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Washington Watch

Who do you think 

you are kidding, 

Mr Johnson?

By Paul Taylor

As a former journalist who made his name by bashing
Brussels but was sometimes accused of twisting the
facts, Boris Johnson knows there’s no easier way to

hook readers than to lead with Hitler. Yet his attempt to black-
en the European Union by associating its limited, negotiated
supranational powers with attempts by the Nazi German
leader or the French Emperor Napoleon to impose their rule
on the continent by force was politically perilous.

For one thing, it disregarded the strategic vision of two of
his own Conservative heroes, Winston Churchill and Margaret
Thatcher, both of whom saw a more united Europe as the
answer to Hitlerism, and a way to ensure peace and stability
after centuries of bloodshed. The former mayor of London is
not just distorting history - the EU’s 28 democracies freely
assented to pooling some of their sovereignty, even creating
a voluntary exit clause which Johnson is now urging Britons
to use. His Hitler jibe may backfire on the “Leave” campaign in
Britain’s June 23 referendum on EU membership and derail his
ambitions to replace David Cameron as prime minister. Even
Britons who distrust the EU and feel, like many Europeans,
that its actions are not sufficiently subject to democratic con-
trol are unlikely to equate it with jackbooting dictators or the
Holocaust by other means.

Latest opinion polls suggest wavering Conservative sup-
porters are shifting towards voting to remain in the EU when
the island nation faces its geopolitical choice next month. In
an interview with the Sunday Telegraph, Johnson said the EU
was doomed to fail like all attempts to create a “golden age of
peace and prosperity” since the Roman Empire 2,000 years
ago. “Napoleon, Hitler, various people tried this out, and it
ends tragically,” he said.

‘Democratic Void’
“The EU is an attempt to do this by different methods. But

fundamentally what is lacking is the eternal problem, which is
that there is no underlying loyalty to the idea of Europe. There
is no single authority that anybody respects or understands.
That is causing this massive democratic void.” Johnson also
blames Brussels, rather than President Vladimir Putin, for
Russia’s 2014 annexation of Crimea and the success of armed
Russian-speaking separatists in eastern Ukraine. “If you want
an example of EU foreign policy-making on the hoof, and of
the EU’s pretensions to running a defense policy that have
caused real trouble, then look at what has happened in
Ukraine,” he told a news conference on May 9.

As the author of a biography of Churchill, as well as a book
on the Roman Empire, Johnson must know that his favorite
statesman passionately advocated a united Europe after
World War Two to prevent any return to nationalism and war-
mongering. In his celebrated 1946 Zurich speech, Churchill
said the remedy was “to recreate the European family, or as
much of it as we can, and to provide it with a structure under
which it can dwell in peace, in safety and in freedom. We must
build a kind of United States of Europe.”

Although he did not envisage Britain joining such a
body due to its empire, Churchill was a founding father of
the Council of Europe, which established the European
Convention on Human Rights and the multinational court
that upholds it. Yet many of today’s Conservatives want to
withdraw from that convention - ratified by all European
nations except Belarus, and including Russia - which they
see as an unacceptable intrusion into the sovereignty of
the British courts.

‘Peace and Security’
Even more striking is the contrast between Johnson’s view

of the lessons of European history and Thatcher’s. In a speech
launching the Conservative “Yes” campaign in Britain’s 1975
referendum on whether to stay in the European Economic
Community - the forerunner of the EU - she drew a direct link
between European integration and peace. Thatcher
expressed gratitude that her children had not been embroiled
in a European conflict as were the children of the previous
two generations. “The Community gives us peace and securi-
ty in a free society, a peace and security denied to the past
two generations,” she said.

For pragmatic post-war Conservatives, it was clear that the
policy Britain had pursued since the 16th century - of trying to
maintain a balance of power on the continent - had failed to
avert two world wars, with disastrous consequences. The
strategic lesson drawn by Churchill and his successors was
that Britain must be actively engaged in building not only the
NATO military alliance but also a united Europe, and not be
tempted by isolationism or appeasing expansionary powers.

