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KUWAIT: When we mention Tahoe, those
after power, challenge and luxury know it
very well. So imagine a limited quantity of
the new 2017 Tahoe LT2, with a multitude
of impressive features at an irresistible
price, recently made available at the
Alghanim Automotive’s Chevrolet show-
rooms. Indeed, it is unbelievable priced at
KD13,999, and it’s only available until the
end of the current month.

The 2017 Tahoe LT2 stands out with a
rich set of features, and it is truly a “now or
never” opportunity with the limited stock
available. After all, the Chevrolet Tahoe
needs no introduction, gaining favor day
on day with its loyal fans, noticeably with
its sleek exterior lines that combines its
sheer power with elegant presence. The
interior and performance aspects accom-
plish the same harmony in parallel. 

Technological improvements have also
been made inside the new Tahoe. Thanks
to the award-winning MyLink
Infotainment system that includes 9-
speaker Bose Premium system, voice,
radio, and navigation controls, which are
fully integrated and operable from the 8-
inch full-color touchscreen on the center
console. Enhanced connectivity and con-
venience are also incorporated on the
steering wheel itself, effectively offering
easy and intuitive operation of basic func-
tions, thus giving users more ways of stay-
ing connected on the road.

The new Tahoe features a V8 power

engine that offers 355 horsepower, boast-
ing a better fuel economy than any full-
size SUV in the industry. It also incorpo-
rates a slew of new safety technologies
that contribute to a 360-degree of occu-
pant protection and comfort. Standard
and available features include Remote
Vehicle Start system, Forward Collision
Alert, Lane Keep Assist and Lane
Departure Warning with Rear Camera,
plus 6-way power adjustable seats for
both driver and front passengers as well
as 18-inch Aluminum Wheels, Power
Tailgate lamps, Sunroof and many more,
which all have been designed and devel-
oped to meet the needs of drivers and
passengers alike.

All customers who purchase a
Chevrolet from Yusuf A. Alghanim & Sons
will receive the benefits of the Chevrolet
Care, which entails new levels of post-sale
support and trust. The Chevrolet Care is
an exceptional customer service that is
based on four main pillars: competitive
and transparent service costs (especially
for four-wheel drive vehicles), scheduled
service appointment booking with same
day delivery, quality service by certified
technicians and 3yr/100,000km warranty
with 24x7 roadside assistance.

Hurry up and make the most of your
daily drives by visiting the nearest
Chevrolet Alghanim showroom to own
one of the limited 2017 Tahoe LT2 at an
exceptional price before November 30th.
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Offer from Chevrolet Alghanim only till end of November KUWAIT: In its continuous strive to serve

customers wherever they are and answer
their queries in the best possible way, NBK
introduces new international toll-free num-
bers enabling customers to stay in touch
with the bank while traveling abroad. 

Through toll-free numbers, customers
can now call NBK Call Center when travel-
ing to the USA, UK, Canada and France,
which are the most visited destinations by
customers on regular basis as well as NBK
branches are also available in these coun-
tries. To enjoy the toll-free service without
incurring extra charges, customers should
use a local number of the country they are
in to have their queries answered by the
bank’s expert agents who are ready to
assist them quickly and efficiently 24 hours
a day, 7 days a week and in both Arabic
and English languages.  

NBK’s Deputy General Manager,
Consumer Banking Group, Mohammad
Khaled Al-Othman said that NBK attempts
to stay closer to its customer base wherev-
er they are, and the launch of the first
phone banking in Kuwait two decades ago
is a solid proof of this commitment. NBK
places a major emphasis on enhancing and
developing its wide range of services and
products that answer customers’ needs and
exceed expectations, in addition to adopt-
ing the latest in technology that meet the
highest industry standards to provide them
with stress-free and exceptional banking
experience at all times.     

Al-Othman affirmed that this pioneer-
ing step would eventually enhance the
NBK Call Center offerings and guarantee
incessant interaction of customers with
the bank in line with the highest quality
standards.  NBK Call Center enables cus-
tomers to complete various banking trans-
actions and manage their  accounts
remotely by calling 1801801 within Kuwait
or +965 22248361 from outside Kuwait, in
addition to the new dedicated
International toll-free numbers, which are:
18555 777 625 (USA), 08000 988 456 (UK),
18555 777 625 (Canada) and 0805 080 765
(France). Al Othman added that customers
can also contact us for any inquir y
through the dedicated WhatsApp No.:
52221333. 

The NBK Call Center employs a team of
sk il led agents to tackle customers’
inquiries effectively and help them con-
clude a wide range of banking transac-
tions; such as accounts, credit cards, loan
information, bil l  payment,  transfer
between accounts and more. The center
agents also tackle other situations relating
to lost or stolen cards and other services
that are delivered with utmost security
and confidentiality.  
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NBK’s Deputy General Manager,
Consumer Banking Group,

Mohammad Khaled Al-Othman

KUWAIT: Burgan Bank announced yester-
day the names of the lucky winners of its
Yawmi account draw, each taking home a
prize of KD 5,000.

