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A group photo for Al-Yousifi and Panasonic officials.

Panasonic Marketing Middle East and
Africa (PMMAF) in collaboration with
its local partner Easa Husain Al-

Yousifi and Sons Company unveiled its lat-
est product lines for a vibrant Kuwaiti mar-
ket at the dealer’s convention held in
Kuwait at the Salwa Al-Subah Al-Ahmed
Hall and Theatre recently. Products show-
cased at the convention by Panasonic
included the latest from Audio-Visual,
Indoor Air Quality, Home Appliances,
Health and Beauty and Telephone and
Home Network category.  

In his welcome remarks, Wael Deeb,
General Manager of Easa Husain Al-Yousifi
and Sons Company  said, “We have been
associated with Panasonic for over 60 years.
now and it has been strong basis a com-
mon business philosophy to improve the
quality of life for our customers. Panasonic
has been contributing to the lifestyle of our
customers with good quality products and
services, as well as by constantly innovat-
ing new products. Panasonic’s products

have always helped us to stay ahead of the
curve and bring in the latest technology for
our customers.”

Highlighting Panasonic’s commitment to
the country Iwai Akira - Director, PMMAF
said, “Panasonic is a customer focused com-
pany, which aims to engineer and innovate
technologies that enhance consumer expe-
rience and contribute towards a better
world.  Kuwait is one of the savviest tech-
nology markets in the region, and we are
confident that the new products intro-
duced today, will help meet customer
demand.”

The key highlights of the convention
were the new lineup of Panasonic’s VIERA
models of advanced smart TVs including
the TH-65DX900, which is the world’s first
Ultra HD Premium TV and a range of LUMIX
cameras embedded with 4K technology.
The high-power mini component stereo
systems including MAX9000GS,
MAX7000GS, among others were also intro-
duced at the convention. 

Panasonic also introduced the newest
range of air purifiers and fans under its
Indoor Air Quality solutions category.
Panasonic featured the latest air purifiers
powered with nanoe technology, which
inhibits bacteria in the air, deodorizes the
indoors and helps in restoring moisture for
a healthy skin, marketed with theme
“Change the air your loved ones breathe,”
these products garnered special attention
at the convention. 

The Personal grooming products show-
cased at the convention included Intense
Pulsed Light (IPL) epilators, latest hair dry-
ers and men’s shavers including ES-LT4N-
S722, which is known for its ease of use and
closest shave. Other grooming products
including hair dryer, hair styler, and trim-
mers were also unveiled at the event.
Panasonic has recently celebrated 60th
anniversary of collaboration with Easa
Husain Al-Yousifi and Sons Company.

Panasonic introduces latest products for Kuwaiti market 

Due to the timing of Ramadan, the French National Day will be celebrated by the
Embassy of France in Kuwait during an official ceremony in honor of the
Kuwaiti authorities and the diplomatic community in Kuwait, on May 31, 2016.

The reception will be held at the invitation of his Excellency the Ambassador of
France, Christian Nakhle.

The celebration of the National Day will be an opportunity to reinforce the deep-
rooted ties of friendship between Kuwait and France expanded in many fields, as
reflected by the interactions in the economic, cultural, linguistic, tourism sectors, and
the military cooperation between the two countries as well. The celebration of the
National Day for the French community will be held on July 14, 2016.

An enduring icon which is a natural blend
between the old and the new renewed tra-
ditions, the Sheraton Hotel Kuwait invites

you to spend unforgettable times during the holy
month of Ramadan, which coincides this year with
the celebrations of its 50th years Anniversary as the
first managed Sheraton to open outside United
States, which reflects a real icon in the Arabian
Hospitality world.

The Ramadan Tent will be held this year in our
newly renovated Coral Ballroom, with its charming
designs, welcoming you for iftar, ghabkas and
suhour, in a special Ramadan ambience. Daily
menus with a variety of soups, salads, and many
international and traditional local dishes, distinc-
tive kind of sweets, and beverages like Jallab and
Kamreddin, and diversified international and tradi-
tional dishes. In the holy month, chefs keen to pre-
pare the most luxurious menus and variety of dish-
es for an experience not to be forgotten, where Al-
Hambra restaurant provides various and exception-
al international dining set menu dishes, for iftar
and suhour. The prestigious English Tea Lounge is
welcoming you to relax your mood and have many
flavors of Original tea, scones, and light snacks until
1:00 am. Four Points by Sheraton Kuwait continues
to offer best specialties during the holy month of
Ramadan at La Mama Pizzeria, which provides an
assortment of appetizing antipasti, freshly pre-
pared pasta and pizza baked in our wood oven to
meet your culinary desire from iftar until 11:30 pm.

