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KUWAIT: Malabar Gold & Diamonds, one among
the BIG 5 global jewellery retailers unveiled the
latest collection of jewellery specially designed for
the festive season. Indian Film actress Tamannaah
Bhatia unveiled the versatile & sparkling collection
of jewellery in the presence of Najeeb K - Regional
Head, Malabar Gold & Diamonds, Oman; Salish
Mathew, Head - Branding & Marketing; Khamis Al-
Mandhari,  Director - Malabar Gold & Diamonds
and invited guests at an event held at Oman
Avenues Mall in Oman on 22nd April.

The latest jewellery collection is specially
designed in gold, diamonds & precious gems to
celebrate this festive season keeping in mind the
tastes of their multicultural & multinational cus-
tomers. A true shopper’s delight, Malabar Gold &
Diamonds wil l  captivate the customers by
exhibiting eye catching designs in gold, dia-
monds & precious gems from different parts of
the world to flaunt any occasion or event and are
well priced too. Customers can browse from over

120 designs which were specially introduced in
this festive season and are starting from as low as
KD 70 onwards.

Not only that, Malabar Gold & Diamonds has
announced some amazing offers to celebrate this
festive season. Customers can win up to 30 kilos of
gold in 18 days across GCC through this campaign.
It’s a winning galore for Malabar Gold & Diamonds’
customers in this festive season. With every pur-
chase of gold & diamond jewelry worth KD 40, cus-
tomers get a chance to enter raffle draws to win
1/2 (Half ) kg of gold each in 2 raffle draws.  Adding
to the above, customers also get two gram gold
coin on diamond jewellery purchase of KWD 400
and a one gram gold coin on purchase of diamond
jewellery worth KD 250. Also, customers can pro-
tect the gold rate at Malabar Gold & Diamonds on
payment of 10 percent of the entire amount on the
selected gold jewellery until 28th April 2017. All
these offers will be valid at their outlets in Kuwait
until 6th May, 2017. 

Tamannaah launches new festive jewellery collection of Malabar Gold & Diamonds 

MUSCAT: Tamannaah Bhatia launches the new festive jewellery collection of Malabar Gold &
Diamonds in the presence of Najeeb K - Regional Head, Malabar Gold & Diamonds, Oman; Salish
Mathew, Head - Branding & Marketing; Khamis Al-Mandhari, Director - Malabar Gold & Diamonds
and invited guests at an event held at Oman Avenues Mall in Oman on Saturday.

KUWAIT: Senior Vice President- Asset Division
at KFH-Capital, affiliated to Kuwait Finance
House Group (KFH), Abdullah Essa Al-Ali said
that the 9th Forum for Listed Companies and
Analysts, which will be held tomorrow April
25th for one day, will witness the participation
of 5 companies; KFH, Al-Qerain, Al-Mazaya,
ALAFCO, and Boursa Kuwait. The forum aims to
reiterate the robust position and solvency of
the participating companies, while accentuates
their plans, current and future businesses in
addition to their achievements and success sto-
ries. The forum includes for the first time a dis-
cussion panel themed “Sukuk and Future
Outlook” to demonstrate Sukuk growth oppor-
tunities as a financing instrument, not to men-
tion the legal, regulatory and supervisory
requirements for sovereign and corporate
sukuk issues.

Al-Ali added, in a press release, that the dis-
cussion panel will bring together Senior Vice
President - Investment Banking Division-KFH-
Capital Abdullah AlHaddad, Partner of global
law firm Jones Day, Nadim Khan, and Thwaini
AlThuwaini from Warba Bank. They will tackle
the key growth drivers for the Sukuk industry
and potential growth markets, why issue Sukuk
and the top 3 key challenges, how regulatory
environment is encouraging Sukuk industry to

be successful, Basel III
impacting the bottom
line of regional banks,
especially Sharia com-
pliant banks, the struc-
tures available to cor-
porates, and the expe-
rience in bringing
Warba’s debut Sukuk
issuance to the market,
especially the regula-
tory process.

He said that KFH-
Capital is keen on
holding this forum that enables companies to
directly demonstrate their achievements in the
presence of businessmen and media, while
responding to queries and clarifying facts in a
transparent manner. The forum contributes in
shedding light on different angles of economy
and the latest developments of the local market
and its impact on the companies’ businesses
and future strategies.

Al-Ali invites media representatives and
those interested in the economic affairs to
attend the 9th edition of this forum to enrich
the presentations of every company, affirming
that KFH-Capital views the forum as an added
cultural and intellectual value for investment

business in Kuwait. KFH was established in
Kuwait in 1977 and is enlisted in the Kuwait
Stock Exchange. KFH Group is a global pioneer
in the field of Islamic banking services, where it
offers a wide array of Islamic products and serv-
ices, not to mention a high standard of innova-
tion and client service.

KFH manages its operations in the GCC, Asia,
and Europe through over 480 branches, includ-
ing KFH-Turkey, in order to offer services for the
bank’s clients in Turkey, Malaysia, Saudi Arabia,
Bahrain, Germany, Jordan and Dubai.

