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SAN FRANCISCO: Facebook said surging mobile
advertising lifted its profits and revenues as the
world’s biggest social network grew to over 1.5 bil-
lion people.

Net profit in the third quarter jumped 11 percent
from a year ago to $891 million as revenues leapt 41
percent to $4.5 billion, despite the negative impact
of a strong dollar. The vast majority was from adver-
tising, and mobile accounted for 78 percent of ad
revenues in the quarter, compared with 66 percent a
year earlier. “This was another good quarter and we
continue to grow the size and engagement of our
community,” said chief executive Mark Zuckerberg
on a conference call.

“More than one billion people use Facebook
every day.” Facebook said the number of monthly
active users of the network hit 1.55 billion, up 14
percent from a year earlier. And it counted some

1.39 billion of its members using mobile devices
such as smartphones or tablets.

The stronger-than-expected earnings report
sparked a gain of 3.7 percent in Facebook shares in
after-hours trade to $107.73. Analysts say Facebook
has become an online advertising juggernaut as it
leverages its huge base to expand into other appli-
cations such as Instagram and WhatsApp, and delve
into virtual reality projects through its acquisition of
Oculus. Zuckerberg said that “with Oculus we’re in a
great position to deliver a new generation of shared
immersive experiences” and noted that its Rift head-
set would be on sale early next year.

“Virtual reality has the potential to be the next
computing platform that changes all of our lives,” he
added. “It’s important also to recognize that this is
going to grow slowly like computers and mobile
phones when they first arrived, so we’re committed

to Oculus and virtual reality for the long term.”

Growing mobile ads 
According to the research firm eMarketer,

Facebook accounted for eight percent of worldwide
digital ad revenues in 2014 and is expected to reach
9.6 percent by the end of this year.

Google is expected to remain the market leader
with a 30.4 percent share this year, down from 32
percent last year, eMarketer estimates.  In mobile,
Facebook’s share of digital ad revenues this year is
expected to be around 17.4 percent in a market
worth some $72 billion.

Chief financial officer David Wehner told the con-
ference called that “we have been very pleased by
the sustained high growth of mobile advertising rev-
enues,” adding that this has been able to grow with-
out hurting “user satisfaction.”

He added that the company sees healthy growth
opportunities ahead for Facebook and Instagram
but that revenues may be hit by currency factors.
Facebook recently ramped up its ability to search its
trove of online postings, stepping up its battle
against Google in the online search domain and
against Twitter and others to be the key source of
news and conversations about news topics.

Facebook is also testing a shopping tab for its
mobile app to get deeper into online commerce. It
will begin testing a Shop section where people can
“discover, share, and purchase” products. Facebook
has also tested “Buy” buttons to streamline purchas-
es at the social network.

The California giant is among those facing possi-
ble legal issues in Europe after a court ruling invali-
dated a legal agreement on cross-border data trans-
fers due to privacy concerns. — AFP

Facebook rides mobile wave to boost profits, user base

BANGKOK: This picture shows models of Turkish-made cruise missiles on display during the Defense & Security 2015 exhibition in Bangkok.
French anti-tank missiles, Swedish jets and American assault rifles — Western governments have criticised Thailand’s junta for toppling democ-
racy but at a Bangkok arms fair it was business as usual. — AFP 

WASHINGTONL: China’s blocking of Twitter has
failed to keep activists, journalists and others
from using the messaging platform to connect
with the rest of the world, said a study.

The study by Harvard University’s Berkman
Center for Internet and Society said it was not
possible to estimate the number of Chinese
Twitter users but said that “this alternative venue
is enjoyed by various groups of people with
diverse shared interests that gravitate towards
three main areas: politics, technology, and enter-
tainment.” The researchers said some “clusters” of
people in China are defying government restric-
tions and using various tools to get around the
so-called Great Firewall to use Twitter.

“For Internet users that reside in mainland
China, Twitter offers access to news from around
the world and a wealth of ideas and perspec-
tives that might otherwise be unavailable there,
as well as a platform for building online commu-
nities that is not under direct control of the gov-
ernment,” the report said.

