
t e c h n o l o g y
MONDAY, MAY 30, 2016

KUWAIT: Tawasul Telecom, the leading provider of
telecom services based on its unparalleled MPLS
network in the GCC& the Middle East - proudly
sponsored the International Telecoms Week (ITW),
which was held at Hyatt Regency Hotel and Swiss
Hotel- Chicago, USA from 8 to 11 May 2016. 

This sponsorship reflects Tawasul Telecom’s
strategy to pursue new business partnerships and
networking opportunities, to communicate with
the telecommunications community and industry
leaders from all around the globe, and to further
advance its goal of developing the telecommunica-
tions infrastructure in the GCC.

The annual event is the epicenter of the
telecommunications community that convenes
members from across the globe, with more than

6,000 delegates representing over 1,700 companies
from more than 150 countries, encompassing all
areas of the telecommunications industry including
Tier 1 carriers, wireless operators, ISPs, and technol-
ogy partners from the data services, satellite, sub-
sea and fixed line markets

On this occasion, Salem Almulaifi - Chief of
Marketing and Strategy Officer at Tawasul Telecom
stated: “We at Tawasul Telecom were pleased to
have sponsored ITW, the excellent forum, reward-
ing opportunity and premier platform for the
telecommunication industry. The event provides
the ideal platform to position our company in
front of an international audience and offers a
unique combination of networking and business
opportunities...”

Almulaifi continued: “ The event offered an
invaluable chance for us to feature Tawasul
Telecom’s connectivity services and solutions”.
Almulaifi elaborated that the year 2016 marks
Tawasul Telecom seventh consecutive year of par-
ticipation at ITW which provides the chance to
meet existing clients and partners, develop new
prospects, foster key business partnerships, and
broaden Tawasul’s customer base.

It is worth noting that Tawasul Telecom has
proven its keen interest in the future of the
telecommunications sector which was embodied
through its recent sponsorship of Capacity Middle
East 2016 held in Dubai. The Company is commit-
ted to sponsor premier industry events designed to
further enrich the industry and boost it forwards.

Tawasul Telecom sponsors ITW for the 7th consecutive year

SAN FRANCISCO: In this April 29, 2015, file photo, a Dell laptop computer running Windows 10 is on display at the Microsoft Build
conference. — AP 

SAN FRANCISCO: Microsoft really, REALLY
wants you to upgrade to Windows 10. Since last
summer, the tech giant has pushed and prod-
ded PC owners to upgrade their machines to its
latest Windows version. While the upgrade is
currently free for most consumers with Windows
PCs, critics say the company’s heavy-handed
nudging amounts to an “offer you can’t refuse.”

Microsoft initially offered Windows 10 as an
optional upgrade - that is, one that users had
to choose themselves. Then, earlier this year,
the company reclassified it as a “recommend-
ed” update. Some Windows 10 holdouts cried
foul, since many PCs are set up to automatical-
ly install recommended updates, which are
usually important security fixes. Suddenly
those machines would automatically install
Windows 10 as well.

At one point, some PC owners complained,
Microsoft began sending on-screen messages
prompting them to download and install
Windows 10. The catch: Where most such pop-
up windows have buttons marked “OK” and
“Cancel,” this message displayed two buttons
that both led to an upgrade (“Upgrade Now”
and “Upgrade Tonight”). To avoid the upgrade,
diehard resisters had to click a red “X” in the
upper-right corner that closed the window.

Microsoft then revised the notifications, cit-
ing customer feedback. A new version tells PC
owners they are scheduled for a “recommend-
ed” upgrade to Windows 10 at a specific time in
the near future, and bears a prominent “OK”
button. To reject or reschedule the change,
users have to find and click a less conspicuous
link in small type. But clicking the “X” no longer
blocks the upgrade.

‘A nasty trick’ 
Some PC users reacted as though Microsoft

had left a horse’s head in their bed. “Deceptive”
and “a nasty trick” is how Brad Chacos, an editor
at PCWorld, put it in a column after his wife
unwittingly clicked the “X” and later found her
machine was no longer running Windows 7,
which she had wanted to keep.

“Deploying these dirty tricks only frus-
trates long-time Windows users who have
very valid reasons to stick with operating sys-
tems they already know and love,” wrote
Chacos, who added that he uses and likes
Windows 10 personally. His wife, though, is
now shopping for a Mac.

Microsoft says it isn’t trying to be sneaky. In
blog posts and official statements, the company
says it shows users at least two notifications

before it activates Windows 10. It also allows
any PC owner to reverse the installation and go
back to their old software if they do so within
31 days. “We understand you care deeply about
what happens with your device. This is why -
regardless of your upgrade path - you can
choose to upgrade or decline the offer,”
Microsoft executive vice president Terry
Myerson wrote in a blog post .

