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l if e st yle

By Yalda  Golsharifi

For the past few years, social media has been a huge
part of my life. It has brought my family and I so many
amazing opportunities and allowed me to meet so

many amazing people. It is truly been a great experience,
however, there is another side to it that not everybody
sees. 

Social media users, like myself, tend to present the best
possible image of themselves. We share the fun, exciting,
and positive things going on and share our most flattering
photos, basically creating the impression that life is perfect,
sharing one good time after another. However, this is not
always the case. I love showing the positive side of life and
promoting positivity on my social media accounts but this
doesn't mean that my life is positive all the time, which is
what some people assume. Everyone faces ups and downs,

which is totally normal. This is one thing that bothers me
about social media that people don't usually get to see.

Another issue related to this topic is a lot people think
that since our jobs are based on social media and we don't
work a 9-5, that we have it so easy and there's no work or
effort involved in anything we do, however this is totally
wrong. There is SO much time and effort involved in the
work I do and sometimes it gets too much to handle. It can
be frustrating when you get comments saying things like
"you don't do any work "or  "everything comes easy to you"
or you have an easy life" because that really isn't true. If
people could see what goes on behind the scenes I think
they'd appreciate the work we do a little more.  

Having no privacy is another challenging aspect of shar-
ing your life on social media. Don't get me wrong, I love
sharing my life and my family with my followers and sup-
porters, however these aren't the only people watching.

There are a lot of people watching just to criticize you and
invade your privacy, which is hard to deal with sometimes.
I try to find a balance with sharing my life and my family,
but also keeping some things private which I think is very
important. Living in the moment is something I really
treasure so when making memories with my family and
going through certain experiences, there needs to be a
time when the phones and cameras shut off and we can
enjoy these experiences privately as a family. Those are
some of the moments I treasure the most. 

With social media and the Internet in general, always
remember, what you see isn't always what you get. There's
a lot more that goes on that isn't exposed and I think it's
important for people to understand that before judging
and jumping to conclusions. 

The truth about social media

By Faten Omar

After an amazing live demonstration of the art of pas-
try and chocolate making "Pastry Live & Beyond
Chapter IV" by France and Middle East Co (FAME)

last month, Sophie Parou, CEO of FAME, shared with
Kuwait Times some secrets of FAME and its journey in
Kuwait over the years.

Kuwait Times: Tell us more about FAME.
Parou: FAME Co's motto is 'quality, tradition and rich-

ness.' Its mission is to bring the best possible quality of
chocolate, baked products, pastry, raw material and equip-
ment from Europe and offer them to Kuwait and the GCC.
Its objective is to promote maximum creativity and innova-
tion in the field of pastry, chocolate and baking. 

KT: Can you evaluate the success of Fame's latest
event?

Parou: Pastry Live and beyond Chapter IV was a com-
plete success and on a scale from 0 to 10, I would say we
achieved a good 9.

KT: As the CEO of FAME, what value did you add to
the company's achievement over the last five years?

Parou: A good management, with good team spirit and
performance towards clients. However, a manager also
keeps in touch with market changes in terms of taste and
demands. Accordingly, I believe my good understanding of
the market as well as my sourcing skills have definitely led
FAME to being one of the most dynamic food company in
the market today.

KT:  Tell us about the originality and specialty of
your products compared to what the competitors
offer?

Parou: Our products make a statement in themselves -
they are creative unlike the other items that are already in
the market. 

KT: Do you think the Kuwaiti community appreciates
your industry?

Parou: I believe a good company is not one that is fol-
lowed by consumers, but rather the one that follows the
consumer's needs and demands, and allows itself to
maneuver changes accordingly. 

KT: What will your future projects be about?
Parou: FAME is preparing for Pastry Live & Beyond

Chapter V next year, but my current wish is to introduce
Kuwait to the famous worldwide pastry/chocolate compe-
tition held in France. I do believe that Kuwait is ready for
such a challenge.

KT: Will the next event have new and creative ideas?
Parou: Chapter V will be bigger with even more specta-

cle than the previous chapters. However, we will only see
this in 2018.

A word with Sophie Parou, about

the art of pastry and chocolate making

A group photo shows Sophie Parou (second left) , CEO of FAME.

Photo shows Sophie Parou, CEO of FAME during an inter-
view with Kuwait Times. — Photos by Joseph Shagra

If a costume designer wanted to
recreate a World War I era wrap-
around dress, a 1940s zoot suit or

even a bodice from 1875, the sewing
patterns are in Rhode Island. The
University of Rhode Island has the
largest known collection of sewing pat-
terns in the world, according to the col-
lection's curator, Joy Spanabel Emery,
and the United States Institute for
Theatre Technology. About 50,000 are
on paper and 62,000 are in an electron-
ic database. They're at the university
because of Emery's love of patterns.
Emery donated her personal collection
of patterns and periodicals to the uni-
versity years ago and has painstakingly
sorted through the donations sent
there as word spread about the grow-
ing repository. Three more boxes full
just arrived to be added to the over-
flowing filing cabinets.

"This is much more than a hobby. It
really is a passion," said Emery, a profes-
sor emerita of theater at URI. "I'm learn-
ing things every day about pattern
companies and the different styles and I
enjoy creating something that's a lega-
cy." As a costume designer, Emery
began saving paper patterns in the
1980s because everyday clothes often
aren't preserved over time. Notable
pieces like military uniforms and wed-
ding dresses tend to be saved. And,
she worried electronic versions of the
patterns could be lost as technology
changed. The association for perform-
ing arts and entertainment profession-
als, USITT, honored Emery this year for
documenting the clothing of American
histor y.  The 80-year-old Emer y
received a distinguished achievement
award in costume design and technol-
ogy, the only one given this year in
that category.