The report listed “36 clusters that focus pri-

marily on three areas: Politics, technology, and
entertainment.” In the political arena, the
researchers said the political group includes
“journalists, lawyers, human rights activists, and
scholars” who are free to discuss topics typically
not permitted in China such as the Tiananmen
Square protests, Tibetan and Uighur issues, polit-
ical scandals, and pollution.

Other “clusters” of Twitter users include soft-
ware and technology specialists, people who fol-
low Apple products and services and others
keeping tabs on anime, comics, and games.

But it noted that Chinese Internet repression
“is clearly succeeding” and that Twitter remains a
relatively minor phenomenon in the country.

“The proportion of the Chinese populace
with direct access to the debates, communities,
and shared resources on Twitter is relatively
small, and the avenues by which such discourse
might find its way into mainstream political dis-
cussion are severely constrained,” the study said.

“The firewall between Twitter and the much
larger social media platforms in China remains

a formidable barrier.”
The Berkman report said that while China’s

Internet filtering system is among the world’s
most sophisticated, determined Internet users
get around it by using proxies or virtual private
networks to mask a computer’s identity and
location. “The government has never succeeded
in blocking all circumvention tools, and doing so
would be harmful to online commerce,” the
report said.

“However, jumping the wall entails investing
time to identify and install tools that work and
requires a level of technological sophistica-
tion... Circumventing Internet controls also
implies a willingness to defy the government
standards for acceptable speech and to take on
any perceived risks associated with using cir-
cumvention tools.” 

The report said it remains unclear how many
people in China have used circumvention tools.
A previous Berkman Center study estimated that
fewer than five percent of the online population
uses these tools. — AFP

Chinese still ‘jumping’ 

firewall to use Twitter

OKINAWA: Apart from rogue hackers, criminal organi-
zations or even state-backed cyberwarfare units,
Japan’s businesses and government agencies are fac-
ing a unique cybersecurity foe: themselves.

Even with the frequency and severity of cyberat-
tacks booming worldwide, efforts by the world’s No. 3
economic power to improve its data security are being
hobbled by a widespread corporate culture that views
security breaches as a loss of face, leading to poor dis-
closure of incidents or information sharing at critical
moments, Japanese experts and government officials
say. Improving cybersecurity practices has emerged as
a top national priority for Japan, stung in recent years
by embarrassing leaks at Sony Pictures, the national
pension fund and its biggest defense contractor,
Mitsubishi Heavy Industries, which possibly suffered
the theft of submarine and missile designs.

Toshio Nawa, a top Japanese security consultant
who is advising the Tokyo 2020 Olympics organizers,
said he encountered a telling instance this summer
when he was called to investigate a breach at a major
Japanese government agency.

Nawa found that five different cybersecurity con-
tractors employed by the agency had discovered the
breach - but that not one reported or shared their find-
ings.  With evidence from the contractors pooled
together, Nawa matched the digital fingerprints to a
Mexican group that he believes was responsible for a
previous attack on Japanese diplomatic servers. The
breach was patched, but Nawa walked away flustered.

“In the US, if they find a problem, they have to
report,” he said. “The Japanese engineer feels he fails
his duty if he escalates a report. 

They feel ashamed.” To be sure, the cybersecurity
industry around the world, not just in Japan, frequent-
ly echoes the call for greater transparency within and
among organizations. 

The U.S. Senate last month passed the
Cybersecurity Information Sharing Act to ease data
sharing between private companies and the govern-
ment for security purposes, although civil liberties
advocates warned it posed a threat to privacy.

Lack of understanding of cybersecurity
But the problem may be particularly acute for

Japan’s private sector behemoths and government
ministries - sprawling bureaucracies wrapped in a “neg-
ative culture that cuts against wanting to communicate
quickly,” said William H. Saito, the top cybersecurity
adviser to Prime Minister Shinzo Abe.

While rank-and-file workers fear reports of security
lapses may get them punished, the problem reflects a
broad lack of understanding of cybersecurity in the
Japanese C-suite, Saito said in an interview on the side-
lines of the Cyber3 conference in Okinawa.