The lucky winners for the daily draws
took home a cash-prize of KD 5,000 each,
and they are: 
1. Abdullateef Mohammad Naser Al Hamad
2. Usman Mohammad Iqbal Ahmad Al Din
3. Mohammad Abdullah Ali
4. Katabjiwala Salma Saifuddin
5. Alyaa Fadhel Al-Kadhemi

In addition to the daily draw, Burgan
Bank also offers a quarterly draw with
more chances to win higher rewards, enti-
tling one lucky customer to win KD
125,000 every three months. The Yawmi
Account offers daily and quarterly draws,
the quarterly draw requires customers to
maintain a minimum amount of KD 500 in
their account for 2 months prior to draw
date. Additionally, every KD 10 in the
account, will entitle customers to one
chance of winning.  If the account balance
is KD 500 and above, the account holder
will be qualified for both the quarterly and
daily draws.  

Burgan Bank encourages everyone to
open a Yawmi account and/or increase their
deposit to maximize their chances to
becoming a winner. The more customers
deposit, the higher the chances they receive
of winning.

For more information on opening a
Yawmi account or about the new quarterly
draw, customers are urged to visit their
nearest Burgan Bank branch and receive all
the details, or simply call the bank’s Call
Center at 1804080 where customer service
representatives will be delighted to assist
with any questions on the Yawmi account
or any of the bank’s products and services. 

Established in 1977, Burgan Bank is the
youngest commercial Bank and second

largest by assets in Kuwait, with a signifi-
cant focus on the corporate and financial
institutions sectors, as well as having a
growing retail, and private bank customer
base. Burgan Bank has majority owned sub-
sidiaries in the MENAT region supported by
one of the largest regional branch net-
works.

The Bank has continuously improved its
performance over the years through an

expanded revenue structure, diversified
funding sources, and a strong capital base.
The adoption of state-of-the-art services
and technology has positioned it as a
trendsetter in the domestic market and
within the MENA region. Burgan Bank’s
brand has been created on a foundation of
real values - of trust, commitment, excel-
lence and progression, to remind us of the
high standards to which we aspire. ‘People
come first’ is the foundation on which its
products and services are developed.

The bank was re-certified with the pres-
tigious ISO 9001:2008, making it the first
bank in the GCC, and the only bank in
Kuwait to receive such accreditation for the
third consecutive year. The Bank also has to
its credit the distinction of being the only
Bank in Kuwait to have won the JP Morgan
Chase Quality Recognition Award for
twelve consecutive years.  
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KUWAIT: Commercial Bank of Kuwait held the
Al-Najma Account daily draw on 27th
November, 2016.

The draw was held under the supervision of
the Ministry of Commerce & Industry represent-
ed by  Abdulaziz Ashkanani. 

The winners of the Al-Najma daily draw are:
Meena Adel Maqar Abdulhay— KD 7000,

Layla Abdulrazak Al-Hunayan — KD 7000,

Abdul Naser Ali Embaby Aaqel— KD 7000,
Ameen Hasan Al-Fahad — KD 7000, Rajaa
Ahmad Mohammad Mahmoud— KD 7000. 

Al-Najma awards are now brighter and big-
ger than ever. 

With the revamped Al-Najma account, all
your dreams will be turned to reality. On top of
offering the highest daily prize in Kuwait for KD
7,000, now our Mega prize draws got bigger to

reach KD 250,000.
The new prizes scheme for Al-Najma

account
Daily draw to win KD 7000
Quarterly draws to win great prizes that

would start from KD 100,000 to KD 250,000
1ST QUARTER — KD 100 000, 2ND QUARTER

—KD 150 000, 3RD QUARTER — KD 200 000,
4TH QUARTER —KD 250 000.

With Al-Najma you have more chances to
win greater prizes

* Each KD 25 kept in your account gives you
one chance to win 

* Each KD 25 kept in your account for one
week will give you a chance to enter the daily
draw.

* Each KD 25 kept in your account for 3
months will give you chance to enter the quar-
terly draw. 

Additional features
* ATM card
* Issue a credit card against your account
* Obtain all CBK banking services
You deserve to win! Open an account now

with just KD 500 and you will enter all draws.
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KUWAIT: VIVA, Kuwait’s fastest-growing and
most  developed te lecom operator,
announced 5th week draw’s winners of KD
100, of “more” prizes campaign for postpaid

customers. The names of daily prize winners,
KD 100,  f rom 15 November  unt i l  21
November,  were as  fo l lows:  MAHENDRA
SINGH MEW TA,  HA JAR FARHAN MNAIZEL

ALSAEEDI ,  MARIAM SAGHEER NAFEL
ALRASHEEDI, FALAH MAJED FALAH ALAMEERI,
TIJANI OLUSHOLA SANNI, HANOUF YASEEN
DAHHAM, Abdulaziz Naif Hilal Al-Otaibi. 

