
BU S INE S S
THURSDAY, SEPTEMBER 22, 2016

KUWAIT: Al Ahli Bank of Kuwait (ABK)
proudly announced that ABK CEO Michel
Accad was named ‘Bank CEO of the Year’ by
CEO Magazine, an ITP affiliate. Mr Accad
received his award at the ‘CEO Middle East
Awards 2016’ ceremony, which was held in
Dubai, on 20 September, 2016. The CEO
Middle East Awards recognize and reward
the most successful and innovative CEOs in
the Middle East. This year’s awards hon-
ored top CEOs that have delivered out-
standing results, as well as those that have
made a vital contribution to the vibrancy
of business across the region. The awards
represent the benchmark of success for
senior executives in the Middle East. 

Commenting on this achievement,
Michel Accad said: “I  am honored to
receive this recognition. We have come a
long way over the past couple of years and
I am proud to be part of this financial insti-

tution, and more importantly, part of the
exceptionally talented team that has made
it possible to put into action the ideas and
strategies developed.”

“Today ABK has taken its operations to
a whole new level, from the innovative
solutions it delivers through its new
‘Simpler Banking’ strategy, to its expansion
to the Egypt market. I can confidently say
that we have marked the start of a new era
for ABK and we will spare no efforts to
make this journey a rewarding and suc-
cessful one”, Accad added. 

“I would like to thank the organizers for
this event. This is not a testament to what I
have achieved as a CEO, but rather to what
we have achieved as a team at ABK, and I
thank each and every one of our staff for
their hard work and commitment”, Accad
concluded.  ABK’s ‘Simpler Banking’ strate-
gy aims to create a Simpler Banking model

for its customers, which revolves around
offering more security, convenience and
speed. In line with this strategy, major
enhancements and developments have
been made to the Bank’s systems and
processes that have yielded significant
improvements in the ways ABK delivers its
products and services. 

Moreover, ABK recently also won the
Africa Region ‘Deal of the Year’ award by
The Banker, an FT affiliate, under the
Merger and Acquisition category, for the
acquisition of Piraeus Bank Egypt (PBE),
which was finalized in November, 2015 as
well as ‘Best Bank Transformation’ in the
Middle East by Euromoney.  The Bank’s new
identity is being rolled-out in Egypt over
the entire 39 branch network. This acquisi-
tion is part of ABK’s efforts to expand its
presence across the region and further
solidify its role as a leading regional bank.

ABK CEO Michel Accad named ‘Bank CEO of the Year’ 

ABU DHABI: With millions of families planning
and looking forward to their next holiday or trip
abroad, Etihad Airways has introduced a new
range of ‘Etihad Explorers’ children’s activity
packs and a Flying Nanny Kit,  to keep its
younger guests occupied while onboard. Etihad
Explorers is the airline’s new children’s brand and
will feature on activity packs and meal items,
and aims to instill a sense of excitement and
anticipation during their journey. The new kits
were launched at a colorful children’s tea party
hosted by the airline at its state-of-the-art
Innovation Training Academy in Abu Dhabi.

On inbound flights to Abu Dhabi, a new col-
lectable character bag for three to eight year-
olds contains an activity booklet, crayons, card
games and a color-in mask. The pack on flights
from Abu Dhabi includes a unique suitcase
boardgame which allows parents and children
to play together, a foam lion character, color-in
postcards, crayons, and a handy waterproof trav-
el wallet. Having a different pack on each leg
ensures that children are kept well entertained
on both journeys. 

For nine to 13 year olds there is a more
mature activity pack which is guaranteed to puz-
zle and delight, containing Sudoku, mazes, lined
notes and join-the-dot games. These packs also
contain an Abu Dhabi themed pencil case, pen-
cil, a dual-function bookmark and ruler, and a
notepad. Tech savvy tots can also enjoy a range
of films, television programs, games, and child-
friendly albums and CDs through the dedicated
‘Just 4 Kids’ section on the Etihad Airways E-BOX
in-flight entertainment system, all of which can
be enjoyed on the touchscreen and/or handset.

For guests flying long-haul, every aircraft is
staffed by a Flying Nanny. Trained by the UK’s
world renowned Norland College, Flying Nannies
were introduced by Etihad Airways in September
2013, and are onboard to provide an extra pair of
hands and allow parents more personal time
while they entertain the children. The new Flying
Nanny Kit promotes greater interaction between
nanny and child and contains an extensive range
of fun items including Origami, games, pom-
poms, flight certificates, tools for magic tricks
and face-painting, and a ‘Flying Nanny stamp of
approval’ which the nanny can use to reward
children during their in-flight activities.

