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KUWAIT: Ooredoo Kuwait, a member of
the international Ooredoo Group, re-
launched its postpaid plans Shamel with
brand new benefits that include freezing
subscription of up to 3 months, adding a
new device in addition to preexisting con-
tracts, and unlimited calls on Ooredoo
network to all subscribers. 

Commenting on the relaunch, Mijbil
Alayoub, Director of Corporate

Communications at Ooredoo Kuwait said:
“We’re always challenging ourselves to
come up with products that truly comple-
ment the lives of our customers. The new
benefits of Shamel are a result of exten-
sive research and focus group discussions,
and we are proud to be truly pioneers in
introducing the latest products in the mar-
ket. We are certain that the features will
appeal to our customers.”

For the first time in Kuwait, Ooredoo
subscribers can now enjoy the privilege of
freezing their contract for up to 3 months
a year when they travel, without worrying
about paying bills for months that they
don’t use. Additionally, Ooredoo now
allows customers to transfer contracts to
other customers even during the contract
period, with no penalties or extra fees. 

Keeping up with the lifestyle of its cus-

tomers, Ooredoo also allows customers to
get an additional device on top of their
current plan, in installments, without pay-
ing extra fees. Additionally, all Shamel
subscribers can enjoy unlimited calls on
the Ooredoo network, in addition to oth-
er perks such as minute and data rollover,
to ensure that they are making full use of
their package. 

Ooredoo’s operations in Kuwait date

back to December 1999 when it launched
wireless services as the second operator.
The company today provides mobile,
broadband internet and corporate man-
aged services tailored to the needs of cus-
tomers and businesses. Ooredoo is guid-
ed by its vision of enriching people’s lives
and its belief that it can stimulate human
growth by leveraging communications to
help people achieve their full potential. 

Ooredoo offers exceptional benefits with Shamel

Mobile World Congress 2016 was a
great annual event from ONEm
who was one of the sponsors of
the GSMA. ONEm shared key note
announcements on the podium
with partner Mobile Operators and
Content Providers.  

The American Innovation and
Serial  Entrepreneur Jay Samit
who’s best seller ‘Disrupt You’, gave
a key note speech regarding dis-
ruptive technologies and their
impact on Mobile Operators.  He
mentioned how ONEm was one
such company that had caught his
attention due to the considerable
market size of the 3 billion un-con-
nected (internet) to whom ONEm’s
technology was able to deliver a
wide range of services and con-
tent.

Jay Samit’s final quote was that
“....if you can find a good solution
for10 people you’ve got 10 dollars
and if you solve it for a billion,
then you’re a billionaire”.

MTN Nigeria provided two very
enlightening presentations that
included the purpose and reason-
ing behind their  adoption of
ONEm’s DEETS services.  The pre-
senter called on other Mobile
Operator’s to embrace ONEm as a
logical solution to provide new
revenue generating services as
well as tackling the OTT problem.
In particular MTN gave concrete
examples of how ONEm would be
attractive to 80% of their sub-
scriber base who aren’t  data
enabled.  The examples covered
particular market opportunities of
farmers and logistic companies
who could benefit from having
access to social farming informa-
tion.  The presenter mentioned
how a farmer can check on crop
prices and set up buy and sell
options using ONEm’s simple
group based sharing tools.
Farmers can have their  own
ecosystem that will cover a wide
range of related issues such as
weather, pesticides, crop harvest,
to market conditions which are all
crowd sourced information avail-
able over the ONEm platform.  In
another example he mentioned
how a goods transporter could
find cargo for return trips by post-
ing or querying a crowd based
transportation and cargo service.
Because ONEm works with a sub-
scriber’s MSISDN the accuracy and
ownership of information is very
reliable making crowd sourced
information and services more
dependable and accurate.

The CEO of Aislecom Dave
George gave a presentation ‘Small
Island, Big Network’, that covered

the importance of ONEm as a
provider of services related to
Tourism, Education and Business.
Dave saw ONEm as a way to lever-
age a new kind of business for his
network where data alone was
unable to provide them a means to
contribute new services and con-
tent in a meaningful way.  His exam-
ple covered the Medical School, the
emergency services MADMAN? and
he had ideas on how ONEm could
give them an edge over internet
based services due to the reliability

and reach even during times of nat-
ural disasters.

Partner Mobile Announcements
for TOT Thailand, Smart Burundi,
Uganda and Tanzania and China
Mobile were among the other
highlights.

Content providers Lexifone,
gave a keynote presentation on
how ONEm’s and Lexifone’s, ‘On
The Fly Language Translation’ will
provide great services for millions
of people in all economic sectors.

Crowd Mobile the owner of the

famous ‘Bongo’ ser vice where
human responders answer any
question given to them also gave a
key note on how ONEm will pro-
vide them with reach and facility
to access many markets under one
umbrella.

Other announcements cen-
tered around the Arabic content
provider Beeeell who will be able
to reach many non-Arabic speak-
ing markets where diaspora popu-
lations of Arabic speaking people
have emigrated to.

