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DUBAI: In a global effort to raise awareness around
the necessity for girls to consider a career in ICT, Cisco
is once again supporting Girls in ICT Day through its
Girls Power Tech initiative. The UAE edition of the
event will be held on May 12, 2016 at the Cisco’s
Dubai offices in Knowledge Village, where 60 female
students from various schools will have the opportu-
nity to experience the latest technology first-hand,
engage with industry professionals and learn about
the education and career experiences of Cisco’s
women executives. 

“Globally, women comprise a mere 27 percent of
the computer science, engineering and physics
fields and remain a largely untapped resource. A
diverse workforce has never been more important
to stay competitive in today’s digital world and,
more importantly, in the future,” said Mike Weston,
Vice President, Cisco Middle East. “For nearly two
decades, Cisco has made it a top priority to build a
diverse talent pool to meet these challenges. We not
only encourage diversity at our work place but are
also committed to inspire young women to careers
in technology through our global initiatives such as
Girls Power Tech.” 

Original ideas
During the event, students will also be presenting

original ideas they have developed with the aim of
creating a positive impact and addressing day to day
challenges and inconveniences. The projects submit-

ted will be based on the use of technological innova-
tion around the Internet of Things and align to Cisco’s
vision of ‘Changing the way we work, live, play, and
learn’. Dubbed the ‘Digital Rock Stars Challenge’, the
inter-school competition aims to ignite creativity and
foster team work and entrepreneurial skills. The stu-
dents’ innovative work be evaluated by a panel of
judges based on originality, ingenuity and feasibility.  

“Students attending the event will have an oppor-
tunity to meet women role models and men who are
advocates for women in technology, learning about
their career paths and the excitement of working in
the fast-evolving field of technology. The initiative’s
focus is on mentoring girls and young women about
career opportunities in ICT and encouraging them to
pursue careers in science, technology, engineering,
and math (STEM) to become the next generation of
innovators who will use technology to change the
world,” added Frida Kleimert, Head of Channel and
Commercial Sales - Cisco UAE.

Cisco will be contributing to the Girls Power Tech
initiative by hosting young girls from 50 countries in
90 locations and providing them with career advice,
personal career anecdotes and demos in Cisco tech-
nology. The UAE edition of the event will involve a
combination of office visits, presentations, technolo-
gy demonstrations, fun activities and mentoring. 60
girls from various schools in the UAE including Cisco’s
existing Networking Academies, an ICT skills and
career building program for learning institutions and

individuals worldwide, are expected to attend the
event.

The speakers
Speakers at the local edition of Girls Power Tech

include Mike Weston, Voce President, Cisco Middle
East; Frida Kleimert, Head of Channel and
Commercial Sales - Cisco UAE; Den Sullivan, Cisco’s
EMEAR Leader Software Sales; Manal Al-Ansari,
Innovation Manager, Emirates NBD and Mohammed
Khamis, Consulting Systems Engineer, Cisco. The par-
ticipants will be given the opportunity to connect
with the other girls across UAE, Oman and Kenya
through Cisco’s Telepresence collaboration solutions
and female Cisco employees will share their personal
experiences in the ICT field. 

Through its networking academies, Cisco has
helped over 220,000 students in the Middle East grad-
uate from the program since its inception. With nearly
480 active academies in the Middle East across 14
countries, Cisco has over 44,000 active students and
over 1000 instructors with the average female student
participation standing at 37 percent. The number of
female students is in the Middle East is high, where
women account for 55 percent of students in the UAE,
40 percent in Jordan, and 63 percent in Oman. Girls in
ICT Day is an annual day of activities backed by the
International Telecommunications Union aimed at
creating an environment that empowers and encour-
ages girls and young women to consider careers in
the growing field of ICT.

Cisco drives gender inclusion in ICT

through its Girls Power Tech initiative

ROCHESTER, NY: A video game that
allowed players to zap marching aliens
with dot lasers and another that gave them
flamethrowers and put them in the driver’s
seat in a violent 3-D world are among six
games inducted into the World Video
Game Hall of Fame.

