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DUBAI: Dubai-based flydubai marks its fourth participation
in the Dubai Airshow by showcasing its 50th aircraft, the
newest and last aircraft to be delivered from the carrier’s his-
toric order placed at the Farnborough International Airshow.

In 2008, at the Farnborough International Airshow, fly-
dubai placed an order for 50 Next-Generation Boeing 737-
800 aircraft.  It was the largest order for this type of aircraft
that had been placed by a start-up airline valued at USD 4
billion at list prices. The first flydubai aircraft made its
debut at the 2009 Dubai Airshow.

flydubai’s Chairman, His Highness Sheikh Ahmed bin
Saeed Al Maktoum, was asked, when the order was
placed, whether its business model would follow that
of other low-cost airlines and flydubai’s Chairman was
unequivocal in his response: “We will be flydubai.”

The aircraft order was made a year before flydubai
planned its first flight or sold a ticket. This confidence con-
tinued when flydubai decided to proceed with the launch
of the airline at the height of the global economic crisis
and it launched in June 2009 with flights to Beirut. 

At the 2011 Dubai Airshow, the carrier’s fleet had grown
to be home to 23 brand new aircraft and created a network
of 46 destinations within five hours flying radius from
Dubai.

The 2013 Dubai Airshow was a milestone show for
Dubai and flydubai. The carrier placed a USD 11.4 billion
order for 75 new aircraft as well as purchase rights for an
additional 25 737 MAX 8. The new aircraft deliveries will be
over a six-year period between 2017 and 2023. The order
also included 11 Next-Generation 737-800s and deliveries
will start from May 2016. 

As it enters its sixth year of operation, flydubai has con-
sistently shown over this time that it has continued to do
things differently, challenging the conventions around air
travel. flydubai has created a network of 96 destinations in
45 countries, launched Business Class services, signed a
number of interline agreements, continued to grow its
Cargo division and invest in product enhancements.

Ghaith Al Ghaith, flydubai’s CEO: “We knew that carry-
ing Dubai’s name set huge expectations.  We had to deliv-

er an airline that met the standards of aviation and inno-
vation that the UAE is known for internationally. Like the
city it represents, flydubai, strives on imagination and
innovation.”

“It has been a remarkable journey for what started off as
Dubai’s first low-cost airline and has continued to chal-
lenge the conventions of air travel in the region and to
exceed expectations.  We remain committed to supporting
Dubai’s aviation hub and creating free flows of trade and
tourism.  The fulfillment of the first aircraft order on sched-
ule has been a key factor in supporting flydubai’s growth.
The new aircraft order will also enable us to continue, with
ambition, to open up more destinations and add more fre-
quencies.”

In 2015, flydubai took delivery of 8 Next-Generation
Boeing 737-800 aircraft, launched 16 new destinations,
increased its operation to more than 1,600 flights as well as
see the start of its flights out of Al Maktoum International
at Dubai World Central (DWC).

New maintenance facility
flydubai has announced the launch of its wheel

and brake maintenance facility, dedicated to offering
a full range of maintenance services for these compo-
nents installed on Boeing 737 aircraft.

Located within Dubai International Airport over
365.21 square meters, the new flydubai facility is cer-
t i f ied as  an Approved Maintenance Organization
(AMO) from the General Civil Aviation Authority of the
UAE.

Capitalising on its efficient workflows and modern
equipment, the facility is managed by an experienced
team and is capable of processing up to 10 units a
day. 

flydubai operates a single-model fleet of 50 Boeing
737-800 Next-Generation aircraft. Being one of the

youngest fleets in the skies with an average age of 3.1
years, the airlines is capable of increasing its cost effi-
ciency by bringing down the cost of maintenance and
fuel consumption. 

flydubai’s 50th Boeing 737-800 on display at Dubai Airshow

DUBAI: Ford Motor Company yesterday said it
plans to accelerate new vehicle introductions in
Middle East & Africa, leveraging the company’s
One Ford global portfolio and targeting oppor-
tunities for growth in the car, utility and truck
segments.  

Speaking on the eve of the Dubai International
Motor Show, Ford said it plans to launch at least
30 new vehicles by 2020 in Middle East & Africa as
part of a new regional strategy. Ford’s product
push will start quickly with eight new vehicles
throughout Middle East & Africa by the end of

next year, including the following that will be
shown at the Dubai show: 

* The Ford GT super sports car, which is mak-
ing its regional debut in Dubai this week.

