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KUWAIT: Hempel is celebrating its 50th
anniversary as it ushers in a new chapter in
its history by opening  a multi-million dollar
paint factory in Kuwait next year, said
Karsten Pedersen, Group Vice President,
Hempel  CEO-Dahna Paint Middle East. He
was talking to the Kuwait Times in an inter-
view recently. Excerpts:

Kuwait Times: Are you planning to open
a new factory in Kuwait? Is it part of your
expansion plan? 

Pedersen: The new factory is an exten-
sion of the present one. Just about 200
meters away from where we are seating
right now, we have the oldest Hempel fac-
tory in Kuwait which we opened 40 years
ago. We have factories in Bahrain, Saudia
Arabia and the UAE. What we see now in
Kuwait is a need to have bigger facilities to

meet the rising demand for our products.
The existing factory is reaching its capacity
limit so we need a bigger place; what is very
obvious now is that we are expanding rap-
idly and we are very optimistic that growth
rate will continue. 

KT: What is the difference between
Hempel brand and the other brands of
paint in the market? 

Pedersen: In Kuwait, we are number
one in terms of value and quality. We are
the market leader in marine and steel paint,
we developed the concept in the Middle
East; our paint is always top quality as com-
pared to other brands. We never compro-
mise on quality, the paint that we sell in the
Middle East is exactly the same formula
which we use in the USA, Germany,
Denmark and the rest of Europe. Hempel is
known for the long-lasting paint and pro-
tection from harsh weather conditions in
Kuwait.  

KT: Can you tell  how the paints
evolve from the time you started as
Hempel brand? 

Pedersen: Until a few years ago, you
could have strongly smelt the paint when
you use them. That is not the case of
Hempel anymore. With Hempel we now
have odorless paints; we have now the
anti-bacterial  and anti-fungus paints. We
use now a paint to isolate heat; we have
paints that can stand with various kinds of
weather problems; 50 years ago, we do not
have such kinds. Now, technology really

has evolved and in fact we have the envi-
ronmentally-friendly paints nowadays.
Kuwait now is very concerned about envi-
ronment and pollution. We know we could
really help a lot in protecting the environ-
ment. Now, we can wash colors easily too.

KT: What is the so-called regenerative
thermal oxidizer? 

Pedersen: That is part of the new paint
factory we are building in Kuwait. Normally
when you produce paint there are small
particles left in the paint, not now. 

KT: Since this factory will be the
biggest factory of your brand in the
Middle East, should this be the Hempel
headquarters? 

Pedersen: Maybe, although we have a
presence in many countries in the region as
well. The place is big, so some of our prod-
ucts can be delivered to our neighboring
countries. However only some specialized
paints will be distributed so since we do
have factories in their own locations as
well. So, we are going to mass produce for
Iraq, Jordan and Lebanon; Kuwaiti market is
going to deliver the best for their cus-
tomers though. 

KT: What is the importance of today’s
event? 

Pedersen: Many people here do not
know we have a factory here from a long
while. The new factory which we are going
to open in 2017 has bigger and better facil-
ities. We are part of the international com-
panies that set up factories in Kuwait. We
believe strongly in this market. We invested
$15 million in the new factory because we
expect that the market here will continue
to grow.  We are a witness to the turn of
events in Kuwait and we are very commit-
ted to the Kuwaiti market.  

KT: There is so much trouble in this part
of the world; political crises in many areas
in the region, the ups and down of oil
prices etc. What are the possible impacts
of these factors on your business? 

Pedersen: Absolutely nothing.  This is
Middle East and Kuwait in particular has
been growing for many years. It is true that
whatever happens on the ground we are
directly affected, be it political or economic.
But even with all these troubles, the market
is still growing. The Kuwaiti market is very
strong and growing rapidly; we will see
more constructions in the coming
months/years.  We expect a lot of things to
happen in Kuwait. There are lots of infra-
structure projects coming up and huge
investments are being made. 

KT: Globally, how do you see your
brand? 

