
SAN FRANCISCO: Google is expected to
dive deeper into virtual reality and artificial
intelligence yesterday during an annual
conference that serves as a launching pad
for its latest products and innovations.

Although Google keeps its  plans
under wraps until the big event, the con-
ference agenda makes it clear that virtual
real ity and ar t i f ic ial  intel l igence,  or
“machine learning,” will be among the
focal points. That has spurred speculation
that Google is getting ready to release a
virtual-reality device to compete with
Facebook’s new Oculus Rift headset, as
well as the Samsung’s Gear VR and the
Vive from HTC and Valve.

Reporters and bloggers from around
the world will attend, ensuring that what-
ever the company unveils will also be fea-
tured in stories, pictures and video deliv-
ered to a vast audience of consumers. The
three-day showcase also attracts thou-
sands of computer programmers, giving
Google an opportunity to convince them
why they should design applications and
other services that work with its gadgets
and an array of software that includes the
Chrome Web browser and Android operat-
ing system for mobile devices. Android
powers about 80 percent of the world’s
smartphones, largely because Google gives
away the software for free to device mak-
ers. Google can afford to do that because it
designs Android to feature its search
engine, maps and other digital services,

giving it more opportunities to show the
digital ads that generate most of its rev-
enue. But Apple’s iPhone carries more
cachet with affluent consumers and often
introduces features that Android copies.
Apple will hold a similar conference in June
to unveil its fall software plans.

Google is holding this year’s confer-
ence, called Google I/O, at an amphithe-
ater a few blocks from its Mountain View,
California, headquarters. With more than
6,000 seats,  the amphitheater could
potentially accommodate a larger crowd
than the San Francisco venue where
Google held I/O in past years.

Google’s bare-bones entry into the
still-nascent field of virtual reality came
two years ago when it unveiled a cheap
headset made out of cardboard. The com-
pany may now be poised to get more seri-
ous, given far more sophisticated options
available for sale. Analysts are touting vir-
tual reality, a technology that casts its
users into artificial, three-dimensional
worlds, as one of the industry ’s most
promising areas for growth. Artificial intel-
ligence, a term used to describe efforts to
develop software that acts and behaves
more like humans, has been a focal point
of Google’s for years. Progress in the field
has helped Google’s search engine com-
prehend the intent of people’s inquiries
more quickly and vastly improved the
comprehension and responsiveness of its
voice-recognition services. — AP
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SAN FRANCISCO: A Google employee gives a demonstration of Android Pay on a
phone at Google I/O 2015 in San Francisco. Google’s mobile payment service, Android
Pay, is coming to the UK yesterday marking its first expansion outside the US. — AP

MUMBAI: Apple chief executive Tim Cook
announced yesterday a new app design centre in
India as he kicked off his first visit to the Asian giant
seeking to tap into its roll-out of 4G networks.

Cook landed in the Indian financial capital
Mumbai shortly before midnight on Tuesday by
private jet from China, where he made a $1 bil-
lion announcement. After an early morning visit
to a Hindu temple in Mumbai, Cook announced
the US technology behemoth was planning to
build the app design facility in the southern city
of Bangalore.

“India is home to one of the most vibrant and
entrepreneurial iOS development communities in
the world,” the Apple boss said in a statement,
adding that it would open early next year.

“ With the opening of this new facil ity in
Bengaluru, we’re giving developers access to tools
which will help them create innovative apps for
customers around the world,” Cook said, referring
to IT hub Bangalore. Cook’s four-day visit comes as
Apple eyes India’s fast-growing market as increas-
ingly key to its fortunes, with sales in China and the
United States slowing.

The 55-year-old made a trip to Mumbai’s Shree

Siddhivinayak temple, according to the Indian
Express newspaper, which posted a picture of Cook
wearing a religious cloth around his neck.

While an Apple spokesperson refused to confirm
Cook’s schedule to AFP, local media reported he
had lined up meetings with a number of prominent
businessmen, including Tata Group chairman Cyrus
Mistry. Cook will also reportedly meet Indian Prime
Minister Narendra Modi,  while the Business
Standard newspaper said he planned to hold dis-
cussions with Airtel CEO Sunil Mittal.

Airtel, along with other Indian telecoms com-
panies Reliance and Vodafone, are currently
rolling out 4G networks across the country. Cook
has previously stated that the onset of fast phone
networks in India would boost sales of the Apple
iPhone there. 

