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MINNETONKA: This April 18, 2017 photo shows the suburban Minneapolis
headquarters of Syngenta in Minnetonka, Minn. The first lawsuit out of tens
of thousands across the country is about to go to trial against Swiss the
agribusiness giant Syngenta over its decision to put a genetically engi-
neered corn variety onto the US market before China had approved it.  —AP

MINNEAPOLIS: The first of tens of thousands of
US lawsuits is about to go to trial against Swiss
agribusiness giant Syngenta over its decision to
introduce a genetically engineered corn seed
variety to the US market before China had
approved it for imports.

The lawsuits allege that Syngenta’s move
wrecked an increasingly important export mar-
ket for US corn, and that the resulting price
drops hurt all producers. Court filings show that
Syngenta aggressively marketed the seeds even
when it knew that Chinese approval was going
to be a problem.

Plaintiffs’ experts estimate the economic
damage to be about $5 billion, while Syngenta
denies its actions caused any losses for farmers.
The first test case goes to trial today in state
court in Minneapolis. The second goes to trial in
federal court in Kansas City, Kansas, on June 5.
The two cases are meant to provide guidance
for how the complex web of litigation in state
and federal courts could be resolved. Here are a
look at some of the issues: 

The problem:
Syngenta decided to commercialize its

Viptera brand of genetically modified corn
seeds before China approved importing it.
Syngenta invested over $100 million and 15
years in developing Viptera, which has a trait
called MIR162 that protects against pests
such as earworms, cutworms, armyworms
and corn borers.

With US government approval, Syngenta
began selling Viptera in the US for the 2011
growing season. But China didn’t approve it
until December 2014.

Court papers show that Syngenta initially
assured stakeholders that China would approve
MIR162 in time for the 2011 crop. But the date
kept slipping. Some exporters sent shipments

containing the trait to China anyway. After two
years of accepting them, China began rejecting
them in late 2013.

One expert working for the plaintiffs esti-
mated the damage to US farmers to be $5.77
billion; another pegged it at $4.68 billion. Most
plaintiffs didn’t grow Viptera, but China exclud-
ed their grain, too, because elevators and ship-
pers typically mix grain from large numbers of
suppliers, making it difficult to source corn that
was free of the trait. So they say all farmers were
hurt by the resulting price drop.

The legal landscape
About 60,000 individual cases involving

farmers from across the country, plus a class-
action lawsuit on behalf of Minnesota farmers,
are consolidated before Hennepin County
District Judge Thomas Sipkins. Syngenta’s North
American seed business is based in suburban
Minneapolis.

The other big bloc, which includes cases
from corn belt states other than Minnesota, has
been consolidated before US District Judge
John Lungstrum in Kansas City, Kansas. The
lawyers themselves aren’t sure how many farm-
ers are covered there, but it’s a lot. 

The first two cases will serve as bellwether
trials, which courts often use when there are
large numbers of lawsuits concerning similar
legal issue. This way the attorneys can see how
juries react and determine whether to settle
other cases or take them to trial. The trial that
starts Monday in Minneapolis is for a lawsuit
filed by Daniel Mesnick of Morse Bluff,
Nebraska, who grew Viptera and claims about
$150,000 in damages. It is expected to last up to
three weeks. The second trial will take place in
federal court in Kansas City and will be a class-
action case involving Kansas farmers who claim
about $200 million in damages. —AP

First farmer lawsuit on 
deck against Syngenta

WASHINGTON:The political and economic crisis in
Venezuela is costing US companies dearly, as
General Motors can attest following the unexpected
nationalization of its plant there.

The big auto-maker shut down its operations in
Venezuela and laid off its 2,700 workers after the
government on Wednesday seized the plant, which
had been idle because of the chaotic market envi-
ronment. The group had been operating in the
South American country for 69 years.

GM isn’t the only US business to be walloped by
Venezuela’s crisis. Kimberly-Clark, a personal-care
paper group, had its factory taken over last July, and
posted a charge of $153 million to deconsolidate its
Venezuela operations.

Biscuit-maker Mondelez-behind America’s well-
known Oreo brand-also took a one-time charge of
$778 million to reconfigure its Venezuela opera-
tions as an investment in its accounts, to prevent
them dragging the group’s earnings down.
Although Mondelez products still sell in Venezuela,
it’s unable to track sales.