Pedersen: We are the leading brand of
paints globally and right now number ten
in the world.  We are number one in Kuwait,
and number one and market leader in oth-
er countries in the Middle East. 

KT: What is your expansion strategy? 
Pedersen: We built a new factory in

Jeddah three years ago. We are planning to
build a new factory in Oman as well. The
expansion will continue. I thank personally
the Al-Rashed family for helping us build
the presence in this part of the world. We
have a very strong commitment to this
region and will continue to do so. 

No 1 paint brand in Kuwait,  Hempel eyes expansion

KUWAIT: Hempel senior officials in a group picture.

Hempel Kuwait to open new 

plant in 2017, boost capacity 

LAGOS: At least the taxi drivers of Lagos are happy,
even if  businessmen in Nigeria’s commercial capi-
tal are not. A year after becoming president,
Muhammadu Buhari pulled out of his first official
visit to Lagos on Monday, averting citywide grid-
lock but angering business leaders who say the 73-
year-old former military ruler is deaf to their plight.

With Africa’s largest economy now contracting,
the foreign exchange market frozen by red tape
and a new Niger Delta insurgency sending oil out-
put to a 20-year low, it is a plight that gets worse by
the day. Yet businessmen say Buhari, who swept to
power in an election a year ago, remains oblivious
and continues to sacrifice short-term growth in
pursuit of his long-term dream of overhauling the
way Africa’s most populous nation works.

To many, sending Vice President Yemi Osinbajo,
a Lagos commercial lawyer, to the meeting in his
place - despite thousands of posters welcoming
“the People’s President to No1 Africa’s mega city” -
is another sign of his disdain. “It is rather unfortu-
nate that the federal government would raise the
expectations of the people... only to cancel the
presidential showing, seemingly with no obvious
cogent reasons being given,” said Yemi Adeleke,
director of World Trade Center, a trade and invest-
ment agency. Buhari’s spokesman Garba Shehu
said the president, who is based in the capital,
Abuja, was forced to postpone his visit after being
“faced with scheduling difficulties”. Buhari will visit
the port city after the Muslim fasting month of
Ramadan which ends at the start of July, he added.
Foremost among private sector complaints are for-
eign exchange curbs initially introduced to protect
currency reserves hammered by the decline in the
price of oil, but which are now a pillar of Buhari’s
vision of a transformed economy.

SHOCK
In order to keep the naira at 197 to the dollar,

the central bank has scuppered the interbank for-
eign exchange market, blocking access to dollars
for anybody not armed with a valid overseas
invoice. Buhari argues that this is about ending
speculation, as well as a decades-long cycle of
devaluations that has hit ordinary Nigerians in the
form of high inflation and discouraged the invest-
ment needed to build a serious domestic factory
sector. “It is extraordinarily frustrating for those of
us in the business community who supported him
that he has chosen to be intransigent about some-
thing it seems as if he doesn’t really understand,”

said Timi Soleye, president of CRYO Gas and Power.
Critics, including the International Monetary Fund,
point to a currency trading at almost half its official
value on the black market, fuelling expectations of
a devaluation that are now so widespread that
investment has dried up.

This view received support on Friday, when the
National Bureau of Statistics revealed the economy
shrank 0.4 percent in the first quarter, with industry
and manufacturing shrinking 5.5 percent and 7 per-
cent respectively. “It is now clear that the adverse
effects of the oil price shock have filtered through to
the demand side of the economy, and we maintain
our view that Abuja’s current policy framework only
serves to exacerbate the oil shock,” Cape Town-
based NKC African Economists said.

“The economy might still find itself on a slightly
firmer footing towards year-end, but this will largely
depend on Abuja abandoning some of its uncon-
ventional economic policies.”

Vice President Osinbajo hinted at changes when
he called this month for a “substantial” review of for-
eign exchange policy, but there are few signs of this

filtering down to the Central Bank of Nigeria, which
announces its latest monetary policy decision yes-
terday. Over the last year, Governor Godwin
Emefiele’s speeches have chimed closely with
Buhari’s views on the economy and currency, and
this month the bank explicitly denied an online
media report of an imminent devaluation to 290 to
the dollar. One-month deliverable forwards - essen-
tially a view on the currency one month out - hit 245
to the dollar on May 16 after the devaluation report,
but have retraced to 224 this week, reflecting a more
sober analysis of the chances of a weaker naira.