‘Family-friendly products’
Calum Laming, Etihad Airways’ Vice President

Guest Experience, said: “We understand that fly-
ing as a family can often prove daunting for par-
ents and children alike, especially when travel-
ling long-haul. That’s why we’re continually look-
ing for new ways to develop family-friendly
products, like the new children’s activity packs,
so everyone can be fully entertained from the
moment they board. 

“This is just a part of our wider efforts to pro-
vide enhanced service and hospitality to our
valued family fliers, an effort which is also

brought to life by our amazing Flying Nannies.
The new kits will help these talented crew
members with the tools they need to provide
our young guests, and ultimately their parents,
with a truly memorable flight.”

The new kits were created by Milk Jnr’s &
Kidworks, a UK headquartered agency which
specialises in creating engaging kids activity
packs for some of the world’s biggest family
brands, in partnership with Etihad Airways’
Flying Nannies and product development team.
The project also saw the agency re-illustrate and
incorporate four existing Etihad Airways charac-
ters: Kundai the Lion, Zoe the Bee, Jamool the
Camel and Boo the Panda. Milk Jnr’s incorporat-
ed elements of Etihad’s recent livery and staff

uniform rebrand into the children’s brand and
logo including geometric shapes to reflect the
Abu Dhabi landscape. As part of Etihad Airways’
ongoing commitment to ensuring all passengers
enjoy a truly exceptional hospitality experience,
a new Children’s menu will be launched in
December focusing on healthy choices for
younger fliers. 

Zoe Telfer, Milk Jnr’s Client Services Director,
said: “The aim of this project was to create an
engagement solution for families travelling with
children on Etihad Airways flights. We created
kids packs for long and short haul flights that
really stand out and reflect Etihad’s premium
service and reputation, while paying careful
attention to the airline’s distinctive brand.”

Etihad Airways launches children’s 
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DUBAI: Capital market stakeholders
attended the eighth annual Middle East
Investor Relations Association (MEIRA)
Conference and Awards, held at The
Address, Dubai Mall, reflecting the growth
of professional investor relations practice in
response to changing market regulation.
The conference is the regional flagship
platform for investor relations professionals
to discuss regional developments in
response to rapidly maturing capital mar-
kets, and drive change through collabora-
tion and the implementation of best prac-
tice, while providing members with net-
working opportunities.

Influential market players from listed
and private companies, investors, family
offices, the exchanges and regulatory
authorities were among the participants
addressing this year’s theme “Forward shift
in MENA: a new vision beyond oil”.
Speakers at the event explored recent
industry developments including the
opening of Saudi Arabia’s exchange, ongo-
ing macroeconomic challenges and the
outlook for regional capital markets, as well
as the impact of competition for capital,
and how IR professionals can best drive for-
ward best practice.

To coincide with the event, Alex
MacDonald Vitale, chairman of MEIRA,
announced the society’s move to become a
registered professional association, reflect-
ed in its new name of The Middle East
Investor Relations Association (MEIRA).
“Regional markets are rapidly adapting to
the changing economic landscape, and
working hard to attract interest from for-
eign investors. With this change comes an
expectation of best practice in IR and
investor engagement. The move to become
a registered member of the Dubai
Association Centre is welcomed by the
industry and our members, as we take the
organization to the next level.” 

The 2016 Investor Relations Awards
Ceremony also recognized the region’s
leading investor relations professionals,
acknowledging their contribution to devel-
oping and raising investor relations stan-
dards across the region. A full list of nomi-
nees and winners can be found on the
Association’s website at www.me-irsoci-
ety.com. MEIRA is an independent non-
profit organization dedicated to promoting
best practice IR in the region. The
Association benefits from the support of its
sponsors, partners and members.

New focus on investor

relations amid regulatory

change discussed at MEIRA

KUWAIT: Burgan Bank announced yesterday
that its Burgan Equity Fund has been named as
the ‘Best Equity Fund over 10 years’ in the pres-
tigious Thomson Reuters Lipper Award MENA
Markets. For more than three decades and in
over 20 countries worldwide, the Thomson
Reuters Lipper Fund Awards have honored
funds and fund management firms that have

excelled in providing consistently strong risk-
adjusted performance relative to their peers.

In a joint press release, Burgan Bank and
KAMCO Investment Company declared that
The Burgan Equity Fund follows a balanced
investment policy that targets long-term capi-
tal gains with minimum risk. The fund invests
across a wide range of sectors including con-
sumer services, oil & gas, telecommunications,
basic materials, consumer goods, real estate,

financial services, industrial, and banking.
Burgan Equity Fund’s cumulative return since
inception on 9 December 2001 has increased
in value by 115.9% as of end of December
2015, while in 2016 till August 2016, the fund
has outperformed the Kuwaiti Stock Exchange
weighted index by approximately 7%.

