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KUWAIT: German luxury automobile manufac-
turer Mercedes-Benz has added another three
awards to its fast growing list of accolades at the
‘Automotive Interiors Expo Awards 2016.’ The
new E-Class was awarded best in class across
multiple categories, including the Best Interior
of a Standard-Production Automobile, Interior
Innovation of the Year for its touch control but-
tons on the steering wheel, and Interior
Designer of the Year, awarded to its Head of
Interior Design, Hartmut Sinkwitz.

Held annually in Stuttgart and judged by a
17-member panel of world-leading motoring
and design journalists, the Automotive Interiors
Expo Awards highlight the world’s best design-
ers, innovations and products in the field of
automotive interiors. 

“With the interior of the new E-Class, we are
giving a new interpretation to the concept of
contemporary luxury,” says Hartmut Sinkwitz,
Head of the Interior Design. “We have designed
a spacious and intelligent interior. True to
Mercedes-Benz’s design philosophy of sensual
purity, it employs technological innovation and
high-grade equipment to create an exception-

ally emotive experience for driver and front
passenger. The E-Class thus not only sets a new
standard in the executive saloon class, along-
side a workplace and private environment, it
also becomes a “third place” - a living area in
which passengers are able to enjoy contempo-
rary luxury.”

Mercedes-Benz takes a big step into the
future with numerous innovations in the interior
of the new E-Class. It features a wide high-reso-
lution next-generation dual display (12.3 inches
per display) that appears to hover in space, and

is the first car to feature touch-sensitive control
buttons on the steering wheel. They allow the
driver to control the entire infotainment system
using finger swipes without having to take their
hands off the steering wheel. The all-new experi-
ence is rounded off by a novel, intelligent graph-
ic design with high-resolution visualisations and
animations as well as simplified control logic. At
the same time, the occupants enjoy a sensual
interior with spacious architecture and high-
quality materials.

Commenting on the awards, Michael Ruehle,
Chief executive Officer of  A R Albisher & Z
Alkazemi Co, the Authorised General Distributor
of Mercedes-Benz in Kuwait, also added “To gain
international recognition from a distinguished
panel of judges across not one but three cate-
gories is certainly gratifying, and also reaffirming
that this is a brilliant car, with world class tech-
nology and design. We knew it all along, and
now the world does too.” 

The Mercedes-Benz E-Class is available at
Abdul Rahman Albisher & Zaid Alkazemi Co. To
book a test drive, please visit our showroom or
call 24950000.

Mercedes-Benz E-Class scoops three awards 
Automotive Interiors Expo Awards 2016

SHARJAH: Air Arabia (PJSC) yesterday announced strong finan-
cial results for the first half of 2016 ending June 30, 2016 as the
Middle East and North Africa’s first and largest low-cost carrier
continued to deliver robust, sustained performance.

Air Arabia reported a net profit of AED 245 million for the first
half of 2016 ending June 30, 2016, an increase of 3.5 per cent
compared to the AED 237 million reported for the same period
last year. The company’s turnover for the first six months of 2016
reached AED 1.84 billion, compared to AED 1.75 billion in the cor-
responding period last year, an increase of 5.5 per cent. 

Marking robust growth in passenger demand, Air Arabia flew
4.1 million passengers during the first half of 2016 - up 14 per
cent on the corresponding period last year. The airline’s average
seat load factor for the first six month of 2016 - passengers car-
ried as a percentage of available seats - stood at impressive 79
per cent. Sheikh Abdullah Bin Mohamed Al-Thani, Chairman of
Air Arabia said: “Air Arabia’s strong financial results are a testa-
ment to the airline’s unwavering commitment to delivering on its
value-added proposition for customers combined with its opera-
tional efficiency and the effectiveness of its wider growth strate-
gy. Despite the continuous pressure on yield margins that airlines
are witnessing and the challenges associated with the regional
economic outlook, Air Arabia continues to deliver solid financial
performance and momentum growth”. 

He added: “We remain optimistic about the outlook of low-
cost travel in the wider region as we continue to focus on further
expanding our network and operational efficiency as well as

leveraging on emerging travel trends by delivering even more
value to our customers”.

