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KUWAIT: Kuwait Financial Centre “Markaz” and
Gulf Bank announced in a joint statement the
successful completion of “Markaz” 5 years
bond issue with a nominal value of KD25 mil-
lion, which was oversubscribed. This extensive
demand reflects the investors’ trust in
“Markaz”, the quality of the issue, and the high
creditworthiness of “Markaz,” in addition to the
effectiveness of the joint distribution efforts
with Gulf Bank. “Markaz”, the Issue Manager,
has appointed Gulf Bank as the Financial
Advisor and Sales Agent.

The bonds are issued in two tranches, one
with a fixed interest rate of 5% annually
payable quarterly, while the other tranche
offers a floating interest rate of 2.25 percent

above the Central Bank of Kuwait discount
rate, annually and payable quarterly. 

It is worth noting that these bonds, due in
2021, are issued in Kuwaiti dinar and enjoy a
credit rating of (BBB) from Capital Intelligence.
The credit rating reflects the diversity of
“Markaz’s” investment assets and the good lev-
el of liquidity, in addition to the decrease of
the leverage level, and the good flow of rev-
enues from commissions, administrative fees,
direct and indirect investments. 

Manaf Alhajeri, “Markaz” CEO, said: “We are
pleased to issue the new bonds, which repre-
sent the third issue of ‘Markaz,’ reflecting the
trust of the capital markets in the quality of
Markaz’s issues. The extensive participation of

corporate investors in this new issue confirms
this trust again in ‘Markaz,’ and reflects the
suitable pricing. We hope in light of these pos-
itive signs that corporate efforts in both the
public sector and private sector will continue
to create a strong and deeply established
bonds market.” 

Alhajeri added: “We cherish our strong rela-
tionship with Gulf Bank as financial adviser
and selling agent, and we seek to maintain
and reinforce this relationship through the
continuous cooperation between us. We
entrusted Gulf Bank with this role in this issue,
and also the one preceding it, in view of the
strong market position it enjoys as well as our
confidence in the potentials of its distribution

network. Gulf Bank is a leading financial insti-
tution with a strong network of branches. We
are confident that our agreement with the
bank is essential to reach a wider base of
Investors.”

Meanwhile, Antoine Daher, CEO of Gulf
Bank said: “We are pleased to have played an
active role in successfully closing the Markaz
bond issuance. The issue was well received by
the investors and was oversubscribed due to
the excellent reputation of ‘Markaz’, the dis-
tinctive conditions of the bonds, as well as the
outstanding distribution capabilities of Gulf
Bank. We have offered both our institutional
and private banking clients the opportunity to
subscribe in these bonds. Finally, we believe

that we achieved a significant milestone for
Gulf Bank by adding this issue to the extensive
set of diversified investment products offered
to our clients.”

The international credit rating company
“Capital Intelligence” affirms the credit rating
of “Markaz” bonds at the (BBB) investment
grade with a stable outlook. It stated in its
report that the transformation in the assets
diversity away from the most fluctuating
financial markets towards the relatively stable
real estate sector is a factor for supporting the
stabilizing of the rating. Furthermore, the rat-
ing reflects the strength of the brand, the con-
servative business model and good reputation
of the company. 

Markaz successfully closes a 5-year KD 25m bond issue

BANGKOK: Workers clean the window of an office building in downtown Bangkok
yesterday. Thailand, a country beset by more than a decade of political instability,
has one of the region’s weakest economies, forecast to grow by around 3.2 percent
for this year. — AFP 

SEOUL: Headed for a fourth straight annual
profit decline, Hyundai Motor is trimming its
cost fat; scaling back on business class flights
and annual family home trips for overseas
employees, executives told Reuters. The South
Korean automaker has been hit by its exposure
to weak emerging markets, and a product line-
up that features more sedans than sport utility
vehicles, just as SUVs have become more popu-
lar across many global markets.

The belt-tightening - which also includes cut-
ting back on printing and fluorescent light bulbs
- aims to buy Hyundai time to prepare new mod-
els and a design revamp. “We’re trying to address
a mismatch between the market trend and our
product line-up,” said one Hyundai insider, refer-
ring to a need for more SUV models. “That’s a
longer term plan. For now we’re trying to save
every penny,” he said, declining to be identified
because the plans are not public.

Since October, Hyundai Motor Group execu-
tives have taken a 10 percent pay cut, the first
such move in seven years.  The number of execu-
tives at Hyundai Motor alone has risen by 44 per-
cent in five years, to 293 last year. The group has
also downgraded hotel rooms for executive trav-
el, and is encouraging video conferencing as a
cheaper alternative to travel, insiders said.

“We’re in emergency management mode,”
said another insider, who didn’t want to be
named as he is not authorized to speak to the
media. In a response to Reuters for this article,
Hyundai Motor said it is “making various cost-
saving efforts”, with shrinking global demand
and growing business uncertainty, but did not
elaborate.

