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MUSCAT: Bank Muscat, the flag-
ship financial services provider in
the Sultanate, in association with
the Ministry of Tourism is hosting
Sheikh Majed Al-Sabah,
renowned social media personal-
ity, on a unique ‘Discover Oman’
program. During the week-long
stay, Sheikh Majed will explore
Oman to discover the country’s
well-kept secrets covering natural
attractions, vibrant heritage and
culture.

Sheikh Majed has over six mil-
lion followers on social media
such as Snapchat, Twitter and
Instagram. He travels widely and
engages in open communication
with people through social
media posts to highlight unique
Arab traditions and values as well
as remarkable social and eco-
nomic developments across the
world.

The bank hosted a grand
reception in honour of Sheikh
Majed at the head office, attend-
ed by dignitaries led by Maitha
Al-Mahrouqi, Under-Secretary at
the Ministry of Tourism, senior
Management Team of the bank,
social media enthusiasts and
bloggers. 

The event evocatively show-
cased the country’s rick folklore
music, traditional crafts and cos-

tumes, offering the opportunity
for Sheikh Majed to interact with
veteran craftsmen pursuing some
of the country’s popular tradi-
tional crafts. Popular fashion
designers engaged in designing
traditional costumes for men and
women also presented their lat-
est offerings at the event. In his
characteristic vibrant style,
Shaikh Majed utilized the oppor-
tunity to whip up an air of friend-
ship and bonhomie. 

Commenting on the visit of
Sheikh Majed, Maitha Al-
Mahrouqi said: “Such initiatives
open up new avenues to attract
the world to the Sultanate to
experience the distinct tourist
attractions and vibrant heritage
and culture. We are delighted to
partner with Bank Muscat and
Sheikh Majid Al-Sabah to show-
case Oman, which undoubtedly
will give the tourism promotion
program added value on social
media. We are confident that this
initiative will yield rich dividend
and be successful in promoting
the Sultanate as a unique tourist
destination.”

AbdulRazak Ali  Issa,  Chief
Executive, said: “Bank Muscat in
association with the Ministry of
Tourism is delighted to organize
the visit of Sheikh Majed within

the framework of promoting the
Sultanate’s sustainable tourism
industry. Bank Muscat is closely
involved in the country’s tourism
development projects, comple-
menting the government
endeavours to promote Oman as
a unique destination and boost
the national economy.” 

AbdulRazak Ali Issa added:
“Social media plays a significant
role to strengthen relations
between people across the
world, facilitating exchange of
information on important devel-
opments. Bank Muscat pursues
an active social media policy to
engage with the largest banking
family in Oman. We believe social
media has a unifying role in the
country and we take this oppor-
tunity to welcome and thank
Sheikh Majed for accepting the
invitation to visit Oman. We wish
him a rewarding experience in
the Sultanate.”

Rated among the most influ-
ential  personalities in social
media, including Snapchat,
Instagram and Twitter, Sheikh
Majed engages with his followers
in a fun-loving way. With his
charming and witty personality,
Sheikh Majed has changed the
perception of using Snapchat.
His “snaps” are fun and informa-

tive and his views as a world
explorer help followers gain
knowledge from different cul-
tures around the world. The fol-
lowers of Sheikh Majed on
Snapchat exceed six million peo-
ple. Due to his active participa-
tion on Snapchat, he was select-
ed as one of the 50 most effec-
tive personalities worldwide.

Sheikh Majed belongs to the
Kuwaiti Royal Family and is a
businessman. He owns one of
the most successful fashion busi-
nesses called “Villa Moda”, and
the well-known TFK brand of
perfumes, which led to his col-
laboration with Tom Ford to cre-
ate the famous “Arabian Wood
Oud”. Sheikh Majed thanked

Bank Muscat for facilitating the
unique opportunity to experi-
ence the wonderful Omani hos-
pitality and discover the coun-
try’s unique attractions, rich her-
itage and culture. Sheikh Majed’s
itinerary in Oman include the
newly opened museum, Majlis
Jinn cave, and perfume maker in
Saham. 

Bank Muscat, Tourism Ministry host Sheikh Majed 

Big boost to promote Oman as unique tourist destination

KUWAIT: National Real Estate Company (NREC), a
leading regional asset manager and developer
with development projects exceeding $ 1 billion
in both Egypt and the UAE, yesterday released its
financial results for the first half of 2016. The com-
pany recorded growth in top-line earnings of 52
percent and a net profit KD7.6 million.