The ‘Best Equity Fund over 10 years’ award
is a recognition of the Fund’s consistent long-
term outper formance compared to its
benchmark, which is a result of efficient asset
allocation where Burgan Bank played the role
of fund manager, in collaboration with KAM-
CO Investment Company, as external advisor
of the fund.  

Burgan Equity Fund, a collaboration
between the fund manager Burgan Bank and
the external advisor KAMCO, focuses to pro-
vide unit holders with excellent returns by
investing the Fund’s assets in shares of compa-
nies listed on Kuwait Stock Exchange (“KSE”).
Within the 5-year period, which started in July
2011 until July 2016, the Fund generated
cumulative alpha of 16.4% over the KSE
weighted index. The Fund is considered one of
the best performing funds on a risk adjusted
return basis (based on a basket of 10 funds
with minimum asset under management of
KD 10 million). 

KUWAIT: Al Ahli Bank of Kuwait (ABK) held
its 20th & 21st ‘Double Your Salary’ weekly
draws on 20thSeptember, 2016 at the
Bank’s Head Office in the presence of a rep-
resentative from the Ministry of Commerce,
announced the names of the winners for
this period. The promotion includes weekly
draws, with two winners per draw.

New customers who transfer their salary
to ABK receive KD 100 and will automatical-
ly be entered into the weekly draws to dou-
ble their salaries. Existing customers who
are already transferring their salary to ABK
are entered into a separate draw. 

The next ‘Double Your Salary’ draw will
be held on 27th September 2016, where
two new lucky winners wil l  be
announced. All winners will be contacted
personally and a weekly announcement

will be made through the media with the
winners’ names. For more information
about ABK please visit eahli.com or con-
tact an ABK customer service agent via
‘Ahlan Ahli’ at 1899899.
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KUWAIT: Kuwait Finance House (KFH) has
launched a new online service titled “Ratbi-
link” as one of the new innovative electronic
solutions applied by KFH to better serve its
customers by using modern technology.
Service provides through links on KFH web
pages and KFH web site kfh.com contain all
available information concerning salaries and
benefits credited in customers’ accounts. The
service aims to provide easy and fast response
to all customers inquiries in this respect. 

KFH had conducted a study on the most
question asked through social media by cus-
tomers and realized that inquiries about
salaries and benefits are the most asked ques-
tions made by the majority of customers dur-
ing the last third of the month. Considering
the major market share which KFH enjoys in
this field and the speedy credit of customers
salaries in their accounts KFH has designed
and launched a new service that provides rap-
id and immediate answers and information to
customers concerning the salaries and bene-
fits credited in their accounts at KFH. 

The new free service “Ratbi-link” which can
be accessed at any time enables customers to
obtain updates on their salaries and benefits
credited in their accounts at KFH. The services
saves customers the time and effort and mini-
mizes the usage of other communication
means to obtain this service. 

Accordingly the bank provides a better
high level service and enables the bank to
focus on marketing other KFH products.
Indications and results show that this service
has achieved remarkable success since day
one as the above link is being used by nearly
10 Thousand customers daily.

KUWAIT: Gulf Bank has announced that its KD
500,000 draw is scheduled to take place 7 days
from yesterday at 1pm, 29 September 2016, on
Marina FM’s Diwaniya Show.  

The Al Danah draw will be for a cash prize of
KD 500,000. In addition, the Salary & Red
Account draws will be taking place and include
a brand new Cadillac and cash prizes up to KD
1,000. The draw event will be held in the pres-
ence of a representative from the Ministry of
Commerce and Industry.

To participate in the Al Danah draws, cus-
tomers must have an Al Danah account contain-
ing at least KD 200. Customers can open a new

Al Danah account at any one of the 56 Gulf
Bank branches in Kuwait. Those who already
have an account can increase their chances of
winning by increasing their deposits. This will
also increase their chances of winning one of
the two KD 1,000 prizes, which are drawn each
working day.  

For further information about the Al Danah,
Salary and Red accounts and prize draws, visit
one of Gulf Bank’s 56 branches, or call Gulf
Bank’s Customer Contact Center on 1805805.
General information about Gulf Bank’s products
and services, can also be found at the Bank’s
website at www.e-gulfbank.com

7 days remaining for

Al Danah’s KD 500,000

draw on Marina FM 


