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l if e st yle

Skirts made from bamboo chicken cages and
billowy dresses crafted from mosquito nets-a
Thai teen is elevating everyday items of rural

life to the catwalk to challenge entrenched preju-
dice among the Bangkok elite. 

Apichet Atilattana, a 16-year-old from Khon
Kaen in Thailand’s northeastern rice bowl region,
launched his designs on Facebook.  But on Friday
night his inventive, humourous, and somewhat
bizarre concepts made their catwalk debut at a
fashion show in Bangkok.  His materials-bamboo
rice steamers, banana leaves and hand-held fans-
are loaded with symbolism in a country divided

between the wealth and power of Bangkok and a
rural majority who provide the backbone of the
economy.  “I want to show people in Bangkok that
Isaan people can be creative,” he told AFP, using the
name for the poor but populous northeastern
region.  “People in Bangkok should start thinking
out of the box... They have this idea that people in
Isaan are dirty, uneducated, but there are a lot who
are successful.”

Apichet’s sleepy home town of Khon Kaen is a
creative hub.  Cannes Palme d’Or winning (2010)
director Apichatpong Weerasethakul also hails
from the city.

It is also a focal point of opposition to the ruling
junta.  The military seized power from the elected
government in 2014, disenfranchising millions of
Isaan people who voted for the toppled adminis-
tration of Yingluck Shinawatra.

It was the second coup in less than a decade
supported by a Bangkok elite who refuse to accept
losing at the polls.

Politics has reinforced the sense of separation
between the Bangkok elite and the people of Isaan
who they stereotype as ill-educated, unrefined and
easily led.

While Apichet, better known by his nickname

Madeaw, is avowedly non-political, he hopes his
fashion can in some way help bridge the social
divide.

“I want to transform things seen as without val-
ue, useless things, into ones with value,” he said. “I
had chicken cages at home. I noticed the hole, I put
the cage on my body and it looked beautiful... I
want to imply that you can’t judge people by how
they look.” — AFP

From countryside to catwalk, 
Thai teen designer takes on prejudice

Thai teen designer Apichet Atilattana, 16, posing at the Alliance Francaise in Bangkok. Skirts made from bamboo chicken cages and billowy dresses crafted from mosquito nets — a Thai teen is elevating everyday items of rural life
to the catwalk to challenge entrenched prejudice among the Bangkok elite. — AFP 

By Ben Garcia

Behind successful companies are satisfied employees. This is
the mantra of The Regency Kuwait General Manager
Aurelio Giraudo. “Employees are the most important part of

any business, which has been proven to be the most effective for-
mula used by many top companies to win and retain customers
and be successful,” he told Kuwait Times at Regency’s spacious
and majestic hotel lobby in Salwa. “They are the backbone of any
business - if you have satisfied employees, you’ll get satisfied
guests, and it means more business to follow, because they will
share their experiences with others, “Giraudo said.

“In my first three years at the hotel as general manager, I saw
to it that every employee we hired was satisfied and contented.
We give them the best of what we can offer, so they are also satis-
fied and give the best they can to our guests,” he said. According
to Giraudo, his goal in 2016-2017 will be to generate even more
business. “Our focus is to reward back our employer because dur-
ing my first three years, he gave me space to appreciate and look
after the workers. I have done this, so my next mission is to give
more back to the owner,” he said.  Situated on a private beach on
the Arabian Gulf coast in Kuwait, this luxurious 5-star resort offers
elegant rooms with Italian furniture and marble bathrooms.
Facilities include five swimming pools, and rooms have free
Internet access, Egyptian cotton bed linen, large flat-screen TVs
and walk-in rain showers. Many rooms have a private balcony or
terrace with panoramic garden or sea views. The Regency Kuwait’s
freshwater swimming pools include a lap pool, an infinity pool,
two children’s pools and one ladies-only pool. The well-equipped
fitness center is open 24 hours a day.

Authentic
“The hotel operates independently and is genuinely local. This

is a hotel which stands on its own feet - authentically Kuwaiti but
with an international touch, respecting the standards of a luxuri-

ous hotel,” Giraudo told Kuwait Times. The hotel takes pride in the
newly refurbished Balsamico restaurant, which offers authentic
Italian dishes and an elegant and inviting environment.
“Balsamico is Italian and we offer the best of Italian food. Another
restaurant is Gourmet Boutique, where we serve fresh pastries, a
selection of gourmet coffees, espressos and cappuccinos compli-
mented with your favorite cakes made by our award-winning pas-
try team. These are available 24/7 in the hotel lobby too,” he
added.