“This is Japanese culture where in some situations
the upper management doesn’t know how to use email

and IT integration is voodoo magic,” said U.S.-born
Saito, also an executive at Palo Alto Networks, a security
firm. “The reality is companies either have been hacked
or will be hacked.  My message is, ‘It’s not your fault.’” In
2013, the latest year of available data, the Japanese
government network faced an eightfold increase in
cyberattacks from two years prior, with attacks spread-
ing into civil infrastructure, as well as the telecommuni-
cations and energy sectors. Against that backdrop, the
Abe administration has pinpointed the 2020 Tokyo
Olympics as a chance to upgrade Japan’s national
security capabilities while calling for a more hands-
on government role to nudge companies to take
cybersecurity seriously. —AP

Japan its own enemy in push 

to improve cybersecurity

WASHINGTON: Apple said yesterday its iPad Pro
goes on sale this week in 40 countries, its new com-
puting device aimed at reviving a slumping tablet
market. The California tech giant said in a state-
ment the new iPad-a large-screen tablet aimed at
replacing portable PCs-would be available online
Wednesday and in stores later in the week.

The new tablet with a 12.9-inch (32.7-centime-
ter) display, also includes a detachable keyboard
and stylus. The iPad Pro starts at $799 for US cus-
tomers, with a keyboard option for an additional
$169. “The early response to iPad Pro from app
developers and our customers has been incredi-
ble, and we’re excited to get iPad Pro into the
hands of customers around the world this week,”
said Apple senior vice president Philip Schiller. The
iPad Pro includes a stylus called Apple Pencil-
despite insistence from late Apple co-founder
Steve Jobs that consumers did not want such an
accessory.

A report last month by market tracker IDC
showed a 12.6 percent year-over-year decline in

tablet sales in the July-September quarter. IDC
analysts said tablet owners are not replacing the
devices as frequently as in the past. 

And some are shifting to large smartphones, or
“phablets,” or to lightweight PCs, some of which
have detachable keyboards.

But analysts have seen some growth in the
“hybrid” category of lightweight computers like
the Microsoft Surface which have detachable key-
boards.  Apple has defeated a class action lawsuit
from its California store employees seeking back
pay for the time taken to undergo checks of their
bags when leaving for the day.

The mandatory searches are designed to
ensure that staff do not steal or smuggle out
Apple products, but plaintiffs said they should be
compensated for the time it took to wait for the
search or undergo the search. US District Judge
William Alsup, in denying the claim, said Apple
employees were free to choose whether or not to
bring bags to work, and that not having a bag
would mean no exit search. —AFP

KUWAIT: The way individuals work today is
rapidly changing. Where once an individual
had a desktop which housed all of the appli-
cations and content they needed to do their
job, they now use a combination of attributes
collectively known as their “workspace.” In this
workspace they have multiple devices run-
ning various operating systems, often running
variations of similar applications, accessing
content from multiple sources. Technological
advances, increases in IT literacy and a rise in
non-routine roles in a business have all led to
an expanding complexity of these work-
spaces. For organizations to thrive, they must
embrace this change to provide freedom to
their employees to work efficiently in this new
era. 

At the same time, they must be able to
understand what users really need to do their
jobs, matching the ideal technology / tech-
nologies to their work styles to achieve com-
petitive advantage. In the same vein, it is the
role of IT to stay compliant with industry stan-
dards, prevent intellectual property loss,
ensure corporate governance requirements
are met and reduce the risk of security breach-
es, all within a strict budget. IT departments
are finding it increasingly difficult to stay on
top of this. Because of the rise in non-routine
roles, it is unrealistic to deliver a one-size-fits-
all solution to all users in a business. It is cru-
cial to understand how users work - what
devices they use, what applications they run
(locally installed, delivered virtually or via the
cloud), what the content is that they create
and access and where that content is stored.
By doing so IT leaders can effectively plan and
prioritize the multitude of tasks they are faced
with. They can do this with the aid of a usage
analytics solution which automatically com-
bines information about all of these attributes.

Let’s picture a familiar scenario for any IT
Professional. Your management and monitor-
ing systems indicate that all routers, switches,
servers etc. are up and running without any
problems- the lights are green.  However, the
Service Desk Team continues to generate tick-
ets for issues such as slow system perform-
ance, non-accessibility to some core applica-
tions and other such concerns.  By the time
the IT Support Engineer reaches the end-user
to sort out the issue on hand, the end user has
already rebooted the system and the support
team can’t recreate the issue.  

