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KUWAIT: Zain Group, a leading mobile
telecom innovator in eight markets
across the Middle East and Africa, is
proud to announce that its brand has
been identified as the ‘Best Brand’ for
telecom in 2016 at the prestigious
Telecoms World Middle East Awards gala
event in Dubai earlier this week.
Additionally, Zain’s operation in Saudi
Arabia was presented with the ‘Best
Customer Experience’ service award,
while Zain Jordan and Zain Iraq jointly
received an award for ‘Best Consumer
Service’ for their life-enhancing ‘Zain Cash’
mobile money offering, which has
brought the benefits of banking to mil-
lions of unbanked people across the two
countries.  

Impressively, for a third consecutive
year the honor of the ‘Best Brand’ was
bestowed on Zain Group by a panel of
judges assembled by Terrapinn, the
organizers of the annual Telecoms World
Middle East Conference and Awards.  The
awards recognize outstanding perform-
ance in key areas throughout the Middle
East telecom industry and shine a spot-
light on key players that have contributed
to making the sector one of the most
dynamic globally. 

Zain has been a recipient of the ‘Best
Brand’ award on numerous previous

occasions since the introduction of its
inspiring brand in 2007. This year’s suc-
cess has been driven by the tangible
developments occurring within the com-
pany, where heavy investment in net-
work upgrades, and technology innova-
tion is positively impacting customer
experience. Additionally, Zain’s Corporate
Sustainability programs and eye-catching
marketing and widespread social media
campaigns have captured the imagina-
tion of the whole region, reflecting the
company’s aspirations.  

Commenting on the award of the lat-
est accolades, Zain Group CEO Scott
Gegenheimer said, “We are always appre-
ciative to receive positive confirmation
from our industry on the work we are
undertaking. Our brand represents a
promise that we always strive to offer the
best, life-enriching mobile solutions to
our customers and are looking to deal
with all of our various stakeholders in a
professional and highly positive manner.” 

Innovation
Gegenheimer continued, “The range

of the prizes we have been awarded
this year across several of our opera-
tions signifies that we are not just inno-
vating for innovation’s sake, but that
the services and initiatives we are

developing are really impacting peo-
ple’s lives for the better.”

Zain Saudi Arabia was singled out
for the ‘Best Customer Experience’

award for the year as a mark of the
company’s innovative and engaging
customer experience strategy, which
has been executed with impressive

results. The strategy engaged Zain
Saudi personnel across the organiza-
tion as active participants in the attain-
ment of Customer Experience
Excellence, achieving success via com-
bining the adoption of the latest trends
in customer retention programs with
employee passion, achieving highly
positive results.

Zain Jordan and Zain Iraq were joint-
ly recognized at the Awards for their
efforts to expand access to financial
services, aimed at providing a mobile
wallet to millions of unbanked people
across the two countries. Earlier this
year, Zain operations in the two coun-
tries relaunched their mobile banking
services under the brand “Zain Cash”,
featuring a richer portfolio, and a more
integrated ecosystem including more
secure and convenient transactions
within a comprehensive network. The
life-enhancing mobile service was
launched in partnership with
eServGlobal.

These awards highlight the scope of
success Zain Group operations contin-
ue to garner, as they follow a strategy
to deliver a raft of digital lifestyle prod-
ucts and services to customers, while
helping uplift communities and eco-
nomic development across the region. 

Zain crowned ‘Best Telecom Brand’

Etihad deploys Boeing 

787 Dreamliner on 

Abu Dhabi-Riyadh route

RIYADH: Etihad Airways is to deploy a
Boeing 787 Dreamliner on one of its
twice-daily scheduled flights between
Abu Dhabi and Riyadh, with effect from 30
October 2016. The upgrade from a single
aisle Airbus A321 aircraft will cater to
strong demand to and from the capital of
the Kingdom of Saudi Arabia, offering
guests more seats on a wide-body aircraft.
Together with the other daily Riyadh serv-
ice operated by a Boeing 777, Etihad
Airways will have more than 8,700 weekly
seats on the route.

Flight EY317 will be operated with a
B787, departing Abu Dhabi at 10:15 hrs,
arriving into Riyadh at 11:15 hrs. The
return flight EY318 departs Riyadh at
16:25 hrs, arriving into Abu Dhabi at 19:10
hrs. The flights will provide optimal tim-
ings for guests in Abu Dhabi and Riyadh,
and convenient connections to and from
destinations across key markets in Europe,
Indian subcontinent, Asia and Australia. 

The 299-seat aircraft, configured in two
classes, offers award-winning cabin interi-
ors with 28 seats in Business and 271 in
Economy. Guests will be able to experi-
ence the airl ine’s renowned Business
Studio on board. The seat, which provides
guests with direct aisle access, is also
equipped with an in-seat massage and air
cushion control system. Business Class
guests using the service can choose from
three main courses, with further dine-on-
demand options available. There are also
specialised services onboard, including a
Food & Beverage Manager in the premium
cabin, multi-national cabin crew and
Flying Nannies, who are able to provide
support to parents travelling with young
children. 

