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l if e st yle

Aniston
named People’s  ‘most 

beautiful’ woman

Jennifer Aniston was named People magazine’s most
beautiful woman of 2016 yesterday, 12 years after
she first won the honor. Aniston, 47, said she was

“very, very flattered” to be named again, telling the
magazine she had a “sort of very excited, teenage-y kind
of moment” when she heard the news. People also
named the “Friends” star the most beautiful woman in
2004 when the TV comedy series was in its final season.
Recent winners of the honor include Sandra Bullock,
Jennifer Lopez and Lupita Nyong’o.

Aniston, who last year married her second husband,
actor Justin Theroux, said she started paying attention
to her looks and her body early in her career after an
agent told her she failed to get a part because she was
“too chubby.” “I was like, ‘What?!’ But my diet was terri-
ble,” she said.  “Milk shakes and French fries with gravy. It
was a good thing to start paying attention.” Aniston
now works out at least six days a week but says she is
not as strict as she once was when indulging in some of
her favorite foods. — Reuters

Collectors with a good arm and a few thousand dollars to
burn are being invited to bid for Jennifer Lawrence’s
iconic hunting bow in an auction of memorabilia from

blockbuster film franchise “The Hunger Games.”  The weapon-
expected to fetch up to $12,000 — is among almost 500 cos-
tumes, props and other items up for grabs from the original
film and its sequels “Catching Fire” and the two-part
“Mockingjay.”

“Everyone will have a chance to acquire items from their
favorite characters and moments of ‘The Hunger Games’
series,” said Joe Maddalena, president of Los Angeles auction
house Profiles in History. “We’re extremely proud to offer a col-
lection of this caliber for such a beloved studio franchise.” The
auction will be held on May 20. The dystopian “Hunger
Games” series, which debuted in 2012, is among the highest
grossing film franchises of all time, having taken in over $2.9
billion worldwide.

The first three films set various records for biggest opening
weekends and made a star of Lawrence as Katniss Everdeen,
the plucky teenage heroine who becomes an iconic rebel

leader. “‘The Hunger Games’ films have captured hearts and
minds around the world,” said Kerry Phelan, an executive vice
president of Lionsgate, the studio behind the movies.  “We are
excited to bring fans the unique opportunity to own a piece of
this global phenomenon.”

The auction will feature costumes worn by Lawrence, Josh
Hutcherson and other stars of the franchise, including
Katniss’s black, three-piece snakeskin-patterned leather and
vinyl chariot costume, listed for up to $50,000.  The lots also
include Hutcherson’s tribute combat wetsuit from “Catching
Fire” and Lawrence’s hunting ensemble and stunt longbow
from “Mockingjay, Part Two.”— AFP

‘Hunger Games’ memorabilia
to go under the hammer

This file photo shows hair stylist Gemma Sim put-
ting the finishing touches to a new wax figure of

US actress Jennifer Lawrence dressed as the char-
acter Katniss Everdeen from the Hunger Games

film franchise as it is unveiled at Madame
Tussauds in central London. — AFP

Joyalukkas presents a dazzling new collection and special
offers in honor of the auspicious festival Akshaya Tritiya is
one of the four most important occasions of the year for

Indian nationals all over the world. Joyalukkas helps them cel-
ebrate the day and welcome prosperity to their homes with a
special collection and exciting offers, including gold rate pro-
tection for 25 days. “We at the Joyalukkas Group are very
proud of our Indian heritage. And along with the majority of
our over 10 million loyal patrons, we honor the traditional fes-
tivals and special occasions close to our hearts,” says Joy

Alukkas, Chairman & MD, Joyalukkas Group. 
Across over 120 showrooms in 11 countries, customers will

be spoilt for choice in diamond, Polki and pearl jewelry spe-
cially created for the festivities. Patrons also enjoy a free dia-
mond ring on purchase of diamond, polki and pearl jewelry,
as well as a free limited edition silver pendant set on purchase
of gold jewelry from 7th to 9th May. 

“Akshaya Tritiya is even more important as it is a time for
creating and strengthening relationships. It is also an auspi-
cious day for new beginnings and new ventures. I am very

pleased to launch the new limited edition Akshaya Tritiya col-
lection which embodies everything that makes this occasion
extra special for all of us” says John Paul Alukkas, Executive
Director, Joyalukkas Group. Even more exciting is the gold rate
protection guarantee on offer for the duration of the promo-
tion. At just 10% advance booking, customers are assured to
get their gold at the lowest rate for 25 days.  The celebration
of prosperity for Akshaya Tritiya at Joyalukkas is happening
from 21st April till 14th May 2016.

The world’s favorite jeweler ushers
in good fortune this Akshaya Tritiya

In this file photo, Jennifer Aniston arrives at the 21st
annual Critics’ Choice Awards at the Barker Hangar in
Santa Monica, Calif. — AP

Big Italian furniture brands turned out collections at the
55th Milan Furniture Fair that included forgotten or neg-
lected treasures from their archives, along with fresh

innovations by the “starchitects” who have infused design with
glamour. A record 372,000 people attended the premier event
for Italian design and furnishings that ended Sunday. It fea-
tured more than 2,400 exhibitors at the Rho fairgrounds and
spilled out into eight design districts in Milan’s city center. The
annual gathering highlights the prowess of Italy’s furniture
manufacturing sector, which last year reported a 3 percent
increase of revenues to nearly 25 billion euros ($28 billion).
Some highlights:

Gender bending
Patricia Urquiola, who was named Cassina’s new art director

in September, is doing it all: launching her own designs while
curating new works from colleagues, and updating the Italian
brand’s iconic pieces ahead of its 90th anniversary next year.
Urquiola said she has brought a more feminine influence to
the Cassina DNA, which “has always been very masculine, very
architectural.”

