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DUBAI: A new study by The Boston
Consulting Group (BCG) highlights
100 companies from emerging
markets that have stood the test of
time, moved into the global spot-
light, and reshaped the landscape
of their industries - and of key geo-
graphic markets.

The report titled Global Leaders,
Challengers, and Champions: The
Engines of Emerging Market marks
the ten-year anniversary of the first
publication of BCG’s list of global
challengers. 

Remarkably, the 2016 edition
has the highest number of compa-
nies from the Middle East ever, five
of which include GCC firms such as
Emirates Global Aluminum, Etihad
Airways, Etisalat, Qatar Airways, and
SABIC.

“The global challengers are the
leading edge of a much larger
group of companies from emerging
markets that, despite economic
uncertainty, are powering ahead
with confidence and ambition,” said
Cristiano Rizzi,  Partner and
Managing Director in BCG’s Dubai
office. 

From 2009-2014, the 2016 glob-
al challengers from the Middle East
have grown about 1.5 times in rev-
enue size - and some companies
such as Emirates Global Aluminum
and Qatar Airways have even dra-
matically doubled in size. Overall,
global challengers from the region
have witnessed their revenues rise
from approximately $80B to $133B
- which constitutes nearly 6 percent
of the Middle East ’s $2.2T GDP
(2014). Moreover, they have man-
aged to maintain higher gross mar-
gins and revenue CAGRs than many
emerging markets such as Latin
America and Africa.

“Challengers from the Middle
East have been particularly success-
ful in delivering growth and prof-
itability - and most have also man-
aged to create exceptional share-
holder value, especially compared
to their local and global peers,”
added Mirko Rubeis, Partner and
Managing Director in BCG’s Dubai
office. “In fact, in terms of profits,
between 2005 and 2014, global
challengers from the region
achieved a growth rate approxi-
mately 1.5 times greater than S&P
500 companies and global peers.”

In that very time frame, Middle
East challengers generated an earn-
ings before interest and taxes (EBIT)
margin of 16 percent; in parallel,
S&P 500 companies and global
peers, achieved a margin of 12 per-
cent and 11 percent, respectively.

In addition, challengers from the
region have also effectively kept
pace with local stock indices.

MIDDLE EAST CHALLENGERS 
Among the Middle East chal-

lengers identified by BCG over
years, 12 percent are graduates, 59

percent remain global challengers
and 28 percent continue to be suc-
cessful (they were either acquired
or have gone local). In short, none
of them declined in size.

This year, the Middle East is also
home to two ‘graduate’ companies,
Saudi Aramco and Emirates
Airlines. These international players
- both of whom were featured in
the 2014 roster of ‘graduates’ - are
becoming true global leaders in
their respective fields. These gradu-
ates share five key attributes that
include having an ambitious global
vision, global culture, and commit-
ment to global standards; a global-
ly scalable operating model with an
optimized footprint; globally com-
petent leaders and a powerful
global talent acquisition and devel-
opment strategy; a go-to-market
model with a clear globalization
market plan; and the ability to
place innovation and reinvention at
the core of their business.

For example, Emirates Airlines
has, since its founding, strongly
emphasized innovation and global
branding. It has become a world-
class airline by providing a superior
passenger experience. And it has
reported a remarkable record of 26
consecutive profitable years. As for
Saudi Aramco, it is,  today, the
largest integrated global petroleum
enterprise in the world, with ven-
tures all over the globe. 

The challengers from the GCC
also all made it into the 2014 list.
Saudi Arabian chemicals giant
SABIC is the largest public company
in the Kingdom operating in chemi-
cals, polymers and fertilizers - it
boasts more than 100 offices world-
wide. This year marks the fifth time
that SABIC achieved the status of
‘global challenger’. 