In April the tech firm reported its first drop in
global iPhone sales since launching the smart-
phone in 2007. But revenues from sales in India
grew by 56 percent in the first three months of
2016 compared to the previous year. During his trip
to China, Cook announced Apple had invested $1
billion in Chinese ride-hailing app Didi Chuxing,
the bitter rival of US-based Uber. — AFP

MUMBAI: Apple chief Tim Cook, center right, arrives at the Taj Mahal hotel in Mumbai
yesterday. — AP

Apple chief Cook unveils app design centre in India

SYDNEY:  A two-hour flight from Sydney to
London is a step closer to reality after the
latest successful test yesterday of hyper-
sonic technology in the Australian desert. A
joint US-Australian military research team is
running a series of 10 trials at the world’s
largest land testing range, Woomera in
South Australia, and at Norway’s Andoya
Rocket Range.

“It is a game-changing technology... and
could revolutionize global air travel, provid-
ing cost-effective access to space,” Australia’s
chief scientist Alex Zelinsky said in a state-
ment. Scientists have said hypersonic tech-
nology could cut travelling time from Sydney
to London to as little as two hours for the
17,000-kilometre (19,540-mile) flight.

Hypersonic flight involves travelling at
more than five times the speed of sound
(Mach 5). Scientists involved in the program-
called Hypersonic International Flight
Research Experimentation (HIFiRE) — are
developing an engine that can fly at Mach 7,
Michael Smart of the University of
Queensland told AFP.

“It’s an exciting time... we want to be

able to fly with a hypersonic engine at
Mach 7,” said Smart, a hypersonics expert
involved in the program which also
includes US aerospace giant Boeing and
German space agency DLR. He added that
the scramjet was a supersonic combustion
engine that uses oxygen from the atmos-
phere for fuel, making it lighter and faster
than fuel-carrying rockets.

“The practical application of that is you
could fly long distances over the Earth very,
very quickly but also that it’s very useful as an
alternative to a rocket for putting satellites
into space,” Smart said.

The experimental rocket in the trial yester-
day reached an altitude of 278 kilometres
and a target speed of Mach 7.5, Australia’s
defense department said. Each test builds on
previous ones, with the latest used to meas-
ure heat on the outside of a vehicle in hyper-
sonic flight, Smart said.  The next test, sched-
uled for 2017, would involve the scramjet
engine separating from the rocket booster
and flying on its own, he added. The first test
was conducted in 2009 with the project
expected to be completed in 2018. — AFP

Superjet technology nears 
reality after Australia test

SINGAPORE: A Nokia N9 smartphone at the CommunicAsia exhibition and conference in Singapore. Finnish telecom equipment
maker Nokia said yesterday it plans a global comeback into its former goldmine of handsets and tablets, by licensing its brand to
a newly-created Finnish company. — AFP 

HELSINKI: The Nokia name will return to the
mobi le  phone market  af ter  a  company
backed by one of  i ts  former  execut ives
teamed up with manufacturer Foxconn to buy
the rights to the brand for mobile devices.
Nokia, once the world’s biggest maker of
mobile phones, was wrongfooted by the rise
of smartphones and eclipsed by Apple and
Samsung. It sold its entire handset business
to Microsoft in 2014 and now focuses on tele-
coms network equipment.

But it held on to its phone patents with a
view to eventually striking a licensing deal,
though it had to wait due to a non-compete
deal with Microsoft.

Nokia said yesterday it had signed an exclu-
sive 10-year licensing agreement for newly-
formed Finnish company HMD global Oy to
create Nokia-branded smar tphones and
tablets. HMD is owned by Smart Connect LP, a
private equity fund run by former Nokia execu-
tive Jean-Francois Baril, and its management.

The products will be made by Taiwan’s Foxconn
and Nokia will receive an undisclosed royalty
on sales, covering both brand and intellectual
property rights.

Microsoft announced simultaneously it
would sell its entry-level phones business to
HMD and Foxconn subsidiary FIH Mobile for
$350 million. Nokia, whose global market share
in handsets peaked at around 40 percent in
2008, said its brand remained widely-recog-
nised, especially in developing markets.

“The areas where we believe the brand is
strongest are Asia, South America and parts of
Europe. Clearly China will be one of the target
markets,” Ramzi Haidamus, CEO of the Nokia
Technologies unit, told Reuters. At 1320 GMT,
Nokia stock was up 1.9 percent at 4.63 euros.

