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KUWAIT: Speaking at the second Dal
Talks held at Al-Shaheed Park on
Saturday, ALARGAN International Real
Estate Company CEO and Vice Chairman
of the Board of Directors, Khaled Al-
Meshaan, emphasized on the notion of
sustainability in career, entrepreneurship
and business to drive long-term growth.
He further highlighted the importance of
quality, building on strengths and evolv-
ing over time to remain competitive.

Sharing a panel with speakers com-
prising Global Investment House Vice
Chairman and Group Chief Executive
Officer, Maha Al-Ghunaim, Al-Meshaan
shared his story of the evolution of
ALARGAN, a story interlaced with his per-
sonal growth in the professional world.   

Al-Meshaan said: “It all starts with a
single idea; what market need does it tar-
get and what challenges does it attract.
We all start small somewhere and grow
bigger by focusing on our strengths,
which can be revealed with time.
Therefore, it is important to focus on
what we are doing and do it better, as
well as evaluate the idea over time.”

ALARGAN International Real Estate
Company was established as a contract-
ing company and has evolved to become
a leading developer with fully-owned
subsidiaries in the region, executing
developments that are sustainable and
add value to their communities. 

Al-Meshaan said: “Our primary focus
at ALARGAN is to add value for the bene-
fit of our society as we follow our motto
“Life ...as you love it” through which we
develop real estate solutions to enhance

our customers’ enjoyment of life. Yields
will subsequently follow.”

Al-Meshaan also affirmed that the
success of the company was mainly led
by its ability to adapt to changes and to
lead innovation. “We study future
changes in needs and habits, and chal-
lenges coming our way. From there we
innovate and evolve.” ALARGAN is today
the only company in Kuwait to obtain the
Platinum ranking for the Leadership in
Energy & Environmental Design (LEED)
program, which is awarded by the U.S.
Green Building Council (USGBC).
ALARGAN focuses on the development
of affordable and middle income hous-
ing in the GCC to serve the growing pop-
ulation and changing income scales. 

In addition to its future-looking strate-

gy, ALARGAN invests in talents by provid-
ing them profit sharing schemes and
benefits, a collaborative work environ-
ment and sense of belonging. This goes
hand-in-hand with the company’s heavy
investment in corporate social responsi-
bility, a key investment that it recognizes
as a pillar to long-term sustainability. 

Al-Meshaan concluded his talk with
an advice to the younger audience:
“Always look ahead and do not get dis-
tracted. Think long-term, think sustain-
able and value. These values make for
great entrepreneurship.”

Dal Talks is a moderated conference
organized by the Kuwait International
Law Society at the School of Law at
Kuwait University, and is aimed at moti-
vating and inspiring as well as changing

the views of its audience. Dal Talks previ-
ously hosted Dr Saad Al-Barrak, former
CEO of Zain; Ghanim Al-Muftah, the
Qatari child wonder diagnosed with
Caudal Regression Syndrome at birth;
and Faisal Al-Nashmi, Kuwaiti Chef and
founder of Al-Makan.

ALARGAN International Real Estate
Company is a leading real estate compa-
ny based in Kuwait and focused on the
development of affordable and middle
income housing in the GCC. The compa-
ny strives to integrate its motto, ‘Life... As
You Love It’, across its projects by creat-
ing “live, work, play and savor” environ-
ments that present a unique lifestyle
experience. The company also endeavors
to pass on its sustainability values to the
community by including green and ener-

gy efficient initiatives in its projects.
ALARGAN is the only company in Kuwait
to obtain the Platinum ranking for the
Leadership in Energy & Environmental
Design (LEED) program, which is award-
ed by the US Green Building Council
(USGBC). ALARGAN follows a balanced
investment strategy, and tries to seize
opportunities with stable and superior
returns based on the market’s invest-
ment cycle. Its projects are diverse and
located across the Gulf region, including
the State of Kuwait, the Kingdom of
Saudi Arabia, the Kingdom of Bahrain
and the Sultanate of Oman, delivering
popular hotels resorts, widely visited
shopping and food destinations, large
development communities, and middle
income level residential housing.

