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KUWAIT: The biggest and
probably the most grandiose
‘Kuwait Yacht Show’ kicked off
yesterday at the Marina
Crescent under the patronage
of HH the Prime Minister
Sheikh Jaber Al-Mubarak Al-
Hamad Al-Sabah, represented
by State Minister for Cabinet
Affairs Sheikh Mohamed Al-
Abdullah Al-Mubarak Al-Sabah.
The value of the vessels in this
fourth edition of the show
totals more than $100 million.
The show is open daily ti l l
Thursday, Feb 4, from 4:00 pm
to 9:30 pm.

“ We started the annual
yacht show in Kuwait in 2013.
Last year,  we were able to
secure membership of the
International Federation of
Boat Shows Organizers. They
have been very supportive and
we have certain requirements
and standards that we have to
fulfill in order to be certified by
the IFBSO, and we delivered
that, so we got the member-
ship. The IFBSO is monitoring
our work - it is giving us advice,
especially on the standards
necessary for a boat show. So
you’ll see a biggest difference
compared to year,” said Sara
Mukadam, head organizer.  “It

has improved a lot, from regis-
tration to the display, and the
entire environment is really
world-class.” 

The Kuwait Yacht Show is a
high-profile national event, and
one that engages all the vari-
ous entities of Kuwait’s society,
from private to public, from
companies to individuals, from
marine to luxury lifestyle and
across to the media sector and
more. As such, the yacht show
is giving back to Kuwait. The

income from all tickets sold will
be donated to the Dasman
Diabetes Institute. “The ticket is
at only KD 1, and you’ll see the
boats, from the smallest to the
biggest and expensive. There
are displays of accessories too
and equipment used for the
boat,” Mukadam said.

According to Mukadam,
Kuwait is the best place for
such a huge yacht show as its
coastline is one of the longest
in the GCC with a rich marine

history and heritage. “Kuwaitis
are sea lovers. So they spent
money on the best boat. They
used to visit other countries to
get the best boats, but now
they are here and it is neces-
sary to help them decide on
the best options and variety for
their convenience and benefit.
We have more than 70 compa-
nies participating in the show,
and have visitors from Saudi
Arabia, Qatar and Bahrain and
UAE,” she said.

Tarek Aleryan, PR Director
of  the Dasman Diabetes
Institute, said, “the institute,
which was establ ished by
KFAS, believes in combining
efforts for the advancement of
research, health, science and
humanity. We always appreci-
ate when a pr ivate entity
takes the init iat ive to get
involved in a national cause.
We commend the organizers
for their efforts and look for-
ward to seeing the yacht show

grow year after year.”
KYS has grown through the

support of the marine sector,
the governmental sector and
the media. Adel Al-Sumait,
Ahmad Al-Ameeri, Thunayan
Al-Ghanim, Fahad Al-Ghareeb,
Alain Mouarawi,  Mohamad
Karam, Talal Al-Sabih, Essam Al-
Gharabally and many of those
who exhibited from the first
edition continue to be at the
forefront and the backbone of
KYS. 

Biggest ‘Kuwait Yacht Show’ kicks off
Value of vessels totals more than $100 million

KUWAIT: State Minister for Cabinet Affairs Sheikh Mohamed Al-Abdullah Al-Mubarak Al-Sabah along with other officials during the inauguration of the fourth edition of the Kuwait Yacht Show yes-
terday.—Photos by Yasser Al-Zayyat

DUBAI: NCR Corporation (NYSE: NCR), yesterday
announced a new senior sales executive appoint-
ment to drive its financial services business
growth in the Saudi and Gulf area. Wael Elaawar,
current managing director for Saudi and North
Gulf, will take up additional responsibilities as
managing director for financial services sales in
the Gulf, reporting to George Flouros, vice presi-
dent, MEA sales for NCR Financial Services. 

“Saudi and Gulf are strategic markets for NCR
MEA growth strategy and this appointment rein-
forces our commitment to have the best leader-
ship team on the ground to meet our customers’
needs at all times,” said George Flouros, NCR vice
president, MEA sales for Financial Services. “Wael
has a sound track record of building collabora-
tive partnerships, understanding market needs
and focusing on assisting our esteemed cus-
tomers by promoting innovative solutions to
help them address their business problems. I am
confident that, with his solid experience, he will

drive our business in the area to a new level of
success.” 