Abu Dhabi’s Etihad Airways and
Qatar Airways, two of the fastest-
growing airlines in the Middle East
also made both the 2013 and 2014
lists. In recent years, both airlines
have succeeded in leveraging the
region’s favorable geostrategic
location as a transportation hub at
the crossroads of Asia-Pacific,

Europe, and Africa.  
Etisalat, the region’s largest

telecommunications operator, and
Emirates Global Aluminum, the
fifth-largest aluminum company,
were included in BCG’s 2014 list of
100 Global Challengers. Etisalat is
one of the largest corporations in
the GCC; the company serves
approximately 11 million cus-
tomers in the UAE and operates in
17 countries. Looking ahead,
Emirates Global Aluminum’s
growth shows no sign of abating;
the company has actually rolled out
international expansion plans. 

SPOTLIGHT ON THE 
AIRLINE MARKET

Over the past decade, the list of
challengers from the GCC indi-
cates that air carriers from the
region have a positively dispropor-
tionate share of the airline sector,
especial ly compared to other
emerging markets. The reality is, in
the last ten years, Middle East car-
riers have led RDE revenue growth
in the airline market.

“In the last decade, RDE carriers
have increased their share from
one fifth to one third of the global
market - and from 2005-2014, they
have essentially tripled their rev-
enue from $80B to $240B,”
explained Pablo Martinez, Partner
and Managing Director at BCG
Middle East. “This is all thanks to
Middle East carriers who have
largely benefitted from their hubs,
which serve long-haul markets
that were less affected by the
global financial crisis,”

Today, Middle Eastern carriers
make up a staggering 67 percent -
versus 60 percent in 2013 and 50
percent in 2011 - of BCG’s airline-
specific list of global challengers 

There are three main reasons
why Middle East carriers have
remained on a solid growth path: 

l Middle East airlines have a
cost competitive structure: they
basically have signif icant cost
advantages in major categories as
a result of the absence of income
tax and access to cheap labor.

l They are committed to quality
ser vice and are consistently
ranked among the top 10 in vari-
ous airline rankings.

l They implement power ful
marketing plans or campaigns and
leverage sports sponsorship deals
to increase brand awareness,
boost loyalty and promote new
destinations.   

THE CHAMPIONS BEGIN 
THEIR RISE 

As global challengers look to
grow in a slower-growth world -
one facing slowing economies and
rising geopolitical risks - they will
face increasing competition not
just from multinationals but also
from homegrown rivals.

BCG identified an impressive
103 companies based in the
Middle East that, while not qualify-
ing as global challengers, are still
successful, growing, high-profit
companies. These companies - the
‘champions’ - tend to be smaller
than the challengers but still high-
ly profitable and fast-growing. 

From 2005-2014, these Middle
East champions have doubled their
growth in revenue from $69B to
$177B - which represents about 6
percent of the region’s overall GDP.
Interestingly, in terms of annual
revenue growth rates, these cham-
pions have also outperformed S&P
500 companies and global peers. In
those nine years, they achieved an
annual revenue growth rate of 11
percent versus 6 percent for S&P
500 companies and 4 percent for
global peers.

Fur thermore,  Middle East
champions have managed to
maintain exceptionally high profit
margins; between 2005-2014, they
generated an EBIT margin of 29
percent.

These champions represent the
next frontier of competition and
value creation in emerging mar-
kets. If the last decade has been
about the global challengers com-
ing of age, the next decade will see
a much broader range of compa-
nies arising as economic engines. 

BCG includes 5 GCC companies 

in list of 100 global challengers

The 2016 BCG Global Challengers report highlights 100 companies from emerging mar-
kets - including Emirates Global Aluminum, Etihad Airways, Etisalat, Qatar Airways and
SABIC - that are rapidly expanding and globalizing; this year’s list features the highest
number of companies from the Middle East since the inaugural edition in 2006

Pablo Martinez, Partner and
Managing Director, BCG ME

Mirko Rubeis, Partner and
Managing Director, BCG ME

Cristiano Rizzi, Partner and
Managing Director, BCG ME

KUWAIT: Ford Motor Company, along with
its distributors in the Middle East region,
has revamped the Ford Protect Program
offering customers the choice to upgrade
their existing maintenance plans to
enhance vehicle performance.

