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Sterling has fallen
by over 20 per-
cent against the

US dollar, 16 percent
against the euro and
23 percent against the
Japanese yen since
the 23rd of June 2016
and it could fall more
if the Brexit terms is
not triggered. This
might not be good
news but there are
some winners out of
what we can call a real
and long waited devaluation of the pound sterling. As
the impact of the devaluation filters down to the
economy, it is already affecting many companies,
investors, consumers and the tourism industry.  All
impacted in different ways and shapes. In the short
term and for the long haul. Much will also depend on
how much further the pound keeps falling and for
how long.

Most UK companies that have very high export
ratio should benefit tremendously from this massive
devaluation. Companies that sells most of their prod-
ucts outside the UK can now be very competitive
against their competitors.  Companies like Burberry,
Rolls Royce, British Aerospace, HSBC and the tourist
industry etc. The tourist industry should benefit from
the devaluation of the pound immediately as foreign
tourist can spend more time in the UK for less money. 

CA problem
The UK current account should see increase in all

income from abroad. This should offset Britain’s
reliance on foreign goods and capital. Economists
surveyed by Bloomberg see the country’s current-
account deficit, near a record 7 percent of GDP, falling
to 3.9 percent by mid-2017 while the Bank of England
expects it to halve over the next three years. The UK
FTSE stock market has rallied by nearly 20 percent
from the date of the Brexit vote. This was not comfort
for foreign investors as it just offset the fall in Sterling.
Local investors gained the most from the fall of the
pound. 

UK consumers might be one of the big losers out
of the pound devaluation. The pound’s decline is set
to boost inflation to 2.2 percent on average next year
from virtually zero in 2015, according to the latest
economic forecast. This means consumers’ money will
be worth less and less. Consumer price growth
already surged to 1 percent in September, the highest
level in almost two years, with the prospects of more
to come as some food retailers have already warned
of possible price hikes. 

Overall, this might be bad news for the UK econo-
my as it has been relying on consumer spending for
its steady economic growth. Latest official data show
that Input prices-including raw material, imported
parts and equipment and other costs - rose an annual
7.2 percent in September, leaving companies with
having to choose between trimming profit margins or
hitting customers with higher prices. Also British
savers will lose out by rising inflation, savers will see
the purchasing power of their savings decline,
whether they’re planning to cash out or diversify into
non-pound-denominated assets. 

Interest rates
Meanwhile, interest rates will likely remain at

record lows after the Bank of England cut rates in
August and suggested more easing may be on the
way.  The British people voted for leaving the
European Union but the government will drag its feet
with Brussels to get the best exit terms. This could
take a while to happen and meanwhile the pound
could weaken further. — Rasameel

KUWAIT: The Kuwait office of Al Tamimi &
Company, the largest independent law firm
in the Middle East, was recently awarded by
the International Financial Law Review “IFLR”,
the market leading financial law publication
for lawyers, the “Debt & Equity-Linked Deal of
the Year 2016” for its involvement as legal
counsel for Boubyan Bank K.S.C.P. (Bank), a
leading Kuwaiti Islamic Bank, in its issuance
of Sukuk worth $250 million. Al Tamimi &
Company was also recognized by IFLR as the
National Law Firm of the Year.  

The awards ceremony was held in Dubai
on 19 October 2016, which honored all par-
ties involved in the deals at a prestigious
black tie event held at Burj Al Arab. Several
Partners and key managers collected the
Awards on behalf of the firm. Accepting the
awards on behalf of Al Tamimi & Company
were Alex Saleh (Partner & Head of Office)

and Omar Handoush (Head of Banking &
Finance).   

The transaction is the first Sukuk issued by
a Kuwaiti Bank to enhance Tier 1 Capital. The
transaction used a Mudarabah structure in
order to ensure Shari’a compliance. It will be
listed in the NASDAQ market as well as the
Irish Stock Exchange and will be priced at
6.75 per cent. 

