
KUWAIT: Ahli United Bank will organize a
seminar for its clients on November 17 in
collaboration with the well-known
London-based law firm, Charles Russell
LLP. The seminar will provide Ahli United
Bank customers with details about the
proposed changes to the law related to
UK inheritance tax on residential proper-
ties owned by offshore companies and
will conclude by an open session for Q&A.

On this occasion, Medhat Tawfik,
General Manager of Private Banking and
Wealth Management at Ahli United Bank,
said in a press release: “This seminar con-
tinues a series of seminars that Ahli
United Bank has organized to shed light
on buying and selling residential proper-
ties in London and elsewhere in the

United Kingdom. In the past we have
received an excellent attendance from
our bank clients especially as the real
estate market in London increasingly
attracts clients”. 

Tawfik added, “The Bank’s ambition  is
to keep clients informed of such changes

and the impact they may have on real
estate investments.  Such seminars show
that Ahli United Bank is always con-
cerned with fulfilling client expectations
of us at all times.”
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KUWAIT: KAMCO Investment Company, a
leading investment company with one of
the largest AUMs in the region and winner
of the prestigious Kuwait Asset Manager
of the Year Award 2015, announced its
financial results for the nine-month period
ended September 30, 2015. 

The Company recorded a loss of KD 736
thousand with earnings-per-share (EPS) of
-3.09 fils.  However, despite the stressed
economic environment, KAMCO’s fee
income stood at KD 3.6 million (YTD nine
months 2014 - KD 3.7 million).

Faisal Sarkhou, Chief Executive Officer
of KAMCO said, “Operationally and despite
the severe equity market fall impact on
profitability, KAMCO continued to main-
tain its Assets under Management at KD
3.3 billion and to grow interest and sub-
scriptions in its managed funds and

recently launched products and services.
In addition and despite the poor economic
conditions, the investment banking team
continued its efforts in undertaking key
announced transactions in the market.”

Sarkhou added, “KAMCO’s manage-
ment team believes that with oil prices
flattening-out and major risks being
priced-in, the future should be more
promising. Positive indicators going for-
ward include rising oil demand in the US
and Europe, an extended quantitative eas-
ing program in EU and a stabilizing
Chinese economy. In addition, we expect
to see an increase in bonds and debt
instrument issuances led by various gov-
ernment and financial institutions amid an
expected rising interest rate environment.
Once the sentiments turn positive, we
expect additional flows to capital markets.” 

Decline in performance
The losses in the third quarter are

attributed primarily to the significant
decline in local,  regional and
International equity markets on the back
of stressed international and regional
geo-political environment, the fall in oil
prices and weak economic cues that
emanated from China after the Yuan
devaluation. Stock market sentiments
remained extremely low as seen in the
decline recorded by all of the regional
indices taking cues from the decline in
oil prices, particularly during the third
quarter. The investors remained in the
‘wait and watch’ mode as seen from the
decline in trading activity and reduced
flow in capital markets. During the first
nine months of the year, the KSE
Weighted and KSE-15 indices fell almost

by 12 percent, MSCI GCC Index fell by 10
percent whereas S&P 500 declined by
almost 7 percent. Meanwhile, oil prices
plunged during Q3-15 after showing
some improvement during the 1H-15.
OPEC oil declined by 26 percent during
Q3-15 resulting in a YTD-15 decline of
16.2 percent.

KAMCO Investment Company is a
premier investment company based in
Kuwait and is regulated by the Capital
Markets Authority with one of the largest
private sector AUMs in the region.

Established in 1998 and listed on
the Kuwait Stock Exchange (KSE) in
2003, KAMCO is a subsidiary of United
Gulf Bank (UGB) and is the asset man-
agement and investment banking arm
of Kuwait Projects Holding Company
(KIPCO).

KAMCO announces its financial results for Q3 2015

KUWAIT: Ooredoo enjoyed incred-
ible success at the CommsMEA
Awards in Dubai last week, win-
ning a total of four top prizes,
including the highest honour,
“Overall Operator of the Year” for
Ooredoo Group, and a new catego-
ry,  the “Network Optimization
Award” for Ooredoo Qatar’s inspir-
ing initiative to enhance the
Ooredoo Supernet.

In addition, Ooredoo Oman
took home the “Middle East Mobile
Operator of the Year,” while its
Ooredoo Qatar received a second
award, “Converged Service
Provider of the Year.” 

With four wins out of a total 14
categories, following 12 nomina-
tions, Ooredoo secured its best-ever
night at the annual CommsMEA
Awards, which is one of the tele-
coms industry’s leading events. 

Youssef Al-Shalal,  Senior
Manager, CSR, Sponsorships and
Social Media and Sara Al-Qabandi,
CSR Specialist, were presenting
Ooredoo Kuwait at the awards cer-
emony which took place in Dubai
last week. 

Sheikh Saud Bin Nasser Al-Thani,
Group CEO, Ooredoo, said: “Our
strategy at Ooredoo is to build a
leadership position in every market
that we serve, and winning these
awards validates our pioneering
approach. The whole Ooredoo fam-
ily is working hard to support cus-
tomers’ digital lifestyles, drive data
development and deliver the best
networks for all our customers. We
dedicate these awards to their on-
going efforts.” 

