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KUWAIT: With a distinguished and exception-
al participation of Mercedes-Benz ‘Commercial
Vehicles’ in Big5 2016 exhibition in Kuwait,
where the biggest event in the field of build-
ing and construction in Kuwait took place in
the Kuwait International Fairground (KIF) in
Mishref and opened in a special attendance of
Sheikh Faisal Al-Homoud Al-Sabah, Governor
of Farwaniya.

A R Albisher & Z Alkazemi Co has celebrat-
ed with its customers the achievement of the
third place ranking in MENA in the group-sales
of the Mercedes-Benz Actros Truck, the most
popular truck in the world, as it has sold more
than 10,500 in Kuwait out of more than
100,000 trucks that have been sold through-

out MENA, which reflects a strong achieve-
ment since the sales of the State of Kuwait,
through A R Albisher & Z Alkazemi Co, have
exceeded bigger countries in the Region with
more than 10 percent of the total region sales. 

Commercial Vehicles Department at A R
Albisher & Z Alkazemi Co was keen on display-
ing the latest products of the famous
International German Brand Mercedes-Benz
through its second consecutive participation,
and in attendance of the management and
the executives team of the Commercial
Vehicles for answering the customers’ inquiries
and providing them with the required expla-
nations and information. The Company has
participated through two unique platforms

reflecting the most modern brand identity
design of Mercedes-Benz, the trucks were dis-
played in the outdoor platform in the external
exhibition area which dedicated for PMV,
while, inside Hall (6) The indoor platform
which was reflecting luxurious & professional
atmospheres for getting the required and
complete information on the various products
and services of Mercedes-Benz in Kuwait
which meet the entire needs of the various
construction projects and logistic services. 

The Company has displayed the latest
Mercedes-Benz Actors Truck featuring
Mercedes PowerShift technology which incor-
porates over 30 years of Mercedes-Benz expe-
rience and expertise in the production of

automated manual transmission for trucks
with rugged gearbox technology and a superi-
or shift strategy, which is available with a 12-
speed and a 16-speed version, Mercedes
PowerShift(r) is the best choice even in the
most demanding operating conditions, thus
contributing to low fuel consumption and
reduce emissions. “The Exhibition has given
the participants the opportunity of watching
the new and approved products and meeting
with hundreds of companies and factories,
both domestic and international, in addition
to communication with the specialists in the
construction fields from exhibitors and distrib-
uters to the major purchasers and leading per-
sons on this field, as well as meeting with new

and current suppliers” said Michael Ruehle,
CEO of A R Albisher & Z Alkazemi Co, in his
comment to its second participation.  

On his part, Ralph Geyer, General Manager of
the Commercial Vehicles Division at A R Albisher
& Z Alkazemi Co, has expressed his pleasure for
the second consecutive participation in the Big5
Exhibition, esteeming the importance of the
Exhibition as regards coping with the develop-
ment and growing of the construction projects
and offering huge opportunities for the con-
struction companies seeking expansion of their
businesses in Kuwait and that the Exhibition has
been held for opening the field for meeting and
exchanging expertise for commencement of
business and investment. 
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DUBAI: DAMAC Properties yesterday announced
the first-ever project to be completed in Dubai
South, with the handover of DAMAC Maison de
Ville Tenora hotel apartments. The developer also
announced that DAMAC Maison de Ville Celestia,
another hospitality project in the area, is at an
advanced stage of construction, with both proj-
ects offering investors the first opportunity to
take delivery of properties in Dubai South and
start yielding returns immediately.

DAMAC Maison de Ville Celestia and DAMAC
Maison de Ville Tenora are strategically located
at the heart of Dubai South, the emerging urban
area of Dubai that is at the centre of Dubai’s
strategic plans for development. 

The last units in these two projects will go on
sale in Dubai from the 13th to 15th October at
DAMAC Properties’ stand located in WAFI Mall
from 10:00 am till midnight, and also on 15th
October from 10:00 am till 4:00 pm at three of
DAMAC Properties’ sales centres including Park
Towers, Ocean Heights and AKOYA. Ready to
move in hotel apartments in Tenora will be
offered at a starting price of AED 587,000, while
Celestia units, with substructure already com-
pleted and delivery set to be in 2018, are priced
to start at AED 560,000. 

Ziad El Chaar, Managing Director, DAMAC
Properties, said: “With Dubai’s strategic plan to
create a key new hub for business and invest-
ment, and complemented by world-class facili-
ties, there will naturally be a need for hotel
accommodation in the centre of this vital area of
the city. Our hotel apartment offering in Tenora
and Celestia is uniquely attractive as they bene-
fit from prime, high-demand locations at the
centre of Dubai South and a return on invest-
ment can be realised immediately leading up to
and during the Expo 2020 Dubai. Tenora units
are completed and handed over while Celestia
will be delivered in 2018, making them the pre-
miere completed projects in Dubai South and
allowing investors the first opportunity to bene-
fit and reap the returns from such properties in
this strategic location.” 