“Space Invaders” and “Grand Theft Auto
III,” along with “The Oregon Trail,” “Sonic the
Hedgehog,” “The Legend of Zelda” and “The
Sims,” were honored Thursday for their
influence on gaming and pop culture at
the hall inside The Strong museum in
Rochester.

“Space Invaders” wasn’t the first shooter
game when it was introduced in Japan in
1978, but it spurred many imitators and a
craze for arcade games, said Jeremy
Saucier, assistant director of The Strong’s
International Center for the History of
Electronic Games.

A virtual universe away, “Grand Theft
Auto III” armed players with flamethrowers
and assault rifles. “By providing players
with a license to do virtually anything they
wanted to do on foot or behind the wheel,
‘Grand Theft Auto III’ renewed debates
about the role of games and violence in
society while it signaled video games aren’t
just for kids,” Saucier said. The title sold 14.5
million copies by 2008.

The hall of fame inductees were cho-
sen from among 15 finalists culled from
thousands of  nominations from around
the world. Contenders that missed the
final cut were: “John Madden Football,”
“El ite,” “Final  Fantasy,” “Minecraft ,”
“Nurburgring,” “Pokemon Red and Green,”
“Sid Meier’s Civilization,” “Street Fighter II”
and “Tomb Raider.”

The Strong, which also houses the
National Toy Hall of Fame, opened the
World Video Game Hall of Fame last year to
recognize electronic games of all types -
arcade, console, computer, hand-held and
mobile. To get in, games must have had
sustained popularity and influenced the
video game industry or society.

About this year’s honorees:
“GRAND THEFT AUTO III”

The first 3-D open-ended game that let
players control the action became a model
for the “sandbox-style” games that fol-
lowed. But the flamethrowers and auto-
matic weapons that were part of the action
in the 2001 best seller fed worries about

the influence of video game violence.

“SPACE INVADERS”
The high score display at the top of

“Space Invaders” quickly became a stan-
dard feature in arcade games. In 1980,
the game broke free from the arcade
and entered the home console market
to become the Atari 2600’s most popu-
lar game.

“THE OREGON TRAIL”
“The Oregon Trail” was developed by

three student teachers in 1971 and gave
many players 

their first introduction to computers. It
was designed to teach Minnesota school-
children American history 

by making them settlers heading west
in covered wagons toward the Pacific
coast. Jon-Paul Dyson, director of The
Strong’s International Center for the
History of Electronic games, said “The
Oregon Trail” pioneered the valuable blend
of learning and play.

“SONIC THE HEDGEHOG”
“Sonic the Hedgehog” was Sega’s

answer to Nintendo’s Mario character,
and was launched in 1991. It remains the
best-selling Sega Genesis game of all
time and has inspired more than 20 addi-
tional games and spin-offs, as well as a
television show and comic book, said
Strong Associate Curator Shannon
Symonds. It also inspired the first video
game -themed bal loon in Mac y ’s
Thanksgiving Day parade.

“THE LEGEND OF ZELDA”
“The Legend of Zelda” of 1986 also

spun off sequels, comic books and a tele-
vision series. 

Inspired by creator Shigeru Miyamoto’s
childhood expeditions through woods and
caves, it popularized non-linear open-
world exploration.

“THE SIMS”
“The Sims” provided a digital dollhouse

setting for endless domestic dramas and
gave players flexibility to tell stories in an
open-ended environment. Its nearly 200
million sales in 60 countries  and more
than 20 languages following its 2000
release make it the best-selling PC game
franchise ever. — AP

‘Space Invaders,’ ‘Grand Theft

Auto III’ hall of fame games

AUSTIN: Fingerprinting drivers for ride-hailing compa-
nies must continue in Texas’ capital city after voters
rejected a $9 million campaign by Uber and Lyft to over-
turn the safety measure. Both Uber and Lyft threatened
to leave Austin, which hosts major annual events such
as the South by Southwest and Austin City Limits music
festivals, on Monday after Saturday’s defeat, the Austin
American-Statesman reported.

