
KUWAIT: Kuwait Finance House (KFH)
announced 7 winners of the eighth
draw of the new banking cards cam-
paign themed “Use KFH Cards and You
May Win up to 2 Mercedes-Benz SUV’s
and Cash Prizes up to $200000” in an
attempt to encourage clients to use
KFH credit, prepaid and debit cards
while making purchases in Kuwait and
overseas.

The winners are: Msaed AlQahtani,
Sultan AlAtefi, Mohammad Albarrak,
Rashed Almekhyal, Shahrazad
Mohammad, Maasoma Albloushi, and
Fay Alajmi.

For every KD 10 spent on their KFH
cards, clients will gain a chance to
enter a draw and win up to 2
Mercedes-Benz cars and a chance to
win the value of their purchases up to
$2000 daily for 100 days ending
October 11th 2016. It is worth noting
that KFH Credit and Prepaid cards
used in domestic and international
purchases and KFH Debit cards used
in international purchases are eligible
for the daily draw.

Moreover,  cl ients will  gain the
chance to enter 2 draws to win 2
Mercedes-Benz cars. The first draw
will be for the first car Mercedes Benz
GLE 400. This draw will be held after
50 days of the launch for purchasing
transactions conducted from day 1 to
day 50, while the second draw will be
for the second car Mercedes Benz GLE

450 Coupe, and will be held after 100
days of the launch for purchasing
conducted from day 51 to day 100 of
the campaign.

KFH strives to continuously offer
its clients new promotions and dis-
counts in order to distinguish them
among peers, not to mention to fur-
ther bolster the bank’s pioneering
position in the field of banking cards.
KFH marketing campaigns play a sig-
nificant role in underlining KFH’s prin-
ciples that include boosting sales,
while benefitting clients and mer-
chants.

This new campaign is part of KFH’s
efforts to reward its clients and grant
them additional value; thus achieving
customer satisfaction and boosting
their confidence. The campaign also
aims at enhancing the bank’s pres-
ence, especially that it dominates the
largest market share in the field of
banking cards.

KFH has won several awards in the
field of banking cards which reiter-
ates its success and efficiency in
banking cards market. KFH enjoys
high confidence and leadership in the
market in addition to high quality
products which have enabled it to
achieve growth in cards market and
increase the number of customers.
KFH occupies the leading position as
the issuer of banking cards and one
of leading banks at the GCC level. 
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KUWAIT: Ooredoo Kuwait announced
that it won the title “Speedtest Awards
Winner 2016” by Ookla, the company

that operates the famous website
Speedtest.net, a tool that measures net-
work speed on users’ devices. The awards
are based on speed test results conduct-
ed by hundreds of thousands of actual
smartphone users in Kuwait.

Caring and Connecting
Commenting on this, Corporate

Communications Director in Ooredoo
Kuwait Mijbil Alayoub says: “We’re proud
of this achievement, which reiterates our
belief in our values of caring, connecting
and challenging. We’ve adopted a very
customer-centric policy in recent years
to enrich their experience and fulfil their
needs, and this policy translates in all our
efforts and strategies.”

Nationwide Coverage
Alayoub noted that Ooredoo regular-

ly benchmarks its services in relation to
all competition, and results have indicat-
ed that it scores higher than competition

in terms of speed and capacity. The tests
were conducted in various locations and
under different conditions across Kuwait
to better measure the network’s
strength. He also noted that Ooredoo
Kuwait currently has more than 1,800
deployed LTE sites across Kuwait, cover-
ing the entire country. Ooredoo is con-
tinuously working with reputable organ-
izations worldwide to introduce the
future 5G internet to its customers. 

Commendable efforts
Commenting on this, Ookla CEO and

founder Douglas Suttles said: “Ooredoo
Kuwait consistently provides its users
with the fastest mobile network speeds
available in the country. Ooredoo
Kuwait’s investment in their network
speed is commendable and we are
delighted to acknowledge their efforts

with this award.”
Ookla Speedtest puts the most

sophisticated broadband testing and
analysis tools into the hands of anyone
interested in finding out just how con-
nected they actually are. This free service
from Ookla opens hundreds of testing
locations around the world to anyone
curious about the performance of their
Internet connection.

“The Most Powerful 
Network for Your Life”

On this occasion, Ooredoo launched

its new television commercial “The Most
Powerful Network for Your Life”, which
tackles everyday life situations of Kuwaiti
youth and the importance of fast and
reliable internet to empower their
endeavors. 

