been created
with two main objectives to advise the
CEO and executive committee and to
lead in the development of strategies,
which are critical to growth, including
talent, innovation, and digital. The
Board will report to Christopher Graves,
Global Chair of Ogilvy PR.

Commenting on the announce-
ments, Stuart Smith, Global CEO of
Ogilvy PR said: “The Board brings
together people from a wide variety of
backgrounds, demographics and
responsibilities. Leveraging a diverse
range of skills and talent will generate
real value for our people, our clients
and our business. Christopher is one of
our industry’s best disruptive thinkers.
Under his leadership, the Board will
have a tangible and positive impact on
our strategy”.

Saada Hammad has been leading
the Memac Ogilvy PR team since 2010, building a com-
mendable infrastructure that has been regarded among
the best. During her tenure, business has tripled in volume
and the agency has been prolific in the international
awards scene, regularly being recognized for outstanding
work. Before joining Memac Ogilvy PR, Saada was the
Communications Director for General Motors in the Middle

East where she had established and managed an integrat-
ed in-house PR department, a first for the region. Saada has
been a major player in the communications industry for
over twenty years. Born and raised in Lebanon, and educat-
ed in Italy, she spent most of her career in Dubai. 

“The decision made by the Chairman
of Ogilvy Public Relations Worldwide
Christopher Graves to appoint our own
Regional Director Saada Hammad a
member in the board brought enor-
mous pride and joy to us. This appoint-
ment represents a great opportunity for
Memac Ogilvy PR and the industry as it
will contribute in re-defining the role of
public relations in our region,” comment-
ed Edmond Moutran, CEO and Chairman
of Memac Ogilvy MENA. “I am confident
this remarkably PR board will spark fresh
collisions of ideas from all over, and new
ways to navigate content, social, digital
and behavioral sciences to earn influ-
ence on behalf of our clients,” added
Moutran.  

“It is a great honor for me to repre-
sent the Memac Ogilvy group on Ogilvy
PR’s worldwide board. I believe this is

the ideal platform to share the region’s experience with the
world and to tap into the worldwide network. This position
will allow for us to create more value to our existing clients
in the region, offering them innovative integrated solu-
tions of international standards”, said Saada Hammad,
Memac Ogilvy Regional Director of Public Relations for the
Middle East and North Africa. 

Ogilvy Public Relations creates new

board to drive innovation and growth

Saada Hammad to represent Memac Ogilvy PR MENA

Saada Hammad
Celebrate a memorable new

year at Marina Hotel Kuwait

McDonald’s Kuwait concludes
its extremely popular ‘Tastes
of the World’ campaign,

which took customers on a delicious
journey of flavors from around the
world. After the exotically mouth-

watering ‘The Italian’ and ‘The
Spanish’, the final leg of this world-
wide tour will be in Portugal with ‘The
Portuguese’, which is  available now at
all McDonald’s restaurants in Kuwait
until stocks last. 

‘The Portuguese’ burger has a deli-
ciously juicy Halal chicken patty
engulfed by two slices of cooling
Emmental cheese, lettuce, mayo and
tomato slices drenched in peri peri,
the world-famous spicy Portuguese
sauce, all in a warm bakery style roll. 

“This year, Tastes of the World
proved to be as popular as ever. It
offered our customers the chance to
take a worldwide tour and experience
delicious exotic new flavors; with ‘The
Italian’, ‘The Spanish’ and now ‘The
Portuguese’,” said Sherif Coutry,
Marketing Director at McDonald’s
Kuwait. “

He also added: “This campaign
continues to be one of our most pop-
ular offerings at McDonald’s, and I
personally can’t wait to see what we
have in store for next year.”

McDonald’s ‘Tastes of the World’

concludes worldwide tour in Portugal