She started with a new armchair called “Gender,” which she
described as her “manifesto piece.” It combines two elements: a
ridged, high-back form that embraces the occupant with a
more cartilaginous, adjustable headrest and a fitted cushioned
“dress.” The chair can be paired with an inverted U-shaped
ottoman. “I think it is time to stop the argument of gender. We
need more blended gender,” she said.

For her debut collection, Urquiola also revisited a steel-sup-
ported table designed by Carlo Scarpa in 1968, making it from
anodized aluminum in strong shades including copper and
matte red to lighten the impact. The table in the central Milan
showroom featured a clear glass top, but it’s also available in
white or black marble. “Now the table is much lighter,” she said.
“Evolution means to take care of things and make them new.”
The energetic Spaniard’s works also popped up at collateral
design events, including a stained-glass credenza, cabinet and
room divider trio commissioned by Spazio Pontaccio.

East meets west
Taiwan-based architect Shi-Chieh Lu adapted the tradition-

al yoke-back Ming chair popular in China for Poltrona Frau, as
the Italian brand infuses its collection with a taste of the Orient.
While the Ming chair has traditionally been crafted from wood,
the “Ming’s Heart” design for Poltrona Frau takes its European
cues from the leather styling. The distinctive geometric back
and seat are suspended from the tubular frame, creating the
sensation of a swing. “It gives the idea of floating in the air,” Shi-
Chieh said. The Ming chair is among a series of pieces commis-
sioned by Asian designers this year that merge with Poltrona
Frau’s iconic pieces and contemporary design.

“I think that Frau is recognizable beyond the fact of
whether a designer is from Taiwan or from Milan, because
identity is something you create through the construction, the
way of working the leather, and the stitching,” said Marco
Romanelli, who is in charge of reviving the brand’s icons. “It is
like saying the brand is strong enough to absorb the work of
people who come from any part of the world.”

The essential chair
Leave it to Knoll to provide the essential chair update. The

US brand has made some of the world’s most distinctive,
enduring chair designs, including Ludwig Mies van der Rohe’s
Barcelona chair. “The chair is an intricate question,” allowed
Benjamin Pardo, Knoll’s design director, recalling the 70 series
executive seating collection that marked the brand’s entry into

the European market in the mid-20th century.
Knoll’s latest entry to the world of side dining seating,

designed by Marc Krusin, arches comfortably around the occu-
pant and features a functional horizontal aperture between
the seat and the back that is both appealing to the eye and
allows for easing lifting. Keeping the focus on seating, Piero
Lissoni designed a new rail-based sofa system, a trend in the
sector, allowing combinations of softer seating with tables on
the same base. Dubbed “Avio,” the Knoll system evokes a sense
of floating, and has the interior-design advantage of not being
either left- or right-handed. “It is intended to be a sofa that one
can sit up and have a great conversation in, and also take a
really great nap in,” Pardo said.

Crystal works
One of architect Zaha Hadid’s last design projects before

her sudden death last month was a striking, curved, crystal
statement piece for the Austrian crystal maker Swarovski.
Titled “Crista,” the massive crystal and metallic flutes splay out
of a central point like arching reeds, utilizing for the first time
Swarovski’s new wave cut technology. The work anchored
Swarovski’s debut home collection, which also featured a col-
lection of brightly reflecting trays, centerpieces and bowls by
Spaniard Tomas Alonso, and candle holders with refracting
crystal wax catchers by Kim Thome of Norway. Hadid’s creativi-
ty lived on elsewhere at the Milan design fair, with a prototype
cubed low-back armchair for Cassina and curving, black gran-
ite wall shelves for Italian brand Citco.

Heroic accents
As with his runway designs, Tomas Maier took inspiration

from materials for Bottega Veneta’s latest home collection, with
heroic bronze accents. The bronze base of round, arched coffee
tables provided a fitting thematic counterpoint to frescoes of
fierce war scenes in the living room of the brand’s 18th century
palazzo showroom. They were harmonized with velvet seating.

Bottega Veneta launched its home line in 2006, and as with
other design houses, it is a growing part of the portfolio. This
year’s collection featured updates on tableware, including
porcelain dishes and flatware imprinted with Bottega’s distin-
guishing weave pattern. “I think when one has an aesthetic
point of view and a sensibility about materials and color and
shape - and that can be in a handbag, that can be in a garment,
that can be in a shoe, that can be in a lot of things - we also
then have a sensibility for interiors and interior furnishings,”
Maier said. “So I am talking to a client that is already my client.”

Maier also finds cross-overs from his ready-to-wear looks. A
leopard pattern on a chair appeared on the runway last season,
while platinum boxes with semi-precious stone was inspired
by Bottega Veneta’s stone-inlaid sterling silver jewelry. — AP

Italian furniture makers strengthen brands through archives 

Visitors look at furniture in the Cassina space, part of
the Design Fair exhibition, in Milan, Italy. — AP photos

Spanish designer Patricia Urquiola lying on a chair called
‘Gender’. 

In this photo ‘Crista,’ a centerpiece designed by architect
Zaha Hadid, in metal and crystals is displayed at the
Swarovski atelier.

A furniture exposition shown at the Bottega Veneta
atelier.

Two chairs by Spanish designer Patricia Urquiola for
Cassina.


