
KUWAIT: Zain, the leading telecommunications company in
Kuwait, announced the launch of the new LTE-A compatible
Huawei Touchscreen Hotspot device for the first time in Kuwait.

Zain launched the Huawei Touchscreen Hotspot device as
part of its strategic partnership with Huawei, a leading global
Information and Communications Technology (ICT) solutions
provider. The company offers its customers base, the largest in
the country, with an unmatchable superfast Internet experi-
ence on its most advanced network. 

The new Huawei Touchscreen Hotspot is the first hotspot
device with a touchscreen from Huawei. The device is compati-
ble with LTE-A technology, and features top of the line specs
that offer customers a superfast Internet experience wherever
they may be. 

The hotspot features a brilliant color touchscreen made of
powerful glass, which contains a blinking light to indicate the
status of the Internet connection without the need to power
the screen on. The device also comes with a unique portable
design that offers a great Internet experience on the go from
anywhere and at any time with the highest speed possible. 

Customers can easily check and track their Internet data
usage directly from the new Huawei Touchscreen Hotspot
device, which is compatible with the ultrafast LTE-A technology
on Zain’s most advanced network. The device’s powerful built-
in battery allows it to run for up to 10 hours of continuous use. 

This offering comes in line with Zain’s aim to provide its cus-
tomers with a superior telecommunications experience, and
springs from its core understanding of customers’ needs and
aspirations. The offering aims at providing a superior content
consumption experience with Zain’s nationwide LTE-A network. 

Zain emphasized its commitment to the needs of the largest
customer base in Kuwait, and will continuously looks into
expanding its horizons to keep everyone conveniently connect-
ed, to download content and stay in touch with their loved
ones throughout the day. 
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B U S I N E S S

KUWAIT:  Kuwait Finance House (KFH)
named 7 winners of the sixth draw of
the new banking cards promotional
campaign themed “ Win Samsung
Curved UHD 65” TV with KFH Cards” in
an attempt to encourage clients to use
KFH credit, prepaid and debit cards
while making purchases in Kuwait and
overseas. 

The winners are Haydar Al-Kayali,
Basem Alqadri, Wafaa Albarrak, Radwan
Badi, Khaled Alhajri ,  Mohammad
Ghanem and Nawaf Al-Eisa.

For every KD 10 spent on their KFH
cards, clients will get a chance to enter a
draw and win daily Samsung Curved
UHD 65” TV for 50 days ending June 14th
2016. KFH Credit and Prepaid cards used
in domestic and international retail
spends and KFH Debit cards used in
international retail spends are eligible
for the daily draw.

KFH strives to continuously offer its
clients new promotions and discounts
in order to distinguish them among
peers, not to mention to further bolster
bank’s leading position in the field of
banking cards.

KFH marketing campaigns play a sig-
nificant role in underlining KFH’s princi-
ples that include boosting sales, and
benefitting clients and merchants.

This new campaign is part of KFH’s
efforts to reward its clients and grant
them additional value; thus achieving
customer satisfaction and boosting their
confidence. The campaign also aims at
enhancing the bank’s presence especial-
ly that it dominates the largest market
share in the field of banking cards.

It is worth noting that KFH has won
several awards in the field of banking
cards which reiterates its success and
efficiency in banking cards market. KFH

enjoys high confidence and leadership
in the market in addition to high quality
products which have enabled it to
achieve growth in cards market and
increase the number of customers. KFH
occupies the leading position as the
issuer of banking cards and one of lead-
ing banks at the GCC level.

KFH was established in Kuwait in
1977 and is enlisted in the Kuwait Stock
Exchange. KFH Group is a global pio-
neer in the field of Islamic banking
services, where it offers a wide array of
Islamic products and services, not to
mention a high standard of innovation
and client service.

KFH manages its operations in the
GCC, Asia, and Europe through over 446
branches, including KFH-Turkey, in order
to offer services for the bank’s clients in
Turkey, Malaysia, Saudi Arabia, Bahrain,
Germany, Jordan, and Dubai. 

KFH names 7 winners of banking cards campaign 
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KUWAIT: Gulf Bank held its Al-Danah daily
draws on 5 June 2016 announcing the names
of its winners for the week of 29 May - 2 June
2016. The Al-Danah daily draws include draws
each and every working day for two prizes of
KD1,000 per winner.  

The winners are:  
(Sunday 29/5): Shaikha Mohammed

Abdullah, Abdullah Wael Al-Tali
(Monday 30/5): Fahad Nasser Fahad Al-

Mutawa, Fadhil Ahmed Saleh Mohammed Al-
Hadad

(Tuesday 31/5): Mohammad Abdulmajid
Al-Kazimi, Salem Jaber Luftah Al-Mutairi

( Wednesday 1/6):  Khalid Hussain
Abdulrasoul Al-Ebraheem Al-Failakawi,
Mariam Shakir Karam Ghloom Shihab

(Thursday 2/6): Jagadeep Puthiya Kalathil,
Raeda Mohammed Ali Khanafer

Gulf Bank’s Al-Danah 2016 draw lineup
includes daily draws (2 winners per working
day each receive KD1000). Al-Danah’s 2nd
Quarterly draw for the prize of KD250,000 will
be held on the 30th of June and the 3rd quar-
terly draw for the prize of KD500,000 will be
held on September 29. The final Al-Danah
draw for KD 1 million will  be held on 5
January, 2017 whereby the Al-Danah million-
aire will be announced. Open an Al-Danah
account now or deposit more to increase
your chances of winning the KD500,000 or
millionaire draw! 

