
DUBAI: Organizations in the MENA
region are taking steps to embrace the
‘Office of the Future’ concept, revolu-
tionizing how their employees work
and operate. This is evident in the
Office Insights 2016 report released by
Canon which states that 63% of organ-
izations in the MENA region see value
in the ability to print remotely from a
smartphone, tablet or laptop.

The findings reveal that the combi-
nation of rapidly advancing technolo-
gy, the growth of cloud-based services
and an increased abi l i ty  to work
remotely have unlocked opportunities
for greater working efficiency and
empowerment in high-growth mar-
kets across the region. 

Canon’s Office Insights 2016 report
studies information management and
technology’s role in how it is man-
aged. The study leverages findings
from business decision-makers and
end-users across Central and Eastern
Europe, Eurasia, the Middle East and
Africa. Decision makers were asked to
discuss and expand on the topics of
remote pr int ing,  Br ing Your O wn
Device (BYOD),  digital  spend and
automation. 

“It ’s clear that businesses across
regional markets are being empow-
ered by innovative technology, and

are welcoming futuristic ways of work-
ing to drive growth,” says Hendrik
Verbrugghe,  Marketing Direc tor,
Canon Middle East and Canon Central
and North Africa. “However, it is not
without i ts  set  of  chal lenges and
therefore it is crucial we address con-
cerns and provide the right level of
guidance for each unique market, to
ensure businesses are mak ing
informed and beneficial technology
investments.”

Of the countries surveyed, the most
technologically advanced markets
were the United Arab Emirates (UAE)
and Saudi Arabia, all of which were
most likely to increase spending on
office technologies over the next three
years with 27% saying they will spend
more on printing, copying and scan-
ning software and device. 

New print ing technologies  are
being particularly welcomed by busi-
ness leaders in the region. Ease of use
and convenience has boosted the use
of multi-functional devices (MFDs),
which in turn has increased productiv-
ity - with Saudi Arabia being one of
the countries most likely to see further
growth as a result. Business leaders
were most likely to believe that basic
printers will soon lose out to MFDs,
and that they’ll use the devices a lot
more in three years’ time.

Moreover, faster internet speeds
make it more likely for business lead-
ers in the countries to drive the adop-
tion of cloud services and wireless
document sharing and remote print-
ing,  especia l ly  in  the UAE.  The
appetite and interest for BYOD style of
working is  also strongest in Saudi
Arabia (62%).  Working remotely is
common practice, with respondents
rating tablets as ‘critical’ devices - par-
ticularly those brought into the work-
place and 47% of all businesses are
keen to al low BYOD to access  the
company ’s  corporate  net work .
However, security concerns are limit-
ing BYOD progress in the UAE and
Morocco, says the report.
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RIO DE JANEIRO: Besides dazzling feats of ath-
leticism, dazzling new technologies will be on
display at the Olympics. About 217 million view-
ers in the US alone tuned in to the London
Olympics four years ago, making it the most
watched TV event in history. The television audi-
ence is expected to increase for the Rio
Olympics, which formally opened on Friday.
Others will tune in online or watch the games in
person in Rio de Janeiro, Brazil. That makes the
Olympics an excellent showcase for new and
emerging technologies. Such brands as Visa and
Samsung are taking the opportunity to show off
their wares.

VISA’S PAYMENT RING
Visa, a 30-year Olympics sponsor, is running

the payment systems at the Olympics. Visa is
equipping about 4,000 payment terminals at
souvenir shops, concession stands and other
Olympic venues with a wireless technology
called near-field-communication, or NFC. It’s the
technology that powers mobile-payment servic-
es such as Apple Pay, Google Pay and Samsung
Pay, though only Samsung’s has launched in
Brazil. Visa is giving payments rings to 59 ath-
letes to wear on their fingers. With a tap on an
NFC payment terminal, they can charge their
Visa accounts. Giving the ring to Olympic ath-
letes like swimmer Missy Franklin and decathlete
Ashton Eaton lets Visa test the technology, while
garnering buzz as athletes tweet about them
and wear them around the Olympic village.