Boubyan Capital, the investment arm of
Boubyan Bank, served as the global coordina-
tor for the issuance along with Standard
Chartered and HSBC. Other financial institu-
tions involved in the issuance as bookrunners
and joint lead managers include NBD Capital,
Dubai Islamic Bank, Emirates, KFH Capital,
and the National Bank of Kuwait.   

The Al Tamimi team was led by Head of
Office and Partner, Alex Saleh, as well as Head
of Banking & Finance Omar Handoush,

Associate El Hassan Abdelrazek and Associate
Abdullah Masud.  

The Awards are chosen from a pool of
globally nominated deals and are presented
to leading firms in their chosen categories
and markets.  The judges looked for evidence
of legal expertise, innovation and strategic
vision in the deals that were nominated. Al
Tamimi & Company was up against a strong
pool of other international law firms within
these areas.  Partner and Head of the Kuwait
office, Alex Saleh, commented on the awards
by stating, “We are extremely pleased to
receive such notable recognition and acco-
lades from the IFLR. We want to thank every-
one involved on the deal for their dedication
and efforts, especially to the members of
Boubyan Bank who made us part of such a
ground breaking transaction in the field of
Islamic finance.  It is truly an honour.”  
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LONDON: Big international banks are
preparing to move some of their opera-
tions out of Britain in early 2017 due to
the uncertainty over the country’s future
relationship with the European Union,  a
top banking official said. Writing in the
Observer newspaper, Anthony Browne,
the chief executive of lobby group the
British Bankers’ Association, said the
public and political debate was “taking
us in the wrong direction” and business-
es could not wait until the last minute.

“Most international banks now have
project teams working out which opera-
tions they need to move to ensure they
can continue serving customers, the
date by which this must happen, and
how best to do it,” said Browne.

“Their hands are quivering over the
relocate button. Many smaller banks
plan to start relocations before
Christmas; bigger banks are expected to
start in the first quarter of next year.”
Many of the world’s major banks have
their European headquarters in Britain,
where the financial sector employs more
than two million people and makes up
almost 12 percent of the economy.

Banks in London depend on a
European “passport” to serve clients
across the 28-country European Union
from one base and lenders worry that
this right will end after Brexit. Browne
said while f inance minister  Phi l ip

Hammond and Brexit minister David
Davis were “making the right noises”, he
was concerned that some high-profile
Brexit supporters believed banks did
not need passporting and could rely on
so-called equivalence, under which the
EU can allow access to its markets for
countries whose regulations are similar
to the bloc’s.

“ The EU’s equivalence regime is a
poor shadow of passporting, it only cov-
ers a narrow range of services, can be
withdrawn at virtually no notice, and will
probably mean the UK will  have to
accept rules it has no influence over,” he
said. “For most banks, equivalence won’t
prevent them from relocating their oper-
ations.”

Banks have already said they are mak-
ing contingency plans to move some of
their operations to continental Europe if
Britain does not negotiate access to the
EU single market after Brexit.

Prime Minister Theresa May has said
she will trigger formal talks to leave the
EU by the end of March 2017 after
Britain voted to leave in a referendum
last June.

She has said she will fight to retain
access to the single market but several
EU leaders have insisted that will depend
on Britain accepting free movement of
workers from the EU - a condition Britain
has vowed to curtail. —Reuters 

Al Tamimi & Co takes home awards from IFLR

KUWAIT: The Gulf Investment Corporation (GIC)
announced yesterday that Moody’s Investor
Service, in their recently published Credit
Analysis report, have maintained its Long Term
rating at A2 and Short Term rating at P-1.  The
Stable outlook was maintained as well.

Earlier this year, in June 2016, Fitch Ratings
reaffirmed GIC’s Long Term rating, Short Term
rating and Stable outlook.  These affirmations,
from leading international rating agencies,
reflect GIC’s strong ownership structure and
sound business model. 