Even so, Microsoft clearly wants to get as
many PCs and other devices running Windows
10 as it possibly can. The company says it wants
users to have the latest security features and
other improvements. Microsoft also makes more
money from Windows 10 features that increase
usage of Bing, the company’s ad-supported
search engine. And it wants to convince pro-
grammers there’s a big audience for software
apps that are compatible with Windows 10 on
PCs, tablets, smartphones and other gadgets.

Microsoft announced earlier this month that
300 million devices are running Windows 10 - a
faster adoption rate than either of the two previ-
ous Windows versions. Most buyers of new PCs
will find Windows 10 already installed. But
Microsoft says its offer of a free upgrade for old
machines is ending July 29 - and that means
more notices and prompts are likely. — AP 

Microsoft’s Windows 10 push 

comes to shove for some users

Microsoft had left a horse’s head in their bed 

ATLANTIC CITY: Internet gambling has
tremendous growth potential in the United
States as ever-greater percentages of the
public use smartphones, participants in a
major gambling conference said
Wednesday.  At the East Coast Gaming
Congress and iGaming Institute in Atlantic
City, casino and online gambling executives
said the online gambling market has shown
encouraging growth, but is still a fraction of
what it could be.

They also said nearly three years of expe-
rience has shown that Internet gambling is
not cannibalizing their existing brick-and-
mortar casinos, but rather bringing in new
customers, many of whom then visit the
physical casinos as well.

“We’re seeing huge growth in mobile
phone and tablet play,” said Luisa Woods,
executive director of Internet marketing for
Atlantic City’s Tropicana casino. “And we’re
seeing huge cross-flows between players
who visit the casino and then go home and
continue to play online.”

Internet gambling brought in $160.7 mil-
lion in 2015 in the three US states that allow
it. New Jersey is by far the largest market, at
$148 million. Delaware brought in $1.8 mil-
lion last year, and Nevada, which stopped
reporting its Internet winnings publicly, is
estimated at about $10 million in their poker-
only market, said Eugene Johnson, senior
vice president of Spectrum Gaming Group,
an Atlantic City-area consulting firm.

‘Educate people’ 
The industry still needs to do a better job

of marketing itself,  many participants
agreed. Itai Pazner, senior vice president of
888 Holdings, said when customs ques-
tioned him at Newark Liberty International
Airport on his way to the conference, he told

them he works for an Internet gambling
company. “Is that legal in New Jersey?” the
agent asked Pazner. “A lot of people are con-
fused,” he told the conference at Harrah’s
Waterfront Conference Center. “They don’t
know if it’s legal, if it’s illegal, if it’s good, if it’s
bad. We need to educate people.”

There was no mention at the conference
of perhaps the greatest threat to the fledg-
ling Internet gambling industry: the avowed
opposition to it from casino bill ionaire
Sheldon Adelson, who has promised to
spend as much as it takes to enact a legisla-
tive ban on it in the United States.

Another major challenge is getting addi-
tional states to approve Internet gambling.
Because only three states now offer it, the
prize pools for online poker are small, and
that is holding the industry back, participants
agreed. “Poker without enough liquidity isn’t
viable,” Pazner said. “The markets are still rela-
tively small. The US needs more states (to
legalize Internet gambling) and we need
them urgently.”

He said Europe has more readily
embraced Internet gambling, adding, “There
is huge potential growth on both sides of the
ocean.” George Rover, deputy director of New
Jersey’s Division of Gambling Enforcement,
said unlicensed offshore sites still pose a
major problem for legal Internet gambling
sites by siphoning away customers and rev-
enue to unregulated sites with no customer
protections. He said the state has been for-
mulating plans to deal with such sites, prom-
ising a development on the issue soon.

Thomas Winter, vice president of Internet
gambling for the Golden Nugget casino in
Atlantic City, said his casino has seen good
growth across its Internet platforms. But he
said some customers still need to be assured
of the integrity of Internet gambling.  — AP 
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ATLANTIC CITY: In this Jan 31, 2014, file photo, a computer screen in Atlantic City, NJ,
shows a game of Pai Gow underway on a gambling website. — AP 

PORTLAND: With summer whale watching
season fast approaching, conservation
advocates and government agencies who
want to protect whales say a mobile app
designed to help mariners steer clear of the
animals is helping keep them alive.

The Whale Alert app provides a real-time
display of the ocean and the position of the
mariner’s ship, along with information about
where whales have been seen or heard
recently. It also provides information on
speed restrictions and restricted areas, and
recommends routes shippers can take to
avoid endangered species such as the blue
whale and the North Atlantic right whale.

New England whale watching companies
are gearing up for summer, and more than a
quarter of the entire North Atlantic right
whale population visited Cape Cod Bay this
season. That means conditions are perfect to
get more mariners and the public on board
with protecting whales, said Patrick Ramage,
whale program director for the International
Fund for Animal Welfare.