Five reasons why the Al-Danah account
is the best:

1) Kuwait’s single biggest yearly cash prize
of KD 1 million

2) Kuwait’s biggest quarterly cash prizes,
up to KD500,000 

3) Two winners of KD1,000 every working
day

4) The most chances to win
5) Only bank that transfers your chances

to win from year to year Only Al-Danah
makes millionaires .

Al-Danah also offers a number of unique
services including: the Al-Danah Deposit Only
ATM card which helps account holders
deposit their money at their convenience; as
well as the Al Danah calculator to help cus-
tomers calculate their chances of becoming
an Al-Danah winner. Gulf Bank’s Al-Danah
account is open to Kuwaiti and non-Kuwaiti
residents of Kuwait. Customers who open an
account and/ or deposit more will enter the
draw within two days. To take part in the Al-
Danah 2016 upcoming quarterly and yearly
draws, customers must have an Al-Danah
account containing at least KD 200; customers
can visit one of Gulf Bank’s 56 branches, trans-
fer on line, or call the Customer Contact
Center on 1805805 for assistance and guid-
ance. Customers can also log on to www.e-
gulfbank.com/aldanahwinners, to find out
more about Al-Danah and its winners. 
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DUBAI:  Nissan launched for the Middle East its all-
new Nissan pick-up Navara, which sets completely
new standards for the segment in toughness, per-
formance, styling and advanced features.  

The launch event took place at the rugged
Pyrenees Mountains of Barcelona, Spain, to show-
case the off-roading capabilities of the vehicle
which are perfectly matched to perform in this
grueling terrain.

The all-new Nissan pick-up Navara has already
been named International Pick-up of the Year
2016 in Europe. It builds on Nissan’s 80-year her-
itage with 14 million pickups sold in over 170
countries through 12 generations. Combining
toughness and modernity, it is the ideal vehicle
for dual users who depend on their pick-up for
professional and personal use.

Speaking at the launch event, Samir Cherfan,
Nissan Middle East’s Managing Director said, “The
all-new Nissan pick-up Navara concept merges the
previous Navara modernity with the Nissan Pick-
up’s toughness which has made it one of the best-
selling pick-ups in the GCC over decades. With seg-
ment leadership across so many areas in the all-
new Nissan pick-up Navara, we anticipate our sales
in GCC market will increase by 41% over the next 3
years,” Cherfan added. 

In-line with Nissan’s promise of “Innovation that
Excites”, the all-new pick-up Navara introduces an
array of new features and in-car technology to a
segment that has traditionally been slow to adopt
the very latest in comfort and safety while deliver-
ing unmatched fuel efficiency and the lowest main-
tenance costs for its class. Many of these features
set the benchmark for this segment and provide
customers with more advanced levels of technolo-
gy than ever seen in a pick-up.

Key Features of the all-new Pick-up Navara:
Tough:

Segment Leader in Power and Torque
The all-new Nissan pick-up Navara is changing

the standards that modern pick-ups are measured
by, and with one engine size 2.5l (diesel and gaso-
line) it is already a segment leader in power and
torque. offering the highest horse power in its class
of 168 Hp and 403Nm of torque (within 2.5 and 2.7
liter engines range). 

Class Leading Transmission
The all-new Nissan pick-up Navara offers class-

leading transmissions and is a segment leader in
delivering a 7-speed automatic transmission.  The
all-new Navara is also the only Japanese pick-up
that offers a 6-speed manual transmission in any
pick-up class, making it uniquely appealing to both
types of drivers.   

As customers have come to expect, the new
model is as capable off-road as it is on-road. The
four-wheel drive system builds on the strengths
of the previous generation model to deliver sure-
footed traction over rough terrain. The system is
engaged and disengaged electronically via a
rotary button located on the dashboard. For best
economy and handling drivers can stay in 2WD
mode on the road, while for off-road conditions

drivers can select the 4HI mode while driving up
to 100km/h.

Fully Boxed Frame
The all-new Nissan pick-up Navara’s full boxed

frame delivers improved stiffness and durability
that is usually reserved for full-size trucks, while
boosting the Navara’s payload to 1-ton. 

Improving refinement and delivering a SUV-
style driving experience was a key element of the
model’s development. To help achieve this without
compromising the vehicle’s acclaimed off-road
ability, Nissan designed an all-new rigid leaf sus-
pension system, providing significantly improved
ride comfort and improved handling.