Costume designers can replicate
period clothing and the public can
understand how middle-class
Americans dressed over time because
of Emery, said executive director David
Grindle. "The archive is unique to her,"
he said. "No one else has done this kind
of work." Emery finds the patterns from
the 1930s the most interesting because
they're elegant and inventive despite
the fact they were designed during the
Depression. She's also intrigued by the
WWI dress, the "Hoover apron." Women
wore it when Herbert Hoover promoted
food conservation by encouraging
Americans to grow vegetable gardens.
The oldest patterns in the collection are
from 1847, including a peignoir and a
baby cap. The database can be used to
trace the evolution of clothing and

reoccurrence of trends.
Emery was inspired to collect pat-

terns by her friend, Betty Williams, a
theatrical costume maker in New York
and pioneer in dressmaker pattern
research. When Williams died 20 years
ago, her 12,000 patterns, periodicals
and research papers were donated to
URI. The Butterick pattern company's
archives are also at the university.
Rhode Island has a strong history with
the textile industry, fashion and theater.
Emery wrote a history of the paper pat-
tern industry that was published in
2014. She gets inquiries from all over
the world from people doing clothing
research. "It's very rewarding," she said.
"I just love to see the collection growing
to a point where we have enough for it
to really be worthwhile for significant
research." — AP

Love of sewing patterns 
leads to world-class collection 

In this photo, Joy Spanabel
Emery, professor emerita

and curator of the University
of Rhode Island’s commer-

cial pattern archive, displays
a donated sewing pattern in

her office on campus in
South Kingstown, RI. — AP

Succulents are showing up everywhere in
the world of weddings, from bouquets and
boutonnieres to centerpieces and even

take-home favors. They're dainty yet hardy, and
come in a surprising array of colors and textures.
Best of all, they're eco-friendly and can be
replanted at home after your nuptials as a
reminder of the special day. "Succulents add a
modern look," saysViva Max Kaley, a New York-
based wedding planner. "Instead of pretty petals,
it's a cool geometric use of lines. My clients tend
to gravitate toward that aesthetic, so it's been a
really popular choice."

Robbin Watson, a 27-year-old living in Boston
who is getting married in Connecticut next July,
is using succulents to add a pop of dusty blue
and mint green to her cream-colored bridal and
bridesmaid bouquets. But while she loves their
aesthetic, succulents are more of a sentimental
choice for her. "I lived on the West Coast for a few
years with my fiancÈ, where succulents are very
prevalent. Not so much in the New England
region, where I live now," Watson says. "To bring a
little West Coast into my wedding ceremony, I
thought succulents would be a great way to
incorporate my memories of living in San Diego."

Bridal bouquets
Bouquets like Watson's are the most obvious

and popular way to use succulents in weddings.
Debra Prinzing, Seattle-based author and
founder of the eco-conscious floral directory site
SlowFlowers.com, says the trend has been popu-

lar among California brides for years but has real-
ly taken off thanks to social media sites like
Pinterest and Instagram. Demand for drought-
hardy succulents in the gardening world has also
made these once hard-to-find plants readily
available year-round across the US, and at a
cheaper price than more traditional wedding
flowers like roses and peonies.

Taylor Cassard, a 27-year-old nursing student
in Montana, used a variety of light green rosette-
shaped succulents from the Echeveria family in
her bouquet for a rustic yet modern look when

she got married at a guest ranch in Big Sky this
summer. "They were absolutely gorgeous and
mixed so nicely with the other flowers to create a
soft natural look," says Cassard, who planted
some of the succulents post-ceremony in metal
buckets used by her flower children.

Many wedding florists recommend sprinkling
succulents among traditional flowers rather than
creating an all-succulent bouquet, which can get
heavy and bulky-looking. The plants' vibrant
green and sometimes purple colors pair especial-
ly well with jewel tones, burgundy and apricot

shades. According to Prinzing, succulents are a
particularly nice complement to dahlias,
hydrangeas, lilies, orchids, roses and spring bulb
flowers.

Boutonnieres and centerpieces
Succulents can feel like a more "masculine"

floral accent and have become a popular choice
for boutonnieres as a result, says Anastasia
Stevenson, a wedding planner and founder of
the website How to DIY Wedding. They're sturdy
and can stand up to the rigors of being pinned to

a jacket that's tossed about all day. Succulents
make good corsages for the same reason.
Cassard used a mix of small, rosette-shaped suc-
culents and wild grasses for rustic-yet-elegant
boutonnieres, sprinkling the plants throughout
her reception area that night as table center-
pieces and cake accents. Rosette-shaped
Echeverias like those Cassard used work well as
centerpieces because they can grow up to a foot
in diameter, according to Prinzing.

Other uses
How about succulents as jewelry? Wiring and

flower glue are keys to this recent bridal trend,
which includes everything from rings and neck-
laces to bracelets and headpieces, says Prinzing.
Other couples have said their vows before a wall
of succulents or used them as eco-friendly wed-
ding favors - a parting gift that's "unlikely to be
tossed in the trash when the guests arrive home,"
says New York-based wedding-trends expert and
editor Anne Chertoff. And succulents aren't just
for people.

"I know of one creative designer who offers
floral dog collars for her wedding parties,"
Prinzing says. "Succulents are ideal for this situa-
tion because they withstand canine activities
that are probably more lively than a groom or
bride's movements during a ceremony."— AP

Succulents lend rustic, elegant chic to modern weddings


