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KUWAIT:  Emirates Air l ine,  a
global connecter of people and
places, is engaging with patrons
and visitors of The Avenues, by
showcasing its world-renowned
A380 Onboard Lounge at
Kuwait’s largest mall. The inno-
vative experience wil l  al low
Kuwaitis and residents alike to
social ize and mingle on the
ground, an experience which
usually takes place at 40,000
feet. 

Emirates Airline and Al-Ahli
Bank of Kuwait will also be run-
ning a social media competition
at the Emirates OnBoard Lounge
for a chance to win two Business
Class flight tickets to Dubai as
well as two ABK Emirates Visa
Gold Prepaid cards worth KD200
each. Visitors must take a selfie

at the Emirates A380 Onboard
Lounge at  the Avenues Mall
between 24 Januar y and 30
January ; upload the selfie to
their Facebook, Instagram or
Twitter  accounts using
#EmiratesA380Kuwait  for  a
chance to enter a draw to win
the tickets. ABK will also be giv-
ing away seven free ABK
Emirates Visa Gold Prepaid
Travel cards worth KD200 each.

Mohammed Alnahari
Alhashimi,  Emirates Countr y
Manager Kuwait said: “By acti-
vating our A380 OnBoard
Lounge, we are providing an
inspiring environment for peo-
ple to gather and experience
what our inflight experience is
all about on one of the most
popular commercial aircraft in

the world, the Emirates A380.”
Garr y Ceaplen,  ABK AGM

Retail Banking said: “The ABK
Emirates Visa Gold Prepaid

Travel card is the first of its kind
in the region and offers security
and comfort to frequent travel-
ers.  In col laboration with

Emirates Skywards, the award-
winning frequent flyer program,
cardholders can enjoy a wide
range of benefits when using

their cards locally or abroad.
ABK is proud to be in partner-
ship with Emirates Airline and
we invite everyone to visit the

Emirates OnBoard Lounge for a
unique experience and the
chance to win one of the grand
prizes.”

Emirates’ Onboard Lounge,
situated at  the rear of  the
Business Class cabin on the
upper deck of the A380, pro-
vides a refreshing environment
for people to meet and enjoy
their favourite beverages and
delicious canapÈs. There are two
sofas,  a  42 inch LCD screen
showing the aircraft’s position
and views from its external cam-
eras and mood lighting to cre-
ate a calming ambience. Along
with the OnBoard Lounge, all of
Emirates’ A380s are equipped
with Wifi, and more than 2,100
channels of inflight entertain-
ment on the award winning ice

system, as well  as  Onboard
Shower Spas - supported by 25
multi-national cabin crew.  

Emirates has been flying to
Kuwait since 1989 and serves
Kuwait City with 7 daily services,
including its  iconic f lagship
A380. The A380 service between
Kuwait and Dubai is the world’s
shortest A380 flight, at just one
hour and 45 minutes.

The Emirates A380 flying to
Kuwait  offers  14 First  Class
Private Suites, 76 mini-pods in
Business Class and 399 seats in
Economy Class.

There are currently 36 A380
destinations on the Emirates
network, setting the industry
benchmark for both A380 con-
nectivity and customer experi-
ence.

Emirates unveils its A380 Onboard Lounge at the Avenues Mall

FRANKFURT: Deutsche Bank is sharply
cutting 2015 bonuses as it expects a
record loss for the year due to writedowns,
litigation charges, restructuring costs and
tough trading conditions, three people
familiar with the matter said. While
employees of Germany’s largest lender will
only be notified about their individual
bonuses in March, they have already been
told that payout pots for individual divi-
sions will shrink by at least 25 to 30 per-
cent, they added.

“For staff, 2015 will be very likely one of
the worst years ever,” a Deutsche Bank
manager, who declined to be named, said.
Another person familiar with the matter
said all employees paid above union-
negotiated collective wage agreements,
such as investment bankers, would be
affected. Deutsche Bank declined to com-
ment. Over the last five years, the lender
has left compensation largely unchanged
and usually paid out 38.5 to 40 cents to
staff for every euro in revenues. On his first
day as chief executive of Germany’s largest

bank on July 1, John Cryan warned
employees not to expect only “sweetness
and light in the coming months”, adding
that they must repair a reputation dam-
aged by misconduct. When he laid out the
lender’s new strategy in October and
announced 9,000 job cuts, he also said
bonuses would be cut as staff needed “to
share something of the burden” of the
losses.

