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NEW YORK: Shoppers walk out of Uniqlo on 666 5th Avenue in New York City on Black Friday. Although Black Friday sales are expected to be strong, many shoppers are opting to buy online or retailers are offering year round sales
and other incentives that are expected to ease crowds. — AP

Holiday shoppers get a head start on Thanksgiving

Stores push discounts, retailers eye up to 5% rise in sales 
NEW YORK: Black Friday used to kick off the
holiday shopping season, but now
Thanksgiving Day is the new tradition for some
shoppers. Macy’s officials said about 15,000
people were at the 6 pm opening at its flagship
store in Manhattan. An hour and a half before
the Toys R Us in New York’s Times Square
opened at 5 pm, about 40 people stood in line.

And at the 24-hour Wal-Mart store in
Naperville, Illinois, the aisles were clogged with
people and carts by 6 pm, when employees
began pulling shrink wrap off palettes of mer-
chandise to mark the official start of Black
Friday deals.

Outside, the scene was much the same.
With the parking lot filled to capacity, drivers
circled slowly looking for spaces, causing a
backup of traffic trying to pull into the lot.
Some gave up and parked in the near-empty
lot of a fitness center and a Starbucks across
the street.

“It’s the worst wonderful time of the year!”
an employee laughed as he collected shopping
carts. Shopper Julie Desireau snagged a $10
crockpot and the last $10 deep fryer and
promptly hid them under a rack of women’s
flannel pajamas. Then the 29-year-old from
Chicago called her husband, who was in the
toy department with their cart, and told him to
come pick her up. “There’s no way I’m going
back there,” she said. After opening earlier and
earlier on the holiday, this year, most of the
more than dozen major retailers like Macy’s,

Target and Kohl’s opened around the same
time they did last year - about 5 pm or 6 pm.

One big exception: JC Penney, which is
opening two hours earlier at 3 pm on the holi-
day.  Staples has reversed course and will close
on the holiday. Sporting goods chain REI,
which was always closed on Thanksgiving, is
bowing out of Black Friday altogether and is
asking employees and customers to spend
time outdoors and not go shopping.

Still, stores aren’t waiting around to push
discounts on holiday goods until the official
weekend. Increasingly, they’ve been discount-
ing holiday merchandise earlier in the month.
In fact, according to the National Retail
Federation, the nation’s largest retail trade
group, nearly 60 percent of holiday shoppers
have already started holiday shopping as of
Nov. 10.

That should take a bite out of the sales this
weekend, though Black Friday should still rank
as either number one or two in sales for the
year. Overall, the National Retail Federation
estimates that about 135.8 million consumers
will be shopping this weekend, compared with
133.7 million last year. The trade group expects
about 30 million will be shopping on
Thanksgiving, compared with 99.7 million on
Black Friday.

Rise in sales
The group also expects a 3.7 percent

increase in sales this year to $630.5 billion for

the season. But grabbing those dollars will be
tough. While the economy has been improving,
shoppers remain tight-fisted. Unemployment
has settled into a healthy 5 percent rate, but
shoppers still grapple with stagnant wages that
are not keeping pace with rising daily costs like
rent. Stores also are contending with an
increasing shift to researching and buying
online. In response, Wal-Mart and Target made
all deals available later in the stores online
Thanksgiving morning. New this year at Target:
shoppers who spend $75 or more on Friday will
receive a 20 percent discount to use toward a
future purchase on any day between Dec. 4
and Dec. 13.

Target CEO Brian Cornell told reporters on a
conference call Thursday night that early results
show that the discount chain is seeing higher
traffic at its stores than last year and shoppers
are buying items across the store, from clothing
to electronics to toys. He also said that he has
been pleased with strong results in online sales.
Among some of the most popular doorbuster
deals is a Westinghouse TV, marked down to
$249.99, a savings of $350, he said. Target also
offered 40 percent off of all fashion and acces-
sories.