Same story for Pepsi, which reported a $1.4 bil-
lion loss last October from its Venezuela business.

A crude let-down 
The conditions in Venezuela are a formidable

challenge for any company, with hyperinflation,
capital  controls,  pol i t ical  turbulence,  mass
demonstrations and consumers who have barely
enough money to buy food and basic items.

The country was once considered one of the
juiciest markets for US businesses, boasting the
biggest oil reserves in the world, a free-spending
middle class with a taste for American products,
and proximity.

But a slump in global crude prices coupled with
mismanagement has devastated the country’s
economy. And nearly two decades of Socialist rule
by late president Hugo Chavez and his successor
Nicolas Maduro have badly frayed ties with the US,
which has halved the amount of Venezuelan oil it
imports. Venezuelan authorities regularly accuse
Washington of being behind the unrest they are
dealing with.

US unease 
US Secretary of State Rex Tillerson is in an

uncomfortable position, having been the boss of

American oil giant ExxonMobil before becoming
President Donald Trump’s diplomatic chief.

In 2014, the Venezuelan government was
ordered by a World Bank disputes tribunal to pay
ExxonMobil $1.4 billion for nationalizing an oil field.
But that ruling was overturned on appeal in March
this year to the World Bank’s International Center for
Settlement of Investment Disputes.

ExxonMobil also plans to drill for oil in an off-
shore field in a zone that both Guyana and neigh-
boring Venezuela lay claim to. The find is a source of
friction between the two countries since 2015.
Another point of contention between Venezuela
and the United States is Citgo, a network of gas sta-
tions in America owned by Venezuela’s state oil
company PDVSA.

US lawmakers, especially former Republican
presidential candidates Marco Rubio and Ted Cruz,
have expressed concerns that the Russian oil com-
pany Rosneft might end up owning Citgo, which is
based in Houston, Texas.

That stems from the fact that PDVSA put
Citgo up as col lateral  for  a  corporate bond
issue in December that Rosneft underwrote. If

PDVSA defaults,Rosneft could demand Citgo as
compensation.

“We are extremely concerned that Rosneft’s con-
trol of a major US energy supplier could pose a
grave threat to American energy security, impact
the flow and price of gasoline for American con-
sumers, and expose critical US infrastructure to
national security threats,” Rubio, Cruz and four other
senators wrote in an April 10 letter to US Treasury
Secretary Steven Mnuchin.

Patience ‘wearing thin’ 
According to Matthew Taylor, an expert on Latin

America at the Center for Foreign Relations in
Washington, the Trump’s administration policies
towards the Venezuelan crisis seem to be the same
as those of predecessor Barack Obama. “The United
States has imposed targeted sanctions against indi-
vidual Venezuelans, including Vice President
(Tareck) El-Aissami, but has wisely avoided the
temptation to more directly and unilaterally con-
front the regime, allowing Latin America to lead,” he
said in a blog. “But patience is wearing thin in
Washington.”  —AFP

US businesses getting hammered by Venezuela crisis

KUWAIT: Building on its recent part-
nership with the Middle East Investor
Relations Association (MEIRA), Boursa
Kuwait held its first Investor Relations
(IR) workshop, catered to listed com-
panies and brokerage firms, in collab-
oration with MEIRA and Zain Group.
The workshop took place at the
Boursa Kuwait premises, on 17, April
2017 in an effort to raise awareness
and knowledge of the major role of
Investor Relations in Kuwait, from
an organizational and practical
point of view. 

Boursa Kuwait Executive Director
- Strategic Transformation and CEO
Office, Eman Abdul-Aziz Ali, rein-
forced the organization’s commit-
ment to supporting MEIRA’s Kuwait
Chapter and ensuring that it pro-
motes IR best practices, due to the
importance of this function in elevat-
ing the overall investment status of
the Kuwaiti market. She said: “The
high turnout of attendees to the
workshop is a clear indication that
the Kuwait market understands the
importance of this function and
more importantly, is ready to estab-
lish and develop a specialized unit
within. Ensuring that the significance
of this exercise is clearly and effi-
ciently communicated is surely a
Boursa Kuwait duty and focus, as
well sharing best practices with our
stakeholders and developing the
means in which we reach the invest-
ment communities.” 

“I would like to thank the CMA for
attending the session and for their
continuous support of Boursa
Kuwait’s initiatives,” Eman added. 