Revenue growth was driven by income gener-
ating assets in Kuwait, Jordan and Egypt, where
NREC is developing a 3.8 million square meter res-
idential community. The company is also devel-
oping Reem Mall, a two million square foot major
shopping destination in Abu Dhabi. Reem Mall
will house more than 450 stores including 85
restaurants, a large hypermarket, and family
entertainment zones that include the world’s
largest indoor snow-play park. 

H1 2016 Financial Highlights
Operating Revenue: KD14.9 million, up 52 per-

cent from H1 2015
EBITDA: KD9.6 million, down 4 percent from

H1 2015
Net Profit to shareholders: KD7.6 million, down

1 percent from H1 2015
Earnings Per Share (EPS) of 8.49 fils
Q2 2016 Financial Highlights
Operating Revenue: KD7.6 million, up 37 per-

cent from Q2 2015
EBITDA: KD5.1 million, down 8 percent from

Q2 2015
Net Profit to shareholders: KD4.0 million, down

10 percent from Q2 2015
Earnings Per Share (EPS) of 4.44 fils
NREC CEO Samuel Sidiqi said, “We are pleased

to report record revenues for the first half of 2016
with our income generating properties in Kuwait,
Jordan and Egypt performing well despite region-

al macroeconomic challenges. In Kuwait, rental
income was KD5.3 million, up 4 percent from the
same period last year. NREC Misr continues to
perform well, generating half of our H1 2016 rev-
enue. At Grand Heights we have sold 791 units
since inception representing a cumulative sales
value of EGP2.55 billion.

In Abu Dhabi, Reem Mall has acquired all nec-
essary government approvals and enabling works
are currently being completed. We are in the final
stages of tendering the remaining works and are
pleased to have selected Al-Futtaim Carillion as
the project’s preferred tenderer for construction.
Al-Futtaim Carillion has a strong reputation and
track record in delivering high quality retail proj-
ects in the region including Dubai Mall and Deira

City Centre. Our leasing program is on track and
continues to exceed expectations.

We maintain our positive outlook for the rest
of 2016 driven by continued healthy performance
in our core markets.”

H1 2016 regional business highlights
l Kuwait: The Kuwait commercial and retail

portfolio continues to be a consistent strong
source of recurring revenues with rental income
growing by 4 percent from the same period last
year to KD 5.3 million. NREC has six properties in
Kuwait, with Souq Sharq being the company’s pri-
mary asset.

l Jordan: The company recorded rental rev-
enue of KD405,000 representing an increase of 3
percent from the same period last year. NREC’s
primary asset in Jordan is the 1.5 million square-
meter Aqaba Warehousing and Industrial Park.

l Egypt: Grand Heights sold 791 units since
inception, representing cumulative sales of
EGP2.55 billion. Egypt revenues contributed near-
ly half of H1 2016’s operating revenues.

l Handover of Phase 1 units commenced in Q1
2016 and the project is scheduled to be complet-
ed in 2021 with total projected revenue of
EGP11.2 billion for the project. The company
plans to deliver 150 units in 2016.

l UAE:  After the start of enabling works at
Reem Mall in Q4 2015, we are in the final stages of
tendering the remaining works and are pleased
to have selected Al-Futtaim Carillion as the pro-
ject’s preferred tenderer for construction for the
billion dollar development project.

l Leasing interest is exceeding company
expectations. NREC is currently engaged in dis-
cussions with retailers for more than 70 percent of
the total space.

NREC reports net profit of

KD7.6 million for H1 2016

Operating revenue reaches KD14.9 million

NREC CEO Samuel Sidiqi.

KUWAIT: Commercial Bank of Kuwait held
the Al-Najma Account daily draw on
August 14, 2016. The draw was held under
the supervision of the Ministry of
Commerce & Industry represented by
Abdulaziz Ashkanani.

The winners of the Al-Najma 
daily draw are:

Eid Badshah Nouh Badshah — KD 7000,
Hasin Bashir Bajerkar— KD 7000, Shabeeb
Marzouq Al-Rasheedi — KD 7000, Sami
Bader Al-Omar — KD 7000, Meshaal
Abdullah Hani Nayef — KD 7000.

Al-Najma awards are now brighter and
bigger than ever. With the revamped Al-
Najma account, all your dreams will be
turned to reality. On top of offering the
highest daily prize in Kuwait for KD 7,000,
now our Mega prize draws got bigger to
reach KD 250,000.