The Ladies’ Lounge at The Regency offers an exclusive ladies-
only sanctuary in Kuwait. It opens during the summer and spring
season and features a swimming pool, a waterfall plunge pool, a
private lounge area with an extensive menu and a private beach
with direct views of the Arabian Gulf. The Regency Hotel is less
than a 5-minute drive from the Salmiya souk and 15 minutes from
Kuwait International Airport.  Asked about the effect of the ongo-
ing wars and crises in the region, Giraudo said it hasn’t had much
of an impact on the hotel business, although activities have
slowed down a bit. “In 2013-2014, lots of international business
activities took place in Kuwait, but during the course of 2015, the
pace reduced a bit. The fewer the international activities that are
held here, the lesser our revenues get. But from what I’ve heard,
the slowdown is related to the fall in oil prices and not the turmoil
in the neighborhood,” he said.

Business Hub
“There was a bombing in Kuwait in Ramadan, but the fallout

was immediately contained because the Kuwaiti government act-
ed rapidly, so we didn’t see any effect to our business at all,” Giraud
mentioned.  Kuwait is a business hub for many international trav-
elers but not designed for travelers seeking pleasure. “While we’ve
got fewer activities in 2015, we can see more and more interna-
tional business conferences come 2016 and 2017. Four big events
related to government initiated projects are slated for 2016, and
every hotel in Kuwait will benefit from them. We’ll get our share of

the pie,” he said.  Giraudo noted since he started handling the
hotel’s operation in the last part of 2012, the hotel’s standards
have appreciated. “We started getting international awards and
recognitions. For three consecutive years, we’ve been mentioned
by many magazines internationally as being among the best
hotels in the Gulf. We have won many awards Internationally,
including several five-star and seven-star awards, luxury awards
and travel awards.Booking.com ranks us as number one. We have
been voted as one of the most preferred hotels internationally, so
we are being mentioned and we are getting business not just
locally, but internationally too,” he beamed.

With regards to competition, Giraudo said that many interna-
tional hotels in Kuwait are opening soon. “Many five-star hotels in
Kuwait will open either late this year or next year. Being a luxury
hotel, our direct competitors are Jumeirah Hotel, Sheraton,
Symphony, JW Marriott and Marina Hotel. But we are in the best
position because we are located in the best spot ever,” Giraudo

said. “We have the best view of the beach and are pretty close to
the airport, and not too affected by the traffic,” he said. “Luxury
hotels are coming up like the Intercontinental Hotel and Grand
Hyatt Hotel. If you invest millions if not billions of dinars in the
country, you know what to expect. The government’s plan is to
make Kuwait a business hub in the Mideast. We are seeing this
happen slowly but surely,” he pointed out.

Giraudo is a confident and versatile senior manager, with
extensive experience and in-depth knowledge and skills develop-
ing, directing and sustaining cost-effective and profitable opera-
tions for world leading premier establishments across the hospi-
tality industry, competing within national and international mar-
kets. Giraudo’s responsibilities in the hotel include being the direc-
tor of development. Acknowledged as a highly focused and com-
mitted professional, with a strong understanding of marketing
and promoting resorts and hotel outlets within extremely com-
petitive markets, he possesses excellent customer relation skills,
building and recruiting teams to ensure the smooth running of
day-to-day operations, delivering maximum profits and required
investment returns.  He also generates new ideas for hotel man-
agement and development of the company. He supports and
liaises with the owners in the exploration of opening new hotels
in the Middle East, focusing and carrying out market analyses on
restaurants, airport lounges and hospital catering projects.

The Regency Hotel Awards/Recognitions
Winner of 2014 World Luxury Hotel Award
Winner of 2012-2013-2014 World Travel Award
Kuwait’s Leading Luxury Hotel
Kuwait’s Leading Conference Hotel
Seven Star Global Luxury Award, June 2013-2014 Tripadvisor

Certificate of Excellence 2013-2014 Consecutive number one on
Tripadvisor 2012-2013-2014-2015.

Regency going from strength to strength
Satisfied employees behind luxury hotel’s success

The Regency Kuwait General Manager Aurelio Giraudo. 
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