In his new role, Wael will be relocating to
Dubai and will be responsible for driving NCR’s
strategy to leverage new growth opportunities
for financial services business in Saudi and Gulf
area. 

Wael brings with him a wealth of knowledge
and experience in self-service across a number of
different industr ies such as Retai l ,  Travel,
Government as well as Financial. During his 22
years tenure with NCR, he has held various senior
sales roles of increasing responsibilities and
under his leadership NCR introduced a number
of new innovative solutions in the region such as
the first self-checkout implementation in retail
stores, the first mobile check-in of the Travel
industry in Saudi, the e-Government kiosk proj-
ect in Saudi Arabia and the first intell igent
deposit and interactive services implementations
across various financial institutions. 

NCR appoints New MD to drive 
financial services business in Gulf

KUWAIT: As the year 2016 kicks off, Gulf Bank
announced that its customers can enjoy a multi-
tude of exceptional benefits through its premium
credit cards, VISA Infinite and MasterCard World. 

Customers holding Gulf Bank’s VISA Infinite
and MasterCard World credit cards will be grant-
ed automatic enrollment to the LoungeKey
Airport Lounge program, providing customers
with unlimited complimentary access to over 500
airport lounges worldwide. Gulf Bank’s VISA
Infinite and Mastercard World cardholders can
use the LoungeKey mobile app or login to the
LoungeKey website to navigate the list of partici-
pated lounges.  

Gulf Bank’s VISA Infinite and MasterCard
World cardholders can also enjoy the Gulf Points
Program, the fastest rewarding program in
Kuwait. Membership gives customers the benefit
of instant points that can be redeemed online for
each and every transaction made with their cred-
it cards. Customers can redeem their points to fly
free anytime, anywhere, and to stay free in one of
300,000 hotels worldwide. Additionally, cus-
tomers earn even more points when they use
their credit cards for international transactions.
For every KD1 spent, customers will earn 3 points
locally and 5 points internationally. 

With Gulf Points Program it is easy for cus-
tomers to use their points.  To ensure the
redemption procedure is as straight forward as

possible, Gulf Bank has created a dedicated web-
page on its website at www.e-gulfbank.com,
where customers can view their points, check
their balance, redeem points instantly online for
flights and hotel stays, and benefit from fre-
quently advertised special offers. 

In addition, Gulf Bank had recently launched
the “Entertainer’ app, an exciting new addition to
Gulf Rewards. The ‘Entertainer’ app is Kuwait’s
first geo-locator based mobile application that
gives customers instant exclusive offers in
Kuwait, the UAE, and London. The offers are avail-
able instantly on your mobile phone and include
deals at restaurants, hotels, spas, as well as offers
on children’s activities and interests.  

In addition to the ‘Buy 1, Get 1 Free’ offers
from participating retail merchants in Kuwait, the
UAE, and London, customers can also benefit
from offers from free hotel nights at participating
international hotels in over 25 countries includ-
ing Malaysia, Thailand, UAE, Indonesia, Egypt,
and other countries. 

Customers are able to locate participating
merchants through the geo-locator on their
mobiles using Google Maps.  Through the system
they will receive instant offers at restaurants,
entertainment venues, spas, and kid’s activities.
Every time a customer makes a payment transac-
tion with a participating Gulf Bank credit card
through the ‘Entertainer’ app, they will also earn

points in the Gulf Rewards loyalty program, the
fastest and most rewarding program in Kuwait.
These Gulf Rewards points can be redeemed at
any time for free travel and hotel stays world-
wide. 

The Gulf Bank ‘Entertainer’ app is available for
existing Gulf Bank credit card holders to down-
load at App Store for iOS/iPhone and the Google
Play Store for Android. You can also visit www.e-
gulfbank.com to receive an activation code.

Gulf Bank’s credit card holders can also enjoy
a wide variety of discounts through its discounts
program, which enables customers to enjoy dis-
counts at over 100 outlets in Kuwait as well as
seasonal discounts and promotions throughout
the year. 