VIVA gives the customers a wonder ful
opportunity to win amazing cash prizes, KD
100 daily and KD 1000 at the end of each
month, once they pay their VIVA bills through
Direct Debit, VIVA website, VIVA’s Kiosks, VIVA
App or by calling 102. Customers earn one
chance for each KD 1.

VIVA is the fastest-growing telecom opera-
tor in Kuwait. Launched in December 2008,
VIVA makes things Possible for its customers
by transforming communication, information
and entertainment experiences. The company
has rapidly established an unrivalled position
in the market through its customer centric
approach. VIVA’s quest is to be the mobile
brand of choice in Kuwait by being transpar-
ent, engaging, energetic and fulfilling. VIVA
continues to take a considerable share of the
market by offering an innovative range of
best value products, services and content
propositions; a state of the art, nationwide
network and world-class service. VIVA offers
internet speeds of more than 100 Mbps, due
to the implementation of the most advanced
fourth generation (4G LTE) network in Kuwait
resulting in superior coverage, performance
and reliability. 

VIVA announces winners of ‘more’ prizes campaign

VIENNA: Austria is one Europe’s richest
countries, yet the hills are alive not with
optimism but with worries about the
economy, boosting the far-right candi-
date ahead of December 4’s presiden-
tial election. At the grotty job centre in
Vienna’s fifth district, for instance, man-
ager Astrid Mayer is busy.

“Things are getting worse every
year,” Mayer told AFP. “The figures speak
for themselves. I’ve been here for 15
years and I’ve never seen it like this.”

When Mayer started, the jobless rate
was “three point something”, she says.
Now it’s 8.6 percent. Adjusted to com-
pare with the rest of the European
Union, it’s 6.3 percent, no longer the
lowest in the bloc. Doris Blei is one of
the lucky ones. The 48-year-old has
found a new job after being laid off by
her bank. “Lots of banks are reducing
headcount. It’s hard, particularly when
you get older,” she told AFP as she

queued up. And even those in work
don’t necessarily have it easy. Some
400,000 people are classified as the
“working poor”-in employment but
unable to get by.

‘Demoralising’ 
Austria is on the crossroads between

Italy, Germany and the EU’s newer east-
ern members. Bordering eight coun-
tries, it lives off tourism, agriculture
and, most importantly, selling goods
abroad. Like Germany, the Alpine
nation of 8.7 million people boasts a
raft of world-beating exporters. Glock
guns, Novomatic gaming machines
and energy drink Red Bull are all
Austrian, as is motorbike maker KTM.

“Austria is one of the biggest win-
ners of the EU, the euro and EU
enlargement,” KTM’s chief executive
Stefan Pierer said.  Some 98 percent of
KTM’s products-the firm has an alliance

with India’s Bajaj Auto-are exported,
half to outside the EU.

But cracks in the Austrian model are
beginning to show. Working hours are
too rigid, non-wage labour costs are
too high and the bureaucracy dizzying,
Pierer complains.

“It’s awful, demoralising,” he told AFP.
Austria’s competitiveness rankings are
far from glowing and investment is
mostly just to keep things ticking over,
not for the future.

“Out of every 10 euros invested,
eight go into renovating existing plants
and only two into new projects,” said
Franz Schellhorn from think-tank
Agenda Austria. Christian Kern, who
spent 20 years in industry before
becoming Austria’s centre-left chancel-
lor in June, says he is aware that life has
got harder.

But his promises to jumpstart the
unhappy “grand coalition” with the cen-

tre-right and launch a “New Deal” pack-
age of reforms have so far disappoint-
ed, critics say.

Jobs for Austrians 
Nonetheless Schellhorn stresses

that by international standards,
Austrians live well. Growth has picked
up and unemployment fallen this year.
The government has cut some taxes.

“People have in fact never had it so
good,” Schellhorn told AFP. “But there
is a feeling that things are getting
worse.” Just 23 percent of Austrians are
optimistic about the future, a recent
Imas survey showed. Like populists
elsewhere, the Freedom Party (FPOe)
has tapped into this pessimism.

It portrays itself as being on the
side of ordinary Austrian workers
against jobs-killing immigration and
globalization. “Austrian jobs should
first be for Austrians, not for EU for-

eigners and definitely not for the
many economic migrants,” the FPOe’s
presidential candidate Norbert Hofer
says.

The opposition party’s economic
policies-slash taxes, splurge on infra-
structure-strongly resemble those of
US president-elect Donald Trump.
While this might boost growth, like
Trump the FPOe is suspicious of trade
deals and it is ambivalent about the
EU, particularly the free movement of
labour.

The message is bearing fruit in the
race for the largely ceremonial presi-
dency, with Hofer neck-and-neck in
polls with the independent Alexander
Van der Bellen. Van der Bellen, a
staunchly pro-EU economics profes-
sor, also bemoans the lack of reforms.
But Hofer depicts him as being from
the same out-of-touch elite as the
government. —AFP

Austrian election: It’s the economy, Dummkopf!


