
W H AT ’ S  ON
TUESDAY, NOVEMBER 10, 2015

For you, our
beautiful little
boy, I have a

very special birthday
wish. May your 2nd
birthday and every
day of your life be as
wonderful as you are
to me. Wishes from
relatives and friends.

Greetings

Al Sayer Medical Company launches MOBI exerciser

Al Sayer Medical, one of the Al Sayer
Group Holding Companies and the
exclusive distributor of THERA-

TRAINER in Kuwait has launched the inno-
vative small and convenient leg and upper
body exerciser “MOBI”. Al Sayer Medical
Company delegates Dr Hossam Afify
General Manager and Dr Maha Magdy
Sales Manager welcomed Paul Andreas
Mack Head of Product development, Mrs.
Ana Basauri Area Sales Manager Europe,
Africa and Middle East, representatives
from THERA-TRAINER. The launch event
was attended by occupational therapists
from the ministry of health, private and the
rehabilitation school for disabled.

Explaining the business philosophy of
the company Mubarak Naser Al Sayer CEO
Al Sayer Group Holding said “Our focus
always will be improvement of the health-
care system in Kuwait, by leveraging suc-
cess factors such as professional team,
market and business expertise, the solid
infrastructure, and most important the
delivery of advanced pharmaceuticals and
cutting-edge medical technologies and
supplies.”

Remarkable services
According to Dr Hossam Afify General

Manager Al Sayer Medical “We are eager to
provide everything new from medical equip-
ment to support physiotherapists in Kuwait
in line with the objectives of the Ministry of
Health to provide remarkable medical servic-
es, also in line with the Al-Sayer Group
Holding strategy of offering the latest of
quality products of major international com-
panies in all areas and give attention to
strengthening the commitment to the com-
munity. In tandem with our commitment to
offer world class medical products, we have
made MOBI available at Al Sayer LifeCare
showroom, the biggest and most modern
medical showroom in Kuwait.” 

Paul Andreas Mack Head of Product
Development THERA-Trainer commented
“Our therapeutic devices, we offer device-
based therapy concepts, which include a
comprehensive therapy and training concept
with practical exercise suggestions. Our
vision is to provide you with therapy con-
cepts for every phase of rehabilitation.”

Launch event program included presenta-
tion of health benefits of MOBI, hands on

training session and a group therapy demon-
stration.

THERA-TRAINER MOBI - Stay active as you
get older

Daily use
The newly launched product MOBI is

designed to serve the mobilization of (older)
people with or without physical impairments.
It has been specially developed for daily use
in the home and for mobile use in medical
facilities. Moreover users of walker or cane,
can especially benefit from daily exercise.

The small and handy exerciser comes with
motor for arms and legs which enables
active, assistive and passive movement exer-
cising at home or in your facility - no matter if
it’s rainy, windy or dusty outside. 

The launch program enabled the audience
to interact with THERA-Trainer representa-
tives to gain knowledge about the health
benefits of MOBI and the other unique prod-
ucts from THERA-Trainer apart from knowing
the importance of becoming active and tak-
ing preventive steps by exercising daily with
THERA-Trainer to promote an independent
lifestyle. 

Malabar Gold and Diamonds, one of the world’s
largest gold and diamond retailers, has opened
the largest gold and diamond showroom in the

Middle East on 5th Nov at Hamdan Street in Abu Dhabi -
spanning a floor space of 10,000 square feet that show-
cases over 50,000 pieces of jewelry handcrafted by jewel-
ers from over 10 countries. As a part of expansion, the
jewelry chain opened a new showroom in Mushriff Mall,
Abu Dhabi on 4th Nov.

The Middle East’s largest showroom unveils a 30-kilo-
gramme gold replica of Sheikh Zayed Grand Mosque,
worth Dh3.5 million at current price of gold, for people
to visit.

Bollywood star Kareena Kapoor Khan leads the star
attraction at the showroom to meet and greet thousands
of shoppers ahead of Diwali celebrations in the UAE capi-
tal.

“Opening of the Middle East’s largest gold and jewelry
showroom in Abu Dhabi reaffirms our strong commit-
ment to the UAE and the GCC where we are a partner in
the region’s economic growth,” MP Ahammed, Chairman
of Malabar Group, said. 

“The UAE has remained one of the best performing
markets - where sales continued to grow amid varying
market dynamics that reaffirmed our commitment to this
market. Our continued investment in the UAE market
reflects our strong belief in the country’s resilience.

Largest retailer
“The growth story of Malabar Gold and Diamonds will

continue regardless of the market situation where ups
and downs are part of the business. However, we are
here for the long haul and share the UAE government’s
vision.”

Of the total, Malabar Gold and Diamonds is investing
Dh223 million in eight stores in the UAE, Dh100 million in
five outlets in Saudi Arabia, Dh57 million in three outlets
in Oman and Dh20 million in one outlet in Malaysia. In
addition to these, the company will add five more outlets
in India.