“Nokia seems to have put together a very
elegant deal in order to maximize the potential
to drive some revenue from the handset busi-
ness, with no risk in terms of hardware,” said
Ben Wood, an analyst at research firm CCS

Insight. “The brand is strong in the feature
phone space, but does it stand for a cutting-
edge future proof smartphone? That’s unclear
... It’s a brand that has lost its lustre,” he added.
HMD, which will focus on branding and design
in the partnership with Foxconn, said it would
put 500 million euros ($564 million) into mar-
keting over the next three years.

Nokia declined to provide revenue targets
related to the licensing deal, nor a timetable for
new devices, which will use Google’s Android
platform. The deal between Microsoft, Foxconn
and HMD is expected to close in the second
half of 2016.

Jukka Oksaharju, a strategist at brokerage
Nordnet, said annual licensing revenues for
Nokia would likely be in the tens of millions.
Microsoft has struggled with phones after the
2014 deal with Nokia, and last year it wrote off
$7.5 billion from the business. Microsoft said
yesterday it would continue to develop its
Lumia smartphones. — Reuters

Nokia name to return to 
mobile, tablet markets 

Microsoft sells entry-level phone business to HMD/Foxconn

NEW YORK:  Google’s mobile payment
service, Android Pay, is coming to the UK,
marking its first expansion outside the US.
Google joins Apple Pay, yesterday which
launched in the UK nearly a year ago. With
both services, users merely tap a phone
next to a store’s payment reader to charge
a credit or debit card. But it works only with
stores that have newer wireless readers
called NFC.

Another challenge has been persuading
consumers that it’s easier than pulling out
a plastic card for payment. Apple Pay is also
in China, Canada, Australia and Singapore,
with Hong Kong and Spain to come.
Google says Android Pay will expand to
Singapore and Australia this year. Android
Pay’s expansion comes as Google holds its
annual conference for software developers
in Mountain View, California. — AP

Google payment service
Android Pay expands to UK 

TOKYO: Suzuki Motor Corp used the wrong meth-
ods to test the fuel economy of its cars in Japan, it
said yesterday, widening a testing scandal that has
already rocked smaller rival Mitsubishi Motors Corp.
Japan’s transport ministry ordered widespread
checks to industry methods after Mitsubishi Motors
admitted last month it manipulated fuel economy
data for at least four mini-vehicle models, overstat-
ing their efficiency.

Mitsubishi Motors’ president, Tetsuro Aikawa,
said yesterday he would step down over that scan-
dal, becoming the first senior departure since it
broke, battering the company’s reputation and
wiping billions off its market value. Worries over
similar damage for Suzuki sent shares in Japan’s
fourth-largest carmaker down as much as 15 per-
cent during the day.

Suzuki said it would continue selling its mini-
cars and saw no impact on its earnings. The correct
readings, it said, were not significantly different to
those it submitted.

Japanese authorities, however, have asked for
further details from Suzuki before May 31, calling its
use of non-compliant tests “outrageous”. “The com-
pany apologises for the fact that we did not follow
rules set by the country,” CEO Osamu Suzuki told
reporters, adding 2.1 million vehicles were affected.

The company denied using the tests to make its
fuel economy data look better. It blamed the deci-
sion to cobble together readings from individual car
parts - rather than a single reading - on its windy
testing location on a coastal hill that made readings

erratic. The individual parts were tested indoors, it
said. Suzuki specialises in mini-vehicles, which have
engines of up to 660cc and get preferential tax
treatment under Japanese law. It has roughly a third
of the country’s mini-vehicle market. It also has a
successful Indian subsidiary, Maruti Suzuki.

MITSUBISHI’S WOES
The transport ministry, which had asked all

automakers operating in Japan to re-submit fuel
economy readings on all models by yesterday, said
no other carmakers had manipulated data or used

improper tests. It is still awaiting further detail,
however, from Suzuki.  It said it has yet to decide
whether to penalise Mitsubishi Motors and, if so,
by how much.

Mitsubishi Motors’ admission that it cheated on
the fuel economy tests is its third major scandal in
under two decades, and has prompted the
automaker to agree to sell a one-third controlling
stake to Nissan Motor Co. At a press conference yes-
terday, Mitsubishi Motors blamed excessive pres-
sure, less time spent on research and development
and high expectations for fuel efficiency. — Reuters

Suzuki says it used wrong 
fuel economy tests in Japan

TOKYO: Suzuki Motor Corp Chairman and Chief Executive Osamu Suzuki (right) speaks as Vice
President Osamu Honda (seated at left) watches during a press conference in Tokyo yesterday. — AP