Ooredoo received the “Overall

Operator of the Year” award follow-
ing a remarkable year that has seen
the company grow its customer
base to nearly 115 million people
across the Middle East, North Africa
and South East Asia. 

Ooredoo has also been very
successful in driving data services
across its markets as part of its
future-facing strategy. Data rev-

enue now represents 35 percent of
Ooredoo’s total revenue, a new
record for the company, and the
company holds data leadership
positions across a wide range of
markets,  including Qatar,  I raq,
Algeria, and the Maldives. 

Ooredoo Oman has also seen a
very strong year, increasing cus-
tomer numbers by 10 percent to

2.8 mill ion in its last financial
results (9M 2015), and taking a lead
in network per formance, most
recently acquiring new spectrum
frequency (LTE 800) to provide
improved 4G coverage and addi-
tional capacity. 

For Ooredoo Qatar, winning the
inaugural “Network Optimization”
award is an important testimony to
the strength, speed and resilience
of the Ooredoo Supernet, which
the company has continued to
upgrade throughout 2015.
Ooredoo now has more than 1,030
4G and 4G+ sites in Qatar and adds
more every month, as it aims to
make Qatar the best-connected
country in the world. 

The strength of Ooredoo Qatar’s
work in this area was reinforced by
its second award, “Converged
Service Provider of the Year,” which
recognized Ooredoo as offering the
best converged service for its Next
Generation Mozaic TV service, sup-
ported by Ooredoo Fibre. Ooredoo
is shortly set to complete phase
three of the nationwide Ooredoo
Fibre roll-out, which will  make
Qatar in the top five nations in
terms of fibre penetration world-
wide.

Ooredoo’s success at the
CommsMEA Awards capped a
remarkable week for the company,
which saw its Ooredoo Global
Services wholesale arm win “Best
Middle Eastern Wholesale Carrier”
at the Global Carrier Awards in Paris
and Ooredoo Qatar take home the
award for “Telecoms Innovator” at
the 2015 Qatar Enterprise Agility
Awards: Entrepreneur of the Year. 

Ooredoo wins 4 top awards 

at CommsMEA Awards 2015

Winner of overall operator of the year among honors

Faisal Sarkhou

DUBAI: Nissan Middle East is affirming its
commitment to its regional customers by
offering them a greater choice and flexi-
bility with extended service intervals for
its new vehicles.  

As part of its regional after-sales
excellence strategy, the Japanese
automaker is offering its customers an
extended 10,000km service interval
instead of the 5,000km interval, which is
currently standard throughout the
industry in the Middle East.

This offers a greater flexibility and
peace of mind while ensuring opti-
mum Safety & reliabil ity of all  its
Vehicles. This offers greater flexibility
and even better value for money while
maintaining its well-earned reputation
as a champion for customer service
excellence in the region. 

“As part of Nissan’s strategy for cus-
tomer service excellence, we are show-
ing our commitment to our regional cus-
tomers by offering extended service
intervals for our new models,” says
Managing Director of Nissan Middle East,
Samir Cherfan. “With this extension of
the scheduled service intervals to
10,000km instead of 5,000, our cus-
tomers can continue enjoying the most
competitive cost of maintenance and
ownership, but also the most consumer
focused.”

From 1 December 2015, all Nissans
sold in the region will be supplied with
periodic service intervals of either
10,000km or every six months, depend-
ing on which comes first.

Owners also have the option of get-
ting their Cars serviced at every 5000km.
as per their requirement and usage pat-
terns. For more details, get in touch with
your Nearest “Authorized Nissan Service
Center”. This ensures a greater flexibility
to the Nissan Owners.  “Most of us in the
region live in extreme weather condi-
tions and we have adapted to the heat,

dust, humidity in our own way. Our cars
operate in punishing environments and
with that in mind, many of our cus-
tomers might prefer to stick with their
existing arrangements, especially as
Nissan’s service costs are the lowest in
the business. This new announcement is
about Nissan staying in tune with cus-
tomer requirements and offering more
choice than ever,” added Cherfan. 

With the climactic conditions of the
Middle East front of mind, Nissan has car-
ried out comprehensive studies to find
the best Engine Oil for the extending the
service intervals. As a result, the compa-
ny now recommends using the new
“Nissan Genuine Synthetic Motor Oil
(NGMO: 5W30SM) “ , which extends
engine durability and safety even in
extreme heat and dust conditions.

In 2014, Nissan Middle East’s
Aftersales Division reported a 70 per cent
growth in demand for Nissan Genuine
Motor Oil Range and its popularity with
Nissan customers has spread throughout
the entire region. It was specially devel-
oped for the Middle East’s extreme
weather conditions and has been proved
to increase engine life and performance
while reducing maintenance costs. 

