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DUBAI: At Auto China 2016 Nissan unveiled the all-
new Tiida and announced the launch of Maxima,
strengthening its product offering for young con-
sumers in China.

Additionally, the Nissan IDS Concept premiered,
bringing the company’s vision for the future of EVs
and autonomous driving (AD) to China. Nissan rein-
forced its commitment to realize its vision for zero
emissions and zero fatalities with “Nissan Intelligent
Mobility” (Intelligent Mobility). Between now and
2020, the Renault-Nissan Alliance will introduce
autonomous drive technologies to more than 10
models in global key markets, including China.

“Today, I am excited to outline Nissan’s vision for
the future. It is a vision that promises zero emissions
and zero fatalities. It looks to a time when our rela-
tionship with cars will be a true partnership. With
Intelligent Mobility, we are making this vision a reali-
ty,” said Daniele Schillaci, Executive Vice President,
Global Marketing & Sales, Nissan Motor Co., Ltd. at the
press briefing.

Nissan also announced that the company will
strengthen collaboration with Tsinghua University
to promote Intelligent Mobility and related tech-
nologies.

All-New Tiida
The all-new Tiida was unveiled featuring engine

and transmission enhancements,  as  wel l  as

improvements in safety performance. As another
important model in China, all-new Tiida speaks to
the aesthetic of the young generation with the
dynamic V-Motion grille and streamlined body.
Tiida also brings a more comfortable experience
with a more spacious interior.

The all-new Tiida is an example of Intelligent
Mobility in action, delivering Intelligent Power,
Intelligent Driving and Intelligent Integration. It is
equipped with safety technologies that are related
to Intelligent Driving, such as Forward Emergency
Braking (FEB), Lane Departure Warning (LDW) and
Blind Spot Warning (BSW). What’s more, the drivers

of all-new Tiida can enjoy segment leading infortain-
ment system with 7 inches audio display, and con-
venience through various kinds of media connection
to the vehicle,  making it  a good example of
Intelligent Integration.

Altogether, Intelligent Power, an even more pow-
erful 1.6L HR16DE engine, coupled with the Intelligent
Start and Stop system and improved Xtronic CVT,
enables the all-new Tiida to deliver superior perform-
ance with efficient 5.3L/100km fuel consumption.

Maxima
With sophisticated styling, high performance

and pioneering technology, Maxima has attracted
wide attention from young Chinese elites since its
first China showing at Auto Guangzhou 2015.

A flagship model and key product, Maxima is
equipped with a number of advanced technology
that  are  bui ld ing b locks  of  AD and N issan
Intelligent Driving, such as FEB, LDW, BSW and
Around View Monitor (AVM).

Nissan IDS Concept
The Nissan IDS Concept is the realization of

Nissan’s vision for zero emissions and zero fatali-
ties by transforming the relationship between car
and driver to a true partnership.

Created to guide the Nissan product evolution,
Intelligent Mobility will anchor critical company
decisions around how cars are powered, driven
and integrated into society.

Nissan IDS Concept is equipped with a high-
capacity 60kWh battery, catering for up to 550km*
long-distance drives. Advanced technologies, such
as Piloted Park through smartphone or tablet and
wireless charging, also enable the car to be fully
autonomous in any occasions.

With a series of new model launches, includ-
ing Murano, Qashqai, Lannia, Maxima and the
forthcoming all-new Tiida, China continues to
p l a y  a  m a j o r  r o l e  i n  t h e  g l o b a l  b u s i n e s s  o f
Nissan.

Nissan further strengthens its model line-up 
Auto China 2016

ABU DHABI: Etihad Airways, the national airline
of the UAE, has launched a mobile application
for the iPhone that enables guests to organize
and manage their journey with even greater
ease as the airline continues to adopt innovative
technology to reimagine the flying experience.

Etihad Airways guests will enjoy 10 per cent
off flights, and members of the airline’s loyalty
program Etihad Guest, will receive 250 bonus
miles for every booking made through the
mobile app before 30 May 2016. Those who
attend the Etihad Airways stand (ME 2310) at the
Arabian Travel Market in Dubai from 25 - 28 April
2016 will be able to trial the app’s considerable
features and functionality.