Alargan CEO talks about sustainability and growth 

KUWAIT: Kuwait Finance House (KFH) has
launched a new marketing campaign dedicated for
the long term saving and investment plans as part
of the bank’s continuing effort to cater for cus-
tomers’ banking needs and future aspirations, yet
to educate them on the benefits of those plans
that encompass ‘Jameati’ for education, ‘Rafaa’ for
marriage, ‘Enjaz’ for youths’ projects, and ‘Themar’
for retirement. The investment plans are flexible
with high investment returns, not to mention are
characterized by having Takaful insurance cover-
age during the investment period.

The campaign that has been launched on eve
of the New Year affirms KFH’s keenness to address
customers’ banking and investment needs, while
reflects its endeavors to cope with their future
aspirations by offering them products and servic-
es in line with international standards of quality. It
is worth noting that the client targets a sum of
money that he wishes to collect in the future, and
through an organized plan, this sum of money is
saved during a specific timeframe over monthly
installments. Accumulative sums of money are
invested, and clients receive annual investment
profits. “Jameati” Higher Education Investment

Plan is designed for university education purposes.
The saving period ranges between 4 to 18 years,
and the targeted saving amount ranges between
KD 4,000 to KD 120,000. “Rafaa” Marr iage
Investment Plan is designed for children to help
them cover the expenses of their marriage. The
target saving amount ranges between KD 5,000
to KD 120,000. The saving period ranges between
4 years to 25 years. 

“Injaz” Flexible Investment Plan is designed for
customers to achieve their personal plans and
dreams. The targeted saving amount ranges
between KD 4,000 to KD 120,000. The saving peri-
od ranges between 2 to 15 years.

“ Thimar” Retirement Investment Plan is
designed for customers to help them enjoy a com-
fortable retirement period worthy of their life
achievements. The targeted saving amount ranges
between KD 5,000 to KD 120,000. 

The Saving period ranges between 5 years to 39
years. Upon completion of the saving period, the
targeted saving amount and the accumulated prof-
its during the investment period will be available
to customers in the four investment plans. KFH was
established in Kuwait in 1977 and is enlisted in the

Kuwait Stock Exchange. KFH Group is a global pio-
neer in the field of Islamic banking services, where
it offers a wide array of Islamic products and servic-
es, not to mention a high standard of innovation
and client service.

KFH manages its operations in the GCC, Asia,
and Europe through over 446 branches, including
KFH-Turkey, in order to offer services for the bank’s
clients in Turkey, Malaysia, Saudi Arabia, Bahrain,
Germany, Jordan, and Dubai.

KFH’s mission is to achieve highest levels of
excellence and innovation in the field of client
service, while developing common interest for all
those concerned with the financial institution.
KFH’s vision is to spearhead the global develop-
ment in Islamic financial services, and to upgrade
the bank into the level of becoming the most sus-
tainable profitable Islamic bank in the world. KFH’s
values include cementing leadership through all its
businesses, including leadership in the Islamic
banking services worldwide, through innovation
and in client service and the development of its
employees. In addition, KFH is committed to all its
procedures, and to setting up long-life partner-
ships with the concerned authorities. 

KFH launches ‘investment 
plans marketing’ campaign 

Solutions for education, marriage, projects and retirement

KUWAIT: Burgan Bank announced Ahmad Khalifah
Rashed Al-Shahoumi as the new KD 125,000 cash
prize winner in the Yawmi quarterly draw.  The win-
ner expressed his excitement for being the winner
of the rewarding cash prize with Yawmi Account
from Burgan Bank.

The Yawmi Account offers customers more
chances to win higher rewards, entitling one lucky
customer to win KD 125,000 cash prize every three
months. To enter Burgan Bank’s Yawmi quarterly
draws, customers should maintain a minimum
amount of KD500 in their account  for tow months
prior to draw date. Additionally, every KD10 in the
account will entitle customers to one chance of
winning. For more information about the Yawmi
quarterly draw, customers are advised to visit their
nearest Burgan Bank branch, or call the bank’s Call
Center at 1804080 where customer service repre-
sentatives will be delighted to assist with any ques-
tions on the Yawmi account or any of the bank’s
products and services. Established in 1977, Burgan
Bank is the youngest commercial Bank and second
largest by assets in Kuwait, with a significant focus
on the corporate and financial institutions sectors,
as well as having a growing retail, and private bank
customer base. Burgan Bank has majority owned
subsidiaries in the MENAT region supported by one
of the largest regional branch networks.