The commercial is produced by
Senyar, making this the fourth collabora-
tion with Ooredoo Kuwait. Senyar previ-
ously produced Ooredoo’s successful
Ramadan commercial “Closer
Connection,” which was a star-studded
production featuring some of the Arab
world’s most talented singers. 

Ooredoo Kuwait named ‘Speedtest Awards Winner 2016’

New television commercial focusing on network power

KUWAIT: Honda “Earth Dreams
Technology” is a next generation set
of technological advancements that
greatly enhance both driving per-
formance and fuel efficiency using
as its base advanced environmental
technologies to pursue the joy of
driving unique to Honda.

Honda is first and foremost a
motor company, and the new Earth
Dreams Technology engines once
again assert Honda’s desire to lead
the industry in powertrain efficiency
while providing responsive power
and fun for drivers. Having both the
4-cylinder and V-6 honored as
Ward’s 10 Best Engines list shows
that world-class powertrain technol-
ogy doesn’t have to come at a pre-
mium price.

Key features of 
“Earth Dreams Technology”
1. A gasoline engine which real-

izes top level driving performance
and fuel efficiency.

2. A compact diesel engine which
realizes the world’s lightest body*1,
top-of-class*1 acceleration perform-
ance and fuel efficiency.

3. CVT which combines at a high
level the fun of driving and fuel effi-
ciency.

4. A two-motor hybrid system
which realizes top-of-industry effi-
ciency*1.

5. A high-efficiency, high output
electric SH-AWD hybrid system
which combines superior driving
and environmental performance.

6. A compact, high efficiency
electric powertrain for EVs. 

1. Gasoline engine which
achieves top-of-industry driving
performance and fuel efficiency

* By enhancing Honda’s original
VTEC (Variable Valve Timing and Lift
Electronic Control System) technolo-
gy to thoroughly improve thermal
efficiency and minimize friction, a
combination of high output and fuel
efficiency was achieved. Further, a
new engine series employing a new
structure for higher expandability
was developed.

* By gradually renewing the
engine starting with the mini-vehi-
cle N BOX, Honda utilized this tech-
nology to achieve top-of-industry
output and fuel efficiency in every
vehicle class 

* A wide range of engine classes
including the  1.3L, 1.5L, 1.8L, 2.0L,
2.4L, and 3.5L classes feature the
technology.

Earth Dreams Technology is
Honda’s latest generation of engines
proving their commitment to fuel-
efficiency and environmental
impact. By enhancing Honda’s origi-
nal VTEC (Variable Valve Timing and
Lift Electronic Control System) tech-
nology to further improve thermal
efficiency and minimize friction, a
new combination of high output
and fuel efficiency was achieved.
Each engine class received modifica-

tions in the new Earth Dream
Technology roll out.

* 1.3 to 1.5L class engine
Employs VTC, direct injection

technology and the Atkinson cycle
using the DOHC, VTEC technologies
as the base. Extensive friction reduc-
tion measures have been imple-
mented.

* 1.8 to 2.0L class engine
Employs direct injection technol-

ogy and the Atkinson cycle using
the DOHC, VTEC technologies as the
base. Implementation of VTC and
high-capacity EGR (Exhaust Gas
Recirculation) to both the intake and
exhaust ports creates significantly
reduced friction. 

* 2.4L class engine
Based on the DOHC and VTEC

technologies, it employs VTC and
direct injection technology and
implements extensive friction
reduction measures. Engine has

improved 5% in fuel efficiency and
output, and a 10% improvement in
maximum torque compared to the
previous engine.

* 3.5L class engine
Employs new valve train mecha-

nisms and direct injection technolo-
gy in the SOHC, VTEC, VMC systems
to improve fuel efficiency by over
10% and 5% of output; relative to
the present standalone engine
model.

Through its implementation first
in the mini-vehicle N BOX and grad-
ually onto other vehicle models,

Honda has achieved top-of-industry
fuel efficiency for every category.

CVT which combines at a high level
the fun of driving and fuel efficiency

* Three CVT structures for mini,
compact, and mid-size vehicle class-
es are newly developed to be adopt-
ed for a variety of engine models.

* Reinforced belt is used to real-
ize a structure for which a wide ratio
range can be set.

* Implementation of analysis
technology over the contact behav-
ior between the belt and pulley, and
a high-precision hydraulic control
system allows for continual opti-
mization of hydraulic pressure to the
pulley under a variety of driving
conditions, contributing to
improved fuel efficiency.

* Use of an electronic oil pump to
realize an idle stop system with high
response contributes significantly to
improved usability and fuel efficien-
cy.

