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Before you are able to determine how to go
about your email, you must first highlight all
the objectives behind your correspondence.

Example objectives can be:
* To start a long lasting fruitful business relationship.
* To obtain information and have the other party
cooperate in providing it.
* To deliver a message or instruction clearly in a posi-
tive manner.
* To set a meeting where both parties will look for-
ward to attend.

Notice how objectives need to be geared towards
a positive outcome. You wouldnít want people to
think of you as a burden. Or dread your emails when
they appear in their inbox, would you?

By controlling communication we are able to con-
trol outcomes. Nothing feels better than the invest-
ment in people, resulting in their utmost cooperation
and support.

The first impression
The first few lines of the email will automatically

generate a first impression in the recipientís mind.
More often than not, this impression will last for the
duration of your relationship with them.

Here are a few questions you may use to guide
your opening lines.
* Do I seem enthusiastic?
* Is the introduction powerful and memorable?
* Would it make the reader interested to carry on

reading with enthusiasm?
* Do I show more care towards the recipient, or
rather my personal agenda?
* Do I address them with respect and care? 

Be clear and precise
You may find yourself having to explain complex

concepts or a series of events to a recipient. The
question is how are you able to deliver the ideas in

the most effective way without confusion, ensuring
the most efficient response.

Here are a few points that might
make all the difference: 

* Avoid long paragraphs. It is generally more accept-
able, even encouraged to use spacing in emails, sim-
plifying the reading process.
* Highlight important or key words. If the point is in
regards to a specific project by a particular depart-
ment. Use bold text or italics to emphasis points.
Using many subtitles and underlined headers can
segment the body of the email for easier digestion.
The reader should be able to skim the text and
understand the gist of the email at a glance.
* Use correct punctuation, a powerful tool in deliver-
ing messages as it guides the reader on how they
should read and perceive your content.

Ending the email
* Is there a specific action you require from the recipient? 
* Is the nature of the desired action constrained by time?
* Would you like them to be enthusiastic about your
proposed meeting?

Always end on a positive note. Whether announc-
ing that you look forward to their response or your
meeting with them. Encourage their responsiveness
and participation for the best possible cooperation.

Investing in people is the heart of teamwork.
Teamwork includes every person you exchange
objectives and correspondence with. 

Writing the perfect email

The model adjusts her clothing, stares at the
camera with a hint of a smile, holds her
head high and the photographer starts

snapping. But at this photoshoot on the Asian
side of Istanbul, the models, impeccably made
up, sport no body-hugging Western styles. All
wear headscarves and loose fitting outfits in a
shoot for one of the industry’s fast growing sec-
tors-modest but trendy Islamic fashion. Istanbul
is positioning itself to be a hub in this nascent
industry, which according to the Dubai-based
Islamic Fashion and Design Council could be
worth almost $500 billion within decades.

Modanisa, a Turkish online Muslim clothing
retailer, started small in 2011 and today is one of
the biggest names in the market. It offers more
than 30,000 products-from casual tunics to shiny
evening wear to sports gear, shoes and acces-
sories-from 300 brands and ships to 75 coun-
tries.  The firm calls itself the “first online fashion
and shopping website for women who embrace
a modest dressing style”.  Modanisa’s CEO Kerim
Ture said that in years past there was so little
choice that a religiously conservative young
woman had no option but to wear the same
clothes as her mother.

“If that was happening in a country (Turkey)
where 99 percent of its population is Muslim, we
wondered how the situation was around the
world,” he added. “That’s how we’ve started our
worldwide web business.” He was surprised by
this summer’s furore in strictly secular France
over whether Muslim women had the right to
wear the burkini swimsuit, which covers all but
the hands, feet and face.

‘We are the same as you’ 
French courts ultimately ruled that a burkini

ban by some 30 towns was “clearly illegal” and a
violation of fundamental rights.  For Ture, the
burkini is not a symbol but a choice. “I barely
understand how a country, one of whose main
pillars is freedom, can oppose the Muslim swim-
suit,” he said.  His firm’s catalogue offers a range
of “fully closed swimsuits” starting at 40 euros
($45), and, ironically, its burkini sales jumped
during the debate by 15 to 20 percent to France
itself and 30 percent to the Netherlands. 

In May, Istanbul hosted its first conservative
fashion week at the historic Haydarpasa train
station to showcase this rapidly growing market.
I t was organized by Franka Soeria from
Indonesia, another center for Islamic clothing. As
a global consultant on modest fashion trends,
she decided three-and-a-half years ago to move
to Istanbul-whose position straddling Europe

and Asia, some say, gives it an edge. The point of
offering stylish modest clothing was not to tell
people to cover up but to show that “we are also
the same as you ... we don’t want to be excluded,
we don’t want to look different,” she said, wear-
ing an elegant black hijab.

