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DUABI: The third edition of Arab Luxury World - the confer-
ence on the business of luxury in the Middle East - will see
700 regional and global professionals from the premium
goods and services sector congregate in Dubai next month
to discuss problems and offer solutions to all of the industry’s
stakeholders.

Organized by Mediaquest - one of the leading publishing
houses in the UAE, with magazines such as Gulf Marketing
Review, Saneou Al-Hadath and TRENDS, among others - this
two-day conference at The Westin Dubai Mina Seyahi on
June 1 and 2 will dissect in depth all of the facets of the luxu-
ry industry through more than 30 panel discussions, presen-
tations and private sessions.

The annual gathering will be attended by high-profile
individuals and international experts spanning the entire sec-
tor, including entrepreneurial businesspeople, distributors,
fashion designers, manufacturers and retailers, as well as con-
sumers and decision-makers, from across the GCC region and
beyond. The collapse of old business models, disruptions
from technological advances, strategic rethinks, rapid
changes and the risks from an increasingly integrated global
economy are just some of the factors that have led to ‘The
New Normal’ in the industry worldwide. The conference will
examine what this “New Normal” means for the premium
goods and services sector in the wider Middle East in general,
and GCC in particular. Julien Hawari, Co-CEO of Mediaquest,
commented: “The 2016 Arab luxury world conference will

witness an assembly of basically anybody who is somebody
in the business of luxury to discuss the challenges, opportu-
nities and potential of the premium and ultra-premium
goods and services markets.” “For this year’s conference,
we’ve decided to have an overarching theme of ‘The New
Normal,’ with more than 30 separate activities spread over
the two days. We’ve also invited luxury brands to provide us
with an insight into their understanding of the luxury mar-
ket,” he added.

Some of the subjects and topics that will come up for
debate in the panel discussions, presentations and private
sessions are as follows: ‘Digital Strategy,’ ‘Effective Data

Management,’ ‘Fashion Trends,’ ‘Focusing On The Core,’ ‘Luxury
Hidden Codes,’ ‘Powering Saudi Arabia,’ ‘Taxes, VAT and
Consequences’ and ‘The Rise Of Community Malls.’

First launched in 2014, last year’s Arab luxury world con-
ference saw approximately 750 industry professionals and 80
media representatives hear from 140 speakers. Now set
against a backdrop of a global economy at risk of recession,
this forthcoming edition will provide a platform for luxury
industry stakeholders to prepare themselves for such chal-
lenges and still ensure growth regardless. This year’s confer-
ence is sponsored by Chalhoub Group, INFINITI, OMD, Laha
magazine and Jamalouki magazine.
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KUWAIT: Gulf Bank yesterday announced that it has won
the ‘Best Retail Bank in Kuwait’ award from The Banker
Middle East, the region’s leading banking industry maga-
zine, in recognition of its outstanding performance in the
retail sector. The ‘Best Retail Bank in Kuwait’ award high-
lights the Bank’s understanding of its customers’ needs and
its commitment to delivering superior services and prod-
ucts. The award was received during a ceremony held on
Thursday 12 May, 2016 at Jumeirah Emirates Towers in
Dubai, UAE.  

Commenting on this achievement, CÈsar Gonz·lez-
Bueno, Gulf Bank’s Chief Executive Officer said: “It is an hon-
or to receive this award and to have our efforts recognized
by such a distinguished publication.  I would like to con-
gratulate and thank the Consumer Banking Division at Gulf
Bank on this award and for their efforts. We look forward to
greater achievements in the future”.

“I would also like to thank Banker Middle East and its pan-
el of distinguished judges for this prestigious endorsement
of our efforts and for selecting Gulf Bank as the ‘Best Retail
Bank in Kuwait,’” Gonzalez-Bueno added. The Banker Middle
East Awards are held each year to recognize businesses in
the region that have excelled in providing exceptional levels
of customer service and innovation across a range of sectors,
from basic banking products to high-end investment servic-
es. The awards were established to set the highest bench-
marks for the industry. Every year, through a combination of
in-depth analysis of financial statements and reader votes
winners in various categories are selected. The nominees are
selected by a panel of leading industry experts and eventual
winners are decided by the more than 50,000 registered
users of CPI Financial products and services. 