KFH’s mission is to achieve highest levels of
excellence and innovation in the field of client
service, while developing common interest for
all those concerned with the financial institu-
tion. KFH’s vision is to spearhead the global
development in Islamic financial services, and
to upgrade the bank into the level of becoming
the most sustainable profitable Islamic bank in
the world.

KFH’s values include cementing leadership
through all its businesses, including leadership
in the Islamic banking services worldwide,
through innovation and in client service and the
development of its employees. In addition, KFH
is committed to all its procedures, and to set-
ting up long-life partnerships with the con-
cerned authorities. 

KFH-Capital holds 9th forum for 

listed companies and analysts 
Forum brings together 5 participations from different sectors

KUWAIT: Gulf Bank was pleased to hold the lat-
est in a series of workshops for its employees
about the role of innovation in the workplace.
Approximately, 100 employees from various
departments participated in the workshop enti-
tled, ‘Customer Centricity Innovation’ which
focused on new and innovative methods for cre-
ating and delivering the value customers want.
The workshop was organized by Creative
Confidence Consulting, a leading firm special-
ized in coaching programs.

The workshop was designed and delivered by
Dr Alexander Osterwalder in conjunction with
Creative Confidence Consulting. It equipped the
participants with the latest tools needed to suc-
ceed in implementing a customer centric
approach across all divisions within Gulf Bank for
our internal and external customers.

Accordingly, the session introduced the Value
Proposition Canvas Model, the process for mak-
ing innovation deliver results that meet or
exceed the market expectations. It also focused
on developing better ways of communicating,
delivering, and testing the efficiency of value
propositions. 

Dr Osterwalder is a frequent keynote speaker
at Fortune 500 companies and has held guest
lecturers in top universities across the world
including Stanford, Wharton, MIT, Berkley, IESE
and IMD, among others.

Salma Al-Hajjaj, General Manager of Human
Resources at Gulf Bank, underlined the impor-
tance of innovation in customer centricity by
saying: “Customers today have more choices
than ever before, so we must ask ourselves, what
else can we provide to our customers and

potential customers that goes beyond what is
currently on the market?  We held this training
to help our employees use customer centric
innovation methods to ensure they not only
meet customers’ needs but  also meet needs
customers may not even realize they have. The
workshop provided a simple way to understand
customer needs and to design products in a way
that is intuitive and accessible for customers.”

Al-Hajjaj added, “At Gulf Bank we have been
delivering innovative and easy-to-use products,
and realize the importance of the having the
right staff in place to further deliver value to our
customers.  As such, we continue to offer regular
trainings to ensure our employees are equipped
with the latest tools and insights to ensure they
succeed in their work and the Bank remains on
the cutting edge of products and services.”

Gulf Bank holds ‘Customer Centricity 

Innovation’ workshop for employees 

KUWAIT: Commercial Bank of Kuwait held the
Al-Najma Account daily draw yesterday. The
draw was held under the supervision of the
Ministry of Commerce & Industry represented by
Saquer Al-Manaie.
The winners of the Al-Najma daily draw are:-

Abdullah Sulaiman Ali Nashi            — KD 7000 
Hwaishan Taha Al-Hajji                      — KD 7000 
Aida Fadel Al-Matroud                       — KD 7000 
Mohammad Muneer Nazeer Husain

— KD 7000 
Jasem Abbas Abdullah                     — KD 7000.
Al-Najma awards are now brighter and bigger

than ever With the revamped Al-Najma account,
all your dreams will be turned to reality. On top
of offering the highest daily prize in Kuwait for
KD 7,000, now our Mega prize draws got bigger
to reach KD 250,000.

The new prizes scheme for Al-Najma account
Daily draw to win KD 7000
Quarterly draws to win great prizes that

would start from KD 100,000 to KD 250,000
1st quarter — KD 100,000

2nd quarter — KD 150,000
3rd quarter — KD 200,000 
4th quarter — KD 250,000. 
With Al-Najma you have more chances to win

greater prizes:
• Each KD 25 kept in your account gives you

one chance to win 
• Each KD 25 kept in your account for one week

will give you a chance to enter the daily draw.

• Each KD 25 kept in your account for 3
months will give you chance to enter the quar-
terly draw. 

Additional features:
• ATM card
• Issue a credit card against your account
• Obtain all CBK banking services
You deserve to win! Open an account now

with just KD 500 and you will enter all draws. 

Al-Tijari announces winners 

of Al-Najma Account draw

Abdulla Al-Ali

KUWAIT: Warba Bank managed to leave
its mark on the development of the
Islamic banking industry in Kuwait by
offering distinguished and flexible financ-
ing solutions that meet clients’ needs.
These solutions include financial support
to cover clients’ educational and health
requirements, in addition to helping them
own the latest car models. In this regard,
and following the greet success of Warba
Bank’s previous campaign in cooperation
with Mohamed Nasser Al-Sayer & Sons -
Toyota’s exclusive dealer in Kuwait - under
the slogan “cash-price premiums” to
finance 2016 Toyota Land Cruiser vehicles,
Warba Bank renews its cooperation with
the company to launch a new campaign
to finance a number of 2017-model top-
selling Toyota vehicle. The offer includes
the following Toyota vehicles:  Land
Cruiser Prado (V6), FJ Cruiser (V6), Camry
(V4) (3-year premiums), and Land Cruiser
(V8) (5-year premiums). Toyota also offers
special discounts on other vehicles.