ONEm, one of the sponsors of GSMA
Mobile World Congress 2016

KUWAIT:  In line with its corporate social
responsibility (CSR), National Aluminium
Products Company SAOG (NAPCO), one of the
leading extruders of aluminium profiles in the
GCC, has announced its sponsorship for Sami

Al-Saidi, a top Omani runner and the winner
of the fifth edition of the Muscat Marathon.
The company will extend financial support to
Al-Saidi which includes entry fees to events,

accommodation, food and running kit. The
sponsorship agreement is until December
2016. Sami Al-Saidi is Oman’s prominent run-
ner who has finished many notable races in
the last few years. Recently, he was declared
the overall winner and the winner of the
men’s event at the Muscat Marathon, where
he finished the full marathon in 2 hours, 50
minutes, and 20 seconds.  

“NAPCO has decided to sponsor Sami Al
Saidi for the year 2016 and cover all financial
expenses related to his participation in
marathons. He is an incredible sportsman
with tremendous strength, stamina and will
power - all of which reflect our company’s
own brand value. Our sponsorship rein-
forces our commitment to motivate and
nurture local talents to showcase their skills
and capabilities in sporting events. It is a
matter of great pride for NAPCO and we
wish Sami continued success,” concluded
Robert Holtkamp, CEO, NAPCO. 

NAPCO to sponsor Oman’s 
top runner Sami Al-Saidi

Strong US job growth helps 
dispel fresh recession fears

GAZA CITY: Standing by skips full of clothes, ven-
dors call out to bargain hunters scrambling for the
not-so-latest styles in the Gaza Strip. In the
Palestinian enclave plagued by poverty and sky-
high unemployment-and hit by a nearly decade-
long Israeli blockade-the second-hand clothes mar-
ket is booming. Adidas jackets and Tommy Hilfiger
shirts are among the brands being hawked in the
narrow streets of the Fras flea market or at the open-
air Yarmuk market. There are some improbable

items among the piles, including what appear to be
used Israeli military uniforms, reflecting the entan-
glement of the two neighbouring peoples’ lives
despite the conflict. Second-hand clothes even
thrive in the shopping streets of the most affluent
neighbourhoods, says Ahmed Rajab, who runs a
shop selling used brand-name garments. “I see a
parade of people from all social classes,” he says,
helping youngsters looking for a hipster or casual

look and mothers who have come to dress their
children or find a jacket for their office-worker hus-
bands. Before Israel imposed a blockade of the
coastal Palestinian territory in 2006 “people would
not have dared say they bought second-hand,” he
said.  “Things have changed with the economic situ-
ation.” His stock comes from Israel and Europe.
Several times each month, his suppliers and those
of his colleagues holding the rare crossing permits
issued by Israel pass through the heavily-fortified

border into the Jewish state. There they buy used
clothes by weight at 5,000 shekels ($1,250, 1,200
euros) a tonne, says Abu Alaa, a regular at Gaza
City’s Fras market.

Then the merchandise is trucked in bulk into
Hamas-run Gaza, where it is sorted, washed and
ironed. “People no longer ask where it came from
but how much it costs,” says Hamza, 23, who has
come to Ahmed Rajab to buy a grey and black

cardigan to go with his grey pullover and sunglass-
es with black frames.

Hottest European labels 
Hamza says he buys almost solely second-hand.

“That goes for all my friends, boys and girls,” he said
in Rajab’s shop.  “We all come here because you can
get the hottest European labels, which are impossi-
ble to find new in Gaza.” Prices are around 10
shekels for a shirt, 30 for a jacket and 40-50 shekels
for designer jeans. That is still too much for some.
The average monthly salary for Gazans in work is
just $174, but nearly half are unemployed.

Nearly 40 percent of the 1.8 million Palestinians
crowded into the narrow strip on the shores of the
Mediterranean live below the poverty line.

Before the blockade, tens of thousands of Gazan
families lived off the incomes of relatives working in
Israel but then draconian restrictions were imposed
in 2006 after Hamas captured an Israeli soldier.
Israel further tightened controls a year later when
Islamist movement Hamas consolidated its rule
over Gaza. Vicious fighting between Hamas and
secular rival Fatah in 2007 and three wars with Israel
since 2008 deepened the strip’s troubles.

‘Real quality’ from Israel 
For those on a threadbare budget, there are the

street vendors of Fras or Yarmuk markets in Gaza
City, where t-shirts and children’s clothes change
hands for as little as a shekel or two and other items
are not much pricier. “Two pairs of trousers for 15
shekels,” a trader shouts. “Seven shekels a shirt.”

Rami Jendiya comes to Yarmuk every weekend
to outfit her family. “In the stores you have jackets
for 50 or 60 shekels,” she says. “Here I  can buy four
for the same amount.”  