Gulf Bank has received several other awards during
2016, underpinning the Bank’s tremendous efforts. These
awards include ‘Credit Card Product of the Year in the
Middle East’ award from The Asian Banker; ‘Best Treasury
and Cash Management Provider in Kuwait’ by Global
Finance, ‘Corporate Bank of The Year’ and ‘Best Banking
Rewards Program’ awards from The European, and the ‘Best
Retail Bank in Kuwait’ and ‘Best Retail Customer Service’
awards from International Finance Magazine.  The Bank has
also received the ‘Best Corporate Governance Financial
Services Award for Middle East 2016’ at the Ethical
Boardroom Corporate Governance Awards, and has won
the ‘Finance and Banking’ category at the Corporate
LiveWire Global Awards 2016. Gulf Banks General Manager
for Consumer Banking Vikram Issar and Chief Information
Technology (IT) Officer, Peter Roberts, have both been rec-
ognized in The Asian Banker’s ‘List of Leading Practitioners
in the Middle East for 2016’. 

The Banker Middle East Awards are held each year to rec-
ognize businesses in the region that have excelled in pro-
viding exceptional levels of customer service and innova-
tion across a range of sectors, from basic banking products
to high-end investment services. To learn more about any of
Gulf Bank’s awards, products and services, visit one of Gulf
Bank’s 56 branches, call the Customer Contact Center on
1805805, or log on to www.e-gulfbank.com , Gulf Bank’s
bilingual website. 

Gulf Bank
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KUWAIT: One of the region’s leading business publica-
tions, Arabian Business, recently awarded Morad Yousuf
Behbehani Group its prestigious Luxury Retailer of the
Year Award. This latest accolade comes in recognition of
the company’s efforts in delivering on its promise of an
exclusive and refined retail experience across its locations
in Kuwait.

The award was received by Behbehani Group’s manage-
ment team, Abdul Mohsen Behbehani (Director),  Anfal
Behbehani (Head of Product Development),  Amthal Marafi
(Head of Business Development) and Shahzad Gidwani
(General Manager of the Trading Division). For the occa-
sion, Sheikh Mubarak Fahad Al-Salem Al-Sabah handed
over the award and thanked the company for its efforts.

Behbehani Group has invested heavily over the past
year in improving and perfecting its retail offering, and this
award is a demonstration of the company’s success in
bringing these efforts to fruition. From careful and studied
showroom ambiance to world-class design and displays,
the Behbehani Group name has always been synonymous
with luxury and style. The company is the exclusive distrib-
utor of a long list of premium timekeeping and accessory
brands, thanks to its exceptional quality standards and rig-
orous management strategies.

Abdul Mohsen Behbehani, commented on this latest
award, stating that “we are honored to be recognized by
such an esteemed organization, and take our commitment
to excellence very seriously. We will continue to remain
focused on providing our customers and business partners
with the best possible across all of our disciplines, and look
forward to greater achievements in the future.”

Arabian Business selects exceptional companies
around the region for recognition periodically. This year,
twelve companies and individuals from various sectors
were recognized for outstanding business performance.
A glorious journey of more than 80 years of experience in
luxury retail business in Kuwait, Behbehani Group is well

versed with customer tastes and their cultural sensibili-
ties. This empowers them to display a product line that
truly satisfies a wide range of expectations in watches,
jewelry and travel accessories. Knowing their market very
well, Behbehani Group have geographically placed their
showroom in the country in a manner where their target
audience can have an easy access to their desired
brands. Behbehani Group’s boutiques and showrooms
are located in Salhiya Complex, 360 Mall, Souq Sharq, the
Avenues, Al-Kout Mall, Laila Gallery Mall, Marina Mall, Al
Hamra Luxury Centre and now at The Gate mall.
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road building

as route to
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LONDON: India has embarked on a massive road con-
struction program that both reflects and will stimulate
increased ownership of cars and motorcycles and
drive continued rapid growth in gasoline and diesel
consumption. India has the second-largest road net-
work after the United States, with 5.23 million km of
roads, of which 3.17 million are surfaced (“Basic road
statistics of India”, Ministry of Road Transport and
Highways, 2015).