All but one of 12 analysts polled by Reuters this
month said the currency would be devalued, with a
median expectation of a 15 percent weakening -
although many were reluctant to be pinned down
on the timing. Analysts also say Buhari’s actions now
closely mirror his behaviour as a military ruler in the
early 1980s. Besides sending in soldiers with bull-
whips to bring order to chaotic queues at bus-stops,
he tried to stimulate domestic manufacturing by
banning imports and rebuffed IMF pressure to
devalue the currency. — Reuters

KUWAIT: Al-Ahli Bank of Kuwait (ABK)
recently announced the launch of ‘ABK
SecurePay’, a secure online shopping serv-
ice for its Visa cardholders powered by
‘Verified by Visa’. The launch of this technol-
ogy is in line with the Bank’s efforts to
enhance consumer confidence and offer
customers a more secure, convenient and
speedy service. Based on the 3-D secure
protocol, the ‘ABK SecurePay’ technology
verifies the authenticity of cardholders to
participating merchants. It acts as an addi-
tional security layer and allows cardholders
to choose a unique password through their
card issuer, and use it to authenticate
themselves while making a purchase. 

To benefit from the service, ABK Visa
cardholders will be prompted to register
and authenticate their cards when they

shop online. Upon completion of the regis-
tration process, the information entered
will be validated by ABK immediately and
the customer will be prompted to create a
password to activate the service.
Customers are only required to register
once per card to benefit from the service,
and can then enjoy a more secure online
shopping experience using their special
password created during registration. 

ABK will continue to adopt and apply
the latest technology that presents cus-
tomers with a more secure and reliable
Banking service, as part of its overall
‘Simpler Banking’ strategy. 

For more information about SecurePay
or other products and services please visit
eahli.com or contact a customer service
agent via ‘Ahlan Ahli’ at 1899899.  

ABK launches ‘ABK SecurePay’

for Visa cardholders

Buhari’s Lagos no-show 

dismays Nigerian business 

KUWAIT: HEMPEL Kuwait will increase its
production next year with the opening of a
20,000- square meter state of the art factory
in 2017, with a production capacity rising to
19 million liters in two shifts.

The new factory will produce solvent
borne as well as water borne products.
HEMPEL is also installing a regenerative
thermal oxidizer in the paint production
unit that removes the volatile organic
compounds to prevent atmospheric pollu-
tion. And in order to create the best possi-
ble working atmosphere, the factory will
also come with cooling facilities, helping
the workers in the factory to cope with the
extreme summer heat in Kuwait.

The expansion plan coincides with
HEMPEL’s golden jubilee anniversary in
Kuwait as a result of an alliance with the
Al-Rashed family, which for the past 50
years has witnessed great developments
and has strengthened its position as a
leading coating and paints company in
the country. Khaled Al-Rashed, Member of
the Board of Directors at HEMPEL ‘Middle
East-West, said: “We look forward to the
big celebration of the five decades here in
Kuwait this coming October. Additionally,
the establishment of the Mina Abdallah
factory in 2017 will increase our produc-
tivity by 40 percent and will really put us
on the map in the region.”

He added: “We at HEMPEL realize that
our customers’ requirements vary from
one country to another, and therefore,
based on our extensive experience in the
region, we provide our customers with
products and services that match their
specific needs.”

With the new factory, HEMPEL Kuwait
seeks to expand the strategic leverage to
a number of regional countries like Iraq,
Lebanon and Jordan. Henrik Andersen,
Group President and CEO of HEMPEL
Global, said: “The Middle East region and

Kuwait, in particular, play a very impor-
tant part of the history of HEMPEL as
2015 marked our global centennial cele-
bration. During our 50 years in Kuwait,
we have built an excellent partnership
with local firms, not only in the Oil & Gas
industry, but also when it comes to con-
tractors, architects and consultants. We
have dedicated 15 global R&D centers
which continuously provide local market
with newly developed products that
cater to special climatic conditions in
Kuwait and the region.”

