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Fantasy World has come a long way since
its inception in Kuwait in 1996 as the first
toys store that brought branded toys and

consistently enjoyed the benefit of leading the
industry for 20 years. The brand’s philosophy is
built around its passion to simply make cus-
tomers happy. Fantasy World’s presence in the
local market would not have been possible if it
was not for the local community’s embrace
and support throughout years. Today, Fantasy
World announces its 20-year anniversary by
thanking everyone in Kuwait for buying toys
that turn out to be their children’s best friend.  

Fakhri AlBalki, Fantasy World’s Retail
Manager, took this as an opportunity to thank
the local community, “On behalf of the compa-
ny, I would like to thank everyone in Kuwait for
their ongoing support throughout our 20
years of business operation. 20 successful
years in Kuwait is not only a happy occasion
for us to celebrate but also for every child and
parent in Kuwait. I am excited to share our cel-
ebration with the community.”

Elaborating on being a best friend, Balki
said “Fantasy World has been part of Kuwait’s
community for the past 20 years. Like a best
friend, it has been part of many memorable
moments which strengthened its strong
friendship with every parent and child, and
like every best friend who listens with care and
concern, Fantasy World has always been all
ears to its customers’ needs. Fantasy World and
its toys have turn out to be the ultimate play-
time buddy incorporating, engaging and
interacting with children within its stores. At
Fantasy World you are not purchasing a toy,
but also purchasing a best friend that accom-
panies children all the time and will never
leave them alone as it will also help them stim-
ulate their imagination all while enjoying a fun
experience. Fantasy World continues to cher-
ish in providing the community with an enjoy-
able experience for the past 20 years”. 

Insight
Balki also shared the company’s insights in

achieving success, “The toy industry moves in a
rapid pace. To succeed in this field, a business
must keep up with new market trends. At
Fantasy World, our strategy revolves around a
very customer-centric approach by which we
quickly adapt to the changing market needs.
Being the market leader has always pushed us
further to improving the brand over the course
of our 20 years of operation as we were able to
control the market for the best interest of the
community.  Our prospect for the next 20 years
is positive as we will continue with our
approach to being the first-mover in the market
that continuously changes according to our
customer’s needs and wants.”

For two decades, Fantasy World has been
the innovative trendsetter that surpasses mar-
ket expectations. The company employs a team
of dedicated research specialists that study the
current international market trends and act
immediately to being the first to introduce the
newest toys and gadgets to Kuwait. All store
items are purchased from all over the world, a
factor that ensures product originality and
quality. During new product releases, Fantasy
World allows its customers value add of trying
and experiencing new toys and gizmos to
ensure that they are completely satisfied before
making a purchase.

In parallel, Yousuf Anabtawi, Fantasy World’s
Social Media Specialist, commented, “We utilize
our digital accounts efficiently as they are a

platform for direct communication with our
customers. I believe that this is our real compet-
itive edge:  by listening to our customer’s
desires and inquiries, we are able to cater to
their exact needs. Additionally, allowing for an
open conversation with our customers fortifies
the special bond of friendship that we share.”

Educational basis 
Not only does Fantasy World introduce the

latest, best and trendiest toys from around the
globe, it also offers items that have an educa-
tional basis and promote a healthy lifestyle.
Fantasy World has a social responsibility
towards its various target audience; the store
has numerous products that broaden cus-
tomers’ knowledge in all aspects through an

entertaining and fun manner.  Yousuf Anabtawi
commented on Fantasy World’s social responsi-
bility, “As we believe kids truly deserve the best,
we have a social responsibility towards the
community to promote education and encour-
age healthy habits. This is shown by our contin-
uous efforts that offer customers with products
that integrate a foundation for learning and
encourage physical activities.” Customers are
invited to visit any of Fantasy World’s stores in
Kuwait to explore and experience new toys,
available at Al Rai, Bustan Mall, The Avenues
and Souq Sharq. Voice any inquiries and con-
cerns by visiting Fantasy World’s social media
platforms on Facebook (fantasyworld-
toyskuwait), Instagram (fantasyworldtoys) and
YouTube (fantasyworld Kuwait).

Fantasy World thanks Kuwait for its 20-year friendship 

Moussa Bajad Al-Enezi recently celebrated the wedding of his son Khaled at the Fahad Al-Ahmad Hall in Doha.

The Head of Invest South Africa,
Yunus Hoosen will lead a delega-
tion of Senior Officials from the

Ministry of Trade and Industry (the dti)
and the Western Cape Tourism, Trade and
Investment Promotion Agency (WES-
GRO) from 20-22 May 2016. The purpose
of the visit is to strengthen trade and
economic relations between South Africa
and Kuwait and to promote investment
and trade opportunities in South Africa. 

The Delegation’s program will include
bilateral meetings with relevant govern-
ment authorities and institutions, a busi-
ness seminar at the Kuwait Chamber of
Commerce and Industry on May 22nd,
2016 from 10:00am - 11:00am, and meet-
ings with business stakeholders and
company visits.  

During the Business Seminar, the del-
egation will also share information on
the business and investment environ-
ment in South Africa and present attrac-
tive investment opportunities in the fol-
lowing sectors: Agriculture and Agro-
processing; Automotive and
Components; Business Process Services
(BPS)/Business Process Outsourcing
(BPO); Logistics; Tourism (including
Tourism Infrastructure); Real Estate;
Mineral Beneficiation, Green Economy

and Renewable Energy; Maritime Oil and
Gas; Specialized Advanced
Manufacturing (Nuclear, Aerospace and
Advanced Materials and Niche
Engineering); Pharmaceutical and
Medical Technologies. 