Business IT service portfolios are growing
in complexity. Phenomena such as BYOD and
the Internet of Things mean that devices and
applications are constantly being added to
ageing infrastructures. Whilst managing these
estates, those responsible for making technol-
ogy-based decisions within the business are
also charged with improving the service they
deliver to end-users, despite relying on back-
end, silo-based monitoring systems that may
no longer be fit for purpose.

End-users are experiencing problems with
performance as a result, which then lead to a
drop in productivity and a lack of confidence
in IT support teams.

Capturing data
Fortunately the rise of end user analytics

offers some relief. It’s still necessary to monitor
different parts of the infrastructure, but end-
user analytics offers a fundamental contrast to
traditional server monitoring. The distinction
is in where data are being captured. By captur-
ing data from individual end-user devices, IT
can track any and all activities that occur on a
workstation and follow them into the other
areas of the infrastructure (and the Internet).
This is opposed to tracking activities only from
the server outward.

The architectural design for capturing end-
user analytics can be surprisingly straightfor-
ward. After sending real-time data from end-
user devices to a database, you can now use a

web-based tool to view the details that were
once missing in analyzing end-user problems.
The ability to run investigations across the
enterprise, view unusual and/or non-compli-
ant activities, and drill down into specific
desktops has surfaced to provide the next lev-
el of infrastructure monitoring for IT profes-
sionals.

A recent report carried out by Forrester
profiled IT decision-makers evaluating the
impact that the performance of technology
services had on end-users and their wider
organizations.

According to the report, almost half of
these decision-makers saw the complexity of
their IT service portfolio as one of the most
significant issues preventing them from deliv-
ering better service quality. Also cited as a
major issue was the lack of visibility into IT
service performance from the perspective of
the end-user. It’s perhaps unsurprising then
that end-users have lost a certain amount of
faith in their IT support teams. It is noticed
that most users will attempt to resolve an
issue on their own before requesting assis-
tance from the helpdesk. Worryingly perhaps,
often, workers claim that they didn’t believe
their IT support desk could solve their per-
formance issues or answer their technical
questions and they used search engines to
find a solution for themselves.

To combat this lack of faith, and to become
more proactive in their approach, it’s neces-
sary for IT support teams to employ more
sophisticated monitoring and analytics tools
that will enable them to detect issues experi-
enced by end-users - before the users them-
selves do.

Most IT decision makers recognize the
importance of products and assets being con-
nected so that IT teams are better able to
monitor their identity, location and condition.
Indeed, the visibility that end-user analytics
provides will allow support staff to under-
stand and proactively address issues at the
user’s level.

Improving quality
By investing in end-user analytics, IT organ-

izations can begin improving the quality of
the service they deliver. Routinely monitoring
the IT infrastructure, automatically generating
meaningful reports, and identifying and
resolving problems the moment that they
occur will offer insight into whether the quali-
ty and performance of the service meets the
end-users’ needs.

Ultimately, this insight will enable IT teams
to become more effective in delivering the
projects and allocating the budget required to
improve those issues in service quality that
most greatly affect worker productivity, cus-
tomer satisfaction, and the bottom line.

One has heard the saying, “You can’t fix
what you can’t measure.” Having real-time
data to manage a fundamental part of the
infrastructure (the desktop) will provide the
data needed to succeed.

Arabian Information Technology Solutions
Co, Kuwait has partnered with Nexthink, pio-
neers in the field of End-user Analytics to pro-
vide the benefits of such technology to com-
panies looking to achieve greater visibility
into their end-user environments and who
look to nip the problem in the bud. 

Analysts, such as Gartner, have identified a
new emerging segment, ITOA (IT Operations
Analytics), that organizations are using to
address complexity and are set to have a
major impact on IT operations management.
Nexthink’s unique approach to real-time end-
user IT analytics has resulted in they being
named a Gartner Cool Vendor in ITOA for
2014. The Nexthink End-user IT Analytics plat-
form is supported by a scalable product archi-
tecture that fits small, medium and large
organizations.

Arabian ITS key to

solving IT dept’s

perennial problems

HAVANA: Picture taken at a stand in the US pavilion at the 33rd Havana International
Fair (FIHAV), in the Cuban capital. — AFP

Apple sets to release iPad Pro