Ahmed Kiswani, Risk, Compliance
and Corporate Governance
Executive Director at Boursa Kuwait
initiated the workshop and led the
first session with two main topics,
which addressed the importance of
IR in light of the new regulatory envi-

ronment in Kuwait, and its impor-
tance from a Boursa Kuwait strategic
point of view. 

MEIRA have covered five main
areas namely; IR in a global context,
international regulation and practice,
investor perspective, the role of the
Investor Relations Officer (IRO) and
last but not least, IR as a function.   

Mohammad Abdal, Chief
Communications Officer  of Zain
Group and Chairman of MEIRA
Kuwait Chapter expressed his grati-
tude to Boursa Kuwait, for initiating
the first of a series of IR events. He
said: “We are confident that our part-
nership with Boursa Kuwait will sure-

ly result in a positive and resilient
turnaround for the Kuwait market in
specific, and the region as a whole. I
would also like to thank Boursa
Kuwait in advance, for hosting the
‘Certificate of Investor Relations’
(CIRO) two-day program at its prem-
ises later this month, as a start to
deploying IR certified professionals
into the field”.  

During the workshop, Abdal
shared Zain Group’s successful expe-
rience with IR from the perspective of
a mature and well- established com-
pany, as a practical case study. This
allowed participants to better relate
to the role of IR and its importance in

supporting the overall success of an
organization and its operations.
Abdal also highlighted the nature of
the challenges faced by Zain Group
at the start when the IR unit was
established in 2002, and how these
challenges were overcome and lever-
aged to further grow the IR unit into
a fully-fledged function that serves
the Group’s IR needs. 

The Boursa Kuwait IR Awareness
workshop witnessed more than 100
participants from the listed compa-
nies and brokerage firms from the
fields of investor relations, Finance,
Compliance, Corporate Governance
and Corporate Communications. 

Boursa Kuwait holds first 
investor relations workshop 

100 industry professionals attend workshop

KUWAIT: Delegates attend Boursa Kuwait’s first Investor Relations (IR) workshop.

NEW YORK: Another day, another cellphone video of
a conflict on an airplane. American Airlines said it
grounded a flight attendant who got into a verbal
confrontation with a passenger on a Friday flight from
San Francisco to Dallas-Fort Worth. Spokeswoman
Leslie Scott says the airline is looking into whether the
male flight attendant violently took away a stroller
from the female passenger just before she boarded a
Friday flight from San Francisco to Dallas. He has been
removed from duty in the meantime.

In an age of cellphone videos and social media,
airlines are learning the hard way that it is essential to
deescalate tense situations that occur during air trav-
el, even as there are more passengers, less room and
fewer flight attendants than ever before. The incident
comes less than two weeks after video of a man
being violently dragged off a United Express flight
sparked widespread outrage .

United initially blamed its passenger, Dr David
Dao, before finally apologizing days after the incident,
fanning the public’s fury. American, by contrast,
seems to have learned from United’s mistakes: it
immediately said it was sorry, that it had grounded
the flight attendant while it investigates the incident,
and that it had upgraded the passenger involved and
her family to first class. “American doesn’t want to

become the next United, but then, United didn’t want
to become the next United,” said Henry Harteveldt,
travel industry analyst at Atmosphere Research
Group. “No airline wants to be seen as being anti-con-
sumer or anti-passenger.”

Smartphone cameras and social media are shift-
ing power to consumers who can share customer
relations gaffes with the world. They’re increasingly
making confrontations with customer-facing staff
headline news, making it harder for companies to
sweep complaints under the rug. The faster compa-
nies own up to mistakes, the quicker they can start to
do damage control.

Customer service 
American’s fast reaction to the incident could be

helpful, said brand consultant Allen Adamson, CEO of
BrandSimple. “The quick reaction will prevent it from
escalating further, but it won’t mitigate the percep-
tion among flyers that flying is becoming a less enjoy-
able experience every day,” he said. Overall, airlines
must start to put more of an emphasis on customer
service, he said. “It’s another example of airlines strug-
gling to treat their passengers with the traditional
‘customer is always right’ attitude,” he said. “Good cus-
tomer service is finding a way to deescalate a situa-

tion and he (the flight attendant) was throwing gaso-
line on it.” Days after Dao was dragged off the United
Express flight from Chicago to Kentucky to make
room for airline crew, his lawyer spent a good part of
a news conference railing against what he said was
the industry-wide shabby treatment of airline passen-
gers. Dao lost teeth, suffered a broken nose and
received a concussion in the incident, which also was
captured on video.