The Bank has continuously improved its per-
formance over the years through an expanded rev-
enue structure, diversified funding sources, and a
strong capital base. The adoption of state-of-the-
art services and technology has positioned it as a
trendsetter in the domestic market and within the

MENA region. Burgan Bank’s brand has been creat-
ed on a foundation of real values - of trust, commit-
ment, excellence and progression, to remind us of
the high standards to which we aspire. ‘People
come first’ is the foundation on which its products
and services are developed.

DUBAI: This Dubai Shopping Festival (Dec
26, 2016 to Jan 28, 2017), DAMAC
Properties is offering a brand new BMW or
another luxury car - guaranteed with the
purchase of a luxury apartment starting
from AED 599,000.

Niall McLoughlin, Senior Vice President,
DAMAC Properties said: “We’re pleased to
offer investors a unique opportunity to
experience the pleasure of luxury with
DAMAC and drive away in a BMW or anoth-
er luxury car, when they invest in a proper-
ty across select luxury developments in
Dubai. From luxury apartments overlook-
ing Dubai Canal to branded residences in
Dubai Marina, this offer allows property
buyers not only to live the luxury, but to
drive it too.”

Known for its big deals for discerning
customers, DAMAC has been at the fore-
front of luxury real estate development in
Dubai. In addition to its promotions, the
company stresses high appreciation poten-
tial and returns in the Dubai property mar-
ket. “With the city’s development still on
the rise, there’s no better time than now to
invest in property that will show high
appreciation in the years to come. With
Dubai’s real estate returns averaging at 7-9
percent, easily 2-3 percent higher than its
matured international counterparts like
London, New York or Paris,  the city
becomes a more attractive investment des-
tination. In prime areas, even a 10-12 per-
cent return isn’t uncommon,” added
McLoughlin.

According to recent reports, the UAE’s
real GDP is expected to grow 4 to 5 percent
between 2017 and 2020. Country-wide
contracts worth around $22.6 billion were
awarded during the first half of 2016, main-
ly driven by real estate, power and trans-
port projects in Dubai. The exponential
rates of development coupled with a
maturing property market that offers

strong returns makes Dubai a global
hotspot for real estate investments today.

“The market value of Dubai’s real estate
sector also receives a push from socio-eco-
nomic factors such as continuous popula-
tion growth, expanding job markets, rapid
infrastructural development, increasing
tourism and retail growth - leading to a
boost in the desirability and profitability of
real estate,” McLoughlin concluded.

As of 30th September 2016, DAMAC
Properties has delivered approximately
16,800 homes. The company has a develop-
ment portfolio of over 44,000 units at vari-
ous stages of progress and planning, com-
prising more than 13,000 hotel rooms, serv-
iced apartments and hotel villas, which will
be managed by its hospitality arm, DAMAC
Hotels & Resorts. With vision and momen-
tum, DAMAC Properties is building the next
generation of Middle East luxury living. 

DAMAC Properties has been at the fore-
front of the Middle East’s luxury real estate
market since 2002 - bringing luxury living
experiences to residents from all over the
world. Making its mark at the highest end
of stylish living, DAMAC Properties has
cemented its place as the leading luxury
developer in the region, offering iconic
design and the upmost quality. The compa-
ny’s footprint now extends across the
Middle East with projects in the UAE, Saudi
Arabia, Qatar, Jordan, Lebanon and the
United Kingdom.

As of 30th September 2016, DAMAC
Properties has delivered approximately
16,800 homes. The company has a develop-
ment portfolio of over 44,000 units at vari-
ous stages of progress and planning, com-
prising more than 13,000 hotel rooms, serv-
iced apartments and hotel villas, which will
be managed by its hospitality arm, DAMAC
Hotels & Resorts. With vision and momen-
tum, DAMAC Properties is building the next
generation of Middle East luxury living. 
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DAMAC Properties guarantees
a BMW with purchase of
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