Other costs, such as low-margin supplier
parts and labor at the heavily-unionized
automaker, are tougher to pare back, said Ko
Tae-bong, analyst at Hi Investment & Securities,
noting Hyundai needs also to spend more on
research and development in self-driving and
other new technologies. While Hyundai remains
cash-rich, its costs as a proportion of revenue
have risen for five straight years, to 81 percent so
far this year, regulatory filings show. “Cutting
expenses are stopgap measures, and won’t do
much to improve its bottom line,” Ko said, calling
them more “symbolic”.

Sales decline
Hyundai grew quickly after the global finan-

cial crisis, with brisk sales of its Sonata and
Elantra sedans. It was the only major automaker
to increase sales in the United States in 2009. But
it has struggled to maintain that momentum as
rivals’ sales of SUVs have boomed and emerging
market economies have weakened. Hyundai

Motor shares have fallen 40 percent in the past
three years, the worst performer among global
automakers. The automaker’s top US executive
has resigned, and the South Korea sales chief
and China head have been replaced. Sales of
Hyundai cars, and those of its affiliate Kia Motors
, could drop to 8 million this year, a first decline
since Hyundai bought its smaller domestic rival
in 1998, said Ko, the analyst.

For next year, Hyundai-Kia Executive Vice
President and research head Park Hong-jae,
expects sales to pick up again. “It was a difficult
year this year. Things will get better,” he told
reporters on Thursday, citing recovery in markets
such as Brazil and Russia. Another Hyundai
source said the group has trimmed its prelimi-
nary 2017 sales target to 8.2 million vehicles,
from 8.35 million forecast in mid-year.

More SUVS
While it looks to manage its staff budget,

Hyundai is beefing up its SUV offerings, freshen-
ing up its Sonata sedan, and redirecting exports
from slow-demand markets such as the Middle
East to the United States. In the United States,
SUVs accounted for 28 percent of Hyundai’s sales
in January-November, up from 23 percent a year
earlier, according to Autodata Corp, but less than
half the industry average.

At its plant in Montgomery, Alabama,
Hyundai has replaced some Sonata production
with its popular Santa Fe SUV. Next year,

Hyundai will look to plug a gap in its SUV offer-
ings for developed markets by making a sub-
compact model - under the project name “OS” -
in South Korea for sale at home, in the United
States and Europe, people inside the company
said.  Hyundai makes sub-compact SUVs locally
in China, India and Russia.

“We need that small SUV in the US, much
sooner than later,” Scott Fink, one of Hyundai’s
biggest US dealers, told Reuters. In sedans,
Hyundai is pushing sales of bigger, higher-mar-
gin models like the Azera, or Grandeur, and its
Genesis luxury line.  Its smaller sedans, including
the Elantra and Sonata, have lost ground to
rivals like Honda Motor ’s Civic, which one
Hyundai executive said has “wowing design”.

Hyundai is working on a next generation of
cars with “a different flair” to hit the market from
2019, Luc Donckerwolke, senior vice president
for design, told Reuters on the sidelines of a
recent event. 

The biggest holder of Hyundai Motor pre-
ferred shares, the Norway-based Skagen Kon-Tiki
fund, expects the automaker to get back on track
over the next couple of years, with new SUVs,
recovering emerging market currencies and bet-
ter plant utilization. Knut Harald Nilsson, the
fund’s lead portfolio manager, reckons Hyundai’s
margins should recover to above 7 percent over
that period, from 6 percent earlier this year, but
are unlikely to return to the 10 percent levels of a
few years ago “anytime soon”. — Reuters 

Blindsided by SUV boom, 
Hyundai trims costs, perks
Sales hurt by lack of SUV models, lackluster sedan design

MUMBAI: Indian Prime Minister Narendra Modi’s
vow to take on benami, or nameless properties,
can bring greater transparency to a notoriously
opaque sector and help check prices if a new law
is implemented properly, experts said yesterday.

The practice of buying a property in the name
of someone other than the buyer has been widely
misused to buy real estate with undeclared
income and with fake names and identities to
avoid paying tax. It is estimated benami proper-
ties worth billions of dollars are held under ficti-
tious names across India, bypassing laws to check
ownership and depriving states of valuable rev-
enue that could be spent on development and
welfare schemes. A 1988 law on such properties
was amended this year to ban illegal benami
transactions with stricter punishments including
imprisonment and a fine of up to a fourth of the
property’s fair market value. These properties can

also be confiscated. “We are going to take action
against the properties which are purchased in the
name of others. It is the property of the country,”
Modi said in his monthly radio address on
Sunday. “This law will be put to use in the coming
days to fight corruption,” he said. Property as
defined under the 1988 law includes not only
land and homes, but also assets such as gold,
stocks and bank deposits. “If the new law is imple-
mented properly, there will be greater trans-
parency in the real estate sector, there will be less
corruption, and we may see a correction in prices,”
said Vinod Sampat, a property lawyer in Mumbai.

