
THURSDAY, OCTOBER 20, 2016

T E C H NOLO G Y

DUBAI: Dell EMC today announced a
strategic alliance with neXgen Group,
the region’s leading Smart Cities adviso-
ry and managed services organization
aimed to drive the region’s advancing
innovation agenda. 

neXgen Group specializes in extend-
ing smart city technology solutions as a
service to governments, real estate and
enterprise customers across the region
and has been actively involved in flag-
ship projects such as Smart Dubai and
Smart Riyadh, contributing its regional
consulting expertise and in-country
Smart City managed services. The com-
pany offers an integrated portfolio of
technology, intelligence and insights to
help some of the region’s most promi-
nent government entities, telcos and
public sector organizations conceptual-
ize, execute, monitor and deliver smart
applications, services and infrastructure. 

According to a recent report by Frost
& Sullivan, Smart Cities will represent a
market value of USD 1.5 Trillion by 2020
driven by investments in sectors such as
Smart Districts, Utilities, Healthcare,
Security and Governance. The GCC is
already witnessing the innovation-pow-
ered transformation of cities across the
region to improve the quality of life for
their citizens, stimulate business and
drive economic growth in the future.

As part of its Smart City managed
services offering, neXgen Group aims to
introduce a first of its kind Application-
As-A-Service offering to empower inno-
vation agenda’s across the GCC region
and has announced Dell EMC as an
infrastructure partner to empower its
in-country Managed Smart-City and
Smart-District Services for
Governments. neXgen Group’s unique
offering extends the essential  IC T
framework and foundation to new serv-
ices in a number of areas including
smart security, smart real estate, smart
education and healthcare verticals in
addition to smart metering and energy
management. 

With this alliance, neXgen Group and
Dell EMC commit to enabling govern-
ments and cities across the region
establish the instrumental ICT pillars to
accelerate innovation adoption; deliver
superior, fast and personalized services
for citizens and businesses while
enabling agility and sustainability.

To that end, neXgen Group has struc-
tured its platform deployments around
Dell EMC VxRack(tm), hyper-converged
rack-scale engineered systems purpose
built  to enable customers quickly
deploy Infrastructure-as-a-Service archi-

tecture, in addition to Dell  EMC
Isilon(tm) scale out storage, to provision
the need for a robust and elastic stor-
age architecture. The platform is com-
pleted with Dell EMC Data Domain(tm)
in addition to Dell EMC Avamar(tm) to
create a performance backed data pro-
tection and availability environment. 

In addition, neXgen Group has
selected Pivotal Cloud Foundry(r), open
source cloud native platform to extend
a production-ready application plat-
form that enables the development and
delivery of faster composable services
designed for independent deployment,
scaling and recovery

Customer Quote
Ghazi Atallah, CEO ,neXgen Group

“At neXgen Group we are commit-
ted to helping governments and devel-
opers across the region build cities
that are powered by innovative smart
services. Our strategic partnership with
Dell EMC allows us to bring govern-
ments and city authorities closer to
real iz ing their  digital  agenda and
strengthening their concerted efforts
to create not only smart, but sustain-
able cities with higher quality of life. 

Dell EMC Quote
Habib Mahakian, Vice President, 

Gulf and Pakistan, Dell EMC
“As the digital era brings about

unprecedented changes in customer
and business expectations, the Middle
East is making headway in building
future-forward cities powered by inno-
vation. We are excited to be working
together with neXgen Group and have
the opportunity to create “smart soci-
eties” that foster innovation, collabora-
tion and open engagement between
governments and citizens, visitors and
businesses alike.”

Dell EMC
Dell EMC, a part of Dell Technologies,

enables organizations to modernize,
automate and transform their data cen-
ter using industry-leading converged
infrastructure, servers, storage and data
protection technologies.  This provides
a trusted foundation for businesses to
transform IT, through the creation of a
hybrid cloud, and transform their busi-
ness through the creation of cloud-
native applications and big data solu-
tions.  Dell EMC services customers
across 180 countries - including 98% of
the Fortune 500 - with the industry’s
most comprehensive and innovative
portfolio from edge to core to cloud.

