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For the fifth consecutive year, the United Arab
Emirates has been named as the country in
which most Arab youth would like to live and

the country they would most like their own nation
to emulate, according to the findings of the 8th
Annual ASDA’A Burson-Marsteller Arab Youth
Survey released yesterday. The UAE is also viewed as
a model country that is economically secure and is
the most favored nation to set up a business in the
Arab world. 

When asked to think about the country they
would most like to live in, nearly one in four (22 per-
cent) of young Arabs cite the UAE, ahead of the
United States (15 percent), Germany (11 percent),
Saudi Arabia (11 percent) and Canada (10 percent).
Likewise, when asked to think about the country

they would most like their own to emulate, 23 per-
cent cite the UAE, ahead of the US (19 percent),
Germany (12 percent), France (10 percent) and the
United Kingdom (10 percent).  

Commenting on the survey findings, Sunil John,
CEO of ASDA’A Burson-Marsteller, said: “The UAE’s
popularity among youth is likely a reflection of its
status as a model country and regional political and
economic safe haven. The nation has developed a
global reputation for its robust and diversified econ-
omy, which encourages a “can do” attitude among
its residents and is respectful of religious and cultur-
al diversity.” 

To help better understand why the UAE consis-
tently polls highest, the survey provided respon-
dents a series of positive and negative phrases and

asked them to choose the ones they associate with
the UAE most. The top associations with the UAE
revolve around safety, security and economic
opportunities, with “Safe and Secure” cited as the
number one reason by 36 percent of youth, fol-
lowed by “Has a Growing Economy”, “Wide Range of
Work Opportunities” and “Generous Salary
Packages”, which were each cited by 29 percent of
respondents.  

This year, for the first time, the survey asked
potential entrepreneurs - young Arabs who said
they intend to start a business in the next five years
- in which Arab country they would like to set up
their business. The UAE ranked as the most pre-
ferred country with one in four (24 percent) citing it
as the top business destination in the Arab world,

followed by Saudi Arabia (18 percent) and Qatar (13
percent). 

For this year’s survey, international polling firm
Penn Schoen Berland (PSB) conducted 3,500 face-
to-face interviews with exclusively Arab national
men and women aged 18-24 in the six Gulf
Cooperation Council (GCC) countries of the UAE,
Saudi Arabia, Qatar, Kuwait, Oman and Bahrain; Iraq,
Egypt, Jordan, Lebanon, Libya, Palestine, Tunisia,
Morocco, Algeria and Yemen. The interviews were
conducted from January 11 to February 22, 2016. 

In-depth results from the 8th Annual ASDA’A
Burson-Marsteller Arab Youth Survey, including sur-
vey highlights and a white paper in Arabic and
English, are available on
www.arabyouthsurvey.com. 

Young Arabs look up to ‘model country’ UAE as
most desired place to live for fifth consecutive year 

Findings from 8th Annual ASDA’A Burson-Marsteller Arab Youth Survey Released 

The annual forum ‘Move to Improve,’ an event that
aims to apply the principle of social integration,
was held recently under the patronage of the

Minister of Information and Minister for Youth Affairs
Sheikh Salman Al-Humoud Al-Sabah. The event, organ-
ized by the team of Move to Improve led by Chairman of
the Organizing Committee Faisal Al-Musawi, is consid-
ered the biggest event to display the talents of people
with disabilities on stage, practically through competi-

tive brothers without disabilities to apply the principle
of social integration.

The forum, held for the second year in a row, aims to
highlight the capabilities of people with disabilities and
show their abilities to the community especially those who
suffer from social isolation.

The forum witnessed a fair competition on the stage
between people with disabilities and others without dis-
abilities.

‘Move to Improve’ aims to
promote social integration
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