“But these transactions are hard to track, and
the government has a poor record of implemen-
tation. While the intention is good, it remains to
be seen if the law can be implemented properly,”
he said. A series of slum evictions in cities includ-
ing Delhi has put the spotlight on an acute hous-

ing shortage in urban India. About a third of the
country’s 1.25 billion population lives in cities,
with numbers rising as tens of thousands of peo-
ple leave villages to seek better prospects.

A government plan to provide housing for all by
2022 is meant to create 20 million new urban hous-
ing units and 30 million rural homes. But the gov-
ernment has been criticized for the slow pace of
implementation. Going after benami properties
can help accelerate the pace of implementing the
government’s plan, said Anuj Puri, chairman of real
estate firm Jones Lang LaSalle India. “When titles
are clear and transactions transparent, the confi-
dence of lenders increases, so we will see a pickup
in lending to buyers,” he said. “This will increase the
supply of residential real estate.” The focus on bena-
mi properties comes on the heels of a crackdown
on undeclared “black money” by withdrawing high-
value rupee bills from circulation.  — Reuters 

India crackdown on ‘nameless’ 
properties could purge sector 

Experts see implementation hurdles

DUBAI: Abu Dhabi’s stock market plans
to introduce covered short-selling in the
first quarter of 2017, its chief executive
said yesterday, as it seeks to boost liq-
uidity and attract more foreign investors.

In covered short-selling, investors
borrow shares and sell  them in the
expectation of repurchasing them later
at a lower price. Regulators in the Gulf
have until now shied away from allowing
the practice because of concern that it
could destabilise markets, though some
countries including Saudi Arabia and
Qatar have said they plan to introduce it.

The Abu Dhabi Securities Exchange
(ADX) said yesterday it had held meet-
ings with brokerages in Abu Dhabi and
Dubai ahead of the launch of a short-
selling service. ADX chief executive
Abdullah Al-Blooshi told Reuters the
exchange was acting after the United
Arab Emirates market regulator, the
Securities and Commodities Authority,
approved rules on short-selling.

Dubai Financial Market, the UAE’s
other big exchange, did not respond to
an emailed request to comment on
whether it too might eventually launch
short-selling. Blooshi said the ADX
aimed ‘to diversify investment instru-
ments in order to increase the level of
liquidity to match global markets. This
will enable us to attract foreign investors
accustomed to these instruments’.

ADX’s short-selling service will be
open to investors with margin trading
accounts, investment funds, institutional
investors, custodian clients and market
makers, said Blooshi, noting that the
‘door will be open’ to other investors if
they obtain approval from the exchange.
In a statement, the ADX described sever-
al rules to reduce risks surrounding
short-selling. For example, the price of a
stock sold short must be higher than the
last deal price involving the stock, while
brokers’ clients will have to provide guar-
antees when selling short. — Reuters

Abu Dhabi bourse to 
launch short-selling 

BEIJING: China’s non-financial out-
bound direct investment (ODI) is likely
to  hit 1.12 trillion yuan ($161.19 billion)
in 2016 and foreign direct investment
into China will total 785 billion yuan,
Commerce Minister Gao Hucheng said
yesterday. The government will “pro-
mote the healthy and orderly develop-
ment of outbound investment and
cooperation” in 2017, Gao said in
remarks at a conference that were pub-
lished on the ministry’s website.

China’s ODI in November jumped 76.5
percent from a year earlier and it rose
55.3 percent in the first 11 months of
2016, the ministry’s data showed, as
local firms continued to invest abroad
amid a slowing economy and weaken-
ing yuan.

Separately, the ministry said on its
microblog that China will sharply reduce
restrictions on foreign investment access
in 2017, opening up sectors where for-
eign companies have strong investment
interest and risks are under control.

No details were given on what restric-
tions will be changed. Earlier this month,
China published draft foreign investment

guidelines which it said would “increase
openness to the outside world”. 

Based on Gao’s forecasts, non-finan-
cial ODI is set to surpass foreign direct
investment into China by an unprece-
dented 335 billion yuan this year, amid
worries about capital outflows. For all of
2015, the ministry reported non-finan-
cial ODI of 735.1 billion yuan, and FDI of
781.4 billion yuan. 

Gao said that in 2017, difficulties
faced in maintaining a stable flow of for-
eign investment into China will increase,
while sources of volatility for China’s out-
bound investment will rise along with
risks, according to an interview with
state media published Monday.

Beijing has announced a string of
measures recently to tighten controls on
money moving out of the country,
including closer scrutiny of outbound
investments, as the yuan skids and the
country’s foreign exchange reserves fall
to the lowest levels in nearly six years.
China will further enhance the competi-
tiveness of its foreign trade and consoli-
date recent good momentum, Gao
added. — Reuters

China’s outward investment 
tops $161bn in 2016

FDI into China for 2016 
seen as flat in yuan terms