Gulf Bank takes into account the importance
of safety when travelling for its customers. Gulf
Bank’s customers will enjoy Free Family Travel
Insurance and benefit from complimentary travel
Insurance upon purchasing 100 percent of the air
tickets’ value using their VISA Infinite or
MasterCard World credit cards. The Bank’s VISA
Infinite credit cardholders will benefit from full
coverage of up to USD 1 million for themselves,
their spouse and children. While MasterCard
World credit card holders will benefit from free
travel insurance with coverage of up to USD 2
million for travel accidents, travel medical bene-
fits, trip inconvenience, and luggage protection. 

Gulf Bank’s premium credit 
cards offer exceptional benefits

DUBAI: Citi recently appointed Elissar
Farah Antonios as Chief Executive Officer
of Citi UAE. Antonios transfers
from Citi Lebanon where she
has been the Bank’s CEO since
2012.

Antonios is a seasoned
banker with extensive experi-
ence in Wealth Management.
She started her career in 1990
in London and had served at
several global banks with a
focus on Arab private banking
clients. She joined Citi in 2005
as Head of Private Banking in
Abu Dhabi and later across all
the UAE before assuming her
Lebanon role.

Commenting on her new role,
Antonios said: “I am delighted to have the
opportunity to lead Citi UAE. We have a
very strong franchise in the country and
will continue to provide the highest stan-
dards of products and services to our
clients, while fulfilling our role as an active
member of the UAE banking community.”

Antonios will report to Atiq Rehman,
Head of Citi ’s Middle East and Africa
Region. Rehman’s responsibilities were
recently expanded to include leadership

of the bank’s business in Sub Saharan
Africa in addition to Middle East and

North Africa. He will continue
to be based in Dubai.

“The UAE is Citi’s largest
and most diverse franchise in
the Middle East and Africa
regions, and a key market for
Corporate & Investment
Banking as well as Wealth
Management businesses,”
commented Rehman. “I am
confident that Elissar’s leader-
ship will add material value to
our clients in the UAE, and
help the firm develop more
growth opportunities in the

country.”
Citi is present in twenty four markets in

the Middle East and Africa regions.  Its
operations in the UAE include a full spec-
trum of wholesale financial services
namely Corporate & Investment Banking,
Capital Markets, Sales & Trading,
Transactions Services, Private Banking and
Islamic Banking.  Citibank, the consumer
banking arm of Citi, is currently a major
player in the UAE’s credit card market and
a leading provider of Wealth Management
and Consumer Credit services.  

Citi names Elissar Farah
Antonios as CEO of Citi UAE

ABU DHABI: Etihad Airways, the national
airline of the United Arab Emirates, yester-
day announced an increase in capacity
between Abu Dhabi and Cairo with the
introduction of a fourth daily scheduled
flight, effective 27 March 2016.

The route has grown to become one of
the most popular in Etihad Airways’ net-
work, building on strong commercial ties
between the capital cities of the UAE and
Egypt. With a large Egyptian population in
the UAE, more flights provide greater
options for expatriates travelling back
home for work or holiday.

Etihad Airways’ services are convenient-
ly timed to offer enhanced travel options
for business and leisure travellers between
the UAE and Egypt with greater choice of
flights across the day. Additionally, passen-
gers travelling between Egypt and the GCC,
South and North East Asia, and India will
benefit from increased and better connect-
ing options over the airline’s Abu Dhabi

hub. To India, Etihad Airways and its strate-
gic equity partner Jet Airways offer more
than 250 weekly flights across 15 destina-
tions.

Over two million guests have flown on
the Cairo route since its launch in 2004,
becoming a key market among the 116
global destinations served by Etihad
Airways. 

Kevin Knight, Etihad Airways’ Chief
Strategy and Planning Officer, said: “Etihad
Airways is focused on offering guests more
choice. The introduction of a fourth daily
flight to Cairo demonstrates our commit-
ment to a market that has shown strong
growth in passenger and freight traffic
since the route was launched almost 12
years ago. “Attracting both commercial and
leisure business, the additional flights link-
ing Cairo and Abu Dhabi with connections
beyond will help cater for the growing
demand on one of our most popular North
African and global routes.”.

Etihad Airways boosts 
Abu Dhabi-Cairo 

flights to four-a-day