“Lyft and Austin are a perfect match and we want to
stay in the city,” Lyft spokeswoman Chelsea Wilson said
in a statement. “Unfortunately, the rules passed by City
Council don’t allow true ridesharing to operate.”

Voters decided to keep city rules that require ride-
hailing company drivers to undergo fingerprint-based
background checks by Feb. 1, 2017. Austin also pro-
hibits drivers from stopping in traffic lanes for passen-
ger drop-offs and pick-ups, includes requirements for
identifying vehicles for hire and imposes data reporting
on the ride-hailing companies. The finger-printing ques-
tion was the key fight in the campaign, and spurred the
most expensive campaign in city history.

Austin appeared to be the chosen battleground for
ride-hailing companies that are facing similar restric-
tions in major cities across the country, including
Chicago, Los Angeles and Atlanta. Uber recently threat-
ened to leave Houston, which requires drivers to be fin-
gerprinted, drug-tested and undergo a physical before
they can drive for the service.

Advocates for fingerprinting say it’s the best way to
weed out drivers with criminal records.  Ride-hailing

companies have said their background checks suffice
and that fingerprint databases can be out of date.
Fingerprinting can also slow down the process of quick-
ly adding new drivers.

“Uber, I think, decided they were going to make
Austin an example to the nation,” said political consult-
ant David Butts, who led the Austin campaign to defeat
the repeal. “And Austin made Uber an example to the
nation.” Uber Austin general manager Chris Nakutis said
the company was disappointed to be shutting down
operations in Austin. “We hope the City Council will
reconsider their ordinance so we can work together to
make the streets of Austin a safer place for everyone,”
Nakutis said. Ride-hailing companies may try to go
around local governments if they can; in 2015, they
pushed for a statewide ride-hailing regulation bill for
Texas and could try again in 2017.

State Senator Charles Schwertner, a Republican,
announced Sunday he will file legislation to create
statewide regulations of ride-hailing companies, which
he considers an effective weapon against drunk driving.
The companies “can no longer operate effectively
through a patchwork of inconsistent and anti-competi-
tive regulations,” Schwertner said.

Austin Mayor Steve Adler, who had urged defeat of
the ordinance repeal, said he hopes to get Uber and Lyft
back to the city’s negotiating table. “We’re at a place
right now where we welcome Uber and Lyft to stay in
the community, and I hope that they’ll continue to talk
with me,” Adler said Saturday night. — AP

Austin voters keep fingerprinting for Uber, Lyft drivers

AUSTIN: In a May 7, 2016 photo, volunteer Alex Berringer, a political science major at
Austin Community College, walks the Allandale neighborhood canvassing for anti-prop1
group, Our City, Our Safety, Our Choice, in Austin, Texas. — AP

MOUNTAIN VIEW: Google is celebrating
Sigmund Freud’s 160th birthday with a spe-
cial doodle. Instead of a Google logo, visi-
tors to its home page in much of the world
Friday saw an image of Freud’s head nestled
between a pair of icebergs with a passing
ship going by. Freud is known as the father

of psychoanalysis. Google says an image of
a leather couch “might be the typical visual
associated with Freud and other therapists.”
The company says its artist used an iceberg
theme because the vast hidden bases of
icebergs reference “the murky depths of the
unconscious mind.” — AP

SWIFT rejects Bangladeshi

claims in cyber heist,

police stand firm

DHAKA: SWIFT has rejected allegations by officials in
Bangladesh that technicians with the global messaging
system made the nation’s central bank more vulnerable to
hacking before an $81 million cyber heist in February.

The comments were in response to a Reuters story that
cited Bangladeshi police and a central bank official as say-
ing that SWIFT technicians introduced security holes into
the bank’s network while connecting SWIFT to
Bangladesh’s first real-time gross settlement (RTGS) sys-
tem.

“SWIFT was not responsible for any of the issues cited
by the officials, or party to the related decisions,” the
Brussels-based bank-owned cooperative said in a state-
ment posted on its website on Monday.