WESGRO will also present Special
Investment projects in the Western Cape
Province in  some of the sectors men-
tioned above as well trade opportunities
for Kuwait companies, especially fruits,
vegetables, food products (including
frozen and canned products, spices,
sauces, beverages (including tea, coffee,
juices), and dairy products, etc.  

In 2005, South Africa and Kuwait
signed a Trade Agreement and an
Economic and Technical Cooperation
Agreement which affirmed the two
countries’ commitment to build strong
and mutually beneficial economic and
commercial relations.  Kuwait (and the
Middle East), is an important trade and
economic partner for South Africa.
Kuwait is a significant investor in South
Africa and the sixth largest export desti-
nation for South Africa in the Middle
East. The forthcoming visit follows on
the footsteps of a successful dti led busi-
ness delegation that visited Kuwait in
December 2015.

South African delegation

visits Kuwait to enhance

economic, commercial relations

Anew electronic visa waiver (EVW) scheme
was launched by the Home Office in
February this year, making it easier for

Kuwaiti passport holders to travel to the UK for
business and tourism. 

To cover the costs of the scheme a fee of £15
(equivalent) is being introduced from 23 May
2016, which is still significantly lower than the
cost of a UK visit visa. The charge is being intro-
duced to coincide with the roll-out of the new

electronic visa system to citizens of Oman, Qatar
and UAE, and will be the same (low fee) for all
four Gulf States.

The EVW allows Kuwaiti passport holders to
travel to the UK for a visit of up to six months by
filling in an online form at least 48 hours before
they travel. 

The scheme removes the need to give bio-
metrics, attend a visa application center or hand
in passports in advance of travel.  It also allows

passengers to upload a copy of their passport
biographic data page so that details can be
checked for accuracy prior to travel, meaning
the system is simple and secure.  Since the
scheme’s successful introduction earlier this
year, more than thirteen thousand Kuwaitis have
benefited from using an electronic visa waiver to
come to the UK. Further details on the EVW are
available at https://www.gov.uk/get-electronic-
visa-waiver.

Update on electronic visa

waiver scheme for Kuwait

The Sultan Center develops future

executive managers with ILM Diploma

Driven by its commitment to constantly devel-
op its people, The Sultan Center (TSC) has
recently celebrated the graduation of its tal-

ented managers who have joined the ILM (Institute
of Leadership and Management) Level 7
Certification and Development training program.
The graduation ceremony was held at Wok Hay
restaurant (one of TSC Group of Restaurants) in the
presence of Victor Suarez TSC’s Chief Executive
Officer for Retail and member of Board of Directors
and Hani Ismael - Group Human Resources Director
for TSC along with the graduates and representa-
tives of TSC management.

As Victor Suarez/CEO at TSC congratulated TSC’s
managers for their hard work and dedication, he
confirmed that through ILM development training
courses, TSC is in the process of preparing its mana-
gerial staff to be the next generation decision mak-
ers and top executives. 

“Leadership, decision making, driving change,
promoting operational excellence, performance
management, coaching, creating a high perform-
ance culture, optimizing resources, etc. are the cor-
nerstones in providing topnotch services to TSC’s
customers who are the main pillars in the compa-
ny’s track record of success, therefore we strive to
maintain and boost their loyalty”.

Suarez elaborated that to obtain and sustain
market leadership, a market leader must ensure its
operating model renders Operating Cash-flow sus-
tainably, while to be highly effective in retail
implies high doses of sacrifice, resilience, hard work
and strict discipline. 

“We must make it a continuous and relentless
effort to outperform ourselves and our competi-
tion; to be recognized as leaders we must serve our
customers and ensure their satisfaction”.

Addressing the graduates at the ceremony,
Hani Ismael - Group HR Director at TSC said: “At
TSC, people development is at the core of our
Human Resource strategy, this has always been
the TSC way of building capabilities, since 2004
when we started investing in MBA and Executive
MBA programs with world class business schools.
Each and every TSC associate we invested in is
very valuable to TSC and we certainly appreciate
their caliber and continuous contribution towards
the growth and success of our company”.

Ismael elaborated that ILM was selected as the

platform for TSC managers’ development because
it’s Europe’s market leader and UK’s largest award-
ing body for leadership and management qualifi-
cations. TSC believes that this course will boost
managers’ personal portfolio as well as help them
to add more value to TSC today and in the future.

TSC managers who have been enrolled in ILM
Level 7 program, experienced 15 straight months
of work based projects, combining traditional
seminars with e-learning, personal coaching with
workplace mentoring, the program focused on
key aspects of Leadership, Management, Change
Strategy and Risk while preparing each graduate
to excel in the fast moving business environment
at TSC.  The ceremony further celebrated the
endorsement of TSC as the ILM Approved Center

and Recognized Provider. “With this achievement
we can now deliver  popular leadership and man-
agement qualifications that can be specifically
adapted to TSC’s needs and provides employees
with internationally-recognized learning and
development programs, all endorsed by ILM-
branded certificates”, stated Ismael. Another
advantage is that all course content, delivery
methods and trainers are approved by ILM to
ensure an exceptional learning experience. 

The graduation ceremony has been a true
demonstration of professionalism as TSC pre-
pares its workforce to excel within today’s
fast paced business environment delivering
top-notch service to its customers and the
community. 