* The all-new Shelby GT350 Mustang. The
Middle East is one of the biggest Mustang mar-
kets outside of North America.

* The all-new 2016 Ford Edge SUV that
launches next year in MEA.

* The new 2016 Ford Explorer SUV, which is
launching this month in the Middle East.

* The new 2016 Ford Ranger pickup, which is

Ford’s best-selling vehicle in MEA and produced
in Silverton, South Africa.

* The all-new 2016 Ford Figo compact car,
which is currently launching in MEA.

“Middle East & Africa is one of the world’s
most exciting and growing vehicle markets and
we are moving very quickly to expand our
range with exciting cars, utilities and trucks,”
said Jim Farley, Ford executive vice president,
Europe, Middle East & Africa. “We are passionate
about meeting the diverse wants and needs of
the customers in this region - and that’s how we

are going to profitably grow in 2016 and
beyond.” 

Throughout its broad range of vehicles, Ford
has introduced a number of innovative systems
and technologies in its vehicles designed to
keep drivers and passengers safer on the road.
These include Inflatable Rear Seat Belts, Ford
SYNC connectivity and infotainment system and
MyKey, which helps parents encourage teens to
drive more responsibly by managing features
like maximum speed and radio volume.

Other newly-launched technologies are

designed to assist the driver in maintaining con-
trol of the vehicle and avoiding crashes. These
include Roll Stability Control, Lane Departure
Warning, Adaptive Cruise Control with Collision
Warning and Blind Spot Information System
(BLIS) with Cross-Traffic Alert.  

The product and technology acceleration
comes two years after Ford announced the for-
mation of its Middle East & Africa region at the
Dubai Motor Show in November 2013. Since
then, Ford has consolidated the sub-regions of
Middle East, North Africa, Sub-Saharan Africa
and South Africa, into a single business unit. 

As part of its long-term strategy, Ford MEA is
strengthening every aspect of its business,
including:

* Opening 35 new dealerships in the next
two years

* Improving customer experiences 
* Further tailoring global vehicles to the

needs of MEA markets
* Improving its distribution strength and

capability
* Identifying efficient sourcing opportunities

for global and regional production
* Building and developing its regional organ-

isation
* Building and developing its vehicle finance

operation
* Improving cost of ownership and spare

parts availability throughout the region
“It’s an incredibly exciting time for Ford in

this growing region,” said Jim Benintende, presi-
dent of Ford Middle East and Africa. “We are
committed to serving customers in this region
with the very best of Ford, and this will drive
growth and profitability.” 

The total Middle East and Africa car market is
expected to grow 40 percent by the end of the
decade to 5.5 million vehicles. Ford said it
expects its sales in Middle East and Africa to
outpace industry growth. 

“Middle East & Africa spans 67 markets from
Saudi Arabia to South Africa, and from Nigeria
to Kenya, so customer tastes are as diverse as
our markets,” Benintende said. “Thanks to our
One Ford plan, we can offer vehicles and tech-
nology that customers want and value, tailored
to the needs of our markets.”

Ford targets profitable growth in 
MEA with 30 new vehicles by 2020

KUWAIT: Ooredoo Kuwait, a member of
the international Ooredoo Group,
launched a special month-long offer to
support small business owners across
Kuwait. Business owners who sign up to
any of Ooredoo’s business plans will
receive 6 months of free 100 GB high-
speed 4G+ internet, with a free router, in
addition to a free advertising campaign
on Ooredoo’s social media accounts in
addition to print media. Customers can
sign up to Ooredoo’s offers in any of the
35 conveniently-located branches across
Kuwait. 

Commenting on the new offer,
Ooredoo Senior Director of B2B-Sales
Division Hamad N Al-Marzouq said:
“We’re happy to be supporting small and
medium businesses, and this stems from
our deep-rooted belief in the important
role they play in the future of our coun-
try’s economy. Our Ooredoo Business
team has worked diligently on designing
these packages that cater especially to
the needs of businesses with 10 employ-
ees or less.” Al-Marzouq reiterated
Ooredoo’s continuous willingness to
provide solutions and services to all
companies and corporates, regardless of
their size. 

The new Ooredoo Business packages
cater especially to the needs of small
business owners, offering extreme flexi-
bility and numerous options. The pack-
ages are divided into Ooredoo Business
and Ooredoo Business Pro.