In the case of the American flight on Friday, a
video that passenger Surain Adyanthaya posted on
Facebook shows the sobbing woman holding a small
child and saying, “You can’t use violence with baby.”
Later, an unidentified male passenger confronts the
flight attendant, telling him, “You do that to me and
I’ll knock you flat.” The flight attendant responds with,
“Hit me. Bring it on.” Another passenger on the flight,
Olivia Morgan, told the New York Times that the flight
attendant nearly hit the baby with the stroller when
he jerked it away from the woman. Morgan, an execu-
tive with an education-related nonprofit, said when
she complained about the woman’s treatment, the
flight attendant pointed his finger in her face and
yelled, “You stay out of it.”

Air rage
Traveling is stressful under any circumstance, and

conflict resolution training is an essential part of
being a flight attendant, Harteveldt said. “If airlines
aren’t going to improve staffing or restore leg room
for customers, they should at least provide flight
attendants with better, more relevant training about
how to handle these types of situations,” he said. At
the same time, passengers should also be respectful
of flight attendants — who often work long hours on
multiple flights — as well, he said.

A union that represents American Airlines flight
attendants said in a statement that not all of the facts
are known about the incident so there shouldn’t be a
rush to judgment. If a passenger threatened a flight
attendant, that would be a violation of federal law,
said Bob Ross, president of The Association of
Professional Flight Attendants. “Air rage has become a
serious issue on our flights,” he said in a statement.
“We must obtain the full facts surrounding these inci-
dents. Our passengers and the flight attendants
deserve nothing less.”  — AP 

American tries to learn from 
United’s mistakes in incident

MIAMI: In this June 3, 2016 file photo, an American Airlines passenger jet takes off
from Miami International Airport. —AP

KUWAIT: Burgan Bank, the second largest
in terms of assets, announced yesterday
the names of the daily draw winners of its
Yawmi account draw, each taking home a
cash-prize of KD 5,000.

The lucky winners are: 
1. Faisal faleh  Al-Subaiei
2. Amani Yaqoub Ali
3. Haleemah Jassim Abul
4. Asmar Yatkeen
5. Abdulmohsen Khaled Al-Bahar
In addition to the daily draw, Burgan

Bank also offers a Quarterly Draw with
more chances to win higher rewards, offer-
ing the chance to one lucky customer to
win KD 125,000 every three months. The
Yawmi Account offers Daily and Quarterly
Draws, wherein the Quarterly Draw
requires customers to maintain a minimum
amount of KD 500 in their account for two
months prior to the draw date.
Additionally, every KD 10 in the account
will entitle customers to one chance of win-
ning.  If the account balance is KD 500 and
above, the account holder will be qualified
for both the quarterly and daily draws.  

Burgan Bank encourages everyone to
open a Yawmi account and/or increase their
deposit to maximize their chances of
becoming a winner. The higher the level of
the deposit, the higher the likelihood to win.
Established in 1977, Burgan Bank is the
youngest commercial Bank and second

largest by assets in Kuwait, with a significant
focus on the corporate and financial institu-
tions sectors, as well as having a growing
retail, and private bank customer base.
Burgan Bank has majority owned sub-
sidiaries in the MENAT region supported by
one of the largest regional branch networks.

The Bank has continuously improved its
performance over the years through an
expanded revenue structure, diversified
funding sources, and a strong capital base.
The adoption of state-of-the-art services
and technology has positioned it as a
trendsetter in the domestic market and
within the MENA region. Burgan Bank’s
brand has been created on a foundation of
real values - of trust, commitment, excel-
lence and progression, to remind us of the
high standards to which we aspire. ‘People
come first’ is the foundation on which its
products and services are developed.

The bank was re-certified with the pres-
tigious ISO 9001:2008, making it the first
bank in the GCC, and the only bank in
Kuwait to receive such accreditation for the
third consecutive year. The Bank also has to
its credit the distinction of being the only
Bank in Kuwait to have won the JP Morgan
Chase Quality Recognition Award for
twelve consecutive years.  

Burgan Bank, a subsidiary of KIPCO
(Kuwait Projects Company), is a strong-
l y  p o s i t i o n e d  re g i o n a l  B a n k  i n  t h e
MENA region. 

Burgan Bank announces 
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