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“Shrimpy”, a leading local Kuwaiti fast food chain
serving seafood, launched its all new menu,
revealing a new variety of delicious cuisine,

drinks and desserts as well as healthy meals providing
different options to please all appetites.

Shrimpy announced the launch of a variety of new
sandwiches such as “Shrimpino”, the latest twist on fried
butterfly shrimp combined with Pico de gallo sauce,
crunchy red cabbage, as well as the “Mix Sub” that com-
bines fried shrimp, fish, and calamari with lettuce and
tasty tartar sauce, in addition to the “Black Burger”, “Po
Boy”, and “Shrimp Roll”.

Not only that, but the new menu included new
items such as a variety of salads, sweets, drinks, and

new side dishes. Of these items, a delicious “Shrimp
Cocktail” salad, “Mix Berry Cheese Cake”, “Creamy Oreo
Cake”, “Lotus Cheese Cake”, as well as drinks such as a
refreshing “Mojito” or “Cherry Cola” are served. The
restaurant also offers new side dishes created by the
expert chefs such as “Dynamite Shrimp”, “Shrimp
Tempura”, and “Buffalo Shrimp”.

The General Manager for Al Thiqa Co.,  Mr.
Mohammed Farraj, has declared that the Executive
Management is working hard to be able to meet the cus-
tomers’ needs and exceed their expectations in provid-
ing a cuisine that is able to compete in such a market, as
we have proven worthy for years by providing our local
infamous shrimp based meals for the past years.

The head of Marketing at Al Thiqa Co., Mr. Hussein
Elsayed, said “The new menu launch, with our strategic
marketing campaign, aims at promoting Shrimpy as well
as welcoming back our beloved customers and seafood
enthusiasts.” 

The Manager of Operations, Mr. George Nassar,
added saying “We push ourselves to be able to provide
the necessary possibilities and ideas from which has
allowed us to yield such delicious seafood cuisine, priced
competitively in the market, was a challenge we
imposed on ourselves to please our customers as well as
to increase our sales and market share belonging to our
chain.”

In the end, the Senior Brand manager, Mr. Basel

Homeidan, clarified “We have been able to facilitate a
change for the brand “Shrimpy” through evolving the
look and brand as well as introduce new social media
tools to reach a vast majority of customers. In addition to
that, the amount of information regarding our products
spread through the use of either social media or through
printed flyers has helped us in the introduction of the all
new menu to the vast majority.”

Last but not least, Shrimpy released new children’s
characters called “Shumy, Bubly, and Crush” to have fun
and share happy times together which show a strong
sense of caring towards children as well as the willing-
ness to cater to the whole family showing a sense of
goodwill.”

For the 2nd consecutive cycle, the American
University of Kuwait (AUK) will be the Country
Partner in Challenge 22, a Qatar-led initiative,

launched by the Supreme Committee for Delivery &
Legacy (SC). Challenge 22 promotes innovation
through awarding generous research and develop-
ment grants to participants with the best ideas.
Challenge 22 is in association with country ambassa-
dors in each of the ten participating countries and
strategic partners including the Qatar National
Research Fund (QNRF), Wamda and the
Massachusetts Institute of Technology (MIT )
Enterprise Forum Pan-Arab. The innovation award
provides entrepreneurs, scientists and pioneers from
across the Arab world with the tools and resources
they need to turn their ideas into a lasting positive
legacy.

AUK hosted an information session on October
17th, where representatives from Challenge 22
introduced the initiative to the public and provided
an overview of the application process and criteria
for participation. The representatives also shared

success stories from the cycle in early 2015. In its
role as Country Partner for Challenge 22, AUK will
promote the initiative locally, and encourage local
innovators to participate and represent Kuwait. The
event was open to members of the AUK community
and the public. 

“The American University of Kuwait under its
mission is committed to fostering a culture of inno-
vation and accordingly we are very proud to be a
country partner for Challenge 22. We believe that
Challenge 22 offer excellent opportunities to stu-
dents at AUK and Kuwait not only to showcase their
ideas and talents but to connect to other talented
students in the region,” said Professor Nizar Hamzeh,
AUK President. 

“Engaging with the participants from Kuwait was
an inspiring and encouraging experience and fur-
ther supports Challenge 22’s belief in the potential
the Arab world has to offer in the field of innovation,”
said Fatma Al Nuaimi, Legacy Senior Manager at the
SC, “Thanks to our collaboration with AUK and its
support, we were able to spark exciting discussion

and dialogue with the attendees and encourage
them to pursue their ideas, no matter how small or
large they seemed. We look forward to seeing the
submissions coming from Kuwait.”

The second cycle of Challenge 22, which runs
from 27 September, 2016 to 11 May, 2017, aims to
inspire innovative solutions in four key areas: sus-
tainability, health & safety, the internet of things,
and tourism experience. For this cycle, Challenge 22
has also expanded its reach beyond the six Gulf
countries to include Egypt, Jordan, Morocco and
Tunisia. The submission deadline for the first phase
is December 12th, 2016. 

The SC, with its partners that will host the inno-
vation award, have always believed that young peo-
ple in the Arab world have great creativity and
potential. Challenge 22 will ensure that when the
world is watching the Middle East in 2022, Arab
innovation is in the spotlight.

For more information and how to apply, please
visit the award’s official website at: www.chal-
lenge22.qa
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