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SEOUL: A customer enquires about returning a Samsung Note 7 mobile
phone at a Samsung store in a mall beneath the company’s headquarters in
the Gangnam district of Seoul yesterday. —AFP

SEOUL: Samsung Electronics said yester-
day it is sending fire-resistant packages to
its customers in the US as a precaution
against possible fires or explosions from
Galaxy Note 7s they return to retailers.

Samsung is offering prepaid shipping
boxes as an option for US consumers who
purchased the phones on its website,
Samsung.com. It said consumers who pur-
chased their Note 7 phones from mobile
carriers should visit the carriers’ websites
for recall instructions.

On Tuesday, Samsung said it was dis-
continuing the Note 7 phones just two
months after their launch, after two recalls
and many reports of fires. Samsung must
now deal with receiving back more than
1.5 million Galaxy Note 7 phones, both the
original ones and those issued as replace-
ments. Most were sold in the US and South
Korea.

A video on YouTube dated Tuesday
shows a man it  says is at the XDA
Developers office in the US, unpacking a
kit containing a static shield bag, thermally
insulated boxes, gloves and instructions
for ground shipping only. “We have just
received this crazy Galaxy Note 7 return
kit,” the person said in the video.

According to the XDA Developers
forum, Samsung’s packing instructions say
the Note 7 should be put in the static
shield bag and then in a box labeled “OEM
Replacement” to be put inside an “Inner
Box” and a “Recovery Box.” Shipping com-
panies reportedly had complained they
did not want to handle Note 7 returns
because of fire concerns.

Samsung said the packaging kits con-
form with US requirements for shipping
lithium-ion batteries or devices containing
them that are subject to a recall. —AP

Samsung sends fire-proof boxes 
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KUWAIT: Microsoft yesterday called for
businesses in Kuwait to use cloud services
to innovate and compete in the Gulf
nation’s still-growing economy, as the
company awards Kuwaiti based INC
Technologies with Gold competency in
Microsoft Dynamics and Cloud
Productivity.

“While it is certainly true that the oil
crisis cannot be ignored, strong SME sec-
tors across the GCC have a huge role to
play in growing non-oil GDP,” said Charles
Nahas, General Manager, Microsoft
Kuwait. “A National Bank of Kuwait report
from last year predicts non-oil GDP
growth will reach 4 percent to 5 percent
in 2016 and 2017, so the time has never
been better for Kuwaiti start-ups to get
creative. This starts with technology, with
the cloud at its centre. Cloud services can

allow small businesses to operate at scale,
behaving like large-scale enterprises and
pulling the economy forward.”

Nahas believes the Kuwaiti cloud servic-
es market is growing progressively stronger
and moving closer to maturity, as national
cloud providers adopt international best
practice standards. Earlier this year,
Microsoft certified Kuwait-based INC
Technologies, with Gold competency in
Microsoft Dynamics and Cloud Productivity.
As a Microsoft Dynamics and Cloud
Solution Provider, INC Technologies stands
as an example of global best practice
among Kuwaiti cloud services companies.
The firm has built its success on offering
solutions that allow national organisations
to redesign their business processes more
quickly, leading to strong growth spurred
by enhanced workforce productivity. 

“The Microsoft certification is an
important milestone for us, but not the
end of the journey,” said Mohammed
Zaim, Deputy Chairman & CEO, INC
Technologies. “We will keep moving for-
ward, building creative solutions for our
customers, so they, in turn, can bring val-
ue to their customers. Our rich experience
in Microsoft Dynamics implementations
allows us to play a pivotal role in shaping
the competitiveness of Kuwaiti business-
es across all sectors, and sustain the coun-
try’s success story. And, to achieve all of
that, cloud is key.” 

Moving to cloud
“INC Technologies stands as perfect

evidence that Kuwaiti companies do not
have to wait until next year or the year
after that - they can innovate right now,

today, using the power and flexibility of
the cloud,” said Nahas. 

Investment in cloud computing has
been proceeding at a blistering pace
across the Gulf region. Kuwait, according
to BMI, will see compound annual growth
of 1.4 percent to reach a total national
outlay of $1.11 billion by 2020 and $ 407
million of this will be sales from the serv-
ice segment.IT spend has seen a sharp
decline in Kuwait since 2013, but software
and services are now expected to see
modest growth, suggesting a move to
cloud. Additionally In 2013 IT service sales
grew by 4.3 percent to reach KD88m
($309.42m), according to market
researcher Business Monitor International.
Cloud computing, e-government and
machine-to-machine services are expect-
ed to be key growth areas for the sector

through 2017, with new infrastructure
investments creating a wide variety of
opportunities for cloud service providers.
Gartner is forecasting cloud services
industry in MENA to grow by 105 percent
and reach $1.1bn in annual spending by
2017, from $534m in 2013.

“At Microsoft, we define success
through our partners. We succeed
together. We are partner-centric, partner-
led and pro-partner at our very founda-
tion. INC Technologies is a great example
who have proven themselves capable of
building value-added solutions for our
mutual customers.” Added Nahas “In
Kuwait, we see a vast opportunity for
partners that are investing in the cloud
and we are constantly innovating to
enable them to acquire new customers
and achieve more.” 