Dell EMC and neXgen

Group Join Forces to Drive

Regional Smart Agenda  

KOCHI, INDIA: The inventor of an innovative
solar chick incubator, solar milking machine and
solar-powered boat now has his newest item
rolling onto the streets in this southern Indian
city: A solar rickshaw taxi.

Georgekutty Kariyanappally, the founder of
Lifeway Solar Devices Private Ltd., so far has just
one prototype operating on the streets, but has
supplied another 20 to a nearby tourist resort.

In a city where traffic fumes are a worsening
problem, the solar rickshaw, Kariyanappally  said,
is a way of ensuring people don’t have to choose
between effective transport and environmental
protection. Usually “you have to choose between
development or the environment,” he said. “But I
have an answer.”

Solar vehicles are not entirely new in Asia.
Solar rickshaws are on the road in a number of
countries, particularly Thailand; in Cambodia, a
solar-adapted auto rickshaw has even become a
mobile coffee cart. Earlier this year another
Indian engineer drove a solar rickshaw he’d con-
structed from Bengaluru (formerly Bangalore) to
the UK. But Kariyanappally, known in Kochi as
“Solar Man”, has come up with his own version -
just the latest creation in more than 14 years of
work on renewable energy innovations, some of
it backed financially by the National Bank for
Agriculture and Rural Development.

The fledging solar rickshaw - a three-wheeled,
five-seater motorized rickshaw with a solar panel
on the roof - has gained a particular public fol-
lowing in Kochi since its launch in August
because it is quiet and non-polluting.

‘Breathing fresh air’
In a country where more than half a billion

people don’t own motorized vehicles and rely
instead on hailing taxis - usually auto rickshaws -
the invention could have a big impact on air
quality, noise, health and climate change, back-
ers say.

Altogether more than five million auto rick-
shaws - favored because they are cheap, ubiqui-
tous and able to get through narrow lanes - ply
India’s roads, according to the Indian Ministry of
Surface Transport. Kochi has about 15,000,
according to the road transport office in the city.

“It’s quite similar to an ordinary auto (rick-
shaw) journey except that I am breathing fresh
air instead of polluted air.  This gives me
immense pleasure,” said Vijayakumari, who
recently took a ride in Kariyanappally’s prototype.

The solar rickshaw can run up to 80 kilometers
a day with six hours of charging, with the range
extending to 120 kilometers on a sunny day,
Kariyanappally said. Solar rickshaws could poten-
tially find a home in cities such as Mumbai and
Kolkata, where their more polluting cousins have
been banned, replaced with battery-operated
electric rickshaws, backers say.

“Think how much carbon would be reduced if
all the autos in the city were remodeled as solar
autos,” Kariyanappally said.  He noted that a
switch to solar transport potentially could also
net the country carbon credits.

Cost for drivers?
Some auto rickshaw drivers in Kochi say

they’re interested in the solar models - but only
if they’re affordable and improve incomes for
drivers. “Tell me in simple language how could it

helpful in my daily life,” said Biji, one driver in
Kochi, asked about whether he’d consider a
solar vehicle.

Like most rickshaw drivers in Kochi, Biju does-
n’t own his vehicle, but instead rents one for 12
hours a day for 250 rupees ($3.75). He spends
another 250 rupees a day on diesel while driving
his vehicle 80 to 100 kilometers, he said, and
takes home about 500 rupees ($7.50) a day for
his work.

Ditching diesel costs would be great, he said,
but not if it means paying a higher daily rent for
a solar taxi. “I am ready to shift from a traditional
auto to a solar one. But I should not have to pay
more,” he said.

Still, he can see other benefits of making the
switch. In a city suffering what the National
Environmental Engineering Research Institute
calls “severe” air pollution, even his own 5-year-
old son is struggling with bronchitis, he said.