The Etihad Airways mobile app is simple and
enjoyable to use, providing comprehensive trip
management capabilities by taking full advan-
tage of the latest innovations in mobile technol-
ogy. Guests can organize their journey on the
app including booking tickets, checking-in and
viewing the status of their flight. 

The airline also partnered with Abu Dhabi
Airports Company, enabling guests to navigate
their way around Abu Dhabi International
Airpor t using indoor maps -  a f irst  in the
Middle East. The mobile app also incorporates
high resolution enhanced seat maps, giving
passengers a detailed layout of the cabin and
their chosen seat.  

Peter Baumgartner, Etihad Airways Chief
Commercial Officer, said: “Etihad Airways is dedi-
cated to delivering excellence in every single
guest interaction, be it face to face or on digital
channels. We strive to provide innovative solu-
tions that ensure our guests enjoy a seamless
world-class service. We are confident that our
guests will be delighted with the speed of the
app, its ease of use and its considerable func-
tionality. Regular travellers will also appreciate
the ability to organize their journey on the go -
all on the mobile app.”

The Etihad Airways’ app allows passengers
to check in for their flight by using their mobile
phone to simply scan their passport page.
Guests can also pay for their tickets by scan-

ning their credit card, eliminating the need to
enter passenger details and payment informa-
tion manually.

The simple booking process allows guests to
compare multiple fare choices and upgrade
options. In the ‘My Trips’ section guests can view
all their past and upcoming trips, which are
automatically linked to their Etihad Guest
reward program account. Boarding passes can
be viewed from the app or downloaded directly
to iOS Wallet.

The app offers a ‘countdown to take off’ fea-
ture to ensure guests arrive at the departure
gate in plenty of time. Live flight status updates
provide real time flight information enabling
passengers’ family and friends to track their
flight.  The mobile app is one of many innovative
solutions being developed across Etihad Airways

as part of its Digital Guest Innovation strategy.
This technology strategy ensures that Etihad
Airways and its equity partner airlines embed
world-class technologies to deliver a range of
services and products that enhance the guest
experience and ensure passengers’ air travel
expectations are met.

Robert Webb, Etihad Aviation Group’s Chief
Information Technology Officer, said: “ The
mobile app marks a great step forward in our
Digital Guest Innovation strategy. Through tech-
nology, we’re creating more personalized and
tailored digital services and products to benefit
our guests. This is just the beginning as we con-
tinue to empower our guests with greater con-
trol and flexibility over the entire booking and
travel experience including how they choose to
interact with our airline.”

KUWAIT: Ahli United Bank held its week-
ly draw of Al-Hassad Islamic Saving pro-
gram on April 20, 2016. This program
offers the biggest prize amount to the
largest number of winners. The prize pro-
gram succeeded in becoming the first
prize account in Kuwait compliant with
the Islamic Sharia principles. The pro-
gram has been developed to fulfil the
needs of the Bank customers and
increase their opportunities in winning
sizeable and attractive prizes in addition
to enjoying the latest banking advan-
tages that Ahli United Bank provides.

On this occasion, the bank issued the
following press release: Al-Hassad Islamic
Saving program offers the highest
amounts of prizes which amount to KD
3.4 million per year. This program also
offers 26 weekly prizes, with the highest
number of weekly winners. The Islamic
Hassad Saving Account may be opened
by the lowest amount to open an

account, which is KD 100.
The winner of the weekly grand prize

in the amount of KD 25,000/- is:
Sanaulhaq Mohamed Yusuf.

The winners of the KD 1,000 prize
each: Nawaf Ali Al Enezi,  Ali  Salem
Mohammad, Saleemah Mohammad
Hasan, Mohammad F N Al Flaij, Abdulla
Mohammed Al Qoud, Saad Dawod
Almusallam, Ahmad Mohammad Ali,
Nour M J S H Alzalzalah, Khaled M O Al
Mutairi, Abdullah Ahmad Al Saqoubi,
Aliah Mohsen Al Mutairi ,  Nabeelah
Abdullah Al Matrouk, Dalal Hamed
Yousef, Maryam Taher Ali Al Qattan,
Abdullah Ouwaied Al Enezi,  Hasan
Ahmed Hussain, Mohammad Awwadh Al

Mutairi ,  Awatef Abdulaziz Al Attar,
Fatema A. Rasool Abdulla, Fatema S.
Hasan, Habib Abbas Abdulla, Ali Akbar
Ali, Alyaa Jameel Ali Al Matrook, Ismail Ali
Ebrahim, Salah Yusuf Abdulrahman.