Nissan Genuine Motor Oil Range
is available through its main National
Sales Companies and can be found at
Nissan Service Centers, Parts Outlets
and Author ized Oi l  Wholesalers

across the Middle East. 
“All of our models deserve the best

quality service and maintenance and we
will not swerve in our dedication to
delivering the very best levels of cus-
tomer service. This commitment to
Aftersales has helped our impressive
growth, not only in sales but in levels of
customer satisfaction,” concluded
Cherfan.  In 2014 Nissan was recognized
as the most awarded automotive brand
in the MENA region for the third consec-
utive year, having received no fewer than
15 prestigious international and regional
accolades. 

Nissan extends service intervals as part of 

customer excellence strategy in Mideast

KUWAIT: Gulf Bank welcomed Abdulaziz
Hussain Al-Abbad, one of the winners in its
monthly Red account draw, to the bank’s
headquarters in Mubarak Al Kabeer where
Yaser Sulaiman, Executive Manager,
Consumer Banking  congratulated him on
winning the KD1500 prize. 

On winning the cash prize, Abdulaziz
said: “I was informed by my friend who
called and told me he heard my name as
one of the winners on Marina FM. I was
very happy to hear the news.”

Gulf Bank had announced six winners
for its monthly Salary and Red account
draw, which took place recently, live at
Marina FM.   Customers who open Red
Account or Salary Account and transfer
their student allowance or monthly salary
will be eligible to enter the monthly cash

draws for a chance to also win up to KD
1,500. In addition, the quarterly car draw
will be for 1 lucky winner who will have a
chance to win a new Cadillac SRX.  

Through the bank’s red program, cus-
tomers can also see movies at all Kuwait
National Cinema Company (KNCC) cine-
mas during the weekend (Thursday, Friday
and Saturday) for KD 1.750 instead of the
usual KD 3.5, which is a 50% discount on
the normal price. Gulf Bank is the only
bank in Kuwait presenting both Salary and
Red customers with these one of a kind
offers.

For further information about Gulf
Bank’s red account and other prize draws,
visit one of Gulf Bank’s 56 branches, call
the Customer Contact Center on 1805805,
or go online at www.e-gulfbank.com .
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KUWAIT: Commercial Bank of Kuwait held the
Al-Najma Account draw on 15th November,
2015. The draw was held under the supervi-
sion of the Ministry of Commerce & Industry
represented by Abdulaziz Ashkanani.

The winners of the Al-Najma daily draw are:
Mohammad Sadiq Mohammad Hussain — KD
7000, Sajjad Ali Hassan —KD 7000, Najmiyah
Mohammad Kazim — KD 7000, Mohammad
Ahmad Mohammad Abdulmajeed — KD
7000, Abdulaziz Mohammad Mohammad
Faraj Nafea— KD 7000.

The Commercial Bank of Kuwait
announces the biggest daily draw in Kuwait
with the launch of the new Najma account.
Customers of the bank can now enjoy a KD
7,000 daily prize which is the highest in the
country and another 4 mega prizes during
the year worth KD 100,000 each on different
occasions: The National Day, Eid Al-Fitr, Eid
Al-Adha and on the 19th of June which is the
date of the bank’s establishment.

With a minimum balance of KD 500, cus-
tomers will be eligible for the daily draw pro-
vided that the money is in the account one
week prior to the daily draw or 2 months pri-
or to the mega draw. In addition, for each KD
25 a customer can get one chance for win-
ning instead of KD 50.

Commercial Bank of Kuwait takes this
opportunity to congratulate all lucky winners
and also extends appreciation to the Ministry
of Commerce and Industry for their effective
supervision of the draws which were conduct-
ed in an orderly and organized manner.

KUWAIT: Burgan Bank announced today the
names of the lucky winners of its Yawmi account
draw, each taking home a prize of KD 5,000. The
lucky winners for the daily draws took home a
cash-prize of KD 5,000 each, and they are: 
1. AHMED NASER ALI AL EID
2. ALI NAHER MOJADDAMI
3. MOHAMMAD MAKKI ABDULAZIZ AL QALLAF
4. FAISAL FALEH AYED AL SUBAIEI
5. JUMAH BADER JABER WADI

To further add to the anticipation of Yawmi
account customers, Burgan Bank now offers a
Quarterly Draw with more chances to win high-
er rewards, entitling one lucky customer to win
KD 125,000 every three months. The Yawmi
Account now offers Daily and quarterly Draws,
the Quarterly Draw requires customers to main-
tain a minimum amount of KD 500 in their

account for 2 months prior to draw date.
Additionally, every KD 10 in the account, will
entitle customers to one chance of winning.  If

the account balance is KD 500 and above, the
account holder will be qualified for both the
quarterly and daily draws.  

Burgan Bank encourages everyone to open a
Yawmi account and/or increase their deposit to
maximize their chances to becoming a winner.
The more customers deposit, the higher the
chances they receive of winning.

For more information on opening a Yawmi
account or about the new quarterly draw, cus-
tomers are urged to visit their nearest Burgan
Bank branch and receive all the details, or simply
call the bank’s Call Center at 1804080 where cus-
tomer service representatives will be delighted
to assist with any questions on the Yawmi
account or any of the bank’s products and servic-
es. Customers can also log on to Burgan Bank’s
www.burgan.com for further information. 

Al-Tijari announces Najma

Account draw winners

Burgan Bank announces Yawmi account winners