Air Arabia flew over 2 million passengers in the second quar-
ter ending June 30, 2016, increased by 12 per cent compared to
the same period of 2015. The airline’s average seat load factor for
the same period stood at a high 78 per cent. 

The company’s turnover in the second quarter ending June
30, 2016 reached AED 894 million, an increase of 4 per cent com-
pared to the same period of 2015. Net profit during the second
quarter 2016 stood at AED 131 million, 14 per cent less than the
corresponding period of 2015; this is driven by regional shift in
traffic in the second quarter of 2016 due to the month of
Ramadan and the excess in capacity available in the market
which is affecting airlines’ yield margins. 

In April, Air Arabia was named ‘Best Low-cost Airline serving
the Middle East’ at the prestigious Business Traveller Middle East
Awards 2016, in recognition of its outstanding performance in
meeting the needs of executive travellers.

During the first half of 2016, Air Arabia received three brand
new airplanes and added new flights to Sarajevo in Bosnia and
Herzegovina from its main hub at Sharjah. In the same period, Air
Arabia Jordan expanded its operations by launching a new route
from Amman to Riyadh, while Air Arabia Maroc launched two
new routes connecting Marrakech to Pau and Fez to Toulouse.

Air Arabia today operates flights to over 120 global destina-
tions in 33 countries from five hubs in the UAE, Morocco, Egypt
and Jordan.

Air Arabia reports net profit 
of AED 245 m in H1 2016

KUWAIT: Jet Airways Group has announced its fifth succes-
sive profitable quarter for the period ending June 30, 2016
based on continuing improvement in aircraft utilization,
increased efficiency and reduction in cost, including non-
fuel expenses. 

Consistent financial performance has enabled Jet
Airways to further reduce its debt by $53 million during Q1
of FY17.

Cost per available seat kilometre (CASK) excluding fuel
dropped by 1.2 percent to US cents 4.77 in Q1 FY17 com-
pared to US cents 5.09 in the corresponding period of the
previous year, clearly indicating Jet Airways’ focused
approach in achieving operational efficiencies throughout
its business. 

The company reported a net profit of $19 million in Q1
of FY17 compared to $36 million in the corresponding peri-
od of the previous year. The net profit of Q1 FY16 included
an exceptional item on account of contribution receivable
from lessors.

Naresh Goyal, Chairman, Jet Airways, said: “Jet Airways
has strengthened its core operations and achieved better
capacity utilization and greater efficiency. We have been
able to report lower non-fuel cost in spite of inflationary
increases and weakening of Indian Rupee against US dollar
by almost 6 percent.  “Due to the intense competitive envi-
ronment, industry yields were under pressure in Q1 and the
trend is expected to continue in Q2. 

“At Jet Airways, we continue to focus on our key priori-
ties areas of customer satisfaction, network optimization
and driving operational efficiencies. 

“Our strategic partnership with Etihad Airways contin-
ues to strengthen.  In Q1, codeshare traffic delivered by
Etihad Airways and other Etihad Airways Partner airlines to
Jet Airways grew by 41 percent.

“As a network carrier, we have been able to drive greater
integration between domestic and international operations
providing enhanced connectivity to our guests throughout
the Jet Airways network.  “Jet Airways remains committed
to its endeavor of connecting India to the world as India’s
economic growth story gains further momentum.”

Key player
James Hogan, Vice Chairman, Jet Airways and President

and Chief Executive Officer, Etihad Aviation Group, said: “Jet
Airways is a key player in the Indian aviation market offer-
ing a full service product and a robust network. 

“We will continue to strengthen the partnership
between Jet Airways and Etihad Airways by driving further
synergies, along with other Etihad Airways Partner airlines.
In a competitive market, we have together created a win-
ning combination of a wider combined network and excep-
tional guest experience for travellers to and from India.

“Jet Airways continues to grow its traffic over the Abu
Dhabi gateway, complementing the Etihad Airways net-
work. Together, we are the largest combined scheduled
operator of flights to and from India with a 20 per cent mar-
ket share. Our robust partnership continues to go from
strength is strength.”