Ooredoo Business packages include
discounts on local calls, free local min-
utes, free local SMS, and local internet.
Ooredoo Business Pro packages add
international minutes, roaming minutes
and roaming internet, catering from fre-
quent travellers.

Users can also benefit from Ooredoo’s
unique features such as minute rollover

which allow users to take their unused
minutes to the following month, priority
on the network, and free calls on the
network during business hours.  Many
packages include free smartphones. 

Small business services are available
in the following branches: Ardhiya,
Liwan Mall - Egaila, Cube Mall - Salmiya,

Green Tower - Fahaheel, Farwaniya co-
op, Dabbous Mall, Arbeed Complex,
Beirut Complex, Ibn Khaldoun Street
Branch, Bahar Centre, Beirut Street
Branch, Jabriya Branch, Jahra Branch,
Avenues Branches, Amman Street
Branch, Eureka Salmiya Branch, Sanabil
Tower, City Centre Jahra, 360 Mall, Sha’ab
Branch, Mahboula Branch, Sabah Al-
Salem Branch, Jeleeb Branch, and Stock
Exchange Branch. 

Ooredoo gives special 
campaigns for small 

business owners

Hamad N Al-Marzouq

WARSAW: The chief executive of the
Spanish-owned bank BZ WBK was
nominated yesterday to be economy
minister in Poland’s new Law and
Justice (PiS) party government, a
post expected to be given extra pow-
ers at the expense of the finance
ministry. PiS won a resounding elec-
tion victory in October, becoming
the first party to win an outright
majority in Poland since the fall of
communism.

Its economic plans, including new
bank taxes, a massive increase in
social spending and a monetary stim-
ulus plan, have stirred investors’ con-
cerns in recent months, driving the
Polish zloty to a nine-month low

against the euro and bank stocks to
their lowest level in 2-1/2 years.

Yesterday, Polish stocks rose about
0.4 percent following the announce-
ment that the economy ministr y
would be run by 47-year-old Mateusz
Morawiecki ,  head of BZ WBK,
Poland’s third-largest bank, owned
by Santander.

Pawel Szalamacha, 46, a privatisa-
tion lawyer, was nominated to head
the finance ministry, which analysts
expect to be stripped of some of its
economic policy prerogatives, and to
focus on tax collection and govern-
ment finances.

Prime Minister-designate Beata
Szydlo named her candidates at a

joint press conference with the par-
ty ’s founder and leader Jaroslaw
Kaczynski after a sitting of the PiS
political cabinet.

“Morawiecki has extensive knowl-
edge, he is a professional in his area,
he will be a strong pillar of the gov-
ernment,” said Grzegorz Maliszewski,
chief economist at the Warsaw-based
Bank Millennium.

BZ WBK’s market value has risen by
about 80 percent since Morawiecki
became chief executive in mid-2007.
Witold Waszczykowski, 58, a former
ambassador to Iran and NATO, was
nominated as foreign minister, and
lawmaker Antoni Macierewicz as
defence minister. —Reuters

WOLFSBURG, Germany:  Germany’s consumer association
wants auto giant Volkswagen to give compensation vouchers to
German customers affected by its massive pollution cheating
scandal, as the company has offered to do in North America. “The
group must assume its responsibilities,” said Klaus Mueller, presi-
dent of the Federation of Associations for the Protection of
Consumers, in an interview with the Rheinische Post newspaper
yesterday.

“A voucher is the minimum that the company can give to
compensate affected consumers,” he added.

Mueller’s call came after a US website reported that VW is
planning to offer pre-paid cards worth up to $1,250 (1,160 euros)
to affected American customers as part of a “goodwill package”.

Part of the sum can be used only at VW dealers for the pur-

chase of a new car or accessories, while the remainder can be
spent elsewhere, according to the site “The truth about cars”.

VW confirmed that it was offering vouchers to customers in
the United States and Canada, without giving details of the sums
involved. A spokesman added that the company is developing
“an individual package for each market” and that for Germany,
consultations are ongoing with the authorities.

VW is engulfed in a huge pollution scandal that has so far cen-
tred on so-called defeat devices-sophisticated software fitted
into diesel engines to skew the results of tests for nitrogen oxide
emissions. The carmaker has admitted to fitting 11 million diesel
engines worldwide with the rogue software, triggering both reg-
ulatory and criminal investigations in several countries, including
Germany and the United States. —AFP

Bank head nominated as Polish economy ministerGerman consumers want VW 
vouchers as compensation