SAMSUNG’S SPECIAL EDITION GALAXY
Samsung, another Olympic sponsor, is deliv-

ering a special Olympic Games edition of its
Galaxy S7 Edge phone to 12,500 Olympians. The
phone is branded with the Olympic rings and
has Olympics-themed wallpapers loaded on the
device. The company also made 2,016 of the
Olympic phones for the public to buy in selected
countries, including Brazil, the US and South
Korea. One feature Samsung expects to make a
splash: The phones will come with a flag app,
which athletes will be encouraged to hold up as
they walk together by country during Friday’s
opening ceremonies. “They can use the entire
screen of the S7 to become a flag,” said Pio
Schunker, Samsung’s global head of brand inte-

grated marketing. “They will be waving the
national flag through the S7.”

NBC GETS INTO VR, GETTY GOES 360
Expect to see virtual-reality content, along

with 360-degree video and images. NBC, which
has television and online rights in the US, plans
85 hours of VR coverage through the NBC Sports
app on Samsung’s Gear VR headset. VR events
will include opening and closing ceremonies,
men’s basketball, gymnastics and track and field.
They will typically be shown on a one-day delay.

Getty, the Olympics’ official photography
agency, launched a virtual-reality division in
June to focus on 360-degree images. Getty shot
some 360-degree images at the London
Olympics in 2012 as the technology was emerg-
ing. This time in Rio, every Getty photographer
will have a 360-degree camera. “We are only on
the cusp of what will be a tectonic plate shift in
VR,” Getty CEO Dawn Airey said. Meanwhile,
Facebook’s Oculus VR business, which devel-
oped the technology behind Gear VR, plans to
showcase more than 400 360-degree images
from various photographers. It will be available

through the Oculus 360 Photos app on Gear VR
and Oculus’ own Rift headset.

HIGH-TECH COVERAGE
NBC owner Comcast Corp. is showcasing its

X1 set-top box, giving its customers a way to
search for live coverage and replays by country,
athlete and sport. It’s also integrating voice
search into the system. Viewers, for instance, can
get the latest medal count by speaking, “How is
the USA doing?” The company is also offering a
way to zip to gold-medal event highlights and
restart events that have already begun.

The high-tech coverage makes use of the
box’s connection to the internet and increasing
presence in Comcast subscriber homes. Comcast
says about 40 percent of its 22.4 million video
customers have X1. Comcast is aiming to reach
50 percent by the end of the year. The X1 inno-
vation is one way Comcast is trying to help view-
ers sort through some 6,000 hours of Olympics
coverage on television and online. If it boosts
audiences for the Olympics, it ’ l l  also help
Comcast recoup some of the $4.4 billion that
NBC paid for the US broadcast rights over six
years. — AP 

Olympics offer a showcase 

for VR tech, payments ring
Dazzling new technology to be displayed 

This July 2016 image provided by Comcast Corp shows a X1 Olympics demo captured in Philadelphia. 

NEW YORK: This June 2, 2016 photo shows a Visa payment ring near a payment terminal. — AP 

KUWAIT CITY: Cisco yetserday
announced data center technology
innovations in three key areas: net-
working, hyperconverged infra-
structure, and hybrid cloud orches-
tration which will enable applica-
tion-centric hybrid cloud deploy-
ments. Cisco continues to lead data
center innovation with SDN-ready
Nexus switches that deliver cloud
scale 10/25/40/50/100Gpbs, with
up to 10 times performance
improvement at industry leading
price points. The new switching
platforms provide the scale, teleme-
try, security, and performance need-
ed for distributed containers and
microservices, as well as the lossless
traffic needed for IP storage and
hyperconverged infrastructure. The
new switches give Cisco customers
a two-year innovation advantage
over competitive technology. 