I t is also indicative of the corporation’s
strong funding profile, good asset quality,
robust internal control framework, in a chal-
lenging future business environment.  It is
especially commendable that the rating confir-
mations come despite a period of increased
turmoil within the regional and international
operating environments. 

Commenting on the ratings, Ibrahim Al-
Qadhi,  CEO, said “ The fact GIC has main-
tained its strong ratings and stable outlook
despite challenging geopolitical and eco-
nomic environment surrounding the region,
is testimony to the success we have achieved
in establishing and maintaining strong finan-
cial fundamentals, and GIC’s proactive and
conservative strategies have proved benefi-
cial in facing an extremely challenging busi-
ness environment”. The CEO, while seeing a
br ight  future  for  GIC ,  has  expressed his
utmost confidence that the GIC is well posi-
t i o n e d  to  t a k e  a d v a n t a g e  o f  e m e rgi n g
investment opportunities”.

Established in 1983, GIC is a regional financial
institution owned entirely and equally by the six
GCC states of Bahrain, Kuwait, Oman, Qatar,
Saudi Arabia and the UAE. It is headquartered in
the State of Kuwait.

KUWAIT: Kuwait Finance House (KFH)
announced the winner of Mercedes Benz
GLE 450 Coupe in the second and last draw
of the banking cards campaign themed
“Use KFH Cards and You May Win up to 2
Mercedes-Benz SUV’s and Cash Prizes up to
KD 60000”, Ali Mutlaq Alsubaei. The draw
was held under the supervision of the
Ministry of Commerce and Industry.

For every KD 10 spent on their KFH
cards, clients will gain a chance to enter a
draw and win up to 2 Mercedes-Benz cars
and a chance to win the value of their pur-
chases up to KD 600 daily for 100 days. It is
worth noting that KFH Credit and Prepaid
cards used in domestic and international
purchases and KFH Debit cards used in
international purchases are eligible for the
daily draw.

Moreover, clients will gain the chance to
enter 2 draws to win 2 Mercedes-Benz cars.
The first draw was for the first car Mercedes
Benz GLE 400. This draw was held after 50
days of the launch for purchasing transac-
tions conducted from day 1 to day 50,
while the second draw has been for the
second car Mercedes Benz GLE 450 Coupe,
and was held after 100 days of the launch
for purchasing conducted from day 51 to

day 100 of the campaign.
KFH strives to continuously offer its

clients new promotions and offers that dif-
ferentiate them among peers, whilst also
bolstering the bank’s pioneering position
in the field of banking cards.

KFH marketing campaigns play a signifi-
cant role in underlining KFH’s principles
that include boosting sales, while benefit-
ting clients and merchants.

This new campaign is part of KFH’s
efforts to reward its clients and grant them
additional value; thus achieving higher cus-
tomer satisfaction. The campaign also aims
at enhancing the bank’s presence, especial-
ly that it dominates the largest market
share in the field of banking cards in
Kuwait.

KFH has won several awards in the field
of banking cards which reinforces its suc-
cess and efficiency in banking cards mar-
ket. KFH enjoys high confidence and lead-
ership in the market in addition to high
quality products which have enabled it to
achieve growth in cards market and
increase the number of customers. KFH
occupies the leading position as the issuer
of banking cards and one of leading banks
at the GCC level. 

KUWAIT: Burgan Bank announced yester-
day the names of the lucky winners of its
Yawmi account draw, each taking home a
prize of KD 5,000.

The lucky winners for the daily draws
took home a cash-prize of KD 5,000 each,
and they are: 
1. Abdullah Saleh Obaid Yashoul
2. Khaled Saleh Mohammad Al Rzaihan
3. Mohammad Ahmed Mohammad Al-
Mesbah
4. Asam Jaffar Jasem Abdulrahim
5. Yousef Abdullah Dawood Sulaiman

In addition to the daily draw, Burgan
Bank also offers a quarterly draw with more
chances to win higher rewards, entitling
one lucky customer to win KD 125,000
every three months. The Yawmi Account
offers daily and quarterly draws, the quar-
terly draw requires customers to maintain a
minimum amount of KD 500 in their
account for two months prior to draw date.