“This is the start of a really good shopping
season,” he said. Some shoppers came out for
the first time on the holiday. Maria Garcia-
Chavez, who lives in Denver, stood in line in the
snow with her husband and four children to
get into JC Penney. She came looking for

women’s boots, on sale for $19.99 “This is my
first time shopping on Thanksgiving. I want the
deals,” she said. “You have to come the first day.
If we come back tomorrow, you can maybe get
the same price-if you’re here at 6 a.m. I’m not
going to get up that early. I’d rather sleep.” But
not everyone is impressed with the
Thanksgiving lines. By about an hour before
Toys R Us in Times Square opened the line
swelled to over 100. “Black Friday isn’t what it
used to be,” said Keith Nelson, 54, who works in
security in the Brooklyn and was third in line
after arriving about 2:15. “Lines used to be
longer, people would be sleeping and bringing
lounge chairs out here.” Lisa Gutierrez of
Aurora, Illinois, thought her strategy of waiting
to go shopping until after kickoff of Thursday
night’s Chicago Bears vs Green Bay Packers
game was a good one. Until she arrived at the
Target near her home and found out the flat
screen TVs she had her eye on were sold out
almost immediately after the store opened at 6
p.m.

“That’s a bummer,” she said. On the bright
side, “at least it’s not a total madhouse in here.”
The Naperville, Illinois, Target was busy but
calm about two hours after opening. Most but
not all checkout lanes were open and lines
were short. Parking was readily available. Alan
Zagier in St. Louis, Sara Burnett in Naperville,
Illinois, Kristen Wyatt in Denver and Mae
Anderson in New York contributed to this
report. —AP

DETROIT: US retailers faced competition for customers from
car sellers on Thanksgiving weekend, as auto dealers offered
bargains on vehicles as alluring as any discounted TV or
stereo system.

The mad dash for midnight “Black Friday” deals at stores
like Walmart and Target the day after Thanksgiving has
become an annual ritual. Less noticed are the crowds flock-
ing to car dealers. November has long been a notoriously
slow month for car sales. But in recent years car dealers have
joined in the Thanksgiving weekend sales extravaganza,
making November one of the best months of the year for
auto sales in recent years, said Jessica Caldwell, director of
industry analysis for Edmunds.com.

“Last year, Thanksgiving weekend accounted for twice as
many sales as any other weekend in November. We expect to
see both trends continue this year,” Caldwell said in a pre-
weekend note to investors.

Autos and Xboxes 
The activity Friday in a cluster of new car dealerships near

a busy intersection just outside Detroit confirmed the trend.
“It’s going to be one of the busiest days of the year,” said
Melvin Holmes, a sales consultant at Tamaroff Honda, one of
the dealerships. National advertising by Honda and special
promotions by the dealership-everyone buying a car Friday
or Saturday will get a tablet computer, an Xbox or Wii game
system, or a 350-dollar gift card-were helping draw crowds,
Holmes said.

At Serra Chevrolet a few doors away, customers were
prowling through the used car lot despite the light rain.
“We’re already busy,” said Chaz Suomala, one of Serra’s sales
consultants.  “It was crazy last year” he said. “We just thought
it would be a good day to come out and start the process,”
said Lana Crain, who was waiting with her husband to take a
test drive at another dealership selling Chrysler, Dodge and
Jeep vehicles. Customers often go online to research what
car they want to buy, and with what options.

Brian Brewer, a car dealer, said that the day after
Thanksgiving had now become a popular time to check out
a desired set of wheels at closer quarters.