Rapid progress
The free zone of Dubai South is rapidly pro-

gressing to become the nerve centre of Expo
2020 Dubai site as well as being home to the
world’s largest aviation hub that is served by a
vast infrastructure network including Al
Maktoum International Airport and a host of
first-class facilities, including Jebel Ali Port and
Dubai Metro. It is also importantly being posi-
tioned and accordingly prepared to be a venue
that will facilitate business while being an
appealing place to live, work and invest with fea-
tures that promise an unparalleled quality of life.
Residents of Celestia and Tenora will stay con-
nected to the city with accessibility via three
major roads including Sheikh Mohammed bin
Zayed Road (E311), Sheikh Zayed Road (E11) and
the Emirates Road (E611). 

With the pace at which the area will develop
in the lead up to 2020 and beyond, guests can
expect a unique and never-the-same experience

every time they stay at those properties, with
the evolving surroundings and activities.
Suitable for both short and long-term stays,
DAMAC Maison de Ville Hotels & Resorts pres-
ents a relaxed experience where guests benefit
from all the amenities of home, along with the
highest standards of hotel service.

Stellar service, spectacular amenities and
plush spaces strike the perfect balance at
DAMAC Maison de Ville Tenora, combining the
comforts of home with a five-star hotel experi-
ence. With 964 units to be delivered by 2018,
Celestia will bring an entirely new dimension to
serviced living. A 145-square-kilometre master-
planned city and host to the first World Expo in
the Middle East, Dubai South is set to become
one of the world’s most desirable destinations. A
city based on the happiness of the individual, it
aims to change the fundamental concept of a
community and its purpose, in line with Dubai
Plan 2021. 
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DUBAI: First project completed in Dubai South — DAMAC Maison de Ville Tenora.

DUBAI: The Renault-Nissan Alliance, world leader
in zero-emission mobility, will provide a fleet of 50
all-electric vehicles as the official passenger-car
provider for the United Nation’s COP22 Climate
Conference in Marrakech, Morocco. The fully elec-
tric fleet will shuttle delegates.

More than 25,000 participants from 195 coun-
tries are expected to attend the annual climate
summit Nov. 7-18. It marks the second time the
United Nations will use a zero-emission shuttle
fleet in support of public transport at one of its
major conferences.

The COP22 fleet will feature the Renault ZOE
subcompact car, the Nissan LEAF compact car and
the seven-seat Nissan e-NV200 van. The vehicles
will be available to shuttle delegates 24 hours, sev-
en days a week to key venues at the conference, as
a complement to public transportation.

The Alliance will also provide a network of more
than 20 accelerated and standard charging stations
at strategic locations. The accelerated charging sta-
tions will be able to charge the EVs from 0 to 80
percent in about one hour.

The Renault-Nissan Alliance is the global leader
in zero-emission vehicles. With six models, it has
already sold more than 360,000 electric vehicles
worldwide. Nissan LEAF, launched in 2010, remains
the industry’s best-selling EV. Renault ZOE is the
best-performing EV in Europe. The Alliance has
sold about half of the electric vehicles on the road
globally today including the Renault Twizy two-
seat, urban commuter vehicle, and the Nissan e-
NV200 van, which has been on sale in Europe and
Japan since 2014.

In addition, the Renault-Nissan’s Tangier,

Morocco, plant is designed to move towards “zero
CO2” emissions through the use of renewable
resources, for thermal energy produced on site, as
well as its purchased electricity. The plant began
operations in 2012, and its approach remains
unique in the automobile industry.

In Morocco, Renault Group is the only major
automaker to market a fully electric range of vehi-
cles. Thanks to COP22 and the desire of the
Kingdom to develop low-carbon energy, several
companies have decided to bet on the 100 percent
electric car by buying fleets.

Electric mix
“The Renault-Nissan Alliance is proud to con-

tribute to COP22 by providing a fleet of 50 100 per-
cent electric vehicles,” said Marc Nassif, managing
director of Renault Morocco Group and Alliance
COP22 leader. “This technology, coupled with an
increasingly decarbonized electric mix, is the solu-
tion for individual mobility to address the issue of
global warming and enhance air quality in our
cities.”  Isao Sekiguchi, managing director of the
North Africa Region and Egypt for Nissan Group,
agreed. “Climate change is one of the most press-

ing issues facing the world today,” Sekiguchi said
“The Renault-Nissan Alliance was not only quick to
recognize the import contribution the automotive
industry could make to the collective effort to tack-
le emissions, but was also quick to act”.