Kariyanappally, the solar vehicle’s inventor,
says solar rickshaws need not be more expen-

sive. He believes his invention could be sold for
125,000 rupees (about $1,875), compared to
about 200,000 to 250,000 for a traditional new
auto rickshaw.

Even with drivers saving $3.75 a day in fuel
costs, that’s still a steep upfront cost, but emerg-
ing green policies in India could lead to the gov-
ernment providing cheaper loans or subsidies
for clean transport such as solar auto rickshaws,
he believes.

For now, Kariyanappally’s invention faces a
few barriers - including that his prototype vehi-
cle is technically on the streets illegally, as the
Kerala Motor Vehicle Department has not yet
recognised solar as a legal vehicle fuel. “We are
treating the solar auto service as a trial,” said
Sadiq Ali, a Kochi road transport officer.

Whether solar taxis will take hold in Kochi
remains to be seen, residents say. But for now
they’ve driven another innovation: researchers,
environmentalists and investors coming to Kochi
to have a look, Kariyanappally said.—Reuters

In fume-choked Kochi, a solar

rickshaw glides to the rescue

New item rolling onto the streets

SAN FRANCISCO: Yahoo’s quarterly profits
shot up by more than double to $163 million
even as it prepares for a takeover by Verizon.
The faded internet pioneer skipped its usual
quarterly earnings call with analysts due to
the pending takeover by the US telecommu-
nication company, for which chief executive
Marissa Mayer said Yahoo is busy preparing
despite recent revelations about a major data
breach that may affect the deal.

“We launched several new products and
showed solid financial performance across
the board,” she said in an earnings release,
which beat expectations despite only a slight
rise in revenue.

Shares were up 1.49 percent to $42.30 in
after-market trades following the earnings
report release, reflecting confidence the
breach is not prompting a significant number
of users to abandon Yahoo.

Revenue for the quarter that ended on
Sept. 30 came to $1.3 billion, up from the $1.2
billion in the same period a year earlier.
Mobile revenue during the quarter reached
$396 million, up from $271 million the previ-
ous year. The boost in profits came from cut-
ting workers and costs, not from the strength
of its core business. They hit the mark never-
theless, according to independent Silicon
Valley analyst Rob Enderle. “For the most part,
people were expecting a burning crater
where Yahoo used to be,” he said. “This is the
kind of financial report they needed to not
increase the probability that Verizon runs
away screaming from the deal.”

Hacks and scans   
The beleaguered internet company

agreed in July to sell its core assets to Verizon
for $4.8 billion, ending a 20-year run as an
independent company after several attempts

to refocus failed to help it catch up to Google
and Facebook in key segments of online
advertising.

The deal would separate the Yahoo inter-
net assets from its more valuable stake in the
Chinese online giant Alibaba. However,
Verizon said last week that a recently revealed
hack affecting 500 million Yahoo customers
worldwide could have a “material” effect on
the deal.

The comments from Verizon general coun-
sel Craig Silliman suggest the telecom com-
pany could seek to reduce the purchase price
or walk away from the deal. Although the
hack took place in late 2014, Yahoo
announced it only last month, dealing the
company a fresh blow.

The attack was probably “state sponsored,”
it said, although some analysts have ques-
tioned the source. “We’re working hard to
retain their trust,” Mayer said of Yahoo’s users,
“and are heartened by their continued loyalty
as seen in our user engagement trends.”

Yahoo’s image took another hit recently
from allegations of mass email surveillance
that triggered an outcry from privacy
activists. Yahoo has denied doing any such
thing, rejecting as “misleading” a report that it
secretly scanned hundreds of millions of
email accounts to help US intelligence.

“We narrowly interpret every government
request for user data to minimize disclosure,”
the company said in a statement to AFP. “The
mail scanning described in the article does
not exist on our systems.”

Some activists described the allegation as
a “bombshell” that if proven true could reveal
a new level of surveillance by the National
Security Agency, already roiled by disclosures
in 2013 by former contractor Edward
Snowden.—AFP

Yahoo rakes in profits as it 

prepares for Verizon deal

Underwater drone to investigate 

sonar contacts in MH370 hunt

SYDNEY: A ship involved with the deep-
sea sonar search for missing Malaysia
Airlines Flight 370 is being fitted with a
drone that will examine several sonar
contacts of interest on the remote
seabed west of Australia, officials said
yesterday.

