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Entrepreneurship offers respondents personal
fulfillment, freedom to choose a work-life bal-
ance and the ability to be their own boss,

according to Bayt.com and YouGov report  
DUBAI: Entrepreneurship is a source of econom-

ic growth in all parts of the world, and in many
Middle Eastern countries it is one of the main eco-
nomic drivers. Bayt.com, the Middle East’s leading
job site, teamed up with YouGov, a pioneer in
online market research, to ascertain the current lev-
els of understanding and interest in entrepreneur-
ship throughout the Middle East and North Africa
(MENA) region. The ‘Entrepreneurship in the MENA’
report found that a vast majority of MENA profes-
sionals (71 percent) would prefer to be self-
employed, citing ‘personal fulfillment’ (58 percent)
and ‘freedom to choose work-life balance’ (41 per-
cent) as the primary reasons for this preference. 

On the other hand, close to a quarter of respon-
dents (23 percent)  said that they would prefer to
seek employment in a company, as opposed to set-
ting up their own business. The main reason for this
decision is the security of a ‘regular income’ (44 per-
cent), followed by the interest in ‘learning new skills’
(41 percent), ‘employment stability’ (35 percent), ‘ben-
efits and perks’ (31 percent), and ‘fixed working hours’
(28 percent). For 28 percent of MENA professionals
‘lack of finances to start their own business’ was the
main reason they chose to seek employment in a
company rather than set up their own business. 

The state of entrepreneurship in the MENA
For employed MENA professionals, almost three

in  five are contemplating starting their own busi-
ness (59 percent), while 17 percent have already
attempted to do so in the past but either “could not
do so” or “failed to do so”. 

As for MENA professionals who are currently
self-employed, 75 percent have taken the first steps
to establish their business within the last 6 years.
Respondents who are self-employed said that ‘gain-
ing greater independence in what they wanted to

achieve’ (39 percent), ‘feeling the time was right’ (34
percent) and ‘wanting to do what they love’ (34 per-
cent), were the main reasons behind their decision.
Achieving a larger income was also a reason for a
third of the respondents. 

For active entrepreneurs surveyed, 37 percent
revealed that they are at the start-up stage of their
business, while approximately a quarter claim that
their business is established and performing well
(24 percent). However, nearly one in five (19 per-
cent) disclosed that their business is not perform-
ing well. When asked about their business ambi-
tions, almost a third stated that they have their
sights set on obtaining more growth and profitabil-
ity in their country of residence (30 percent), while
almost three in 10 respondents (28 percent) want
to see their business become an important regional
player in the future. Around one in five hope to
grow their business into an important international
player (22 percent) or a major international group
(19 percent). 

The route to entrepreneurial success
When it comes to the best time to start a busi-

ness, professionals in the MENA are divided. It
seems that ‘at any time’ and ‘mid-career’ are the
most popular times, both at 37 percent. Other
respondents believe the right time to set up a busi-
ness is either ‘right after college’ or ‘after a lengthy
career’, both at 12 percent. 

Regardless of the best time to start a business,
‘not being afraid of failure’ is by far the best advice
to give to aspiring entrepreneurs (42 percent).
Other important advice include; ‘perform an exten-
sive amount of market research’ (12 percent), ‘have
a great business plan’ (11 percent), ‘have a great
marketing plan’ (9 percent), and have a great
founding team’ (8 percent).

As for the best industries for entrepreneurship,
the report ’s respondents feel that
‘Communications/ Information Technology’ (18 per-
cent) and ‘Advertising/Marketing/Public relations’
(17 percent) are the most favorable options for
aspiring entrepreneurs, followed by ‘Hospitality and
Leisure’ (14 percent), ‘Architecture and Engineering’
(12 percent) and ‘Finance/Insurance/Real Estate’ (10
percent).  To ensure business continuity and suc-
cess, respondents cite five key factors, including
‘innovation’ (31 percent), ‘being close to clients or
customers’ (22 percent), ‘employing the right peo-
ple’ (21 percent), ‘access to funding’ (19 percent),
and ‘access to advice and mentorship’ (8 percent).  