For B787 Economy Class passengers,
the airline’s commitment to providing the
best guest experiences is showcased by its
‘Smart Seats’. They have been designed to
provide additional comfort through sim-
ple design features such as a ‘fixed wing’
headrest, extra seat width and individual

TV monitors. Etihad Airways currently
operates the latest Panasonic eX3 IFE
equipment for its B787 inflight entertain-
ment system. Mobile connectivity with
access to onboard Wi-Fi and seven satellite
channels of live TV are also available.

Kevin Knight, Etihad Airways Chief
Strategy and Planning Officer, said: “The
Boeing 787 is playing a key role in Etihad
Airways’ fleet expansion with routes care-
fully selected on which to deploy this
unique aircraft. We are delighted that
Riyadh will soon join our 787 cities giving
guests a different experience to and from
Abu Dhabi, and with convenient connec-
tions to destinations across our diverse
worldwide network. 

“The aircraft also provides significantly
more cargo capacity to facil itate the
movement of a greater number of goods
to and from the Saudi capital.  The
Kingdom of Saudi Arabia is a very impor-
tant market for Etihad Airways, supporting
our global expansion since the launch of
services 13 years ago. Our commitment to
the Saudi market has grown since we
began flying to Riyadh in 2004, steadily
increasing our presence to the current 63
flights each week to and from four Saudi
cities.”

On the Riyadh route alone,  Etihad
Airways has flown more than 2.5 million
guests since 2004.

Etihad Air ways’ f l ights to Riyadh,
Jeddah, Madinah and Dammam are com-
plemented by Saudi codeshare partner
flynas, whose dedicated services between
Abu Dhabi and both Riyadh and Jeddah
provide travellers with even more choice.

Riyadh becomes Etihad Air ways’
newest B787 destination this year follow-
ing the induction of the aircraft on flights
to Perth, Dusseldorf and Shanghai, with
Abu Dhabi - Johannesburg set to become
a Dreamliner route on 1 November. Etihad
Airways’ current fleet of nine B787s also
operates to Singapore, Washington DC,
Brisbane and Zurich.

KUWAIT: Kuwait Airways, the
national carrier of the State of
Kuwait, has announced that it has
become the first airline to arrive
and inaugurate Cairo International
Airport’s (CAI) new Terminal 2.

Symbolizing the ever increasing
bilateral ties between the two Arab
nations, Kuwait Airways’ (KAC) long
legacy as an aviation pioneer was
continued today with the arrival of
flight KAC 1541, representing both
the ongoing and growing relation-

ship between Kuwait and Egypt. 
According to airport sources, the

new Terminal 2 (T2) facility will boost
the CAI’s annual passenger capacity
handling by 7.5 million, per year, and
increase the airport’s total passenger
handling capacity to 30 million.
Commenting on the arrival of Kuwait
Airways’ (KAC) inaugural arrival at
CAI’s Terminal 2, Chairperson of KAC,
Rasha Al-Roumi, said:

“Kuwait Airways is delighted to
be the first airline to arrive at Cairo

International Airport’s impressive
new Terminal 2 facility. Today’s
event further highlights the strong
historic and commercial bond our
two nations share and one we are
committed to deepening, going
forward. I would personally like to
extend my thanks to the Egyptian
Civil Aviation Authority [ECAA] for
their cooperation and assistance on
making this inaugural arrival at
Cairo International Airport ’s
Terminal 2 possible.”

“Kuwait Airways plays a signifi-
cant role in the regional tourism
industry, into Egypt, and the new
capacity terminal is an indication of
the growth we are seeing in pas-
senger numbers along key routes,
such as the Egyptian market,” Rasha
added.

50 VIP passengers, from Kuwait,
travelled on the inaugural flight
into CAI’s “T2” and were greeted by
representatives of Kuwait Airways’
Cairo Office, Cairo International
Airport’s senior management and
local media. The national carrier of
Kuwait currently operates 14 flights
per week to Cairo; one of 34 desti-
nations on its international net-
work. 

With increased frequencies, new
time schedules and new routes all
part of the airline’s strategic growth
over the next five years, the intro-
duction of CAI’s new capacity
Terminal 2 is one of many clear
indications of the expected growth
in passenger traffic, both within the
region and with Kuwait Airways
specifically.

Kuwait Airways inaugurates Cairo 

Int’l Airport’s New Terminal 2

DUBAI: As we enter the last quarter of 2016, it is
already apparent that the year will go down in
the history of Joyalukkas Group as a landmark
year of achievements, recognition and success.
At the close of the third quarter, the Dubai
Department of Economic Development, under
the auspices of the Dubai Service Excellence
Scheme (DSES), has honoured Joyalukkas
Jewellery showroom in Lulu, Al Qusais with the
Best Performance Outlet Award. The same
award-giving authority had already recognized
the global jewellery retail chain earlier in May for
outstanding customer service.