“We are showing that, hey, I am modest, I like
to cover. I also like fashion. This is just my style.
Just accept,” Soeria said. Osman Ozdemir, a
Turkish designer of modest fashion, is the in-
house designer for Modanisa but is now also
working for several other firms. “I  believe
Istanbul will be trend-setting on Islamic fashion,”
he said. Even high-profile and luxury brands are
getting into the act.”

At the start of the year, legendary Italian fash-

ion house Dolce & Gabbana launched their first
line of hijabs and abayas-some extravagantly
patterned for Muslim customers in the Middle
East. Though Turkey is a constitutionally secular
state, the Islamic-rooted ruling Justice and
Development Party (AKP), co-founded by
President Recep Tayyip Erdogan, has advocated
removing restrictions on the Muslim headscarf
since it came to power in 2002.

In 2013, Turkey lifted a long-standing ban on
wearing the hijab in state institutions. Last
month the government for the first time allowed
policewomen to wear the headscarf under their
official caps or berets. In the conservative Fatih
quarter of Istanbul, Islamic fashion stores line

the streets, which are awash with billboards
advertising modest styles.

‘Versace of Islam’? 
“I covered my head three years ago. I didn’t

want to dress up like my mother because in the
past the clothes headscarf-wearing women
could wear were limited,” said 16-year-old shop-
per Seyma. “Now I can easily find whatever I look
for.” Tourists from the Middle East are also com-
ing to shop in Istanbul.  “I find many things: casu-
al dresses, trousers, t-shirts and many pieces,”
said Dalia, a young woman from Saudi Arabia. “I
come without anything and buy from here.”

Not all Turkish Muslims like the trend, and see
fashion as a Western tool aimed at turning

Muslim women into consumer-oriented
spenders. “Islam seeks to form a modest Muslim
identity, encouraging need-oriented consump-
tion,” said Hulya Sekerci, an activist with the Free
Thought and Education Rights Association,
Ozgur-Der. “On the contrary, fashion is a vicious
circle encouraging excessive consumption.
That’s why we are against fashion and fashion
shows,” she said. Hakan Yildiz, professor of politi-
cal science at Istanbul’s Bosphorus University,
said Islamic fashion stores were clearly proliferat-
ing in Turkey.  But “we need at least a generation
to see how it will evolve,” he said, adding that it
would need “at least 20 years more to see if a
Versace of Islam will emerge.” — AFP
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Burkini debate distant in
Turkey as Islamic fashion booms

A graphic designer prepares pictures on her computer in Istanbul. Kerim Ture, CEO of Turkey’s shopping website for Islamic fashion
Modanisa, poses during an interview.

A model poses for
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during a fashion

photo session.

In this picture taken on April 8, 2015, Iranians walk along the Tabiat Pedestrian
Bridge in Tehran, Iran.

Emirati and the other officials walk at the historical Al-Jahili Fort during the Aga
Khan Award for Architecture announcement ceremony in Al Ain, United Arab
Emirates yesterday. — AP photos

Achildren’s center in China, a bridge in
Iran and a park in Denmark are
among the six winners of the Aga

Khan Award for Architecture. The winners
were announced yesterday in the United
Arab Emirates  city of Al Ain. The awards are
handed out once every three years and are
meant to celebrate architecture that serves
and embraces Muslim culture.

The network is headed by Aga Khan, the
spiritual leader of millions of Ismaili
Muslims who belong to an offshoot of the
Shiite sect. Two projects from Bangladesh
also won the award - a community center
and a mosque. The sixth winner was a uni-
versity building in Lebanon by the firm of
Iraqi-British architect Zaha Hadid who died
earlier this year. — AP
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architecture award winners

Indian author Roy announces
second novel after 20-year gap

Indian author Arundhati Roy announced
yesterday that her second novel will be
published in 2017 — 20 years after she

won the Booker Prize for her debut one. Roy,
an activist and outspoken government critic,
said through her publishers that “The Ministry
Of Utmost Happiness” would be released next
year.  “I am glad to report that the mad souls
(even the wicked ones) in ‘The Ministry Of
Utmost Happiness’ have found a way into the
world, and that I have found my publishers,”
Roy said in a statement.

Her literary agent David Godwin said:
“Only Arundhati could have written this nov-
el. Utterly original. It has been 20 years in the
making. And well worth the wait.” The 54-
year-old has published a range of nonfiction
works including about her time in India’s jun-
gles researching the country’s Maoists who
are fighting for land rights.   But this will be
her first novel since “The God of Small Things”,
published in 1997 about twins growing up in
the southern state of Kerala which earned her
the prestigious prize. One of India’s most
famous and polarizing authors, Roy faced

arrest for sedition for challenging India’s right
to rule over the disputed Kashmir region in
2010. Roy also criticizes the United States as a
global empire established through violence,
rails against Western multinationals and
decries the excesses of capitalism. 

She recently featured on the cover of Elle
magazine, saying she wanted to break the
myth of the typical Indian beauty.   “I’m a
black woman. Most of us are. Ninety percent
of us are. This obsession that Indians have
with white skin and straight hair makes me
sick,” she told the magazine. — AFP 