He concluded: “I would like to thank
our valued partners and shareholders in
Kuwait and the Middle East for their
vision, support and business acumen over
the last 50 years”. 

HEMPEL Paints’ decorative sector has a

full range of indoor and outdoor products
that are the choice of home-owners, archi-
tects and contractors. These products
were made to withstand various weather
conditions including pollution and humid-
ity. Some of the decorative sector includes
products like Contex, which promises pro-
tection in a large range of attractive colors
that are accredited with certificates from
global test centers; as it is ideally suited for
buildings and bridges. Topaz, another prod-
uct by HEMPEL, gives the walls a touch of
aesthetics. Casa is another product which
provides a form of complete innovative and
distinctive external surfaces.     

Moreover, HEMPEL Kuwait contributed
in major projects including hospitals,
Governmental buildings, institutes and
residential developments. 

KUWAIT: Khaled Al-Khaled Al-Rashed, Henrik  Anderssen, Essam Al-Suhaymi,
Karsten Pedersen and Pierre Yves Julien during the cake-cutting ceremony
marking the 50th anniversary celebration.

Karsten Pedersen

LONDON: De La Rue Plc, the world’s largest com-
mercial banknote printer, is scouting for potential
joint venture partners for its business that makes
paper for banknotes, its chief executive said. The
company would also look at small bolt-in acquisi-
tions in its personal identification business, as it
looks to grow the business that also makes UK
passports, CEO Martin Sutherland told Reuters.

Shares in De La Rue rose as much as 7 percent
on Tuesday, after the company reported a higher
full-year profit, indicating that it had made strate-
gic progress in the first year of a five-year turn-
around program. As part of the cost-saving plans,
De La Rue is working to reduce its paper produc-
tion over the next few years to bring production
in line with falling demand for paper banknotes.

Sunderland said De La Rue was making good
progress against the plans, which include reduc-
ing production lines to four from eight and print
capacity by 25 percent to 6 billion banknotes a
year. The company on Monday announced the
sale of its loss-making cash processing business

for up to 10.1 million pounds ($15 million). 
P Morgan Cazenove analysts hiked their oper-

ating profit estimates for the current financial
year by 7 percent to 65.6 million pounds, citing
the benefits from the sale of the non-profitable
business. De La Rue, which prints over 150
national currencies, said on Tuesday underlying
operating profit from continuing operations rose
2 percent to 70.4 million pounds in the year end-
ed March 26. 

Currency, the company’s largest business unit,
was the driver of growth, benefiting from over-
spill contracts that bumped up banknotes vol-
ume by 9 percent to 7.1 billion and banknote
paper by 6 percent to 10,000 tons. Sutherland
forecast a growth of about 3 percent to 4 percent
a year in the banknote business this year. “It’s a
lumpy business, but the long term trend is a clear
growth one and there are more bank notes in cir-
culation today than there have been historically,”
Sutherland said. De La Rue shares were up about
4 percent at 529.5 pence at 0846 GMT. — Reuters

De La Rue seeks partners 

for banknote paper business

MUMBAI: A third of India’s cash machines
don’t work, the central bank said, posing a
challenge for the government as it strives
to provide banking services to millions of
poor citizens living in rural areas.

The Reserve Bank of India surveyed
almost 4,000 ATMs across the country with
a “sample size fairly representing geogra-
phies and bank categories”, according to
Deputy Governor S.S Mundra. 

“Survey results are not comforting in

any way. Almost one third of the ATMs
were found to be not working at that
point,” he said in a speech in Mumbai
late Monday. 

Many ATMS did not make provisions for
disabled citizens, the deputy governor
added. “Violation of regulatory instruc-
tions on display material, facilities for dif-
ferently abled etc. were also observed. We
will  be tak ing necessar y super visor y
action in this regard,” Mundra said. — AFP

Out of order: India bank says 

third of ATMs don’t work