Andy Hammond, of Martha’s Vineyard,
is one such mariner. He has used the tool
aboard pilot boats to avoid whales in
Boston Harbor. “It’s all about making sure
people understand the regulations and
how to operate in cer tain areas,”
Hammond said. “It takes the guesswork
out.” Collisions with high speed ships are
one of the leading causes of death for
some species of whales,  and many
mariners often try to navigate around
them using outdated equipment.

IFAW collaborated with the National
Oceanic and Atmospheric Administration
on the app, which provides information on

both US coasts. Alaskan cruise ships began
using it this month. Ramage said more than
33,000 users have downloaded the app,
which first came out four years ago, and
recent changes - such as giving civilians the
ability to report whale sightings - have
made it more popular.

“It is literally a situation where the sort
of fog of incomplete data or outmoded
equipment can be lifted for the mariner,”

Ramage said. The app shows a broad area
where the whales are located as opposed
to a pinpointed location because of con-
cerns about the possibility of recreational
boaters attempting to get close to the
animal, Ramage said. The app was funded
by donations to IFAW, which raised more
than $500,000, he said. It’s free and can
be downloaded by anyone with an
iPhone or Android. — AP 

Whale-finding phone app 

steering mariners away

PORTLAND: In this April 10, 2008 file photo, a right whale peers up from the water in
Cape Cod Bay near Provincetown. — AP 

Salem Almulaifi

SAN FRANCISCO: Artificial reality startup Magic
Leap is accusing two Silicon Valley employees of
stealing the closely guarded secrets behind its
technological tricks. The allegations of betrayal
and skullduggery surfaced in a lawsuit that
Magic Leap filed late Thursday in federal court
after the two workers, Gary Bradski and Adrian
Kaehler, sued the company for wrongful termi-
nation earlier this week. An attorney for Bradski
and Kaehler denied the company’s allegations.

The legal tussle over intellectual property and
stock options highlights the rising stakes in artifi-
cial reality as more technology companies bet it
will produce the industry’s next big break-
throughs. Since its inception six years ago, Magic
Leap has emerged as one of artificial reality’s
most intriguing startups while raising $1.4 billion
from a list of investors that include Google and
China’s Alibaba Group. The last round of financ-
ing completed earlier this year valued the Dania
Beach, Florida, company at $4.5 billion, even
though it hasn’t released a product yet and
hasn’t even disclosed a timetable for doing so.

Magic Leap instead has released videos pro-
viding tantalizing glimpses at what it’s working
on: a pair of goggles that will project three-
dimensional, life-like images within the real
world. The company describes the technique as
“mixed reality,” although it’s known as “aug-
mented reality” through most of the technolo-
gy industry. Other headsets, such as Facebook’s
Oculus Rift, that immerse users in a completely
fabricated world are examples of what’s known
as “virtual reality.”

‘World’s hottest startup’ 
Whatever its technology is called, Magic

Leap has enthralled the media with its demon-
strations and the pedigree of its backers. In a

recent cover story, Wired magazine hailed
Magic Leap as “the world’s hottest startup.”
Google, now part of Alphabet Inc., has become
so intertwined with Magic Leap that its CEO,
Sundar Pichai, sits on the startup’s board. But
the battle with two of the 85 employees locat-
ed in its Mountain View, California, office threat-
ens to drag Magic Leap into the mud.

Jack Russo, the lawyer representing Bradski
and Kaehler, said the wrongful termination suit
filed against Magic Leap will prove the company
tried to wrest away employee stock options
worth millions of dollars without a valid reason.
He predicted the evidence will make other top
engineers reluctant to work for Magic Leap.

Russo also painted an unflattering picture of
Magic Leap CEO Rony Abovitz. Russo said
Abovitz went into a “fit of rage” after Bradski and
Kaehler tried to negotiate “consulting freedom”
clauses in their contracts. Magic Leap declined to
comment on Russo’s statement or the wrongful
termination suit.

In its federal lawsuit, Magic Leap depicts
Bradski and Kaehler as traitors who schemed on
company time for at least a year while planning
their own artificial reality startup. While doing so,
Bradski and Kaehler stole some of Magic Leap’s
patented technology and also shared some of
the secrets with outsiders, while mining the
company’s business connections as they tried to
launch their startup, the suit alleges.

The lawsuit alleges the duo’s duplicity
involved “some deep learning techniques utiliz-
ing robotics.” Bradski is a robotics expert hired by
Magic Leap in 2013 to serve as its senior vice
president of advanced perception and intelli-
gence. Kaehler also was hired in 2013 and
reported to Bradski, most recently working as a
vice president of special projects. — AP 
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