Cisco also unveiled Cisco
HyperFlex(tm) Systems, built on
Cisco’s industry-leading UCS com-
pute platform, which brings a new
architectural approach to hypercon-
verged infrastructure. Cisco
HyperFlex Systems simplify policy-
based automation across network,
compute and storage for the widest
set of enterprise applications. Cisco
HyperFlex surpasses first generation
hyperconverged solutions, which
were severely limited in terms of the
performance, flexibility, and opera-
tional simplicity required by today’s
IT environment of microservices,
containers, new applications and
clouds. This expands Cisco’s portfo-
lio of complete software-defined
infrastructure - from compute with

UCS, network with ACI and SDN
solutions, to now HyperFlex for stor-
age.  Earlier this year, Cisco
announced its intent to acquire
CliQr Technologies Inc. The CliQr
CloudCenter platform will provide
customers with comprehensive yet
simplified, application-centric
orchestration for private, hybrid and
public clouds. 

CliQr provides customers with a
single, intuitive platform that helps
customers manage the entire appli-
cation lifecycle across hybrid IT
environments, whether simple or
complex. The CliQr platform ties
business applications to heteroge-
neous data center infrastructure,
running across bare-metal, contain-
ers and virtualized environments.
These announcements are the first
of many hardware and software
innovations Cisco plans to bring to
market in 2016. The goal is to help

customers achieve highly secure,
simplified, scalable and cost-effec-
tive data centers that keep pace
with the speed of business, and
accelerate adoption of  hybrid cloud
environments. 

Cisco HyperfFlex(tm) Systems
Based on Cisco’s award winning

UCS technology, Cisco
HyperfFlex(tm) Systems represent
the next generation in hypercon-
verged infrastructure with a leap in
technology that delivers the indus-
try ’s first complete end-to-end
hyperconverged solution. The
HyperFlex portfolio extends Cisco’s
UCS and converged infrastructure
businesses, which together have
over 50,000 customers worldwide.
The HyperFlex series makes an ideal
platform for customers deploying
enterprise applications in their data
centers, and for remote and branch
offices where hyperconverged infra-
structure is expected to become a
multi-billion industry over the next
three to four years. 

The new Nexus 
9000 switches deliver:

● Industry leading performance
for 100Gbps, with 25 percent more
non-blocking performance, at 50
percent the cost of comparable
solutions, plus greater reliability
and lower power 

● Real time network telemetry
at 100Gbps wire rate, enabling net-
work security with pervasive
NetFlow and fabric wide trou-
bleshooting

● The ability to scale up to 10

times in IP addresses and end
points at cloud scale, and support
over a million containers per rack.

● Unique cloud services with
adaptive capacity and congestion
control, allowing customers to sup-
port lossless traffic for IP storage,
hyperconverged and converged
infrastructure on a single unified
fabric that enables application
completion times 50 percent faster
than traditional competitive plat-
forms.  

● Future-proofing with cloud
economics for the transition to
hyperconverged infrastructure and
applications based on microser-
vices and containers

Automation with Cisco 
Nexus Fabric Manager

The new Cisco Nexus Fabric
Manager automates the complete
fabric lifecycle management with a
simple point-and-click web inter-
face, and offers automated configu-
ration snapshots and rollbacks.
Nexus Fabric Manager builds and
self-manages a VXLAN-based fabric,
dynamically configuring switches
based on simplified user-based
actions. A IT manager can fully
deploy a VXLAN-based fabric in just
three steps, complete with zero
touch provisioning, and can
upgrade all fabric switches to a new
software release in only four mouse
clicks. Cisco’s hardware and soft-
ware innovations will help IT organ-
izations to accelerate the adoption
of the hybrid cloud environments
that will fulfill their business needs
today and into the future. 

WASHINGTON: Eight months after raising
hopes that they may have found an intriguing
new particle that cannot be explained by the
existing main physics theory, disappointed
scientists are saying: Never mind. It was just a
statistical burp, not a breakthrough,
researchers reported Friday. “Basically we see
nothing,” said Tiziano Camporesi, a chief scien-
tific spokesman at the European Center for
Nuclear Research . Early unconfirmed read-
ings of a new particle in December by physi-
cists at the center, called CERN, set the physics
world abuzz. Scientists there had discovered
the Higgs boson or “God particle” in 2012, and
two new readings from the Large Hadron
Collider made it seem as though they may
had found a revolutionary new particle. In the
months that followed, scientists pored over
more data from high-speed atom crashes while
theorists tried to figure out what it all means.
But the new data ruled out any particle existing
at the energy level they had been looking at. At
a Chicago physics conference, Dave Charlton,
another CERN chief scientific spokesman, said
the additional data showed that what they had
seen earlier was just a random “statistical fluke.”
California Institute of Technology physicist Sean
Carroll, who wasn’t part of the CERN team, said:
“It’s a shame there wasn’t a particle there, but
there aren’t any big ideas that would rise or fall
on it being there.” — AP