Challenges faced by entrepreneurs in the MENA
Professionals in the MENA who have tried to

start a business in the past but couldn’t or failed to
do so faced certain challenges which prevented
them from success. These reasons were mainly cit-
ed as ‘inability to obtain financial support’ (52 per-
cent) and ‘inability to self-finance the start-up
phase of the company’ (51 percent).

Finances are a common theme amongst respon-
dents when it comes to listing their business con-
cerns. 56 percent claim that ‘procuring the finances
to start’ is a top concern, followed by ‘hiring the
wrong people’ (41 percent), the ‘uncertainty of prof-
it/ income’ (35 percent), and ‘making a loss’ (30 per-
cent).More than half of the employed respondents
(54 percent) claim that it is difficult to start a busi-
ness in their country of residence, and the majority
believe that government intervention could ease
the business set up process in a number of ways.
The vast majority (60 percent) agree that easing the
law and regulations for setting up a business would
improve the entrepreneurial landscape in their
country immensely. This is followed by ‘reducing
taxation’ (12 percent), ‘regulating competition

among businesses’ (12 percent), and ‘facilitating
access to skilled labor’ (10 percent).  

“Entrepreneurship has been a proven driver of
both economic activity and innovation across the
Middle East and North Africa region, which is why
governments should take note of the fact that laws
and regulations with regards to starting a business
are amongst the top concerns for entrepreneurs in
the region,” said Suhail Masri, VP of Employer
Solutions, Bayt.com. “We believe collaboration is a
top priority for the public and private sector, as
well as professionals looking for a job. In an effort
to provide a channel for cooperation and
exchange, Bayt.com offers Bayt.com Specialities, a
platform where established business owners and
aspiring entrepreneurs can share knowledge and
interact before making the decision to work
together. The website also provides special hiring
packages to new business owners looking to hire
top talents.”

Masri continued: “Our database of more than
25.7 million job seekers enables us to offer new
start-ups access to the best and most varied pool of
candidates in the Middle East to help them meet
their hiring needs and grow their business.”

“Despite many challenges, Entrepreneurship is
fast emerging as a transformational megatrend in
the Middle East providing both a personal sense of
fulfilment and the ability to be your own boss. It
also plays a vital role in the economic development
as a key contributor to innovation and new job
opportunities. There is a long way to go to reach a
mature entrepreneurial landscape in the Middle
East, but the opportunities are sufficiently large and
with better support from the government it will fur-
ther accelerate the trend,” said Arleen Gonsalves,
Associate Research Manager.

Data for the Bayt.com ‘Entrepreneurship in the
MENA’ report was collected online from May 30 to
July 24, 2016, with 715 respondents from the UAE,
KSA, Kuwait, Qatar, Oman, Bahrain, Lebanon, Syria,
Jordan, Algeria, Egypt, Morocco and Tunisia.

Bayt.com and YouGov Survey

71% of MENA respondents prefer to be self-employed 

NAIROBI: The UN yesterday urged African
nations to close a gender gap that is cost-
ing an estimated $95 billion (84 billion
euros) a year in lost economic potential.
“Where there are high levels of gender
inequality, societies are missing out,” UN
Development Fund (UNDP) director Helen
Clark told AFP. 

“They are not harnessing the full poten-
tial of women, and that costs economically,
at the family level, community level and
the national level.” Citing agriculture as an
example, Clark said that in many African
nations, women are banned from owning
or inheriting land, making it hard for them
to borrow money.

“They then don’t have the finance to
buy the best seeds, the best fertilizers. So
women, despite working very, very hard,
end up producing less, being less produc-
tive,” she said in Nairobi, where she was
attending the Tokyo International
Conference on African Development.
Deeply-rooted structural obstacles such as
unequal distribution of resources and polit-
ical power, combined with social institu-
tions that sustain inequality are holding
back African women, and the continent,
said the Africa Human Development
Report 2016 by UN Development Program.

The UNDP said in a statement that male-
female inequality in sub-Saharan Africa

costs the continent some $95 billion each
year in lost economic potential. In 2014, the
cost was higher, at $105 billion, it said.
“Gender equality is a good thing in its own
right, and it’s the right thing to do, but
often it’s not until you start talking about
economics that people think my goodness,
it has implications if we don’t do some-
thing about this,” said Clark, former New
Zealand prime minister and a candidate for
UN Secretary General. 