The program which helps minimize
future repair costs and ensures maximum
peace of mind for Ford customers, has
introduced the Severe Duty Maintenance
plan exclusively to the region, offering
more frequent servicing of the auto trans-
mission fluid, coolant and plugs due to
harsh climate conditions. Customers with
vehicles 2013 to current model year can
now upgrade from their existing 3-
year/60,000km or 3-year/ 64,000km
Premium Maintenance Plan to 5-
years/100,000km, 5-years/160,000km or 5-
years/200,000km plans respectively.

Serving the needs of high mileage driv-
ers, two new additions have been made to
the PremiumCARE Plan. Covering parts and
labor costs needed to repair thousands of
key components such as engine, transmis-
sion, steering, brakes, front suspension,
electrical and more, customers can now
choose between a 6-years/200,000km or 7-
years/ 200,000km plan.

“After-sales service support is a key fac-
tor in gaining customer confidence and
ensuring continued trust in the Ford
brand,” said Nerishinie Ragaven, Ford
Protect Sales manager. “ The exclusive

offering of the Severe Duty Maintenance
plan and additions to the PremiumCARE
Plan sets us apart from the competition
and demonstrates our commitment to the
region.” 

Ford Motor Company is a global auto-
motive and mobility company based in
Dearborn, Michigan. With about 203,000
employees and 67 plants worldwide, the

company’s core business includes design-
ing, manufacturing, marketing, financing
and servicing a full line of Ford cars, trucks,
SUVs and electrified vehicles, as well as
Lincoln luxury vehicles. At the same time,
Ford aggressively is pursuing emerging
opportunities through Ford Smart
Mobility, the company’s plan to be a leader
in connectivity, mobility, autonomous
vehicles, the customer experience, and
data and analytics. The company provides
financial services through Ford Motor
Credit Company. 

Revamped Ford Protect Program

allows Ford customers to

upgrade maintenance plan

KUWAIT: Kuwait Automotive Imports Co WLL (Al
Shaya & Al Sagar) -KAICO launched a campaign to
raise the awareness of the danger of fake parts
and encourage customers to buy genuine ones to
keep their vehicles’ performance at optimum lev-
el and safer at all times. 

A huge number of road accidents are attrib-
uted to cars fitted with fake parts.

Ashish Tandon, General Manager of KAICO

stated: buying genuine parts ensures the best
performance of your vehicle in all conditions. It
ensures better re sale value and a happier owner-
ship experience. Even when the car is sold it
fetches a better re sale value.

Gopal, Parts Manager , KAICO stated - We
ensure that we provide our customers over 95
percent Parts availability at all times and provide
a 6 months guarantee on Parts and Workmanship

at our Service Centres. (Mazda - 6 months to
10,000 Km; Peugeot: 1 year from the date of
invoice and Geely; 12 months or 20000 km).

Genuine Parts should be used for your car to
protect not only the car, or better performance
but also the safety of your loved ones.  KAICO is
the exclusive dealer of Mazda, Peugeot, Geely and
Eicher vehicles and it provides  warranty on gen-
uine parts for all its brands.

Genuine parts ensure safety

KUWAIT: Burgan Bank announced yesterday the
names of the lucky winners of its Yawmi account
draw, each taking home a prize of KD 5,000.

The lucky winners for the daily draws took
home a cash-prize of KD 5,000 each, and they are: 

1. Jaber Haneef Jaber Haneef
2. Qais Mostafa Mahyoub
3. Saad Owayed Mekhlef Al-Mutairi
4. Anthony Bernard Jones
5. Awadh Ghayadh Obaid Al-Enezi 
In addition to the daily draw, Burgan Bank

also offers a quarterly draw with more chances to
win higher rewards, entitling one lucky customer
to win KD 125,000 every three months. The
Yawmi Account offers daily and quarterly draws,
the quarterly draw requires customers to main-
tain a minimum amount of KD 500 in their
account for 2 months prior to draw date.
Additionally, every KD 10 in the account, will enti-
tle customers to one chance of winning.  If the
account balance is KD 500 and above, the
account holder will be qualified for both the
quarterly and daily draws.  