Just a burp: Intriguing hints 

of physics particle evaporate

Shadi Salama, Channel Leader -
Middle East Theatre

WASHINGTON: More than 100 global
design professionals on Thursday offered
support to Apple in its long-running
patent design battle with Samsung, now
before the US Supreme Court. The group,
which includes US fashion designer Calvin
Klein, Nicolas Ghesquiere of the French
group Louis Vuitton and renowned
German industrial designer Dieter Rams
joined an amicus brief supporting Apple’s
contention that Samsung’s $548 million
penalty for infringing on a design patent
should stand.

The case is expected to result in a land-
mark decision on whether total profits
from an unlawfully copied design should
be assessed as a penalty, in the first major
design patent case at the top US court in
over a century. The amicus brief filed on
behalf of design professionals, researchers
and academics said they have no financial
interest in the case but argue on the basis
of “fundamental principles of visual
design.” They cite precedents like the Coca-
Cola bottle, which is an integral part of the
value of the product, according to the
brief.

“The history of industrial design and the
experience of America’s most profitable
industries demonstrate that a product’s
visual design becomes the product itself in
the mind of consumers,” they argued. “It is
the design of a successful product that
embodies the consumer’s understanding
of and desire to own and interact with
it.”Other signatories of the brief include
Bentley Motors designer Stefan Hans
Sielaff, Terence Conran of Conran Holdings
and fashion designer Alexander Wang.

Clash with tech firms 
The arguments run counter to those

offered by many in the technology indus-

try, who claim that upholding the award
will only encourage frivolous suits filed by
“patent trolls” that make no products. A
brief filed earlier this year by Google,
Facebook, eBay, Dell, Hewlett-Packard
Enterprise and others said allowing the
award to stand “will lead to absurd results
and have a devastating impact on compa-
nies... that spend billions of dollars annual-
ly on research and development for com-
plex technological products and their
components.”

The tech firms argued that awarding a
design patent holder the total profit from
an infringer’s product when the design
covers only a relatively minor portion of
the product “is out of proportion with the
significance of the design and out of touch
with economic realities.” A California jury
ruled that Samsung had infringed on the
US firm’s patent for the iPhone, including
for its design, in smartphones made by the
South Korean giant.

The Supreme Court in February agreed
to hear the case, opening the door to
reducing the hundreds of millions of dol-
lars in damages owed in the blockbuster
patent case between the world’s biggest
smartphone makers. The justices will not
reconsider Samsung’s guilt, but will look at
whether the penalty was excessive for
copyright infringement of certain electron-
ic components.

Samsung last year agreed to pay Apple
some $548 million, pending the outcome
of the appeal. But Samsung argued that
$399 million of the penalty was excessive
because it was based on the premise that
“Apple was ‘entitled to’ those entire profits
no matter how little the patented design
features contributed to the value of
Samsung’s phones,” according to the
appeal brief. — AFP 

MENA ‘Office of the Future’ vision 

is closer than ever: Canon report 

Hendrik Verbrugghe, Marketing
Director, Canon Middle East 

Top designers back Apple 

in Samsung patent appeal

Cisco unveils data center innovations 

to accelerate hybrid cloud deployments

GENEVA: In this March 22, 2007 file pho-
to, the magnet core of the world’s
largest superconducting solenoid mag-
net (CMS, Compact Muon Solenoid) at
the European Organization for Nuclear
Research (CERN)’s Large Hadron Collider
(LHC) particle accelerator. — AP 