The new prizes scheme for Al-Najma
account

Daily draw to win KD 7000.

Quarterly draws to win great prizes that
would start from KD 100,000 to KD 250,000

1ST quarter -KD 100 000, 2nd quarter -
KD 150 000, 3rd quarter —KD 200 000, 4th
quarter -KD 250 000.

With Al-Najma you have more chances
to win greater prizes

l Each KD 25 kept in your account gives
you one chance to win 

l Each KD 25 kept in your account for
one week will give you a chance to enter
the daily draw.

l Each KD 25 kept in your account for 3
months will give you chance to enter the
quarterly draw. 

Additional features
l ATM card
l Issue a credit card against your

account
l Obtain all CBK banking services
You deserve to win! Open an account

now with just KD 500 and you will enter all
draws.

Al-Tijari announces winners 

of Al-Najma Account

K U WA I T:  W i t h  t h e  s u m m e r  h e a t  i n
Kuwait pushing the mercury up to a blis-
t e r i n g ,  A b d u l m o h s e n  A b d u l a z i z  A l -
Babtain Co (AABC), the authorized agent
of Nissan vehicles in the State of Kuwait
has moved quick ly  to offer  Nissan car
owners’ some respite in the soaring sum-
mer heat. Starting from the 7th of August
and running until the 5th of September,
Nissan Al-Babtain are offering 30 percent
discounts on all  Nissan Genuine brake,
s u s p e n s i o n  a n d  c o o l i n g  p a r t s  a t  a l l
Nissan’s authorized service centers and
genuine parts authorized shops. 

Customers  can avai l  the offer  at  a l l
Nissan authorized ser vice centers  and
genuine parts. Nissan Al-Babtain is com-
mitted to continuously offer high vehicle
service standards in Kuwait and the best
a f t e r - s a l e  s e r v i c e s  t o  i t s  c u s t o m e r s .
Nissan recommends that regular servic-
ing and general vehicle maintenance is

integral to reliability, roadworthiness and
safet y  of  the vehic le,  dr iver  and their
family.

Al Babtain Group was founded in 1948,
to present a model of honesty, integrity
and total dedication, gaining a solid rep-
utation in the State of Kuwait  and the
M i d d l e  E a s t  a r e a .   To d a y,  A l - B a b t a i n
Group has l icensing rights for some of
the world’s leading brands stretching the
globe from the USA to the Far East.  

Fo r  m o re  t h a n  6 0  ye a r s ,  A l - B a b t a i n
Group has experienced continued suc-
cess and a large measure of this success
came from the Group’s advanced flexible
management style and long-term vision.
These astounding results were achieved
due to a versatile strategic formula focus-
i n g  o n  g row t h  a m o n g s t  i t s  s p h e re  o f
activities; including automotive, technol-
ogy, investment, information technology,
industrial and Finance. 

Beat the record heat with 30% 

off Nissan Al-Babtain’s brake, 

suspension and cooling parts

KUWAIT:  Al-Ahli Bank of Kuwait (ABK) held its
third ‘Be the Next ABK Emirates Skywards
Millionaire’ monthly draw on 10 August, 2016 at
the Bank’s head office in the presence of a repre-
sentative from the ministry of commerce. 

The winners this month are:
1) Talal Sultan Ali, head office branch, winner of

500,000 Skywards Miles
2) Salem Hassan Mohammed, Sharq Branch, win-

ner of 300,000 Skywards Miles
3) Fahad Abdulaziz Mohammed, Khaitan Branch,

winner of 200,000 Skywards Miles
To take part in the next draw, ABK Credit &

Prepaid cardholders need to spend a minimum of

KD 100 between 1 August to 31 August, to win the
first, second or third place prize of 500,000; 300,000
or 200,000 Skywards Miles. The more points earned
by ABK cardholders the higher the chances to win.
Cardholders that win in any of the draws are quali-
fied to participate further in subsequent draws, giv-
ing customers the chance to win more than once!

The Bank’s final draw will be held on 7
September, 2016 where three new lucky winners
will be announced subsequently.  All winners will
be contacted personally and an announcement
will be made through the media with the winners’
names.  For more information on ABK please visit
eahli.com or contact an ABK a customer service
agent via ‘Ahlan Ahli’ at 1899899. 

ABK announces winners of third 

‘Be the Next ABK Emirates 

Skywards Millionaire’ monthly draw