Clark meanwhile noted the progress
made in some nations, including in
Rwanda, where 65 percent of elected MPs
are female.

Kenya’s civil society is pushing parlia-
ment to ensure that a third of elected posts
are occupied by women in accordance with
the 2010 constitution. Parliament rejected
a government-sponsored bill seeking to
turn the constitutional requirement into
law. Rwanda is the most gender equal
country in Africa and sixth out of 145
countries, according to the 2015 Global
Gender Gap Index, by the World Economic
Program. While 61 percent of African
women are working they still face eco-
nomic exclusion as their jobs are under-
paid and undervalued, and are mostly in
the informal sector,  states the UNDP
report. “Social norms are a clear obstacle to
African women’s progress, limiting the

time women can spend in education and
paid work, and access to economic and
financial assets.  For instance, African
women still carry out 71 percent of water
collecting translating to 40 billion hours a
year,  and are less l ikely to have bank

accounts and to access credit,” the report
said. African women’s health is also severe-
ly affected by harmful practices such as
under-age marriage and sexual and physi-
cal violence, and high maternal mortality, it
said. — Agencies

Gender inequality costs 
Africa $95bn a year: UN
Rwanda is the most gender equal country in Africa 

NAIROBI: Japanese Prime Minister Shinzo Abe (left) speaks during the Tokyo
International Summit on African Development at the Kenyatta International
Conference Centre in Nairobi yesterday. —AP

It is the time of the year
when suddenly investors
are waiting for the

Federal Reserve decisions
on interest rates. Will it raise
rates or not? This question
has been asked since the
last time it raised rates back
in December last year. I per-
sonally expect no action
from the Federal Reserve,
as the economic funda-
mentals do not justify a rate
raise yet.  Even if they
decide to raise rate it will be the last one and expect
them to keep rates low for a long time. Last time it
raised rates back in December it came out and
assured the market that future hikes will be grad-
ual and will be dependent on economic data. It
seems that the central bank hasn’t changed its
position. 

In deciding the future timing and the size of
any rate raise, the Federal Reserve Committee will
assess the present and actual economic condi-
tions relative to its objective of maximum employ-
ment and 2% inflation. Well, with employment hit-
ting record lows and inflation still below the 2%,
t h e  Fe d e r a l  R e s e r ve  i s  f a c i n g  a  d i l e m m a .
Although,  unemployment is  below 5%, wage
growth has been very slow. There is no wage pres-
sure in the system. Most of the job creation has
been part timers or new comers to the job market
that are offered the minimum wages. The US eco-
nomic conditions haven’t changed much since the
last rate hike. 

Changes in monetary policies are dependent
on pure economic conditions that are influenced
heavily by inflation, economic growth and wage
growth. Obviously, there are other issues that turn
up suddenly that influences central banks deci-
sions on interest rates changes i.e. global eco-
nomic conditions, financial crises, geopolitical
tensions etc. 

Inflation
Inflation is no longer a big threat neither in the

US nor around the world. The Federal Reserve
needs to decide clearly that inflation will hit its tar-
get  of  2  percent before deciding on any rate
increase. Also, it should make sure where the threat
of inflation is coming from, if there is one. If infla-
tion is coming from wage growth then it has a case.
But as I mentioned earlier wage growth has not
been a problem in the US economy. Cheap oil and
collapse in commodity prices have kept inflation
extremely low, and that isn’t going to change any-
time soon. I think the Federal Reserve has to wait
for further evidence of wage growth and a reversal
in energy and commodity prices before taking any
action. 

Economic growth
This is one of strong reason, why any central

bank changes its monetary policy. Central banks
tend to raise rates when their economy is overheat-
ing and is running out of control. They gradually
raise rates to cool it down and avoid any build up
in inflationary pressure. The US economy has been
growing just around the 2 percent, which is way
below its historical trend. Surprisingly, it has not
grown much more even though rates are near zero
and unemployment is running at record low. I don’t
think the Federal Reserve is going to ignore this
weak economic growth. 

