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According to a study by Alpen Capital
Middle East, as a result of its rising popu-
lation the UAE is expected to witness the

fastest growth in food consumption by 2019.
Mazola conferred that there is also an upsurge
in food consumption anticipated in the other
Gulf countries, resulting from promising macro-
economic developments. This increase is
expected to be at 3.5 % CAGR between 2014
and 2019, touching nearly 52 million metric
tonnes. Mazola has also gained further growth
in Saudi Arabia, which is the largest food con-
suming nation in the GCC, with an estimated
annual average growth of 3% from 2014. Oman,
Kuwait and Bahrain have also shown similar
growth patterns ranging from 2.7 % to 3.2 %.

Qatar led the GCC food consumption growth at
CAGR of 5.5 %, followed by the UAE at 4.8 %.

Recent studies have shown that consumer
spending in in the GCC food retails sector is
expected to be worth almost $106 billion by
2017.  Saudi Arabia will continue to lead the
region’s food sector, accounting for 59% of the
total consumption up until 2017. Saudi Arabia
currently consumes 872kg of food per capita,
Qatar 852kg, Kuwait 634kg, and Bahrain 453kg
per capita while by 2017, per capita food con-
sumption for the entire region is forecasted to
reach 983kg. According to statistics based on
Euromonitor findings, UAE’s reliance on food
imports amounts to more than 80% of its food
needs with expectations of a compound annual

growth rate of 8% on food and beverages
spending in the UAE up till 2018. 

Amidst all  this growth in Saudi Arabia,
Mazola, one of the pioneers of healthy and qual-
ity food products in the Middle East, had partici-
pated in the Saudi Food, Hotel & Hospitality
Arabia (SFHHA) event recently. And now the
brand aims to focus on expanding its business
even further into the growing non-retail sector.
As one of the steps to do so, Mazola has
appointed Farm Fresh as its new HoReCa distrib-
utor in UAE. Farm Fresh is a leading marketer
and distributor of branded frozen, chilled and
dry food products in the UAE and Oman, having
a direct reach and coverage over all market seg-
ments. “We feel that this move will give us the

opportunity to increase business amongst pro-
fessional staff that appreciate the quality and
range of products that Mazola has to offer”, said
Simon Gottfried, Vice President, Middle East &
North Africa.

Whether its upgrades made to the factories,
or developing new products beyond its her-
itage of corn oil, Mazola is constantly evolving.
The manufacturer is Number 2 brand of corn oil
in Kuwait, Lebanon, and Saudi as well as having
similar brand leadership for Mazola’s mayon-
naise range in Kuwait, Jordan and Saudi. In
2016, Mazola was awarded the Product of the
Year Award (POY), an award voted for by con-
sumers, in the Middle East for its sunflower oil in
the consumer cooking oil category.

Increase in Food consumption in GCC; Mazola 

discusses HoReCa and food consumption growth

As part of its ongoing effort to inspire stu-
dents to pursue careers in retail,  Ali
Abdulwahab Al Mutawa Commercial Co.

(AAW) today held a skills development work-
shop, ‘AAW Young Leaders’, for students at six dif-
ferent AAW-operated stores. The workshops
were held to introduce future professionals to
the world of retail with an emphasis on interper-
sonal, sales, customer service, and professional
skill development. 

The participants were spread across six AAW-
operated stores, including Reebok, The Athlete’s
Foot (TAF), PUMA, Shoebox New York (SBNY)
Store, Nike Store, and Crocs. In total, 23 students
were part of the one-day program. 

The students, who are members of Lothan
Youth Achievement Centre (LOYAC) and AAW’s
Summer Internship Program, began their day at
orientation in AAW Headquarters before making
their way to the AAW stores at the Avenues Mall,
where they were briefed on various retail chal-
lenges and asked to brainstorm in teams for
solutions. Some of the challenges tasked to the
teams were visual merchandising issues, sales
optimization matters, conflict resolution scenar-
ios, and pricing communication. 

They were then allocated time to research the
issue, exercise their problem-solving and people
skills, and develop solutions in a controlled,
monitored, and positive learning environment.

The day concluded with the groups presenting
15-minute presentations to the AAW sports and
fashion management team before being award-
ed achievement certificates and exclusive give-
aways at AAW Headquarters.

AAW is one of the largest trading and com-
mercial companies in the Middle East, with
business operations across a range of growing
sectors,  such as Consumer Goods,
Pharmaceuticals, Furniture and Carpets, Real
Estate, Kitchen Furniture, Home Appliances,
Outdoor Gear, Sports and Fashion. The compa-
ny operates over 100 different global brands in
the Middle East’s surging retail and consumer
goods market.

AAW holds in-store skills workshop for students 

The ABCK honors the successful completion of 

Tenure of US Ambassador to Kuwait

US Embassy - Kuwait - In a meeting honoring the suc-
cessful  complet ion of  tour  of  dut y  of  the US
Ambassador to Kuwait, the Honorable Mr. Douglas A.

Silliman, the American Business Council of Kuwait (ABCK) pre-
sented a gift to the Ambassador at the US Embassy of Kuwait

on July 28, 2016. Jeff Hamilton and Alok Chugh represented
the ABCK. The mosaic displays the map of Kuwait and pic-
tures of events organized by the ABCK and attended by the
Ambassador as an appreciation of his great support to the
Council.


