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KUWAIT: Dedicated to helping profes-
sionals in the payments industry to con-
tinuously enhance their skill sets and stay
up-to-date on industry trends, the
Bahrain Institute of Banking & Finance -
BIBF’s Payments Academy and Mastercard
have announced a first-of-its-kind collab-
oration in Bahrain. 

The BIBF is the training arm of the
Central Bank of Bahrain and the region’s
premier training and development
provider, recognized for the value,
thought leadership and quality of its pro-
grams. As part of the collaboration with
BIBF’s Payments Academy, Mastercard
Academy Middle East and Africa (MEA)
will develop an engaging academic and
training module designed to enhance
technical performance and leadership
qualities for professionals in the financial
sector. Speaking about the program,

Raghav Prasad, General Manager for Gulf
Countries, Mastercard, said: “We are excit-
ed to see our shared efforts in honing
intellectual and technical capabilities in
Bahrain improve customer satisfaction
and effectiveness of financial services.
The collaboration will emerge as an
important component in countries look-
ing to boost education and build a knowl-
edge-based economy.” 

The BIBF’s Head of Banking and
Accounting, Deen Jayah also stated, “The
Academy is an initiative taken by the BIBF
to fill a gap that prevailed in the financial
services to upskill staff talent within the
payments sector. This initiative would
introduce latest industry-related training
courses that will not only be used to train
existing staff but bring new talent from
Bahrain and the GCC region to the pay-
ment sector, giving them new career

opportunities in the process.” 
Since its inception in 1981, the BIBF

has been committed to providing quality
education across major business disci-
plines, thereby playing a crucial role in
human capital development in the coun-
try. It currently offers over 300 different
courses to the financial and corporate
market, and enrolls close to 20,000
trainees annually. 

Mastercard is proud to invest in skill
development across Middle East and
Africa and create a growing pool of quali-
fied human resources that will guide the
future of the financial sector in this part
of the world. It is geared towards increas-
ing thought leadership in a region
endowed with the energies and creativi-
ty of youth, and will continue to harness
their talents to realize its vision of a
‘World Beyond Cash’. 

Mastercard, BIBF partner to spur skill development in financial sector

(Left to right) Solveig Nicklos, BIBF Director and Raghav Prasad, GM for Gulf
Countries, Mastercard.

KUWAIT: Huawei 1st Innovation Day in the
Middle East, a conference organized on the side-
lines of GITEX 2016,  saw participation of key
decision makers from the local, regional and
international ICT and enterprise organizations
who came together to discuss how ICT is shap-
ing the future of the region. 

Under the theme “Leading New ICT - Shape
the Future”, industry leaders discussed the role
of ICT innovation in driving the digital transfor-
mation agenda, supporting the development of
key sectors and contributing to the achievement
of national initiatives and visions across the
region. The event kicked off with a welcome
address by David Harmon, Vice-President of
Global Public Affairs at Huawei, in which he
praised GCC governments for setting a clear pri-
ority to encourage an entrepreneurial society
that helps drive GDP growth, job prosperity and
innovative services that solve everyday prob-
lems for their citizens. 

The event included a panel discussion titled
‘Leading New ICT - Shape the Future’, led by
Roland Sladek, Vice President of International

Media Affairs at Huawei, and included a number
of leaders from across the spectrum of the ICT
industry, from government entities, operators,
channels, partners and academia.

Innovation Day panelists included visionaries
and global thought leaders including Ferhad
Patel,  director of the Reseller Channel
Organization for Asia Pacific and Japan at Intel
Corporation; Marwan Abdulla Bin Dalmook,
Senior Vice President, Managed Services
Operations of Smart City and Smart Government
Initiative Lead at du; Fahem Al Nuaimi, CEO,
Ankabut; Eric Woods, Research director at
Navigant Research; Dr Anas Najdawi, Chair of e-
Business program, Canadian University of Dubai;
Safder Nazir, Regional VP, Smart Cities at Huawei;
and Xiao Peng, CEO of Pegasus.

Huawei ME Innovation Day also saw the
launch of Huawei’s Smart City Index, which was
developed in collaboration with Navigant
Research and provided an assessment on the
state of smart readiness across Gulf States. The
study looked at ICT infrastructure in major cities
and evaluated their readiness for the next level

of smart city adoption. “Innovation has played a
key role in Huawei’s success and expansion over
the last 30 years. The company has invested
around $30 billion just in the last ten years on
research and development, and has launched 16
R&D centers worldwide along with 36 joint inno-
vation centers,” said Charles Yang, President of
Huawei Middle East. “Innovation is a fundamen-
tal element in today’s intelligent revolution and
a key enabler for ICT development. Innovation
Day is a reflection of Huawei’s deep commit-
ment to collaborate closely with all players from
across the industry and to build an ecosystem
that brings closer to a better connected world.”