Kuwait’s INC Technologies achieves Microsoft’s Gold standard

SEOUL: Samsung Electronics yester-
day slashed its latest quarterly profit
estimate by one third in the wake of
a highly damaging recall crisis that
ended with the scrapping of its lat-
est flagship smartphone.

In the first indication of just how
much the Galaxy Note 7 fiasco
might end up costing the world’s
largest smartphone maker,
Samsung revised its operating fore-
cast for the third quarter to 5.2 tril-
lion won ($4.6 billion), compared to
the 7.8 trillion won it announced
just last week.

The company said the revision
reflected the expected impact on
sales and earnings of its decision on
Tuesday to permanently discontinue
production of the Note 7. Song
Myung-Sup, an analyst at Hi
Investment & Securities, said the
impact would be felt for many quar-
ters to come.

“Halted production of the Note 7
will damage Samsung’s brand
image and trust and eventually hurt
future sales of its smartphones,”
Song said. “Given that it needs to
spend more on research, develop-
ment, inspection and marketing
down the road, this crisis will affect
its earnings until late 2017,” he
added.

The company also slashed its
third-quarter sales estimate by four
percent to 47 trillion won from 49
trillion won. The announcement
came after the close of trade
Wednesday which saw Samsung’s
share price fall 0.7 percent, following
an 8.0 percent plunge the day
before.

Yesterday’s revision would reflect
a 30-percent drop in Samsung’s
quarterly operating profit from a
year ago, compared to a 5.5-percent
rise according to the earlier esti-

mate. Samsung announced a recall
of 2.5 million units of the oversized
Galaxy Note 7 smartphone in early
September after several devices
exploded or caught fire.

When replacement phones also
started to combust, the company
eventually decided to scrap the
Note 7 line entirely. The company
blamed faulty batteries made by
an unnamed supplier-widely
believed to be its sister company
Samsung SDI. 

But reports in the Wall Street
Journal and Financial Times cited
analysts, experts and other sources

who suggested the fault may have
been with the underlying technolo-
gy-possibly the processor or voltage
control system.

“If you try to charge the battery
too quickly it can make it more
volatile.  If you push an engine too
hard, it will explode. Something had
to give,” a source who had spoken to
Samsung executives told the
Financial Times.

Discontinuing the Note 7 leaves
Samsung extremely vulnerable as
the highly-competitive market for
premium smartphones enters the
holiday buying season. Arch-rival

Apple launched its latest iPhone 7
last month, and Google just came
out with its Pixel smartphone, which
runs on the same Android software
as Samsung’s devices.

Numerous analysts have sug-
gested that the rush to release the
Note 7 ahead of the iPhone 7 left
Samsung’s engineers little time to
test the device’s new built-in battery.
The Note 7 was meant to underpin
growth this year as Samsung strug-
gles to boost sales, squeezed by
Apple in the high-end sector and
Chinese rivals in the low-end market
as profit has stagnated. —AFP

Samsung slashes Q3 profit 
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Experts say fault may have been with underlying technology

SEOUL: Two women wearing traditional hanbok dresses pose for a selfie before
Gyeongbokgung palace in Seoul yesterday. Samsung Electronics slashed its latest quarterly
profit estimate by one third in the wake of a highly damaging recall crisis that ended with the
scrapping of its latest flagship smartphone. —AFP

TOKYO: Sony is set to launch its new virtual reali-
ty headset, joining Facebook, Samsung and
Google in a market that analysts say could boost
the global gaming sector. The electronics giant-
which has been leaning on its videogames busi-
ness to claw back to profitability-will start selling
its PlayStation virtual reality (PSVR) headset on
Thursday in home market Japan and North
America.

Priced at $399, the headset is significantly
cheaper than rival offerings and Sony is hoping
the gadget will fly off the shelves during the cru-
cial holiday season. PlayStation VR headsets work
with PS4 consoles, more than 40 million of which
have been sold globally.

Dozens of software titles for the device are in
the pipeline, allowing players to fly like an eagle,
drive sports cars in high-speed races, and explore
castles. Gamers can also indulge in fantasy by
flirting with virtual females thanks to increasingly
realistic VR technology. But with bulky headsets
required to immerse players in the action, virtual
reality games with segments lasting just a few
minutes are currently the norm.

Developers are trying to determine how far
they can extend play without causing fatigue or
nausea. Sony has promised that more than 50
games will be available for the PlayStation VR
within months of its launch, including zombie-
shooter “Resident Evil”, and games based on the
“Star Wars” franchise.

Some of the first titles already in store are
“Batman: Arkham VR” and “Until Dawn: Rush of
Blood”, which early reviewers have said use the
virtual reality headset successfully to increase the
element of surprise and fear for gamers.

Sony is getting a head start because it has a
well-established PlayStation brand and the head-
set works with consoles already sitting in millions
of homes, analysts said. Earlier this year,
Facebook-owned Oculus began selling its Rift vir-
tual reality headsets for $599, a price which does
not include the cost of a computer that can han-
dle the processing and graphics demands of the
technology.