Salah Al-Qerem, 53, used to work in Israel.
When Israel revoked work permits for Gazans in
2006 he gave up his cabinet-making craft to take
over his father’s used clothing stall in Fras market.
Now he sells Israeli castoffs “of really good quality,”
he says. —AFP

Not-so-latest styles are  sought 
after in cash-strapped Gaza

GAZA CITY: A Palestinian farmer uses a donkey to plough his field along the border
fence with Israel on the eastern outskirts of Gaza City on Friday. —AFP

WASHINGTON: President Barack Obama meets with members of his economic
team in the Roosevelt Room of the White House in Washington on Friday. —AP

WASHINGTON: A robust February jobs
report showcased a resilient US economy
just as fears of a new recession had begun
to surface. Economic reports in recent
weeks had fueled anxieties about a looming
downturn: Manufacturers were slumping.
Stocks had plummeted. China was slowing
sharply along with other emerging markets.
The rising dollar had crushed exports.

But last month, US employers sent a
clear message of confidence. They added a
healthy 242,000 jobs, while the unemploy-
ment rate held at a low 4.9 percent, the
government said Friday. The gains showed
that the economy is surmounting its chal-
lenges without suffering much damage.

“Neither global headwinds, financial tur-
bulence nor political uncertainty has
dimmed American business’ enthusiasm for
hiring,” said Sal Guatieri, an economist at
BMO Capital Markets.  “The solid jobs report
should allay recession fears.”

Retailers, restaurants, construction firms
and health care providers - the core of con-
sumer demand and vital fuel for economic
growth - drove much of the hiring.

Worker pay did slip last month after hav-
ing picked up in January. But more
Americans began searching for jobs and
found them. That lifted the job market’s
participation rate - the proportion of adults
either working or looking for work - to a 13-
month high of 62.9 percent.

Friday’s jobs report will factor into an
increasingly tense presidential race. Hillary
Clinton, the Democratic front-runner, has
cast herself as the logical successor to
President Barack Obama and his steward-
ship of the economy. The Republican
hopefuls have spotlighted what they call
the economy’s failures, blaming tax rates
and Obama’s signature health care pro-
gram for stagnant incomes and the loss of
blue-collar jobs.

February’s job growth could also give
the Federal Reserve a path to raise interest
rates again as early as June, according to
many economists. Prior solid job growth
had led the Fed to raise rates from record
lows in December before it paused at its
January meeting in the face of global pres-
sures, falling oil prices and subpar inflation.

“It’s probably a better than a 50 percent
proposition that they will raise the rates in
June,” said Kevin Logan, chief US econo-
mist at the bank HSBC.

Stock investors appeared to cheer last
month’s job growth. The Standard & Poor’s
500 index climbed 1 percent in late after-
noon trading.

Retailers added 54,900 jobs last month.
Restaurants and bars added 40,200, the
health care sector 38,100 and construction
companies 19,000.

Hiring by employers that are directly
linked to consumers has more than offset
layoffs at manufacturers and fossil fuel
companies - two sectors squeezed by the
pressures of uncertainty in China, sluggish-
ness in Europe, declining oil prices and a

stronger dollar.
Job losses in mining - which includes

the battered energy industry -  have
totaled 140,400 in the past 12 months. And
manufacturing has added just 12,000 jobs
over that time.

Consumers have provided the founda-
tion for much of the job market’s improve-
ment in what’s become something of a
self-sustaining cycle. The nearly 2.7 million
workers who have been added over the
past 12 months have bolstered spending
on autos, housing and meals out.

That spending has sustained US eco-
nomic growth, even as other indicators
have signaled a possible drop-off. China,
the world’s second-largest economy, is
struggling with high corporate debts and
slower growth. Oil prices have tumbled
amid relatively low demand. The strong
dollar has eaten away at exports.

With unemployment remaining low,
economists say more companies should
begin to raise pay to attract workers, there-
by fueling more hiring and increasing peo-
ple’s ability to spend, invest and save.

For years, tepid pay growth was one of
the key weaknesses of the economic
recovery. Many of the jobs created in the
wake of the Great Recession were in lower-
paid occupations - from cashiers, waiters
and store clerks to home health aides and
temporary workers.

But in recent months, wage gains start-
ed to tick up. The increases bolstered
hopes that a lower unemployment rate
had prompted companies to raise pay. Yet
between January and February, earnings
fell slightly in a clear setback.

Economists were searching for explana-
tions for the sudden reversal given the
otherwise strong jobs report.  Ian
Shepherdson, chief economist at Pantheon
Macroeconomics, noted that wages might
have slipped last month because of the
timing of the survey for the jobs report. It
occurred before Feb.  15, possibly missing
a payday for workers who are paid semi-
monthly.

Wage growth is often weak when the
jobs report survey week doesn’t include
the 15th of the month, Shepherdson
noted.

The government on Friday also revised
up its estimates of job growth in
December and January by a combined
30,000. Over the past three months,
employers have added a strong 228,000
jobs.

Some businesses intend to ramp up hir-
ing further. The Michigan-based moving
company Two Men and a Truck says it
plans to add 1,000 workers or more start-
ing this month. Demand for movers has
picked up as more people are settling into
apartments and newly purchased housing.

“Really, the only thing that holds us
back from growth is not having enough
employees,” said Sara Bennett, the compa-
ny’s human resources director.  —AP