Spacelee, VP of Public Relations at Huawei
Middle East, delivered a speech on the increas-
ing focus by regional governments in develop-
ing smart city initiatives and demonstrated how
intelligent innovation is changing industries,
skillsets and traditional ways of doing things.
Governments are looking to ICT innovation to
create more efficient services, provide conven-
ience and ultimately ensure the safety and hap-
piness of their people. 

Industry leaders discuss 

impact of ICT innovation 
Huawei Middle East Innovation Day

KUWAIT: Yusuf A Alghanim and Sons
Automotive, the exclusive distributor of
Chevrolet vehicles in Kuwait, is proud to
host one of the biggest and most anticipat-
ed car events of the year: the 50th launch
anniversary of the legendary Chevrolet
Camaro. The action-packed event will take
place at the Sirbb Circuit in Shuwaikh, on
Saturday, October 22nd at 5pm, in cooper-
ation with the Kuwait Camaro Club.

Chevrolet Alghanim elevates the excite-
ment by bringing a one-of-a-kind lineup of
accessorized Camaro models, giving visi-
tors a glimpse of how even the lightest,
leanest and meanest sports car can be per-
sonalized around its driver’s unique taste
and personality. In addition to an acces-
sorized lineup of other Chevrolet lineup,
visitors will  also get to marvel at the
remarkable history of the Camaro in one
fell swoop through the Legacy Generation
display along with the official reveal of the
50th anniversary edition during the event.

To complement the thrill-driven spirit of
the Camaro, Chevrolet Alghanim will pres-
ent a heart-pumping “Performance Drive”

to showcase the amazing capabilities of the
sixth-generation Camaro, such as its instan-
taneous response to brake and stop within
a remarkably short distance. On top of oth-
er exciting activities and valuable prizes,
the event will also feature the biggest num-
ber of test drives performed in one day,
which is an incredible feat given that audi-
ence’s participation is a crucial component
in setting the record.

Released in 1967 to an immediate
acclaim and attention, the Camaro has con-
tinued to push the envelope for 50 years-
through advanced performance technolo-
gy, meticulous design and engineering
mastery-ultimately culminating in the
introduction of sixth-generation models.
Indeed, with refinements that can be seen
in every sculpted bodyline, felt in every
turn, and heard in the roar of the four avail-
able powertrains, the sixth-generation
Camaro heralds a new era of performance.

Chevrolet Alghanim invites its cus-
tomers to mark the celebration in their cal-
enderers and participate in one of must-
go-to events of the year.

Chevrolet Alghanim celebrates

50th anniversary of Camaro 

Celebration in cooperation with Kuwait 
Camaro Club on Oct 22 at Sirbb Circuit

KUWAIT: Malabar Gold & Diamonds’ the
prominent global jewellery retailer unveils
the ‘Delightful Diwali’ campaign in Kuwait
commencing from  October 19, 2016. This
season, Malabar Gold & Diamonds show-
cases the latest collection of gold, diamond
& precious gems jewellery in their outlets,
to celebrate this festive period. 

Malabar Gold & Diamonds give their
customers an opportunity to win big this
festive season, making their Diwali a
delightful one. Customers can win a guar-
anteed gold coin or up to 500 gold coins
instantly on purchase of gold jewellery
worth KD 200 via Scratch N Win coupons. 

Adding to the above, customers also get
two gram gold coin on diamond jewellery
purchase of KD 400 and a one gram gold
coin on purchase of diamond jewellery
worth KD 250. 

Other exciting offers that customers can
avail during the campaign are no making
charges for 8 gram gold coins. Also, cus-
tomers can protect the gold rate at Malabar
Gold & Diamonds on payment of 10% of
the entire amount on the selected gold

jewellery. Furthermore, customers can avail
the zero deduction offer on 22K (GCC) gold
jewellery exchange as well.  All the afore-
mentioned offers are valid until Nov 5,
2016. To add more glitter to this season,
they have also unveiled the latest collec-
tion of jewellery specially designed for
Diwali in gold, diamonds and precious
gems to suit the tastes of their multicultur-
al and multinational customers. Malabar
Gold & Diamonds has incorporated these
designs as a part of various brands present-
ed at Malabar Gold & Diamonds’ namely
Ethnix - Handcrafted Designer Jewellery,
Era - Uncut Diamond Jewellery, Mine -
Diamonds Unlimited, Divine- Indian
Heritage Jewellery and Precia - Precious
Gem Jewellery 

Malabar Gold & Diamonds has always
been at the forefront in gold jewellery
manufacturing, wholesaling and retailing
and plans on being the ‘most- preferred’
jewellery retailer in the market in the com-
ing years. The group strives to continue
embarking on its journey by further
expanding in the near future.

Win up to 500 gold coins 

this Diwali at Malabar 

Gold & Diamonds

KUWAIT: In line with its unceasing commitment to
guarantee the safety and peace of mind of its cus-
tomers, Yusuf A. Alghanim & Sons Automotive, the
exclusive distributor of Chevrolet vehicles in Kuwait, is
excited announce its free winter checkup campaign
on all  Chevrolet vehicles being serviced at any
Chevrolet service center, starting from October 16 till
November 30, 2016.