* “G-Design Shift”, a new coordi-

nated control system for shift trans-
mission, throttle, and hydraulic con-
trol responds quickly to driver
demands and realizes an exhilarat-
ing, sporty drive with superior accel-
eration.

* In the mini-vehicle class, a con-
trol mechanism and innovations in
axle placement to reduce the
engine size lengthwise, while a
reduction in parts by simplifying the
transmission casing structure helps
realize a lightweight and compact
body.

* For the compact and mid-size
classes, in addition to the reductions
in size and weight, transmission effi-
ciency was greatly improved by
expanding the ratio range to
achieve fuel efficiency improve-
ments of 5*3 and 10*3 compared to
the conventional CVT and compara-
ble 5ATs, respectively

Honda Environmental Leadership
In addition to the Earth Dreams

Technology powertrain suite, Honda
is committed to further advance-
ments in fuel efficiency, with a focus
on the broad application of tech-
nologies such as Eco Assist, VTEC
and Variable Cylinder Management
(VCM). Honda has also led the Union
of Concerned Scientists (UCS) rank-
ings of overall vehicle environmen-
tal performance since 2000, and a
Honda vehicle has topped the list of
America’s greenest vehicles from the
America Council for an Energy-
Efficient Economy (ACEEE) for 15
consecutive years.

Alghanim Motors
As an exclusive distributor of

Honda automobiles, motorcycles,
power and marine products in
Kuwait, Alghanim Motors is commit-
ted to providing customers with
flexible payment solutions and effi-
cient and cost-effective services.
Honda customers will enjoy the
utmost professionalism when serv-
icing their car that will be under the
attentive care of experience and
skilled technicians. The Honda
showroom goes beyond car care by
providing customers with a comfort-
able waiting lounge that includes
free entertainment such as gaming
consoles, digital satellite TV, free
WiFi and relaxing massage chairs.  

Beat the spike in gas prices with 

Honda ‘Earth Dreams Technology’

KUWAIT: As part of a long-term strategy to
further develop and strengthen FCA’s large
brand portfolio in the Middle East, Maurizio
Zuares has been appointed as CEO of the
Fiat Chrysler Automobiles (FCA) Middle East
Regional Office in Dubai.

51 year old Maurizio has over two
decades of experience in the automobile
industry, the last 17 years of which have
been spent in a variety of roles within the
FCA Group, including International Sales
Director for Alfa Romeo (EU and Extra-EU),
International Sales Director - Fiat/Alfa/Lancia
(EU/Japan), President of Fiat Auto Japan, CEO
of Fiat Group Automobiles Spain and most
recently, four years as CEO of Fiat Group

Automobiles France, where he was responsi-
ble for all of FCA’s brands and activities with-
in the French market.

Maurizio has a solid international auto-
motive background and will play an impor-
tant role as head of the FCA Middle East
team that has been handed increasing
responsibility within the company’s EMEA
regional organisation - in line with the ambi-
tious and forward thinking business plan set
in place following the formation of FCA.
Maurizio has responsibility for one of the
most strategically significant markets within
the EMEA region. He presides over a portfo-
l io of brands that includes Alfa Romeo,
Chrysler, Dodge, Fiat, Fiat Professional, Jeep,

Ram and Mopar, with a range of models that
includes a wider than ever choice of driving
options - light, efficient vehicles (such as the
iconic Fiat 500, Fiat 500X and Alfa Romeo
Giulietta QV); class-leading 4x4’s (including
the world’s most awarded SUV, the Jeep
Grand Cherokee) through to the Ram truck
range and the latest high performance mod-
els from the Dodge brand, including the
707hp Dodge Charger and Challenger
Hellcat models.

Maurizio is Italian and holds a Masters
Degree in Business Management as well as a
Degree in Economics and Commerce from
the University of  Ancona.  He joins FCA
Middle East as the company aims to contin-

ue building on the momentum achieved in
the region over recent years. “FCA has been
on a product offensive over the last few
years, and that has brought many new cus-
tomers to our wide portfolio of brands,” said
Maurizio. “I’m very excited to take on the
challenge of further expanding our partner-
ships with our distributors and through
them, to our customers, with a strong focus
on brand development across the region.”

“With many further exciting new model
introductions to come in the next few years,
my objective is to grow our business through
a combination of great brands and products
plus a renewed emphasis on enhancing cus-
tomer satisfaction at all levels.”

Maurizio Zuares CEO for FCA Middle East

Mijbil Alayoub

Maurizio Zuares