Weak wage growth
Us consumer spending has been the driving

force behind the economic growth. US consump-
tion as percentage of GDP is the highest in the
world. It is around 70 percent.  US wage growth has
been stagnant for years.  Well  before the 2008
financial crises. In fact, adjusted for inflation, the
average yearly wage for American workers has not
increased since the 1970s.  A big reason for the
wage stagnat ion is  the dramatic  increase in
employer-sponsored healthcare costs-while total
compensation is rising, the take-home paychecks
are not. This explains why employees do not push
for higher wages.  All of this will likely deter the
Fed from raising rates any further.  —@Rasameel

By Hayder Tawfik

Why rates will stay 
low for a long time

MOSCOW: Four months after taking the helm of struggling
Russian automobile giant Avtovaz, Renault executive
Nicolas Maure has set his sights on returning the Lada
maker to profit by 2018.

Maure, who headed Romanian carmaker Dacia for just
over two years before taking on his new position, took over
Avtovaz, which is majority-owned by the Renault-Nissan
Alliance, in April amid major losses in the Russian auto
industry struggling with recession.  Hit hard by Russia’s
economic crisis, Avtovaz earlier this year was battling bank-
ruptcy fears after its net losses almost tripled in 2015. That
year the Russian car market slumped 36 percent amid
international sanctions over Ukraine and the crash in oil
prices took its toll on the economy. “I arrived at a trying
time,” Maure, 56, told AFP this week on the sidelines of the
Moscow International Automobile Salon.

“The market was slumping and I was arriving in a trou-
bled company.” Maure’s predecessor, Swedish executive Bo
Andersson, had been on a drive to improve efficiency at
Avtovaz’s Soviet-era facilities and slashed thousands of
jobs from the bloated workforce in 2014.

But the measures did not yield any significant financial
success, and the company made a loss of 620 million euros

($680 million) on the French carmaker’s accounts last year.
But an uptick in sales, which grew 4 percent last month in
comparison to the same period last year, and its growing
market share has made Maure upbeat about Avtovaz’s
prospects.

“The situation is more favourable than when I arrived,
with steady demand,” he said.  “We are doing everything
necessary to be in profit from 2018.”

Weak market in 2017 
Despite Maure’s optimism about the future, Renault is

still set to recapitalise Avtovaz by the end of the year. The
Lada maker suffered losses of 27 billion rubles ($416 mil-
lion) in the first half of 2016. 

When the Renault announced plans for recapitalization
earlier this year, Avtovaz said it would further “optimise the
workforce” as part of its “anti-crisis plan” to improve
finances in 2016, having already switched all of its employ-
ees and management to a four-day week from February to
August.

Maure said that in light of high demand for the Lada
Vesta — 30,000 of which have been sold in Russia since the
beginning of the year-the company would further study

the market and could cancel its four-day work week at its
factory in the city of Togliatti on the Volga River some 800
kilometres east of Moscow.  Despite signs of the Russian
economy stabilizing, the Association of European
Businesses predicts that auto sales will drop more than 10
percent this year, a figure up from the five percent drop
that had been previously predicted. 

“We are working with a scenario of a weak market in
2017,” Maure said.  “We have to keep fighting for our share
of the market (and) increase our profitability as we develop
our exports, which fell to a historical low in the first quar-
ter.” Maure said Avtovaz is now seeking foreign markets in
the Middle East and Africa. 

The company has lost the Ukrainian market as tensions
linger between Moscow and Kiev over Russia’s annexation
of Crimea in March 2014 and its support of a pro-Russian
insurgency in eastern Ukraine. 

Maure said that the corporate culture at the company
has changed since he took charge. “The atmosphere was
tense from a managerial, social and political standpoint,” he
said. “The first months consisted of calming things down,
to make people gain confidence again, to tell them that
Avtovaz has a future.”  —AFP

Russia’s Lada maker boss eyes profits 
despite struggling auto industry

MOSCOW: This file photo shows AvtoVAZ CEO French businessman Nicolas Maure posing in front of a Lada Vesta car at a motor show in Moscow, a day before its opening for
public. — AFP