Advanced:
Striking Interior and Exterior Design

The all-new Nissan pick-up Navara has an
advanced design that encompasses many unique
design features as standard including signature
LED headlamps, electric folding side mirrors, roof
rails, side steps, 16-inch alloy wheels and chrome
exterior accents to complement its exciting, mod-
ern look. Moreover with D/C bed size of 2.5M2 this
makes it a segment leader.  The strikingly designed
interior brings new levels of luxury and refinement
to the segment, too, with a leather steering wheel
and a 5-inch central infotainment screen providing
a premium look and feel.

SUV-Like Technologies
Nissan has a proven track record in the SUV

segment and has brought much of that design
influence to the fore with this new pick-up. The
all-new interior has been designed for comfort
and modernity, and is packed with SUV-like tech-
nologies that come as standard including a 5-inch
color display with rear-view reverse camera,

Bluetooth connectivity, parking sensors, dual
zone air-conditioning, smart key entry with push-
button starter, cruise control and audio switch
controls on the steering wheel. 

Segment Leader in Running cost
The all-new Nissan pick-up Navara is also a

segment leader in running costs due to its
unmatched fuel efficiency and lowest mainte-
nance costs for its class. 

Unique Safety Features
The all-new Nissan pick-up Navara comes

equipped with advanced safety features as stan-
dard such as ABS brakes and traction control, as
well as SUV-like features that include Limited Slip
Differential (LSD), Hill Start Assist which prevents
the NAVARA from rolling backwards when starting
up a steep ascent, as well as Hill Decent Assist to
limit downhill speeds without using the brakes. 

“In our market,” continued Cherfan, “we face
unique challenges and any vehicle that is used
for work as well as play needs to be built with
integrity if it’s to last. The all-new pick-up Navara
takes that philosophy and shows what is possible
when Nissan brings its wealth of experience in
building a tough and reliable, yet stylish and
comfortable vehicle.” 

The all-new pick-up Navara, with its impressive
array of performance, safety, technology, comfort
and convenience features, and coupled with effi-
cient running costs make this vehicle the ideal
partner for work and leisure.

The all-new pick-up Navara is now offered with
a choice of petrol and diesel engines in eight
grade/levels and will have a price range between
$18,232 and $27,967 in the GCC. Prices per market
will be revealed at their respective launches and
will vary from region to region. 

Nissan Breaks new ground with redesigned 

and reengineered all-new pick-up Navara
KUWAIT: In celebration of the holy month of
Ramadan, Yusuf Ahmed Alghanim & Sons
Automotive, the sole distributor of Cadillac
vehicles in Kuwait, is proud to present an
incredible offer on selected vehicles including
the exuberantly elegant, Cadillac ATS, the
remarkably powerful, Cadillac CTS, the breath-
takingly luxurious, Cadillac SRX, and the legacy
Cadillac Escalade. This truly makes buying a
Cadillac in Ramadan an irresistible opportunity
that cannot be missed for all those who
embrace luxury and elegance. Customers who
purchase the new ATS and CTS will benefit
from 0 percent interest for 5 years with zero
down payments. SRX fans, meanwhile, will
enjoy the above benefit plus a full comprehen-
sive insurance for 1 year upon purchase.

If you are looking for a luxury drive that per-
forms excellently on all terrains, look no further
than the 2016 Cadillac ATS. Now priced at an
attractive price of only KD 10,999, the Cadillac
ATS compact luxury sports sedan challenges the
world’s best premium cars with an acclaimed
balance of performance and refinement, effec-
tively wrapped in a progressive expression of
Cadillac’s Art & Science design philosophy. With
one of the lowest curb weights in the segment-
less than 1,542 kg-the ATS’s driving dynamics
are rooted in mass efficiency, which helps make

it Cadillac’s lightest and most agile sedan.
Cadillac proprietary computational fluid dynam-
ics (CFD) analysis techniques were used to
develop an all-new combustion system with a
higher compression ratio, which also helps
boost efficiency. The award-winning 3.6L V-6
collection is rated at 321 horsepower and 373
Nm of torque, and comes equipped with
Magnetic Ride Control, Brembo Brakes and
Cadillac’s advanced crash-avoidance systems
that can pre-fill and automatically apply braking
in response to potential hazards.

The Cadillac 2.0L Turbo returns in the CTS
for 2016, adding the fuel-saving Stop/Start fea-
ture. It also is matched with the new 8L45
eight-speed automatic transmission and an
unbelievable starting attractive price of KD
13,699 only. Also new for 2016 is an 18-inch
polished wheel design and three premium
exterior colors: Cocoa Bronze Metallic,
Moonstone Metallic and Stellar Black Metallic.
Inside, a Surround Vision 360 degree camera
provides a “bird’s eye” view of the entire vehicle,
Cadillac CUE is enhanced and includes phone
integration capability - including Apple CarPlay
and Android Auto compatibility (Android Auto
to be offered later in the 2016 model year) - and
several interior color/trim options enhance the
ambience of the design. 

This Ramadan, experience a new 

dimension of luxury with Cadillac