Taiwan’s HTC set a price of $799 for Vive VR
gear, which also requires computer systems that
can handle the rich experience. Google has
unveiled its Daydream View virtual reality head-
gear that is compatible with smartphones and a
direct challenge to Samsung Gear VR. Microsoft

announced yesterday that it was taking pre-
orders for its HoloLens-an augmented reality
headset it says will allow users to interact with
holograms-and would start shipping the device
in November.

‘Dawn of virtual reality’
“This year is going to to be the dawn of virtual

reality games,” said Hiroshi Sakai, a senior analyst
at SMBC Friend Research Center. “Tomorrow’s
launch could signal the day when VR becomes

more mainstream.” Sony has not released global
sales forecasts for the headsets.

The technology, which is still unfamiliar to
many consumers, will likely supplement the indus-
try rather than transform it, Sakai said. “Instead of
being a game-changer, VR is likely to give a boost
to the gaming industry,” Sakai told AFP. According
to an AFP reporter who had tried the new head-

set, it was lightweight and comfortable but com-
plicated to install with numerous cables that need
to be hooked up to allow it to work. It may be ini-
tially confusing for gamers to adapt their playing
style to virtual reality, the reporter said, and users
will also need to buy a PS4 camera, which is not
provided.

For Sony, the new headset could be key to driv-
ing the PlayStation brand, which is essential to its
finances as it recovers from years of losses largely
tied to an ailing TV unit and consumer electronics.

As Sony battles to stay ahead of Microsoft’s
Xbox gaming console, PS4 has seen the fastest
and strongest adoption since the first generation
of the console was introduced more than 20
years ago. 

“(PSVR) is likely to be a significant factor when
you look at the bigger picture of Sony’s future
business,” Sakai said. —AFP
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Cisco to showcase its extensive

security portfolio at GITEX

DUBAI: Cisco announced its participation
in the 36th edition of GITEX Technology
Week 2016, to be held at Dubai World
Trade Centre from October 16 - 20, 2016.
Cisco will showcase ‘ Threat-centric
Security’, which includes threat detection,
defense and secure remote access. The

global technology leader will use the
GITEX platform to show how it delivers
advanced threat protection across the
entire attack continuum - before, during,
and after an attack. 

“Ever-expanding connectivity, digitiza-
tion and the Internet of Things (IoT) is
transforming our world, creating new
business models through greater speed,

efficiency, and agility. Security is founda-
tional to seizing these emerging opportu-
nities. Security must be everywhere -
embedded into the heart of the intelli-
gent network infrastructure from the
service provider, throughout the extend-
ed enterprise network, and across supply
chains. Security needs to be as pervasive
as the IoT itself. This requires a new archi-
tectural approach and active engage-
ment at the highest levels within organi-
zations,” said Scott Manson, Cyber
Security Leader for Middle East and
Turkey, Cisco.

At GITEX 2016, Cisco plans to demon-
strate how an integrated threat defense
architecture can help businesses see 100
percent of their extended networks and
defend it faster. Cisco makes security
effective by making it simple, open and
automated. Cisco offers intelligence-led
security in order to reduce time to
detection and time to resolution via
Talos, which has essentially the biggest
security research team focused on threat
intelligence, globally. Intelligence must
be shared and span the extended net-
work and new, connected devices -
empowering security technologies and
security services teams with intelligence
that is actionable and specific to the
organization.   

Cisco security specialists and partners
will be available at their stand in The
Security and Network Hall, Hall 1 Stand
B1-1 to share their global experiences
and success stories.

Scott Manson, Cyber Security Leader
for Middle East and Turkey, Cisco.

TOKYO: A journalist wearing a PlayStation VR head-mounted display playing a virtu-
al reality game at Sony’s booth at the Tokyo Game Show 2016 in Chiba, in a suburb of
Tokyo. —AFP

NEW YORK: Amazon is launching a paid
streaming music service, the latest entry in
an increasingly crowded field. Amazon
Music Unlimited is being positioned to
compete against existing services such as
Spotify and Apple Music. It will cost $8 per
month, or $80 a year, for members of
Amazon’s $99-a-year Prime loyalty program.
Non-Prime members will pay $10 a month,
the same monthly fee charged by Spotify
and Apple Music.

Owners of Amazon’s Echo smart speak-
er, meanwhile, will be able to get the
unlimited music service on one device for
$4 per month.

The steaming service is one more perk -
like two-day free shipping and Amazon
Video - that the Seattle-based company
hopes will attract people to its Prime pro-
gram and thus encourage them to spend
more on its flagship site. Amazon already
offers Amazon Prime Music for free to Prime
members, but that includes about two mil-
lion songs, while the new service boasts a
catalog of “tens of millions” of songs.

“Think of this as two different levels:
Prime is now the introductory service
and Unlimited is the full service,” said
Steve Boom, Amazon’s vice president of
digital music. —AP

Amazon launches for-pay 
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