The prize program of “Al-Hassad
Islamic Saving” from Ahli United Bank
offers a weekly grand prize worth KD
25,000/- in addition to 25 weekly prizes
worth a total of KD 25,000 distributed to
25 prizes, KD 1,000 for each winner.

In addition, prizes of Al-Hassad Islamic
saving program from Ahli United Bank
offer 4 quarterly grand prizes announced
in quarterly draws. Each is a “Salary for
Life” prize which is worth KD 250,000. 

In general, Ahli United Bank continues
to offer innovative tools and means to
meet the needs of its customers to
match the Bank’s long history of distinc-
tive services which extend over 74 years
during which the Bank managed to take
the lead among local banks.

Etihad launches innovative mobile
app to reimagine travel experience 

Ahli United Bank announces winners 
of Al-Hassad Islamic Saving program

KUWAIT: Kuwait  Finance House (KFH)
launched a new marketing campaign
themed “Win Samsung Curved UHD 65” TV
with KFH Cards” in an attempt to encourage
clients to use KFH credit, prepaid and debit
cards while making purchases in Kuwait
and overseas. 

For every KD 10 spent on their KFH cards,
clients will get a chance to enter a draw and
win daily Samsung Curved UHD 65” TV for 50
days ending June 14th  2016. KFH Credit and
Prepaid cards used in domestic and interna-
tional retail spends and KFH Debit cards used
in international retail spends are eligible for
the daily draw.

KFH strives to continuously offer its clients
new promotions and discounts in order to
distinguish them among peers, not to men-
tion to further bolster bank’s leading position
in the field of banking cards.

KFH marketing campaigns play a signifi-

cant role in underlining KFH’s principles that
include boosting sales, and benefitting clients
and merchants. This new campaign is part of
KFH’s efforts to reward its clients and grant
them additional value; thus achieving cus-
tomer satisfaction and boosting their confi-
dence. The campaign also aims at enhancing
the bank’s presence especially that it domi-
nates the largest market share in the field of
banking cards.

It is worth noting that KFH has won sever-
al awards in the field of banking cards which
reiterates its success and efficiency in bank-
ing cards market. KFH enjoys high confidence
and leadership in the market in addition to
high quality products which have enabled it
to achieve growth in cards market and
increase the number of customers. KFH occu-
pies the leading position as the issuer of
banking cards and one of leading banks at
the GCC level.

KFH launches new banking 
cards marketing campaign 

KUWAIT: Gulf Bank has announced that it
will be holding its monthly Salary Account
draw and Red Account draw today at 1pm,
live on Marina FM’s famous Diwaniya show.
The Salary & Red Account will have cash draw
prize of KD 1,000 for each account. The draws
will  be held under the supervision of a
Ministry of Commerce representative. 

The new 2016 Kuwaiti Salary offer pro-
vides customers upon transferring their
salary, a guaranteed cash gift of up to KD 200
or up to 60,000 Gulf Reward Points upon their
first salary transfer as well as receiving a Gulf

Bank Signature Credit card free for life. 
Furthermore quarterly car draws with the

chance to win a new 2016 Cadillac. The new
2016 red(tm) account is designed for high
school, college and university students aged
15 to 25 years old.  Amongst the benefits is a
monthly cash draw prizes of KD 1,000 and in
addition a  quarterly car draw will be for 1
lucky winner who will have a chance to win a
new 2016 Cadillac.   Account holders receive
an ATM card and there is no minimum
deposit required to open the account or a
minimum balance charge

For further information about the Salary,
Red accounts and prize draws, visit one of
Gulf Bank’s 56 branches, or call Gulf Bank’s
Customer Contact Center on 1805805.
General information about Gulf Bank’s prod-
ucts and services can also be found at the
Bank’s website. 

Gulf Bank’s monthly Salary 
Account and Red Account draws 
to take place Live on Marina FM 