Johnson’s view of Britain’s place in Europe seems closer to
the long-running BBC comedy series “Dad’s Army”, which
mocked a Home Guard of elderly part-time soldiers preparing
valiantly to defend the island against a Nazi invasion that never
came. The sitcom’s theme tune began: “Who do you think you
are kidding, Mr Hitler, if you think we’re on the run?” That ques-
tion might well be addressed to Boris Johnson. — Reuters 

By Lynn Stuart Parramore

Creating buzz - that curious mixture of
baloney and authenticity that generates
excitement - is not exactly new as a

campaign strategy. But Donald Trump is tak-
ing it to new heights. By the new Trump met-
ric, the more the public knows about your
crackpot ideas and your sex life, the better for
buzz that translates into big rallies and action
in the voter booth.

Trump has already out-buzzed his defeated
GOP rivals, who could not keep up with the
added attention he received, such as more talk-
ing time during debates and even extra airtime
afterward. Nor could they compete with the
real-estate magnate’s domination in Google
searches and social media mentions. Combine
the presumptive GOP nominee’s instinct for gen-
erating talk and attention with a volatile, angry
electorate, and you are in the realm of possibility
that Trump might just buzz himself into the
White House. The predictable, the orderly and
the consistent do not create the best buzz. Buzz
is born of a disturbance in the universe. At a
time when establishment politics seems to be
offering so little to so many, the American peo-
ple understandably have their receptors tuned
to something - anything-coming over the tran-
som that does not sound like the warmed-over
results of focus groups. People want to be part
of something, and the buzz surrounding Trump

allows them to be part of the rejection of a
failed status quo. That feels good. Intoxicating.
Yes, it gives people a buzz.

Candidate Barack Obama got a good share
of buzz during his 2008 presidential campaign,
surprising the pundits with his ascendency over
rivals. Long before him, John F Kennedy proved
to be a master of it during the 1960 campaign
season, as Kathryn Cramer Brownell and Bruce J
Schulman have pointed out in a Reuters
Commentary piece. Kennedy so successfully
used the star-making strategies of Hollywood,
where his family had strong ties, that Senate
Majority Leader Lyndon B Johnson, an estab-
lished insider, groused that his rival for the
Democratic presidential nomination “never did
a thing. But somehow . . . he managed to create
the image of himself as . . . a youthful leader
who would change the face of the country.”

Trump, for his part, has proven that no
matter how unsavory the content, regardless
of pricks of conscience, buzz takes on a life of
its own. Whether he is alluding to the size of
his penis, or proposing an $8-billion wall on
the border that Mexico would pay for, or
insulting a female newscaster with menstrual
references, his words and whims will be end-
lessly discussed.

On television, on Twitter, at backyard barbe-
cues, Trump is the inexorable topic. From the
ridiculous to the outrageous to the occasionally
spot-on - like his suggestion that hedge-fund

managers “get away with murder” paying low
taxes - his take on just about everything rever-
berates throughout the vast hive mind of popu-
lar and political culture. “There is only one thing
in life worse than being talked about,” Oscar
Wilde once said, “and that is not being talked
about.” Trump intuitively grasps the concept. He
added his own noxious flavor in a comment to
“Esquire” in 1991: “You know, it doesn’t really
matter what [the media] write as long as you’ve
got a young and beautiful piece of a**.”

Exposure
Buzz means being talked about. But it’s more

than that. It’s making your name a subject of
inquiry and speculation - and, above all, exerting
a gravitational pull toward yourself. At the end of
March, Google trend data revealed that Trump
was already the most-searched presidential can-
didate of all time, beating out Obama’s Google
popularity in 2008. On May 18, the day Trump
released names of his likely nominees for the US
Supreme Court, the top trending search on
Google was “Donald Trump, Supreme Court of
the United States.” Exposure is key. Trump
learned this early pursuing periodicals like
“Gentleman’s Quarterly”, deploying over-the-top
comments to garner press coverage during his
ownership of the United States Football League
and eventually affixing his name to anything,
from hotel towers to wine to Serta Trump Home
Collection, a line of mattresses.