The expansion will see the largest gold and diamond
jewelry retailer expand its retail network from 134 to 155
- reinforcing its position as the most preferred jeweler in
the world. The move also reflects the fastest growth by a
jewelry retail chain in the world - emerging from being a
small player to become one of the top 5 jewelry retailer
in the world within the span of just a decade.

Malabar Gold and Diamonds, which started its interna-
tional operations in Dubai just under ten years ago, has
recorded phenomenal growth in gold and diamond jew-
elry sale despite the fluctuating gold price in the market.

Malabar Gold and Diamonds opened the largest jew-
elry outlet in Dubai at the Gold Souq in Deira, Dubai last
year - the success of which has prompted the company
to set up a similar facility in Abu Dhabi.

Shamlal Ahamed, Managing Director of Malabar Gold
and Diamonds International Operations, said, the com-
pany has an aggressive development plan that will
spread its wings in new markets while strengthening its
presence in the key growth markets such as India, the
UAE and Saudi Arabia.

“Despite lower market sentiments due to global slow-

down, the UAE market has shown strong sales across our
networks,” Shamlal Ahamed, who spearheaded the com-
pany’s international expansion, says. “We will continue to
invest in the Middle East and other key market, despite
the market fluctuations.

“With consumer demand growing by the day, we feel
the need to offer greater space, design, collections and
options to our customers. The higher footfall and brisk
business at our large-format outlet at the Gold Souq, has
prompted us to invest in a similar facility in Abu Dhabi,
where customers will be spoilt for choice, designs and a
wider price point.”

Expansion drive
The move is part of the $700 million (Dh2.5 billion)

expansion drive announced by Malabar Gold and
Diamonds in 2013 - that is expected to more than double
the number of its outlets to 220 by the end of 2018. 

Established in 1993, Malabar Gold and Diamonds have
the wealth of experience in serving the discerning cus-
tomers for over two decades. It is the consistent efforts
by their management to deliver more than what they
promise that led to their success. Commitment to cus-
tomer satisfaction, unique designs and value for money
are some of the factors that set them aside from their
competitors. 

Recognizing their potential in the Middle East, they
have embarked on expanding their footprints across the
region. The group is represented in the Far East with 3
outlets in Singapore and 1 in Malaysia. They are looking
for expanding into Hong Kong and Indonesia soon. The
company is also planning to spread their wings to
European markets starting with UK and US.

The group is in the forefront when it comes to CSR
activities also. They set apart a percentage of its net prof-
it to the benefit of needy. The charity projects of Malabar
Gold and Diamonds have touched the lives of thousands
of people across the world. They focus primarily in five
priority areas such as health, education, environment,
housing and women empowerment.

Malabar Gold & Diamonds opens Mideast’s largest jewelry showroom in Abu Dhabi

Time: November 21 (Sat) 17:00 - 20:30
Venue: Embassy of the Republic of

Korea, Multipurpose Hall and Outdoors
space etc.

1st Part Event: Selecting King of Gimbap
(Dried Seaweed Roll) “Open only to all par-
ticipants and their invitees”

Time: 17:00 - 17:45
Venue: Multipurpose Hall
Participant: Contest teams “10 teams in

total” (2 members in each team, individual
participants allowed)

* All 10 teams have to register before
the event as registration closing would be

on first-to-come basis.
* Each team can invite up to 4 guests.
Content: Explanation by Residence chef

(10 minutes) - Gimbap cooking contest (20
minutes) - taste trying and prizes giving

*Application should be submitted to
kfoodkuwait@gmail.com by November 11

2nd Part Event: Korean-Arabic Speaking
Contest (Theme: Korean Street Food) “Open
to the public”

Time: 18:00 - 18:50
Venue: Multipurpose Hall
Participant: Non-Koreans who have

good command of Korean language (4 per-

sons), Korean students invited by Kuwaiti
Government (2 persons) (Arabic language)

*Participants are strongly recommended
to use visual presentation (PPT, pictures,
videos etc.)

*Only 4 Non-Koreans among applicants
can participate in the event through evalu-
ation process

Content: 
* Screening video related to Korean

food
* Presentation of each contestant under

“Korean street food theme”, 5 minutes max-

imum for each contestant (3min to 5min)
* Prizes giving: 1st - 2nd (Each language)
* Application should be submitted to

kfoodkuwait@gmail.com by November 8
3rd Part Event: Experiencing Korean

Street Food
Time: 19:00 - 20:30
Venue: Multipurpose Hall outdoors

space and Garden
Content: Distributing coupons on the

participants so that they can go to tables
where food is prepared and exchange
coupons with food (Stimulating buying
and eating food from street in Korea)

Korean Street Food Festival