The Alliance was also an official partner of
COP21. The fleet of 200 electric vehicles from the
Alliance represented the world’s largest EV fleet
ever provided for an international conference. This
fleet shuttled more than 8,000 delegates, media
and negotiators during the two-week United
Nations annual climate change conference in Paris
last year. In doing so, it traveled at least 175,000
kilometers without emitting any CO2  tailpipe
emissions and without using any petroleum, which
saved nearly 182 barrels of oil and avoided 18 tons
of CO2 being emitted.

The Alliance will also participate in Solutions
COP22, an international exhibition on climate-
change solutions, to be held in the Green Zone in
Marrakech. The exhibition, which will take place
Nov. 7- 18, will feature CO2 solutions from cities,
businesses and other organizations around the
world. In addition, the Alliance will have electric
vehicles available for public test drives. 
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KUWAIT: Gulf Bank welcomed Ahmad
AbdulAziz Qasem Al-Matrood, the third
quarterly Red and Salary Account draw
winner of 2016, at the Cadillac showroom
in Al Rai Area. Susana Al-Barrak, Manager,
Consumer Banking at Gulf Bank congratu-
lated him on winning the Cadillac CTS car.

New Red Account or Salary Account cus-
tomers who open an account and transfer
their student allowance or salary will also

be eligible to enter the monthly cash draws
for a chance to also win up to KD 1,000. In
addition, the quarterly car draw will be for
1 lucky winner who will have a chance to
win a new Cadillac.  

For further information about Gulf
Bank’s red account and other prize draws,
visit one of Gulf Bank’s 56 branches, call the
Customer Contact Center on 1805805, or
go online at www.e-gulfbank.com .
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KUWAIT: The Globus Family of brands, a
leading provider of escorted travel prod-
ucts has announced its entry into Kuwait
through an association with Al-Afrah Al-
Sharqiya Gen. Trading & Contracting Co.
W.L.L. as our General Sales Agent in Kuwait,
which takes care of The Globus Family of
brands operations that aim to make it easy
for the travelers in Kuwait to book and pay
for their vacations locally. 

The Globus family of brands, including
Globus, Cosmos, Monograms, and Avalon
Waterways, is the world’s largest, most
experienced and trusted travel organiza-
tions with over 460 vacations to 82 coun-
tries - Europe, North America, South
America, Asia, Australia, New Zealand and
Africa.  For more than 85 years, the Globus
family of brands has been providing a vari-
ety of vacations that address the needs of
today’s diverse traveler with unparalleled
vacation experiences, full of discovery and
insight. 

Whether it’s a fully escorted tour, inde-
pendent vacation package, or river cruise
vacation, with Globus, Cosmos,
Monograms and Avalon Waterways you will
get unmatched value, insider knowledge,
and world-class customer service with
every journey. Each of our Brands - Globus,
Cosmos, Monograms, and Avalon
Waterways - offers an authentic destination
experience with an international flavor.
Travelers experience the cosmopolitan way
of travel with companions of several
nationalities and experienced Tour
Directors who show around like a local and
introduce travelers to regional cuisine. 

Globus Family of Brands, the world’s
largest escorted coach tour company
which markets vacations under the
Cosmos, Globus, Monograms and Avalon

Waterways brands, has a strong presence in
the Middle East including the UAE, the
Kingdom of Bahrain, the Sultanate of
Oman, Saudi Arabia, Qatar and have con-
solidated their market share in the region
by partnering with Al-Afrah Al-Sharqiya
Gen. Trading & Contracting Co. W.L.L in
Kuwait to focus on the outbound leisure
travel segment. The Globus family of
brands office in India is responsible for the
Middle East region and will provide sup-
port to Al-Afrah Al-Sharqiya Gen. Trading &
Contracting Co. W.L.L, Kuwait to help gar-
ner sales of Globus family vacations world-
wide.  

“By establishing this relationship, our
goal is to strengthen the Globus family of
brands’ presence in Kuwait and increase
outbound traffic on our various brands that
offers numerous worldwide destinations,”
said Varesh Chopra, Regional Director -
South Asia & Middle East markets for the
Globus family of brands. 

“By opening an exclusive set-up for
Globus family in Kuwait under a new infra-
structure, we want to ensure that we can
concentrate more to provide high quality
services to our customers and introduce
this new experience of travel packages.
Tours designed by Globus family provide
value for money to travelers without com-
promising on sightseeing and basic holiday
needs. Their Professional & experienced
Tour Directors take care of you while on
tour”, as per the CEO of  Al-Afrah Al-
Sharqiya Gen. Trading &Contracting Co.
W.L.L. Globus Family of Brands office is
located in Sharq , opposite to Uduppi
Restaurant, Block 1, Crystal Tower on 25th
Floor, led by experienced holiday experts
to make your travel packages a memorable
experience.  

Globus Family of Brands

enters Kuwait’s market

Al-Afrah Al-Sharqiya Gen Trading 

& Contracting Co new general sales agent 


