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NEW YORK: Coca-Cola and Pepsi, the two major
US soda giants, have given millions of dollars to
health organizations while quietly fighting anti-
obesity measures such as taxes on soft drinks, a
new study shows.

The Coca-Cola Co and PepsiCo, from 2011 to
2015, sponsored 96 national health organiza-
tions battling public health problems such as
obesity, diabetes and heart disease, said the
research published in the American Journal of
Preventive Medicine. During the same period,
the two soda companies lobbied against 29
public health bills intended to reduce soda con-
sumption or improve nutrition. “These compa-
nies lobbied against public health intervention
in 97 percent of cases, calling into question a sin-
cere commitment to improving the public’s
health,” said the study’s authors Daniel Aaron
and Michael Siegel of Boston University. “By
accepting funding from these companies, health
organizations are inadvertently participating in
their marketing plans,” they warned.

Most of the recipients of the companies’
largesse were private organizations, while some
were part of the US federal government, such as
the Centers for Disease Control and Prevention
(CDC). The donations have become larger in
recent years, alongside mounting public health
campaigns linking soft drinks to the country’s
rising obesity levels-related to a growing preva-
lence of diabetes.

Coca-Cola recently revealed it had spent
more than $120 million since 2010, financing sci-
entific studies, partnerships with groups fighting
obesity and lobbying. According to The Center
for Responsive Politics-an independent, non-
profit organization-PepsiCo on average has
spent $3 million a year on lobbying since 2011.

Sweetening their image   
By supporting health organizations, the

companies are trying to improve their goodwill
image with the public to distract from their lob-
bying efforts. “By being able to say they partner
with so many health organizations, they are
able to create this image that they are actually
contributing to public health,” Siegel said in a
phone interview.

That diverts attention away from the fact
that “their products are contributing to what is
a terrible obesity epidemic,” he said. About 35
percent of American adults are obese, and 69
percent are overweight, according to 2012 offi-
cial data. Spending on treatments linked to
obesity accounted for a fifth of the country’s
health care spending.

For Keith-Thomas Ayoob, a dietician and
professor at Yeshiva University, the source of
the funding is not as important as what is done
with it. “I think there is a place for proper fund-
ing from industries,” he said. “I am only con-
cerned that the fundings go towards the efforts
that benefit  consumers,” he said, giving as an
example helping people better manage dia-
betes.

Big Soda lobbying    
But Coca-Cola and PepsiCo engage in

intense lobbying to kill any legislation against
soft drinks, the study points out, putting the
sponsored health organizations in a position of
conflict of interest.

That is the case of Save the Children, to
which Coca-Cola and PepsiCo gave more than
$5 million in 2009. A year later, the nonprofit
withdrew its support of a tax for soft drinks, a
key measure backed by the World Health

Organization to fight obesity and diabetes.
Contacted by AFP, the organization refused to
say whether it was still taking money from both
companies.

The Academy of Nutrition and Dietetics
(AND) and the NAACP, the nation’s leading
African American civil rights organization,
opposed a proposal by former New York mayor
Michael Bloomberg to reduce the size of soda
cans in 2012, after they received money from
the two drinks companies. The AND, which
broke off its ties to the two, told AFP it had
accepted the money “to enable the Academy to
reach a wider consumer audience with healthy
eating messages.”

The NAACP did not respond to AFP requests
for comment. Rhona Applebaum, Coca-Cola’s
chief science and health officer, was forced out
in late 2015 after reports that she helped set up
the nonprofit  the Global Energy Balance
Network, which downplayed the role of sugary
drinks in obesity and emphasized exercise. “We
may disagree with some in the public health
community on discriminatory and regressive
taxes and policies on our products,” said the
American Beverage Association (ABA).

“But, we believe our actions in communities
and the marketplace are contributing to
addressing the complex challenge of obesity,”
said the industr y lobby,  whose members
include Coca-Cola and PepsiCo.

Contacted by AFP, Coca-Cola referred ques-
tions to the ABA, while PepsiCo did not
respond. The ABA has vowed to spend millions
of dollars in advertising campaigns in northern
California,  notably in San Francisco and
Oakland, to defeat soda tax proposals in
November votes. —AFP
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WASHINGTON, DISTRICT OF COLUMBIA: This file photo taken on May 1, 2016 shows a Coca-Cola logo in a restaurant.—AFP

CHICAGO: Hormone-blocking drugs for
prostate cancer may increase men’s
chances for developing dementia, a large
study suggests, but researchers say the
results aren’t conclusive enough to recom-
mend avoiding a treatment that can
improve survival.