This special safety checkup entails a detailed
inspection performed by a team of professionally
trained service advisors using the latest tools and tech-
nology available for car inspection and service. The
checkup covers the most important mechanical and
electrical components related to a car’s operation and
safety, including disk brakes, tire treads and pressure,
car battery, windshield wipers, front and rear lights,
suspension, shock absorbers and controlling sticks.

Once the checkup has been performed, customers
will receive a comprehensive report detailing the con-
dition of the car, the required maintenance and pric-
ing. With great discounts on spare parts and labor fees
on maintenance cost and professional service, cus-
tomers can enjoy driving their Chevy safely this win-
ter-a season known to initiate car malfunctions and
other mitigating effects due to the extremely low
temperatures.

Chevrolet Alghanim encourages customers to take
advantage of this free checkup before it’s too late and
certainly before their cars get untimely malfunctioned
in the unbearably cold weather.

Customers can benefit from this amazing checkup
offer by visiting either the Shuwaikh Service Center,
located in Shuwaikh Industrial Area, from Saturday to
Thursday, 7.00 am till 7:00pm, and Friday, 2:00pm till
7:00 pm, or the Fahaheel Service Center, from Saturday
to Wednesday, 7:30 am till 1:00pm and from 2:00pm till
6:00pm, and Thursday, from 7:30am till 1:00pm. For
appointments and enquiries, call customer center at
24969000.

Prepare for winter with 

Chevrolet Alghanim free 

safety checkup campaign
MILAN: Italians worried about the stability of
their banks have found a new place to put
their money: The state-controlled post office.
“Nobody knows where your money is safe
today,” says Leonardo Galli, a 58-year-old
accountant who has resolved to move all his
savings out of his bank to a current account
with Poste Italiane, one of many who are
deserting the banking sector.

“Poste Italiane is state controlled, this is a
safeguard,” he explains. He already channels
his salary into a Poste Italiane account and
pays his bills through a standing order made
at a post office branch a few steps away from
his office. The 154-year-old Poste Italiane is
winning deposits as fast as some traditional
lenders are losing them, attracting savers dis-
illusioned with a banking system that is
straining under bad debts and appears to be
in permanent crisis.

Alarmed by daily media reports about fal-
tering bank rescue plans, savers have deposit-
ed about 3 billion euros ($3.4 billion) in the
post office in the last six months alone.

Poste, owned 65 percent by the state and
with a network of 13,000 branches, reported
a 6.5 percent jump in deposits in the first half
of this year. They continued to grow in the
third quarter, a source at Poste Italiane said. It
is unclear how much of this money has been
taken from the banking sector, but troubled
lenders such as Monte dei Paschi di Siena and
Banca Carige leaked deposits at a similar rate,
around 6 percent, in the same period.

For Galli, from the northern town of Como,
Poste’s yellow-and-blue logo represents secu-
rity and stability but it has other advantages
he could not find at his bank. In opening an
account two years ago, he was attracted by
Poste’s extensive network, low costs and
offices that opened on Saturday mornings. He
was also pleased with the return on some

investments he made recently through Poste.
“I have invested money in a fund and I

earned a yield my bank couldn’t match,” Galli
said. He did not want to reveal the name of the
lender, but said it was one of Italy’s major banks.

A HAVEN OR A RISK?
What many of Poste Italiane’s savers do

not know is that the post office does not have
a banking license, even though it takes
deposits and offers loans under the brand-
name BancoPosta. And, in the event of a full-
blown financial crisis, it may not be the finan-
cial haven that some savers believe it to be.

BancoPosta does not subscribe to Italy’s
voluntary fund to insure deposits, which
guarantees savers for up to 100,000 euros
deposited into bank accounts. To protect its
depositors, it says it has ring-fenced capital
equal to 1 billion euros and an extra buffer of
400 million euros kept with the state treasury.

Under a presidential decree, BancoPosta
can take deposits provided they are invested
in eurozone sovereign bonds, but the post
office’s deposit-taking arm has chosen to
invest almost entirely in Italian debt, at rough-
ly 40 billion euros. In total, Poste Italiane has
more than 60 percent of its assets tied up in
Italian government debt, including another
nearly 80 billion euros held under the group’s
insurance arm. By contrast, Italy’s best-capital-
ized major bank, Intesa Sanpaolo, invests 12.8
percent of its assets in Italian state debt,
including bonds held by its insurance arm.

Some analysts say Poste Italiane’s large
exposure to the state could increase if the
group’s bid to buy an Italian fund manager,
Pioneer Investments, is successful. Pioneer,
currently held by Italy ’s largest lender
UniCredit , has a sizeable exposure to Italian
debt being one the country’s biggest asset
managers. — Reuters

Italian savers bank on post 

office to survive next crisis