This offer reflects Warba Bank’s commit-
ment to design Sharia-compliant financing
solutions that meet clients’ needs. The new
offer is flexible in terms of allowing people
to finance the purchase of a Toyota Land
Cruiser for cash-price premiums paid over
five years without any additional costs.

The new offer is designed to meet the
needs of Warba Bank clients, realizing that
Toyota vehicles are among the most popu-

lar in Kuwait considering that they are built
according to high standards of durability
and luxury. In order to provide clients with
all the details regarding solutions to
finance car purchases, Warba Bank has allo-
cated an experienced sales team at every
car dealership to answer any inquiries and
offer presentations of the bank’s leading
financial solutions.

Warba Bank strives to design car financ-
ing offers that meet clients’ ambitions. It
recently launched the ‘Kaseb’ program to
finance car purchase in cooperation with
Mohamed Nasser Al-Sayer and Sons - the
exclusive Toyota dealer in Kuwait. Kaseb is
a program that provides financing for up to
five years through innovative contracts and
flexible premiums. Warba Bank hopes,
through its newest partnership with Al-
Sayer, to offer more options for clients
looking forward to purchase a Toyota vehi-
cle. The bank also continues its efforts to
provide the best quality services, financial
solutions, and innovative offers that meet
their demands and ambitions, and help
them find suitable solutions to finance car
purchases.

The new partnership with Mohamed
Nasser Al-Sayer and Sons - the exclusive
Toyota dealer in Kuwait - adds to a series of
partnerships that Warba Bank has recently
made with car dealers in Kuwait as part of
its efforts to provide special offers and more
options for clients to obtain new vehicles. 

Warba Bank renews cooperation with 
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The attendees at Customer Centricity Innovation workshop.
Dr Alexander Osterwalder speaking at the
workshop.

KUWAIT: In one of summer’s biggest
auto service campaigns created to offer
customers maximum value and highest
safety standards, Chevrolet Alghanim, is
proud to offer free checkup on all
Chevrolet vehicles being serviced at the
Chevrolet service centers, from 22nd
April till June 30th 2017.

This special promotion entails a pro-
fessional and detailed checkup that
guarantees the safety and peace of
mind of all  Chevrolet passengers.
Performed by a team of professionally
trained service advisors, the checkup
includes a thorough inspection on all
aspects related to car performance that
may get affected under the brutal sum-
mer heat, such as the cooling system,
the A/C system and brakes and tires, all
at no cost to the customer.

Once the checkup has been per-
formed, customers will  receive an
exhaustive report detailing the condi-
tion of the car, the required mainte-
nance and pricing. Customers will also
get an instant 30 percent discount on
spare parts and 10 percent discount on
labor for work ordered out of the techni-
cal report provided by the service advi-
sors. And because Chevrolet Alghanim is
committed to total customer satisfac-
tion, the promotion also includes free
car vacuum and wash as well as free
nitrogen fill.

The discounts mentioned above are
valid for a period of 2 months from the
date of inspection, which reflects
Chevrolet Alghanim’s dedication to cus-
tomer excellence, cementing the com-

pany’s reputation as Kuwait’s best cus-
tomer-centric automotive company.
With great savings on maintenance cost
and professional service, customers are
guaranteed to enjoy a peace of mind
this summer season when the risks of
their cars’ malfunctioning is high but can
be averted by taking preventive meas-
ures early on. The Yusuf A Alghanim &
Sons Service Center in Shuwaikh is the
biggest and most advanced automotive
service center in the world, with 73,000
sq m of built up area, servicing 1,000
vehicles every day. Throughout the facil-
ity, advanced technology is used to pro-
vide customers with reliable service per-
formed by a team of proficiently trained
technicians, on-site and ready to offer
necessary advice and support as well as
cost-effective operations to customers’
vehicles.

In addition, the service center is fur-
nished with spacious and comfortable
lounges for customers whose cars are
being attended and serviced. With a
variety of TV channels, ready-to-use
Internet stations, free wireless access
and KromOzone shopping outlets, cus-
tomers can kick back, relax, and enjoy a
sip of coffee from the cafe on-site as
they utilize their time more effectively.

Valid from 22nd April till June 30th
2017, Chevrolet Alghanim encourages
customers to take advantage of this free
checkup and service discount promo-
tion before it’s too late, and certainly
before their cars get untimely malfunc-
tioned in the middle of the day when
the sun gets mercilessly hotter.

Chevrolet Alghanim offers 

free summer checkup