Cancer patients who used the drugs
faced about double the chances of being
diagnosed with dementia over five years,
compared with nonusers. The actual risk of
dementia, though, was quite low for all the
men. The researchers analyzed 20 years of
electronic health records for almost 9,300
prostate cancer patients treated at Stanford
University’s health system. About 20 per-
cent of the men were given hormone
blockers, which lower levels of testosterone
and other hormones that can fuel cancer
growth.

After five years of follow-up, about 8
percent of men on hormone blockers were
diagnosed with dementia versus almost 4
percent of nonusers. The results were pub-
lished Thursday in the journal JAMA
Oncology .   The researchers and others say
rigorous studies are needed to prove
whether the widely used treatment is risky.

Half receive treatment
About half of all  prostate cancer

patients in developed countries receive the
treatment, including about 500,000 US
men currently on the drugs. How the medi-
cines might increase dementia risks is
uncertain. One possible explanation is their
effect on testosterone levels. That hormone
can drive cancer cell growth, but low levels
have also been linked with heart and blood
vessel problems that can also contribute to
dementia.

The treatment is often used for men

who don’t receive surgery or radiation or
whose cancer has spread to other parts of
the body. It’s typically given in pills and
injections for a few months up to a few
years although some men with advanced
disease stay on the treatment indefinitely,
said Dr. Kevin Nead, the lead author and a
cancer doctor at the University of
Pennsylvania.

Some men who can’t tolerate the harsh
treatment because of older age or other
health problems are sometimes put on hor-
mone blockers. Nead said the researchers
took into account other ailments that may
also increase risks for dementia. But he said
some conditions may have been missed
and he stressed that more research is need-
ed. Some but not all previous studies that
also reviewed medical records have also
suggested the treatment may increase risks
for dementia. Men in the current study
were part of a larger study that included
University of Pennsylvania patients and
that found an increased risk for Alzheimer’s
disease, one type of dementia. That study,
co-authored by Nead, was published last
December in the Journal of Clinical
Oncology.

Such studies typically use diagnosis and
billing codes in medical records to gauge
treatment risks or disease trends. Nead and
colleagues used a newer computerized
method that scans electronic records
including doctors’ and nurses’ written
notes, to find the same kind of information.

A JAMA Oncology editorial by
Vanderbilt University physicians says the
results suggest a link, not a cause. “The
authors rightly frame their conclusions as
associations in need of further study,” Drs.
Colin Walsh and Kevin Johnson said in the
editorial. —AP
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BANGKOK: King Bhumibol Adulyadej
was so revered that many Thai people
around the country fainted or felt unwell
when they learnt this week that he had
died after 70 years on the throne.

Two days on, the government says it
has provided medical treatment to
scores of people overcome by grief and
has told mourners they can call a hotline
to help them through the trauma. “There
are people who hyperventilate and we
try to calm them down by talking to
them,” Boonruang Triruangworawat,
director general of the Department of
Mental Health told Reuters on Saturday.
“Others we have to send to hospital.”

He was speaking outside the Grand
Palace, a glittering complex of halls,
pavilions and gardens where the remains
of the king will lie for months before a
royal cremation. Thousands of black-clad
mourners gathered there on Saturday,
some holding umbrellas against the sun,
and others fanning themselves, visibly
overcome with grief.

Dotted around the riverside palace
were dozens of ambulances and medical
tents. Teams handed out cotton wool
soaked in ammonia solution to help
revive people close to fainting, said a
Reuters reporter at the scene. Boonruang
said around 200 people had been treat-
ed by medics since the king died, some
for hyperventilation due to anxiety.

Father figure
Thais loved King Bhumibol as a father

figure, and the death of the world’s

longest-reigning monarch after 70 years
on the throne has left many uncertain
about the future. One of those being
treated at the palace, Suchin Yamatad,
64, said he felt dizzy at the news of the
king’s death. “It’s just that I’m old. I’ve
seen His Majesty for a long time,” he
added.

There was a government web page to
advise people how to cope with grief,
besides a counseling hotline, the
Ministry of Public Health said. “Those
who are overcome with emotion can call
it,” said ministry spokesman
Suwannachai Wattanayingcharoenchai.

Most of Thailand is hushed in digni-
fied mourning, but in some areas news
of the death fueled tension. About 400
people gathered outside the home of a
soya milk vendor in the southern
province of Phuket on Friday to protest
against a Facebook post by the vendor’s
son that they saw as insulting to the
king, police said. Some shouted threats.

“ The messages aren’t necessarily
aggressive, but they hurt the feelings of
Thai people who are grieving,” said
Teerapon Tipcharoen, the Phuket provin-
cial police commander in charge of the
case. The vendor’s son could be charged
with breaking Thailand’s royal defama-
tion and computer crimes law, he added.

Thailand’s strict lese-majeste laws
protect the most senior royals from
insult. A junta that took power after a
May 2014 coup has used the law to hand
down stiff sentences to critics of the
monarchy. —Reuters
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