Overall codeshare traffic for the first quarter of FY17
grew 13 percent to 551,859 passengers. A wider network of
codeshares now enables Jet Airways to offer significantly
enhanced global connectivity and has helped deliver the
increase in passenger traffic.  Jet Airways’ recently intro-
duced daily non-stop operations to Amsterdam from
Mumbai, Delhi and Toronto have received very encourag-
ing response with an average seat factor of 84 percent. To
meet the growing demand from business and corporate
travellers, Jet Airways will upgrade its flight on the Mumbai-
Amsterdam route to a Boeing 777-300 ER with effect from
October 30, 2016.

From Amsterdam, Jet Airways offers connections to 30
destinations across Europe and 11 destinations in the
United States and Canada through its codeshare partner-
ship with KLM Royal Dutch Airlines and Delta Air Lines. 

During the first quarter of FY17, Jet Airways launched a
multi-media campaign themed ‘Get More’ to highlight the
significant benefits and additional features offered by Jet
Airways as a full service airline. 

Jet Airways is launching Fare Choices, a new flexible fare
structure allowing guests more choice and freedom when
booking flights. Jet Airways joins a select group of airlines
worldwide offering a branded fare structure which offers
flexibility and transparency. Fare Choices to be launched on
August 17, 2016 is a transparent fare structure offering flexi-
bility and tailored benefits, allowing guests the ability to
customise their travel experience according to their needs.

LONDON: The glue binding a still-aggressive global
monetary policy response to a struggling world
economy and almost daily record highs for world
stock markets along with record low bond yields is
set to remain intact in the coming week. The one
thing that could unstick it, apart from divine inter-
vention, would be a change in tune from the US
Federal Reserve, which is still toying with when to
deliver a follow-up interest rate hike to last
December’s baby step-up from zero.

Minutes to the Fed’s July policy meeting due on
Wednesday may come under more scrutiny than
normal given the central bank really only has one
opportunity left, at its meeting next month, to raise
rates before the November presidential election.

Fed officials have given differing and often con-
flicting signals throughout much of this year on
when the next move will come, leaving few with
any clear sense of how much of a risk there is of a
September rate rise.

Interest rate futures contracts in financial mar-
kets, as well as the median probability given by
economists in a recent Reuters poll, suggest the
chances are low and that if they go this year at all,
December is more likely. “Our guess is that the mar-
ket-implied odds of a 2016 rate hike will trend up
over the remainder of the month, with both the
FOMC minutes on August 17 and Chair (Janet)
Yellen’s Jackson Hole speech on August 26 likely to
suggest that September is very much a live meet-
ing,” wrote Lou Crandall, Fed watcher at Wrightson
ICAP, in a recent client note.

In the meantime, Fed officials have been drop-

ping hints. San Francisco Fed President John
Williams said in a newspaper interview that the
Fed’s planned gradual pace of interest rate hikes
means, in his view at least, a hike will come this
year.

But given the waves of central bank cash flowing
from the European Central Bank, Bank of Japan -
and now again the Bank of England’s purchases of
tens of billions of dollars worth of securities a
month - the Fed appears to be leaning into the pre-
vailing global winds.

One other somewhat inconvenient truth for cen-
tral bankers is that after well over half a decade of
emergency monetary policy, there is some growth,
but scant inflation to speak of in most developed
economies other than rampant asset price inflation.

“The inability of super-soft monetary policy to
prop up global economic expansion in the years
after the global financial crisis suggests that fiscal
relaxation may have been a more effective way of
bolstering growth. The same is true now,” according
to global market economists at BNP Paribas.

But until the fiscal taps are opened more widely,
that leaves central banks still steering the ship.

The Reserve Bank of New Zealand, facing weak
inflation apart from housing markets, like Australia,
threw in the towel and trimmed its interest rate in
an attempt to weaken its currency and ended up
boosting it instead. British inflation data due during
the week are expected to show very little, if any,
price pressure.

This won’t matter much, however, as a blast of
inflation perhaps topping 3 percent or more will

come soon enough as the collapse in sterling since
Britain’s June 23 vote to quit the European Union
feeds through to an economy that imports a lot
more goods than it sells to the world.