John Paul Alukkas, Executive Director,
Joyalukkas Group & Mrs. Sonia Alukkas, Director,
Joyalukkas Group received the Best Service
Performance Outlet award for Joyalukkas
Jewellery Showroom in Lulu, Al Qusais from
Sami Al Qamzi, Director General, Department of
Economic Development and Dr Aisha Bin Bishr,
Director General of Smart Dubai Office. 

Joyalukkas is indeed earning its moniker as
the world’s favourite jeweller, and has broken
records, set new standards, and changed the
jewellery retail landscape for good. It is the first
retail chain to be awarded both ISO 9001 and
ISO 14001 cer tif ication and to receive
Superbrand status 7 years in a row. Today its
name stands worldwide for quality, best value
offerings and the award-winning customer
service. 

John Paul Alukkas, Executive Director,
Joyalukkas Group says “all of us at the Joyalukkas
Group come to work with the determination and
commitment to do one thing: make our cus-
tomers happy and enhance their lifestyles. This

shapes everything we do, from the way we
select only the finest jewellery from the best
sources around the world, to thinking up mean-
ingful promotions and offers, to the locations we
choose for our showrooms, and most important-
ly, in our day to day interaction with them to be
recognised for our efforts in achieving this goal
is a great honour indeed, and one that would
not have been possible without the support of
our loyal customers. I also share this award with

the over 7,000 men and women of our on-
ground staff who endeavor to give our patrons
the most satisfying shopping experience with us
every day.” 

In May 2016, Joyalukkas received the DSES
award for outstanding customer service on a
ground-breaking day that also saw Joyalukkas
Group Chairman & MD Joy Alukkas recognized
as one of the top Indian Leaders in the Arab
World by Forbes Magazine. KUWAIT: Gulf Bank has announced that its

Trio Quarterly draw is scheduled to take
place today at 1pm on Marina FM’s
Diwaniya Show.  3 Draws will take place at
the same time and location. The Al Danah
draw will be for cash prize of KD500,000.
While the Salary & Red Account draws
include a brand new Cadillac CTS and cash
prizes up to KD1,000. The draw event will
be held in the presence of a representative
from the Ministry of Commerce and
Industry.

To participate in the Al-Danah draws,
customers must have an Al-Danah account
containing at least KD 200. Customers can
open a new Al-Danah account at any one
of the 56 Gulf Bank branches in Kuwait.
Those who already have an account can
increase their chances of winning by
increasing their deposits. This will also
increase their chances of winning one of
the two KD1,000 prizes, which are drawn
each working day.  

Furthermore, new Red Account or Salary
Account customers who open an account
and transfer their student allowance or
salary will also be eligible to enter the
monthly cash draws for a chance to also
win up to KD 1,000. In addition, the quar-
terly car draw will be for 1 lucky winner
who will  have a chance to win a new
Cadillac CTS.  

For further information about the Al-
Danah, Salary and Red accounts and prize
draws, visit one of Gulf Bank’s 56 branches,
or call Gulf Bank’s Customer Contact Center
on 1805805.

Gulf Bank’s TRIO draw 

takes place today

Dubai’s service excellence 

body honors Joyalukkas

OTTAWA: BlackBerry announced
yesterday it would halt in-house
production of smartphones, mark-
ing the end of an era for the once-
dominant Canadian tech f irm.
Ontario-based BlackBerry said it
had reached a deal to outsource
production of its phones to an
Indonesian partner, and would
instead concentrate on software
and services.

Handsets with the BlackBerry
name wil l  be produced under
l icense by PT Tiphone Mobile
Indonesia Tbk, a statement by the
firms said. BlackBerry, which a
decade ago was among the

world’s largest smartphone mak-
ers, has seen its global market
share slip to less than one percent
as Apple and Android devices
have dominated.

As the market shifted,
BlackBerry has sought to refocus
on software, including security
applications,  and the latest
announcement takes the company
out of the handset market entirely.
“We are reaching an inflection
point with our strategy. Our finan-
cial foundation is strong, and our
pivot to software is taking hold,”
said chief executive John Chen,
pointing to a doubling of software

revenue in the last fiscal year.
“The company plans to end all

internal hardware development
and will outsource that function to
partners. This allows us to reduce
capital requirements and enhance
return on invested capital.”

The Waterloo, Ontario-based
company has made several efforts
in recent years to find new cus-
tomer niches as its smartphone
handset sales continued to stag-
nate in the face of competition. It
had hoped its first Android-oper-
ating smartphone launched last
year would help restore the com-
pany to its former glory. But sales

were lackluster. Earlier this year,
BlackBerr y announced it  was
killing off its Classic smartphone
with a physical keyboard-once the
work horse of  the smar tphone
market-as part of a modernization
of its lineup.

But the company has contin-
ued to bleed red,  posting on
Wednesday a US$372 million loss
in its  second quar ter  ending
August 31. Revenues also fell to
US$334 million, from US$490 mil-
lion during the same period last
year. The company did not report
details on its smartphone ship-
ments. —AFP

BlackBerry to outsource handsets, will halt production