And late in November, Cryan publicly
said that bankers in general were still paid
too much. Last week, Deutsche Bank said
it expected to report a 2015 net loss of
about 6.7 billion euros ($7.26 billion), send-
ing its shares down 10 percent and renew-
ing analysts’ concerns that it might now
need to raise more capital to strengthen its
finances.

Deutsche Bank has announced in the
past that it plans to raise the fixed part of
salaries while future bonus payments
would depend not only on employees’
individual performance but also on the
bank’s overall performance. —Reuters

Deutsche Bank to cut 2015 
bonuses after record loss

KUWAIT: Peacock concierge group
announced the signing of a strate-
gic partnership with the global
company DragonPass, this
announcement comes to form the
features of a historic partnership
between the most important com-
panies providing luxury services
(Personal assistance) in Kuwait and
the Gulf and DragonPass interna-
tional forming DragonPass Middle
East and North Africa.

Hassan Al-Suwaidi, President of
Peacock Concierge Group compa-
nies has expressed his pleasure to
sign this partnership and the suc-
cess of Peacock Concierge compa-
ny in exceeding the required inter-
national standards to conclude
such agreements of an internation-
al professional character.

He added, that this only proves
the excellence and the effective-
ness of Peacock Concierge compa-
ny and all  of the companies
emerged from the parent company
and the quality of services provid-
ed, which contributed to the
spread and expansion within the
Gulf region and attracting a large
number of elite and refined cus-
tomers under its umbrella, from
Bahrain, Kuwait,  Dubai, Saudi

Arabia and soon Qatar, in addition
to many effective partners acting in
various vital sectors such as bank-
ing, telecommunication and others
who led with us this successful

journey and the global launch.
Hassan Al-Suwaidi revealed that

DragonPass Middle East and North
Africa is of a high-crafted global
nature and in conformity with the
international quality standards to
provide comprehensive services
within the airports, which grants

access to more than 850 airport
Lounges around the world in addi-
tion to two exclusive services for
travelers concierge card holders to
indulge in a culinary experience

with discounts in more than 1000
restaurant inside Airports around
The world and a complete relax-
ation and comfort experience with
the introduction of discounted
treatments offered in 100 airports
spas.

He added, “This embodies our

beliefs on not just what our cus-
tomers and Peacock Concierge
Group card holders and all other
affiliated companies; Kuwait
Concierge, Bahrain Concierge and
Diamond (Dubai) Concierge, are
entitled to but also deserve for
absolute luxury and a unique travel
experience”.

For his part,  Kehun Cai,
Chairman of DragonPass, expressed
satisfaction about the partnership
with Peacock Concierge and trans-
forming the scope of the study to
the scope of implementation in a
opulent market such as the Middle
East and North Africa. He said opti-
mistic that the success and devel-
opment indicators are favorable
specially with Peacock Concierge
Group companies at the level of
this promising region, and that this
partnership comes as a prelude to
enrich the region’s professional
service and its quality.

To finish, Al-Suwaidi expressed
the extent of his desire and aspira-
tions to provide more distinctive
services and the constant search for
more successful channels for part-
nerships, which in return will con-
tribute to more success and further
satisfy customers.

Peacock Group signs strategic
partnership with DragonPass

Hassan Al-Suwaidi (left) and Kehun Cai.

KUWAIT: Haneen Alrumaihi handing the cheque to the winner.

KUWAIT:  Burgan Bank yesterday
announced Ahmad Mahmoud Ahmad
Hussain as the winner of its Value Account
draw.  The lucky winner took home a cash
prize of KD 4000 which was presented to
him by Haneen Alrumaihi Assistant General
Manager - Head of Marketing. 

The Value Account has been re-
launched with more added value features
that have been designed for expatriates liv-
ing in Kuwait. Account holders can now
obtain a free credit card for one year, apply
for a loan, and receive a chance to win KD
4,000 on a quarterly basis.  All expatriates
with salaries between KD 150 and KD 400
are eligible to be a Value account holder.