Indeed, Brexit as an economic force is more like-
ly to end up as disinflationary in the near term
through its potential negative impact on its trading
partners, on top of a now widely-expected mild
recession in Britain. The latest figures on Britain’s
claimant count will also get a close look as they are
the first set of official job market data since the
Brexit vote, and many now expect the country’s
very low 4.9 percent unemployment rate to start ris-
ing soon.

“The claimant count data will give us an early
steer on the post-referendum period, relating to
July,” wrote Victoria Clarke, senior economist at
Investec.

“Indeed, we note that the recent report from the
Recruitment and Employment Confederation (REC)
pointed to the UK jobs market suffering ‘a dramatic
freefall in July, with permanent hiring dropping to
levels not seen since the recession of 2009’.” Retail
sales data are also due later in the week, although
survey data have suggested they have held up fairly
well since the referendum to leave the EU.

And Japan is also due to publish second quarter
economic growth data as well, with very low expec-
tations in a Reuters poll for just a 0.7 percent annu-
alised growth rate, despite piles of additional stimu-
lus over recent years. That would be less than half
the 1.9 percent rate in the first three months of the
year, similar to a eurozone slowdown. — Reuters

Jet Airways posts $19m net 
profit in Q1 of FY 2017

NEW YORK: Consumers are flocking to dis-
count apparel retailers, but investors are
faced with nothing close to a bargain as
stocks in the sector rally. Few expect shares of
off-price retailer TJX Companies’ or its peer,
Ross Stores, to go on a fire sale next week
when they report earnings, as the trends that
have favored them over their higher-priced
competitors are expected to persist.

Just this year, TJX shares have gained near-
ly 17 percent and Ross Stores has added
slightly more, compared with gains closer to
7 percent in both the S&P 500 retail index and
the broader S&P 500. “TJX and Ross have out-
performed and will continue to outperform
because they are good merchandisers. They
get the selection right,” said Kim Forrest, sen-
ior equity research analyst Fort Pitt Capital
Group in Pittsburgh. “I don’t own these and I
regret it,” she said, adding that she will wait
for a stumble in the price to jump in.

Contrary to the discounts shoppers find at
TJX and Ross, investors are faced with a high
price for their shares. At near 22 times expect-
ed earnings over the next 12 months, their
price-to-earnings ratio is at its highest level in
at least 15 years, according to Thomson
Reuters Datastream.

Both stocks set record closing highs on
Friday ahead of TJX’s quarterly report due
Tuesday. Ross is expected to report on
Thursday. But the stock gains could continue,
as sales are expected to continue to grow and

investors welcome the revenue increase.
Same-store sales are expected to have risen
3.3 percent last quarter for TJX and 2.1 per-
cent for Ross, according to Thomson Reuters
data. “The off-price sector has developed a
successful strategy to keep consumers com-
ing back,” said New York-based Christina Boni,
a senior analyst at Moody’s Investors Service.

“Stores have the unique ability to change
product offerings quickly, which creates a
‘scarcity’ effect that makes consumers feel
more compelled to purchase on the spot,
rather than risk someone else beating them
to the checkout line,” she said.

Shoppers are indeed favoring discoun-
ters, and the competition is trying to catch
up. Both Macy’s and Nordstrom talked up
their off-price lines - Backstage and
Nordstrom Rack - in their most recent earn-
ings reports. “Consumers have started mov-
ing to dollar stores and places like off-price
chains” at the expense of Macy’s and other
department stores, said Burt Flickinger, man-
aging director at retail consultancy Strategic
Resources Group in New York. Activity in the
options market has been leaning toward
bets on declines in stock prices in the broad
retail sector. In addition, options on discount
retailers, including Burlington , TJX Cos and
Ross Stores, show a similar sense of caution.
Apparel retailers reporting earnings next
week include L Brands, Gap Inc and Urban
Outfitters. — Reuters

Global monetary taps still open wide, Fed in focus
GLOBAL ECONOMY WEEK AHEAD

Cheap clothes makes for 
pricy stocks at TJX, Ross