This gift for exposure was extended and
perfected during Trump’s 14 seasons on The
Apprentice, when Americans were treated to
his outsized personality bursting from their TV
sets every week. His instantly recognizable
face has grinned and glowered from maga-
zine covers ranging from “ Time” to “ The
Economist” to “Playboy”, and those issues tend
to be top sellers - a phenomenon known in
the trade as the “Trump bump”. 

As of March, a “New York Times” analysis
found that Trump had been given nearly $2 bil-
lion worth of coverage by broadcast, online and
print outlets - essentially advertising for which
he paid not a penny. Trump, with more than
eight million Twitter followers and a knack for
the medium, can often bypass the traditional
media. He even makes news when he tweets
nothing at all. To achieve maximum buzz, you
don’t wait for other people to talk about you.
You talk constantly about yourself. Need an
endorsement? Fake one, as Trump was accused
of doing in claiming support from baseball leg-
end Pete Rose. In marketing classes, this is
called “establishing your brand.” Buzz begets
brand, and brand begets buzz. 

NOTE: Lynn Stuart Parramore is a contributing
editor at AlterNet, co-founder of Recessionwire
and founding editor of New Deal 2.0 and
IgoUgo.com. She is the author of “Reading the
Sphinx: Ancient Egypt in Nineteenth-Century
Literary Culture.” 

Can Trump buzz his way to White House?  

By Colin P Clarke and Chad C Serena

Many experts are now speculating that
Islamic State is experiencing its
death knell. It is losing territory, its

finances are being drained and the number of
foreign fighters recruited has reportedly
down to a trickle, dropped by as much as 90
percent from a high of 2,000 a month in the
past year. Each week, the U.S.-led coalition’s
campaign to eliminate high-value targets
seems to be achieving more of its objectives.
In addition, substantial numbers of its fight-
ers are defecting, especially from Syria.

Yet the recent reversals might only force
Islamic State to adapt its campaign of irregu-
lar warfare  as other militant groups, includ-
ing Al-Qaeda, have done. With foreign fight-
ers unable to reach the battlefield, for exam-
ple, Islamic State leaders could instruct
would-be jihadists to remain home and
launch attacks there. This would not bode
well for predictions of the group’s demise.
Research shows that the median length of an
insurgency is 10 years - and the greater the
number of foreign nations involved, the more
likely the insurgency will continue. The fight
against Islamic State, according to historic
trends, is only in its infancy.

On paper, Islamic State’s loss of territory,
money and recruits would seem to demon-
strate significant progress by the US-led coali-
tion. But wars aren’t fought on paper. If there is
one accepted truism in the battle against
Islamic State, it is that the group’s leaders
intend to fight to the death to establish an
Islamic caliphate.

This is not the first time the core of this
group has adapted to changing circumstances.
Islamic State is the progeny of Al-Qaeda in
Iraq, perhaps the most ambitious of the Al-
Qaeda offshoots and one that owes its violent
legacy to the group’s founder, the Jordanian
Abu Musab Al-Zarqawi. Some iteration of the
group has existed for more than a decade,
despite significant losses to US-led coalitions
following the war in Iraq and the current cam-
paign against the group.

So it is far too early to celebrate. The con-
flict in Syria, of which Islamic State is just one

of several violent non-state actors - along
with Hezbollah, Al-Nusra and others - is only a
few years old. It involves a significant inter-
vention by forces from the United States,
Russia, Iran, Turkey and Saudi Arabia, as well
as varying degrees of meddling by other Gulf
countries including Qatar, Kuwait and the
United Arab Emirates.

Yet it is reasonable to expect that Islamic
State will continue as a coherent organization
as it adapts to the ebb and flow of conflict. Its
recent losses should be viewed in the context
of a longer struggle. Coalition wins are
ephemeral, according to Islamic State leaders,
and viewed as prologue to future fighting.
Whether this fighting is conventional, sporadic
attacks or low-intensity insurgency remains to
be seen. But how this conflict unfolds largely
depends on how Islamic State responds to
changes in its operational environment.