Burgan Bank’s Value account presents a
range of merchant discounts to the clients.

Opening a Value account is simple, cus-
tomers are required to visit their nearest
Burgan Bank branch, or simply call the
bank’s Call Center 1804080 for more details. 

Established in 1977, Burgan Bank is the

youngest commercial Bank and second
largest by assets in Kuwait, with a signifi-
cant focus on the corporate and financial
institutions sectors, as well as having a
growing retail, and private bank customer
base. Burgan Bank has majority owned
subsidiaries in the MENAT region support-
ed by one of the largest regional branch
networks.

The Bank has continuously improved its
performance over the years through an
expanded revenue structure, diversified
funding sources, and a strong capital base.
The adoption of state-of-the-art services
and technology has positioned it as a
trendsetter in the domestic market and
within the MENA region. Burgan Bank’s
brand has been created on a foundation of
real values - of trust, commitment, excel-
lence and progression, to remind us of the
high standards to which we aspire. ‘People
come first’ is the foundation on which its
products and services are developed. 

Burgan Bank announces the 
Value Account draw winner

ABU DHABI: As part of its ongoing commitment
towards global education, Etihad Airways has
helped to renovate three schools in the remote
areas of Kakamega County in western Kenya to
create a brighter future for underprivileged chil-
dren. 

A senior delegation from Etihad Airways visit-
ed Kenya to officially open the Likuyani primary
school, nursery and special needs boarding
school. The much-improved facilities, with a stu-
dent capacity of 1,700, were handed over to the
school’s administration after a year of building
repairs and improvement work.  

The comprehensive project included refur-
bishment of the schools’ infrastructure including
classrooms and staff rooms, and the construc-
tion of a new playground, dining hall, kitchen
and lavatories for both boys and girls. 

In addition, the schools were also supported
with new uniforms and shoes for students. This
will help students who used to walk to school
barefoot causing foot injuries. The renovation
will improve hygiene and reduce the number of
hygiene-related illnesses that the students and
staff are currently suffering from.

Madhad Obeid Al-Saher, Diplomatic AttachÈ
from UAE Embassy in Kenya joined the Etihad
Airways delegation headed by Khaled Al-
Mehairbi, Senior Vice President of Government
and Aero-political Affairs. The delegation also
included Ali Al-Shamsi, Vice President of Etihad
Airways Abu Dhabi Hub, and Joan Mwaniki,
Etihad Airways’ General Manager Kenya, along
with the airline’s Abu Dhabi and Nairobi-based
staff. 

Rael Ruto, wife of the current Deputy
President of Kenya, William Ruto, and
Chairperson of Joyful Women’s Organization-
Kenya, accompanied the Etihad Airways’ delega-
tion during their one-day visit. Nearly 1,700 care
packages with school bags and stationery were
distributed, while 20 wheelchairs and blankets
were provided to the special needs boarding
school. 

Rael Ruto, said: I want to personally thank the
entire Etihad Airways family for this generous
contribution, which has made a big difference in
the lives of the Likuyani Primary School stu-
dents.  We appreciate your great support and
commitment to the education of the underprivi-
leged. As a result of your kindness and generosi-
ty, students now have modern facilities, a play-
ground for the little ones, and conveniences for
the students living with disabilities.

“We shared our dreams for Likuyani Primary
with Etihad Airways, now the rest is history.
Thank you Etihad Airways.” 

Principal Secretary of the Kenyan Ministry of
Education, Dr. Belio Kipsang, General Manager of
Philips EA, Mary Kuria and other senior officials
representing banks and tourism entities also
took part in the community event.

Khaled Al-Mehairbi,  who also serves as
Chairman of Etihad Airways’ Sports and Social
Committee, said: “As the UAE flag carrier, we are
socially committed towards improving global
education and creating a brighter future for
underprivileged children. We extend our thanks
to the Etihad Airways team, sponsors and suppli-
ers for their support of the project. Collectively,

we have improved the students’ learning envi-
ronment which will help them pursue their stud-
ies.”

His Excellency Abdul Razak Mohamed Hadi,
UAE Ambassador to Kenya, stressed that the UAE
continues to maintain a strong humanitarian
presence in addition to supporting relief efforts
in the wake of natural disasters anywhere in the
world. 