Additionally, every KD 10 in the account,
will entitle customers to one chance of win-
ning.  If the account balance is KD 500 and
above, the account holder will be qualified
for both the quarterly and daily draws.  

Burgan Bank encourages everyone to
open a Yawmi account and/or increase
their deposit to maximize their chances to
becoming a winner. The more customers
deposit,  the higher the chances they
receive of winning.

For more information on opening a
Yawmi account or about the new quarterly
draw, customers are urged to visit their
nearest Burgan Bank branch and receive all
the details, or simply call the bank’s Call
Center at 1804080 where customer service
representatives will be delighted to assist
with any questions on the Yawmi account
or any of the bank’s products and services.
Customers can also log on to Burgan Bank’s
www.burgan.com for further information. 
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RIYADH: The slump in Saudi Arabia’s retail
sector may be close to ending as consump-
tion starts to stabilise after shrinking
because of low oil prices and government
austerity policies, the chairman of one of
the kingdom’s biggest retail chains said.
“We think the sharp decline is fundamen-
tally over, or will be over by the end of this
year,” said Muhammad Alagil, chairman of
Jarir Marketing Co, which focuses on selling
consumer electronics, books and office
supplies.

Next year, the company may be able to
grow both profit and sales at rates in the
high single digits or low double digits, he
added - though much of that growth
would come from opening new stores
rather than increasing business at existing
outlets.

Saudi Arabia faces its most difficult eco-
nomic times in a generation as the govern-
ment cuts spending in order to curb a huge
budget deficit caused by shrunken oil rev-
enues. The retail and wholesale sectors,
including restaurants and hotels, shrank 0.6
percent from a year ago in the second
quarter of this year. Jarir’s net profit edged
up 0.7 percent from a year earlier to 220
million riyals ($58.7 million) in the third
quarter as its sales dropped 1.0 percent to
1.52 billion riyals. Alagil said low oil prices
were hurting his stores’ business not mere-
ly in Saudi Arabia but also in other Gulf
Arab economies.

“If it falls 15 percent in Saudi, it is falling
10 percent at our stores elsewhere in the
Gulf,” he said in an interview at the Reuters
Middle East Investment Summit. Alagil said
there was uncertainty in the Saudi retail
sector because of cuts to the allowances of
public sector employees announced last

month and the risk of more austerity steps
to follow. Authorities have said they plan to
introduce value-added tax, at a rate of
about 5 percent, in 2018.

“It is very difficult to be clear about how
much the impact of these steps will be.
Nobody is really sure.” Reflecting that
uncertainty, Jarir’s share price has plunged
45 percent this year to 87.00 riyals, a level
which Alagil described as excessively
cheap. He said he didn’t exclude the possi-
bility of a share buy-back, although that
would depend on the board’s decision.

Alagil said there were several reasons to
think the worst of the slump was ending.
One reason was that many people had
begun dipping into their savings to sustain
spending. Also, consumer spending by
many millennials - young adults in the late
teens, 20s or early 30s - was remaining
quite strong because they had little debt or
family obligations.

While Jarir’s sales of office supplies fell at
annual rates of 20 to 25 percent earlier this
year as companies cut back, especially in
the embattled construction industry, the
pace of decline has slowed substantially,
Alagil added. If consumption stays sluggish
next year, it could trigger a shakeout in the
retail sector that allows Jarir to gain market
share, he said; the company plans to open
four new stores in Saudi Arabia and two in
Kuwait next year, and is sticking to a previ-
ously announced plan to have 60 stores by
the end of 2018 compared to 44 now.

“Because a lot of people think the situa-
tion is bad, it is an opportunity to push the
envelope for growth,” Alagil said, noting
that the 1980s, another period of low oil
prices which hurt the Saudi economy, was
a time of growth for Jarir. — Reuters
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