Burgan Bank encourages everyone to open a
Yawmi account and/or increase their deposit to
maximize their chances to becoming a winner.
The more customers deposit, the higher the
chances they receive of winning.

For more information on opening a Yawmi
account or about the new quarterly draw, cus-
tomers are urged to visit their nearest Burgan
Bank branch and receive all the details, or simply
call the bank’s Call Center at 1804080 where cus-
tomer service representatives will be delighted to

assist with any questions on the Yawmi account
or any of the bank’s products and services. 

Established in 1977, Burgan Bank is the
youngest commercial Bank and second largest by
assets in Kuwait, with a significant focus on the
corporate and financial institutions sectors, as
well as having a growing retail, and private bank
customer base. Burgan Bank has majority owned
subsidiaries in the MENAT region supported by
one of the largest regional branch networks.

The Bank has continuously improved its per-
formance over the years through an expanded
revenue structure, diversified funding sources,
and a strong capital base. The adoption of state-
of-the-art services and technology has posi-
tioned it as a trendsetter in the domestic market
and within the MENA region. Burgan Bank’s
brand has been created on a foundation of real
values - of trust, commitment, excellence and
progression, to remind us of the high standards
to which we aspire. ‘People come first’ is the foun-
dation on which its products and services are
developed.

The bank was re-certified with the prestigious
ISO 9001:2008, making it the first bank in the
GCC, and the only bank in Kuwait to receive such
accreditation for the third consecutive year. The
Bank also has to its credit the distinction of being
the only Bank in Kuwait to have won the JP
Morgan Chase Quality Recognition Award for
twelve consecutive years.  

Burgan Bank, a subsidiary of KIPCO (Kuwait
Projects Company), is a strongly positioned
regional Bank in the MENA region. 

Burgan Bank announces 

winners of Yawmi account

KUWAIT: Commercial Bank of Kuwait held the
Al-Najma Account daily draw yesterday. The
draw was held under the supervision of the
Ministry of Commerce & Industry represented
by Abdulaziz Ashkanani.

The winners of the Al-Najma daily draw are:
Mirza Awais Baig Mirza Idrees Baig — KD

7000, Ahmad Ghuloum Ahmad Mohammad —
KD 7000, Amal Adnan Al-Baloul — KD 7000,
Nelover Aziz Al-Rahman Mahmoud Mansour
Ameer — KD 7000, Eid Metib Al-Khurainej — KD
7000. 

Al-Najma awards are now brighter and big-
ger than ever 

With the revamped Al-Najma account, all
your dreams will be turned to reality. On top of
offering the highest daily prize in Kuwait for KD
7,000, now our Mega prize draws got bigger to
reach KD 250,000.

The new prizes scheme for Al-Najma account
Daily draw to win KD 7000
Quarterly draws to win great prizes that

would start from KD 100,000 to KD 250,000
1st quarter — KD 100 000, 2nd quarter — KD

150 000, 3rd quarter — KD 200 000, 4th quar-

ter— KD 250 000.
With Al-Najma you have more chances to

win greater prizes
* Each KD 25 kept in your account gives you

one chance to win 
* Each KD 25 kept in your account for one

week will give you a chance to enter the daily
draw.

* Each KD 25 kept in your account for 3
months will give you chance to enter the quar-
terly draw. 

Additional features
* ATM card
* Issue a credit card against your account
* Obtain all CBK banking services
You deserve to win! Open an account now

with just KD 500 and you will enter all draws.

Al-Tijari announces winners 

of Al-Najma Account