“I  would like to sincerely thank the
Government of Kenya represented by Her
Excellency Rael Ruto, His Excellency Governor
Wycliffe Oparanya, Etihad Airways’ family and
everyone who helped bring this project togeth-
er. This project will no doubt cement the grow-
ing relations between two brotherly nations.” he
added.

The UAE Ambassador to Kenya valued the
cooperation of Kenyan President His Excellency
Uhuru Kenyatta in supporting education, health
and water supply among other projects in the
different parts of Kenya. 

The renovation project was funded by money
raised through a series of charitable initiatives
that took place in Abu Dhabi, in cooperation
with the Emirates Red Crescent, including two
events - ‘Run for a Cause’ and the 2nd Etihad
Airways World Aviation Football Cup. 

The airline’s initiative to support Kenya is part
of an earlier agreement on humanitarian and
social cooperation between Etihad Airways and
Emirates Red Crescent. Over the last four years
Etihad Airways has also supported education for
children in need in Yemen, Morocco and Sri
Lanka. 

Etihad Airways to rebuild 3 schools in 
Kenya for underprivileged children

MOSCOW: The Russian government has set
aside 135 billion rubles ($1.7 billion) to help the
real economy in a draft anti-crisis plan, two
senior officials said, and may use a separate
340 billion ruble cushion to dampen social dis-
content, according to a third source.

Battered by low oil prices, Western sanc-
tions and a falling ruble, Russia is torn between
the need to support its shrinking economy and
its desire to preserve funds to help it navigate
one of its worst downturns since Vladimir Putin
came to power.

Two senior officials told Reuters on condi-
tion of anonymity that an anti-crisis plan had
been drawn up which earmarked 135 billion
rubles to help parts of the real economy. The
funds were drawn from unspent budget mon-
ey from 2015, they said. The railway and agri-
cultural machinery industries and the con-
sumer goods manufacturing and construction
sectors would receive some of the funds, one
of the sources said. Russia’s car industry has
already been promised 50 billion of the 135 bil-
lion rubles, the other source said.

The finance ministry, which controls the
anti-crisis fund, is against spending all the

money, one of the senior officials said. A final
decision on which sectors will benefit and by
how much had yet to be agreed. Most of the
aid will be in the form of subsidies and state
guarantees to share the risk with banks and
reduce borrowing costs.

“Our revenues have fallen because of
recent events on the oil market, not grown, so
why should we discuss an increase in spend-
ing?” one of the sources said. The finance min-
istry declined to comment.

QUELLING DISCONTENT
Parts of Russian industry have struggled to

get bank loans because the banking sector
itself is not able to access Western finance due
to sanctions related to the Ukraine crisis. One
of the sources said funding for the anti-crisis
package could, if necessary, be increased
thanks to 340 billion rubles in funds accrued
from freezing pension transfers. The likelihood
of that happening was “very low” however, the
source said. Several economic advisers to Putin
say his preference is to preserve the country’s
reserves even if that means economic growth
suffers. The economy is expected to shrink by

up to 1 percent this year after contracting by
3.9 percent in 2015.

The 340 billion rubles-accumulated thanks
to a moratorium on transferring money to non-
state pension funds- may in part be used to
keep a lid on social discontent by supporting
employment and helping offset increases in
drug prices, one of the officials said.

Parliamentary elections are due to be held
in September and a presidential election in
2018. Sources have previously told Reuters that
the 340 billion rubles may be used later this
year to increase pensions. Russia said it was
prepared to spend up to 2.3 trillion rubles on
anti-crisis measures in 2015. That included
state guarantees and support for the auto
industry and other sectors.  It did not enact all
the measures it envisaged.

Russia’s banking system received around 1
trillion rubles in support in late 2014 and the
authorities are currently considering how
much money they are willing to spend on
helping state development bank VEB. Sources
familiar with those discussions have told
Reuters the amount will be less than initially
planned. —Reuters

MOSCOW: Russian Prime Minister Dmitry Medvedev, right, talks with Russian Deputy Premier Olga
Golodets, during a visit to Moscow’s Plekhanov Economy University in Moscow yesterday. —AP

Russia allots $1.7bn for real 
economy in anti-crisis plan