“As a SWIFT user like any other, Bangladesh Bank is
responsible for the security of its own systems interfacing
with the SWIFT network and their related environment -
starting with basic password protection practices - in much
the same way as they are responsible for their other inter-
nal security considerations,” the statement said.

But Bangladesh’s main police investigator maintained
there were loopholes in the way SWIFT carried out the
integration of its network with the RTGS platform that left
the central bank’s computer systems vulnerable to hackers.

Mohammad Shah Alam, the head of the criminal inves-
tigation department of the Bangladesh police, said the
probe had identified specific deviations from set proce-
dures that compromised Bangladesh Bank’s security.

“We stand by our investigation,” he said in response to
the comments by SWIFT. But he added he did not want to
engage in a debate and urged greater international coop-
eration to identify the culprits behind one of the world’s
biggest cyber thefts.

Reuters has not been able to independently verify the
allegations by Bangladeshi officials about the SWIFT tech-
nicians. US investigators suspect the involvement of
employees of the Bangladesh Bank in helping the hackers
breach the systems, the Wall Street Journal said, quoting
people familiar with the matter. — Reuters

Google front page celebrates

Sigmund Freud’s 160th birthday

LOS ANGELES: In a further sign that the
download era is waning, Warner Music
Group says it made more money from
streaming platforms than any other sin-
gle source of recorded music revenue in
the latest quarter. Warner claims it is the
first of the three majors to hit the mile-
stone. But the others are sure to follow.
Last month, the International Federation
of the Phonographic Industr y said

streaming revenue globally grew 45 per-
cent last year, while the number of sub-
scribers who paid for services like Spotify
and Apple Music leapt 66 percent to 68
million. Meanwhile, the IFPI said down-
load revenue dropped 10.5 percent. For
Warner, streaming revenue grew 59 per-
cent in the quarter through March, help-
ing boost overall revenue by 10 percent
to $745 million. — AP

Warner Music says streaming

revenue bigger than downloads

MENLO PARK: Facebook’s number 2
executive Sheryl Sandberg says she never
realized how hard it is to be a single par-
ent until her husband died a year ago. In a
touching Mother’s Day weekend post on
Facebook, Sandberg says the odds are
stacked against single moms. Many live in
poverty, work two jobs or don’t get paid
leave to care for themselves or children if
they get sick, she says.

“I did not really get how hard it is to
succeed at work when you are over-
whelmed at home,” Sandberg wrote. She
called on leaders to rethink public and
corporate policies to better support single
mothers. She didn’t say whether anything
will change at Facebook, where she is
chief operating officer.

Sandberg’s husband, Dave, died in a
treadmill accident a year ago while on
vacation in Mexico. Here are other
thoughts she shared on single parenting,
leave policies and her book:

Being a single mom:
Sandberg says she never realized how

often situations come up where she’s
unable to stop her son or daughter from
crying. “What would Dave do if he were
here?” she asks herself. Sandberg writes
that she never realized how many events
such as father-daughter dances there are
at schools and how hard they are for chil-
dren without dads.

Leave policies
The US, Sandberg says, is the only

developed economy in the world that
does not provide workers paid maternity

leave. She says we need to rethink policies
to better support single mothers.  The
post doesn’t address Facebook’s own poli-
cies. Facebook does offer US employees
up to four months of paid parental leave.
It’s among several high-tech companies
that offer benefits around childbirth.

Lean in
Sandberg concedes she’s fortunate not

to have the financial worries that many
single moms face. She admits that in her
2013 book “Lean In: Women, Work, and
the Will to Lead,” she should have written
more about women raising children with-
out a partner. “I will never experience and
understand all of the challenges most sin-
gle moms face, but I understand a lot
more than I did a year ago.” — AP

Facebook’s number 2 exec

pays tribute to single mothers

SAN FRANCISCO: In this November 3,
2015 file photo, Facebook chief oper-
ating officer Sheryl Sandberg speaks
during a forum in San Francisco. — AP