None of the sonar contacts exhibit the
characteristics of a typical aircraft debris
field, said the Australian Transport Safety
Bureau, which is heading up the hunt for
the Boeing 777 in a desolate stretch of
the Indian Ocean. But some of the con-
tacts do exhibit man-made properties
and therefore must be investigated
before they can be eliminated as having
come from the plane, the agency said in
a statement.

Officials have previously said that
more than 20 sonar contacts that crews
have picked up in recent months require
closer examination by a sonar-equipped
underwater drone. They are between
2,700 kilometers (1,700 miles) and 1,900
kilometers (1,200 miles) from the
Australian port of Fremantle where the
search ships are based.

Poor weather during the southern
hemisphere winter has, until now, pre-
vented the ships from deploying the
drone. With the weather improving, the
Chinese vessel Dong Hai Jiu 101 is being
fitted with a video camera-equipped
remotely operated vehicle that will scru-
tinize the sonar contacts.

Crews have picked up hundreds of

sonar contacts of interest throughout the
two-year hunt. The contacts are grouped
into three classification levels based on
their likelihood of being linked to the
plane. Contacts dubbed “classification 1”
are considered the most likely to have
come from the aircraft. None of the
recent sonar contacts that the drone will
investigate are classification 1. There
have only been two contacts that fit into
that category thus far; one turned out to
be an old shipwreck, and the other was a
rock field.

Search crews have so far come up
empty in their attempt to find the main
underwater wreckage of the plane,
which vanished on March 8, 2014, during
a flight from Kuala Lumpur to Beijing
with 239 people on board. The ships
have less than 10,000 square kilometers
(3,900 square miles) left to scour of the
120,000-square kilometer (46,000-square
mile) search zone.

Officials previously said the search
would be finished by December. On
Wednesday, the transport bureau said it
is now likely to take until January or
February to complete, due to the long
stretch of poor winter weather that has
hampered search efforts.

Malaysia, China and Australia agreed
in July that the hunt would be suspend-
ed after the crews finish scouring the
current search zone, unless credible new
evidence emerges that identifies the
plane’s location.—AP

Alex Bender, SVP of Global Marketing, Mimecast

Mimecast Hosted a Human 

Firewall Event at GITEX 2016

Hacking email accounts demonstrated

DUBAI: As part of its GITEX Technology Week
2016 plans, Mimecast Limited (NASDAQ:
MIME), a leading email and data security com-
pany, held a Human Firewall breakfast event
on October 19 at the Dubai World Trade
Centre from 8am to 11am. The event targeted
organizations with email users covering the
latest threat trends, how users can prepare
their email defences and the newest solutions
available to prevent these attack.

Speaking on the necessity of educating
people on the importance of email security,
Brandon Bekker, Managing Director at
Mimecast MEA said, “91% of cyber-attacks

start with an email. Companies are being
attacked by malicious cyber criminals with
more frequency and sophistication than ever
before. The threat of spear-phishing, whaling
and socially-engineered email attacks is real
and could happen to any company and hence
making people aware of the latest threats,
and how they could prepare these attacks is
important.”

“We know that routine security training
doesn’t work and technology is less effective
without proper training. Only when organiza-
tions start to get users to think for a fraction
of a second longer than normal before per-

forming a task, running an attachment or
clicking a link, that they can drive a behavior
change in them. With the Human Firewall
event, we want to educate our customers on
the threats, encourage a behavior change
towards security and invoke a human firewall
to help protect their business and de-fang the
threats that target them,” Mr. Bekker added. 

Mimecast is showcasing its full-range of
email and data security solutions and services,
at GITEX Technology Week 2016, being held
from October 16-20, 2016 at the Dubai World
Trade Centre. Mimecast is exhibiting at stand
C1-20, Hall 1. 