Islamic States leaders could decide, for
example, to instruct foreign recruits to remain
in their native lands and conduct attacks there.
There would be no  need to dispatch fighters
from Iraq and Syria to Europe - as the group
did with the Paris attacks in November and the
Brussels bombings in March. In addition, it
would allow aspiring jihadists to potentially
link up with fighters Islamic State claims have
already been sent as sleeper cells to several
European countries, including Germany, Italy
and Britain. (Just this weekend, a message pur-
porting to come from an Islamic State
spokesman called on followers to attack the
United States and Europe during the coming
holy month of Ramadan.)

Conducting a spectacular attack on
European or US soil could serve to rally
Islamic States recruits, improve morale and
score a major propaganda victory for the
caliphate. It would also fit the pattern the
group has laid out - responding to territorial
and personnel losses with aggression, both
within and outside of its immediate region. In
any case, requiring eager recruits to travel to
Syria before returning to stage terror attacks
in their homelands comes with trade-offs. Key
figures in the Paris and Brussels attacks trav-
eled back and forth between Europe and
Syria. But when operatives return from known

battlefields, they increase the risks of being
detected by Western intelligence and law
enforcement authorities.

Islamic State would clearly prefer that
members have training and combat experi-
ence - in particular, instructions from its
logisticians and bomb-makers. Technical
expertise can be difficult to transfer in writ-
ing and is usually acquired though extended
apprenticeships. This means highly skilled
mentors work with new recruits to transfer

specialized knowledge. As Dzhokhar and
Tamerlan Tsarnaev demonstrated with the
Boston Marathon bombings, young militants
can successfully build lethal explosives by
following instructions available on the inter-
net. Still, Islamic State is trying to have its
recruits get hands-on experience to mitigate
the chances of failure.

NOTE: Colin P Clarke is an associate political
scientist and Chad C Serena is a political scientist
at the nonprofit, nonpartisan RAND Corporation.

IS may be down, but it’s far from out 

By Saket S

As the Gulf states take steps to
expand their use of clean energy, a
bold plan by the United Arab

Emirates to boost its use of renewable
electricity from less than 1 percent to 24
percent in the next five years could be a
game-changer for the region, experts say.
Much of the world is moving away from
oil for its electricity generation, according
to the International Energy Agency (IEA),
which says that globally the fossil fuel has
dropped from a 25 percent share to 3.6
percent over the last four decades.

Countries in the Middle East, however,
have been bucking the trend. The IEA pre-
dicts that by 2019, the region - which holds
one-third of the world’s proven crude oil
reserves - will still be generating nearly
one-third of its electricity from oil, with
Kuwait and Saudi Arabia leading the way.

But dropping oil prices and growing
concerns about climate change have
exposed the downsides of relying on oil.
As the Gulf’s demand for power continues
to rise, the UAE is leading the way in shift-
ing to greener energy resources. “The
implications of unmitigated climate
change for the UAE make its cities
unbearably hot, water even more scarce
and the region more unstable,” Rachel

Kyte, the CEO of the United Nations’
Sustainable Energy for All initiative, told
the Thomson Reuters Foundation. “Action
alone and collectively to live in balance
with the planet is fundamental for UAE’s
future prosperity,” she said.

Solar Giant?
At the Middle East and North Africa

Renewable Energy Conference in Kuwait
last month, the Gulf Cooperation Council
(GCC) states - Bahrain, Kuwait, Oman,
Qatar, Saudi Arabia and the UAE -
pledged to mobilise $100 billion into
renewable energy projects over the next
20 years. One of the projects in the UAE’s
renewables push is the $13.6 billion
Mohammed bin Rashid Al Maktoum Solar
Park in Dubai, which aims to become the
biggest solar power plant in the Middle
East. It is expected to generate 5
gigawatts of electricity - enough to power
1.5 million homes - by 2030.

Dubai also plans to install around 100
electric car charging stations as part of
its Green Charger Initiative. By 2050,
Dubai wants to reduce its carbon emis-
sions by 6.5 million tons every year, with
the aim of becoming the city with the
world’s lowest carbon footprint, accord-
ing to the Dubai Electricity and Water
Authority. — Reuters 

Could UAE solar push 

lead trend for Gulf?  