Buyers ‘expect’ bargains 
Honda, Toyota, Lexus, Mercedes-Benz, Chevrolet, Ford

and FCA US (formerly the Chrysler Group) all run special pro-
motions for Black Friday-with deals often extending to
today-and the Christmas holidays. Motorists have come to
expect the holiday promotions, said Toyota spokesman Greg
Thome. Eric Lyman with TrueCar.com, a vehicle pricing and
information website for buyers and dealers, said that Black
Friday sales could help set a record and push the seasonally
adjusted annualized rate (SAAR) for light vehicle sales in
November to 18.6 million units, the strongest pace of any
month this year.  “This continues to be a standout year for
the industry, with November sales likely setting a monthly
record,” Lyman said.  “Consumers are excited about Black
Friday promotions and these month-long events appear to
be resonating with car buyers.” Overall US vehicle sales have
been rising steadily since sinking to a monthly low of 9.95
million units in June 2009, a figure not seen since the 1980s,
according to US Commerce Department figures. In the past
five years car sales have consistently peaked in November
and December, going from 12.03 million in December 2010
to 17.22 million in December 2014.  Figures for November
sales were slightly higher than December in 2013 and 2014,
at 16.48 million and 17.44 million respectively. —AP

Car sales rev up on 

US holiday weekend

TEHRAN: Iran unveiled a new model of oil con-
tracts yesterday aimed at attracting foreign
investment once sanctions are lifted under a
landmark nuclear deal reached earlier this year
and said US companies would be welcome to
participate. The new Iran Petroleum Contract
replaces a previous buyback model, in which
contractors paid up-front investment costs in
return for proceeds from the oil produced
under the deal.

Iran has sweetened the terms, hoping to
bring in $30 billion in new investment. The new
contracts last 15-20 years and allow for the full
recovery of costs. The older contracts were
shorter term, and investors complained of
heavy risks and suffering losses. Some 50
upstream oil, gas and petrochemical projects
are being introduced during a two-day confer-
ence in Tehran that began yesterdayt. Iran will
pay foreign oil companies larger fees under the
new contracts to provide greater incentives to
investors. Oil Minister Bijan Namdar Zanganeh
told the conference that under the new con-
tracts, foreign investors will be required to form
a joint company with an Iranian partner to carry
out exploration, development and production
operations.

“Any foreign company that wants to work in
Iran in this new period must have an Iranian
E&P (Exploration & Production) company on its
side as a partner,” he told the conference. “To
continue to play the role (as a major oil suppli-
er), we hope to enjoy working with reputable
international oil companies under a win-win sit-

uation.” Zanganeh welcomed US investment in
Iran’s energy sector. “We have no objection to
and problem with the participation of American
companies. The way for the presence of these
companies in Iran’s oil industry is open,” he said.
Mahdi Hosseini, a senior official in charge of the
new contracts, told the conference that the new
model is an attempt to repair Iran’s relations
with the industrialized world.

“The new model of oil contracts is an instru-
ment to repair (our) relations with the industrial-
ized world,” he said. Iran is hoping to attract over
$150 billion in foreign investment in five years
to rebuild its energy industry, which has suf-
fered from sanctions.

OPEC member Iran currently exports 1.1 mil-
lion barrels of crude oil per day and hopes to
get back to its pre-sanctions level of 2.2 million,
last reached in 2012. Iran’s total production now
stands at 3.1 million barrels per day.
International sanctions on Iran’s oil industry
were tightened in 2012 over its controversial
nuclear program. Western nations have long
suspected Iran of secretly pursuing nuclear
weapons, charges denied by Tehran, which
insists the program is entirely peaceful.

Under the agreement reached in July with
the US, Britain, France, Germany, Russia and
China, Iran will curb its nuclear activities in
exchange for the lifting of sanctions. Zanganeh
said last week that Iran will export an additional
500,000 barrels of oil a day after sanctions are
lifted - likely in early 2016 - to reclaim its market
share despite low prices.— AP

Iran unveils upgraded model for oil contracts

MOSCOW: A trader prepares vegetables for customers at Dorogomilovsky food mar-
ket in Moscow on Friday. Since the plane was shot down Tuesday on the Syria-Turkey
border, Russia has already restricted tourism, left Turkish trucks stranded at the bor-
der and confiscated large quantities of Turkish food imports. —AP