Sheraton Kuwait restaurants at Avenues- Grand
Avenue invite you to indulge through an excep-
tional experience during the holy month of
Ramadan, filled with the authentic flavors by enjoy-
ing lavish dining every night at Al-Hambra, and
savoring a selection of set menu items specially
prepared for the holy month for iftar and suhour.

For more variety and glittering, Le Tarbouche
restaurant provides delicious Lebanese traditional
dishes in a great Ramadan ambience for iftar and
suhour. As usually Bukhara restaurant with its won-
derful atmosphere and charming designs reflect-
ing the authenticity of the Indian taste with the
finest types of Indian spices, and Shahrayar restau-
rant offers you the fantastic grilled Iranian dishes
throughout the holy month of Ramadan.

Relax in the elegance of the English tea lounge
and enjoy a luxury classic ambiance with authentic
flavors of English tea, and a variety of detectable
scones and snacks during the holy month of
Ramadan.  Sheraton Kuwait Restaurants at

Avenues-Grand Avenue is welcoming you during
the blessed month daily until 1:00 am. Outside
Catering is also available with a variety of selec-
tions from Ramadan menus prepared by our mas-
ter chefs for ‘iftar,’ ‘ghabka’ and ‘suhour.’

On this occasion, Fahed Abu Shaar, the General
Manager of the Sheraton Kuwait, and Mounir Amer
- The General Manager of Four Points by Sheraton
Kuwait, and the family of Sheraton and Four Points
by Sheraton Kuwait wish His Highness the Amir of
Kuwait Sheikh Sabah Al-Ahmad Al-Jaber Al-Sabah
and His Highness The Crown Prince a blessed
month, and a great health and wellness, and all
Kuwaitis and residents best wishes and health.

Hundreds entered and showed us
their personal style with a unique
Big Mac Moment of their own in

hopes of winning the ultimate football
adventure. Fourteen lucky winners from
across the GCC, including Kuwait’s own
Artin Kalayjian and Aftab Ahmed, were
selected at random and taken on a whirl-
wind adventure that allowed them to expe-
rience the beloved sport of football in an
unforgettable way.

Winners started their football adventure
with a private tour of world known Camp
Nou - the home of Barcelona FC. From the
locker room to the field, winners got to
experience exactly what it’s like to be an FC
Barcelona player. In addition to visiting
Camp Nou, winners were given the exclu-
sive opportunity to meet FC Barcelona for-
ward and star of Big Mac Moment, Neymar
Jr at a McDonald’s Spain restaurant.
Winners got to share a few laughs, a cup of
coffee, talk football and take photos with
the forward of the Spanish Club. Some

even shared ‘the Walk’ that got them to live
out their dream. 

Sherif Coutry, Marketing Director at
McDonald’s Kuwait, commented: “Football
is a passion for people of all ages across the
globe and getting to meet a football icon is
nothing short of a dream come true. We are
proud to have played a part in turning
Artin and Aftab’s dreams into reality. Thank
you to all customers and fans for participat-
ing in such a fun campaign.”  

Winner Aftab Ahmad said: “I still cannot
believe that I got to live out every football
fan’s biggest fantasy, flying out to
Barcelona and getting to meet one of my
favorite players of all them, and one of the
biggest names in football, Neymar. All I can
say is that I’m glad I have photos of the trip,
otherwise I might think it was all one great
dream.” The winner’s journey was captured
on the McDonald’s Arabia Instagram page,
using the #bigmacwalk hashtag. Highlights
of the trip can be viewed on YouTube.

‘Big Mac Moment’ winners meet
football star Neymar in Barcelona

French National Day to
be celebrated May 31

Experience authentic flavors, Ramadan
atmosphere at Sheraton Kuwait, Four Points