The country’s network has expanded at a com-
pound annual rate of around 4 percent which has
added more than 4.8 km of additional roads since 1951,
but even so the network remains badly underdevel-
oped. National highways, the arterial roads connecting
state capitals, ports and rail junctions, which the gov-
ernment calls the “economic backbone of the country”,
carry 40 percent of passenger and freight traffic but
account for just 79,000 km or 1.5 percent of the total.

State highways, which provide trunk connections
within India’s states and territories, account for a further
170,000 km(3 percent). Urban roads add another
450,000 km (9 percent). But the majority of the network
consists of rural roads, stretching for 3.2 million km,
some 60 percent of the total.  More than 60 percent of
the rural road network is unsurfaced.

In theory, India’s network is better than China’s or
Brazil’s and compares favorably with many advanced
economies, according to official statistics. But the fact
that so much of it consists of local unpaved roads rather
than major freight and passenger arteries is a “point of
concern” according to the government.

Poor roads lead to immense problems moving
freight between ports and the interior, as well as
between different regions and states, holding back
national integration and economic growth.

Road building has lagged behind motorization of
the country.  Between 1951 and 2013, the number of
registered vehicles went up by 11 percent a year, nearly
three times as fast as the 4 percent increase in the road
network and five times as fast as the growth of national
highways. Since 2012, the country has embarked on a
massive road building program specifically aimed at
upgrading the quality of the network.

The total length of the network rose 7.5 percent in
2012/13 but the number of kilometres of surfaced
highway soared 17.5 percent. The massive road build-
ing program continued in 2013/14 and 2014/15
(“Embarking towards the horizon of success and pros-
perity”, Ministry of Road Transport and Highways, 2015).

Thousands of extra kilometres of surfaced national
highways are under construction as well as a host of
smaller state highways and rural roads. Road building
and upgrading is essential to the government’s vision
for economic modernization as well as providing short-
term stimulus (“Better roads grease the wheels of
India’s economy”, Wall Street Journal, May 17).

According to the government: “(The) road network
is vital for sustained and inclusive growth of the econo-
my. It facilitates the movement of passengers and
freight across the country. It promotes efficiency in the
economy by minimizing total transportation cost in
terms of economies of production, distribution and
consumption.” In many ways, India is attempting to
replicate the transformational impact of the US inter-
state highway system launched by the Eisenhower
administration in 1956 (“History of the interstate high-
way system”, Federal Highway Administration).

Past experience from the United States and other
advanced economies suggests massive highway con-
struction will promote the creation of a more integrat-
ed national economy and increase freight and passen-
ger traffic further. That will in turn spur further rapid
growth in the country’s oil consumption, especially
transport fuels such as gasoline and diesel. India’s oil
consumption has grown at an average annual rate of 5
percent over the last decade, hitting 4 million barrels
per day in 2015/16 (“India’s mobility revolution is driv-
ing global oil demand”, Reuters, May 16).—Reuters
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KUWAIT: Al-Ahli Bank of Kuwait (ABK) held its third ‘Double
Your Salary’ weekly draw on 17 May, 2016 at the Bank’s Head
Office in the presence of a representative from the Ministry of
Commerce, announcing the names of the winners for this week.
The new promotion includes up to five monthly draws, with
two winners per draw and will run from 1 May to 30 September,
2016. 

The winners this week are:
1) Relin David Abraham,  Sharq Branch .
2) Muneerah Abdullah Mohammed AlHayyan,  Khaitan

branch. 
New customers who transfer their salary to ABK will receive

KD 100 and automatically be entered into the weekly draws to
double their salaries. Existing customers who are already trans-
ferring their salary to ABK will be entered into a separate draw. 

The bank’s next draw will be held on 24 May, 2016 where
two new lucky winners will be announced subsequently.  All
winners will be contacted personally and a weekly announce-
ment will be made through the media with the winners’ names.  

ABK announces 
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